
LETTER

R.O.C. BANKERS ASSOCIATION
From
:
R.O.C. Bankers Association (the "Association")

Date
:
October 24, 2002

Ref. No.
:
Chung-Hsin-Zi-2481

Attachment

As described.

Subject
:
Card issues should take steps to avoid the risk of disclosure of information contained on credit card magnetic bar codes when a card issuer participates in a merchant promotion involving swiping a card to track receipt of a promotional gift.  Please take note.

Explanation:

1. This is done in accordance with the National Credit Card Center's letter, dated October 17, 2002.  (Ref. No.: Lien-Ka-Shang-Kuan-Zi-912629.) (Copy attached)

2. This issue will be further discussed by the Risk Sub-Committee of Credit Card Business Committee of the Association.

ATTACHMENT TO
BA'S LETTER, DATED
OCTOBER 24, 2002


LETTER

NATIONAL CREDIT CARD CENTER

From
:
National Credit Card Center

Date
:
October 17, 2002

Ref. No.
:
Lien-Ka-Shang-Kuan-Zi-912629

Subject
:
The Association is advised to take preventative measures to avoid the risk of disclosure of information contained on credit card magnetic bar codes.  Please see Explanation and take note.

Explanation:

1. Recently, local large stores, for the purpose of promoting consumption by credit card, have been cooperating with card issuing banks to give gifts to customers in anniversary sales.  Card issuing banks, for the purpose of controlling the number of gifts given, request such stores to swipe the credit cards (when gifts are picked up) to create a record that the cardholder received the gift.  The [swiping] systems used [for this purpose] are purchased by the store or card issuing bank, and are not certified and approved by an international organization or an acquirer.  However, such systems store complete credit card magnetic bar code information.  In the event of improper controls, such credit card information may become public and cause damage the credit card industry.

2. The Association should take note of this serious issue and invite relevant parties to discuss appropriate operational rules.  Card issuers should monitor stores using gift giving promotions so as to prevent the risk of unnecessary disclosure of information contained on a credit card magnetic bar code.
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