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	-
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Course Title:
Principle & Practice of Banking 




Course Code:


Credit Units: 3
Course Contents/Syllabus:
	
	Weightage %

	Course Objectives: The objective of this course is to facilititate study of theory and practise of banking and finance. The course is intented to introduce Indian banking and touches on almost every aspect, from the Indian financial system to contemporary issues and developments in the industry.


	

	Pre-requisites: Students are expected to take note of all the latest developments relating to the subject covered in the syllabus by referring to Financial Papers, Economic Journals, Latest Books and Publications in the subject concerned.

	

	Student Learning Outcomes: On the successful completion of this module the student will be able to acquire an in-depth knowledge of the following:

· Various functions associated with banking.

· Practise and procedures relating to deposit and credit,documentation,monitoring and control

· An insight into marketing of banking services and banking technology.


	

	Module I : Indian Financial System
	25% Weightage

	Descriptors/Topics 

Recent developments in Indian Financial System, Market Structure and Financial Innovation, RBI, SEBI, IRDA and their major functions;Role & Function of banks;Regulatory provisions;Enactments Governing Banks( Banking Regulation Act 1949, RBI Act 1935 etc.);Basic concepts of Retail banking,Wholesale banking,International Banking;Role and function of Money Market-CP ; -Bancassurance;Importance of Risk Management in Banks(credit, market, liquidity, operational and Interest rate risk);Basic concept of VaR Analysis; Banking Codes, Impact of Basel I, II & III & Capital Adequacy Ratio.
	

	Module II: Functions of Banks(Deposit)
	15% Weightage

	 Descriptors/Topics 

Banker-customer relationship( As per Indian contract Act) ; Know Your Customer (KYC) guidelines; Different deposit products, services rendered by banks( locker etc..);Mandate & Power of Attorney;Paying & Collecting Banker( remittance, drafts etc.);Protection available under Negotiable Instruments Act; Endorsements;Forged Instruments;Bouncing of cheques and their implications, Ancillary services: Remittances, Safe Deposit Lockers, etc.


	

	Module III : Functions of Banks(Credit)
	25% Weightage

	Descriptors/Topics 

Recommendations of Tandon Committee, Chore Committee & Nayak Committee;Principles of lending; Working Capital & term loans;Appraisal techniques(for loans);Credit Monitoring;NPA Management( DRT/DRAT, SARFAESI Act 2002, Competition Act 2005);Priority sector lending( credit appraisal mechanism);Financial Inclusion- PMJDY Agriculture,SMEs,SHGs,SSIs;Tiny sector financing(i.e. Microfinance);New product & Services- Credit cards/ Personal loans/Consumer loans-brief outlining of Procedures and Practices; Nachiket Mor committee Report, Payment Banks and Small Banks, Business Correspodence, Concept of Base Rate and its calculation & Prime Lending Rate, Treasury Management
	

	Module IV : Banking Technology
	20% Weightage

	Descriptors/Topics 

Banking Technology;Core Banking(CBS); Electronic Products;Banking Technology; Distribution Channels, Teller Machines at the bank counters;Cash dispensers;ATMs, Home banking;Electronic Payment System;Online Banking-Personal Identification Numbers and their Use in Conjunction with magnetic cards of both credit and debit cards, Smart Cards;Signature storage and Display by Electronic Means;Cheque Truncation;Microfiche;Note and Coin counting devices;Electronic Funds Tranfer-SWIFTS,RTGS,NEFT;Information Technology-RBI NET, Datanet, Nicnet,I-NET, Internet, Email; Global developments & Banking Technology; Impact of Technology on banks;Cyber security-protecting the confidentiality and secrecy of data;Phising attack;Cloud Computing; Moble Phone Banking
	

	Module V: Support Services-Marketing of Banking Services/Products
	15% Weightage

	Descriptors/Topics 

Marketing Management; Product Research & Development, Test Marketing of Bank Products,;Cross selling,Upselling;Product life cycle; Product Modification, New Product Development;Packaging & Branding of Bank Products( Re-engineering);Diversification;Importance of Pricing;Distribution;Factors influencing Direct & Indirect Channels of Bank Products;Physical distribution;Promotion;Promotion Mix, Role of Promotion in Marketing;Marketing Information System- Role of DSA/DMA in bank Marketing;;Channel Management;Selling Functions of a Bank;Portfolio & Wealth Management; Portfolio & Wealth Management; Telemarketing , Bancassurrance,
	

	Pedagogy for Course Delivery: The course is covered by adopting a combination of lecture methods, class presentation by groups of students, self study sessions. Each student is required to do the back ground reading from the specified chapters of the prescribed book before coming to class. Cases are also to be analyzed, discussed in groups (teams) outside the class as preparatory work. 

	

	Assessment/ Examination Scheme:



Theory L/T (%)

Special Project

End Term Examination

25%

5%

70%


	

	Theory Assessment (L&T):

Continuous Assessment/Internal Assessment

End Term Examination

Components  (Drop down)

CT

CP

Group Presentation

Attendence

Weightage (%)

10

5

10

05

70


	


Text & References: 
· Indian Institute of Banking & Finance,Principles & Practices of Banking, Macmillan Publishers Ltd.,2013
· Paul ,Suresh, Management of Banking and Financial Services, second edition (Pearson)

· Berry, Leonard L., Donnelly , Jr, James H., Marketing for bankers, American Institute of banking, American Bankers Association, 1975
·  Patodiya, S.N.,, Bank Marketing Management, Macmillan Publishers Ltd.,1984
· Kaptan, S.S. and Choubey, N.S., Indian Banking in Electronic Era, Sarup & Sons, NewDelhi,2003
· Agarwal O.P. Practices & Law of Banking CAIIB-Guide, Skylark Publications
· Sobti, Renu, Banking and Financial Services in India- marketing Redefined, New Century Publications,2003
· Soni S. and V. Aggarwal, Computers and Banking, Sultan Chand & Sons, New Delhi
· Verma ,J.C., Negotiable Instruments Act, Bharat Law House Private Ltd., New Delhi
· Jain, Alok K. Marketing, Challenges for Commercial Banks of India, Swajay Publishers,1997
Any other Study Material:
· Articles from Journal of Finance
· Articles from International Journal -Finance India
· Business newspapers
· Yahoo finance (http://finance.yahoo.com/) 

· Investopedia (www.investopedia.com) - Investing 101 ,Stock Basics ,Basic Financial Concepts, Bond & Debt Basics ,IPO Basics, Brokers and Online Trading, Economics Basics, Reading Financial Tables, Understanding the P/E Ratio 

· Google Finance (www.google.com/finance) 
Remarks & Suggestions: 
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