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EGGER sees opportunities and challenges in the current economic environment

The world-wide market weakness is to be counterbalanced through efficient locations, innovative products and the strengthening of partnerships

According to the forecasts of the International Monetary Fund the industrial nations will stagnate in 2009. With a high degree of probability the economic driving force Germany will slip into negative figures for economic growth. The financial crisis radiating from the USA has spilt over into the real economy especially impacting the construction industry. EGGER will not be able to evade this trend, explains Ulrich Bühler, responsible for sales and marketing in the EGGER group management. The current economic development is,  however, only partcially a result of the financial crisis. There were already indications of a reduction in housing construction in primary European markets in 2007, and therefore a corresponding reduction in demand for construction related products. He views the development as a challenge and at the same time as an opportunity. 

For EGGER the past few years has been characterised by an extensive investment programme in both existing and in new plants. Due to this program the plants are operating with state-of-the-art technology. “On the one hand the investments ensure that the processes within the company run efficiently, on the other hand specifically the environmental investments and the construction of the sawmill in Brilon (Germany) create synergy effects in raw material supply and waste utilisation. Many of our wood based panels distribution customers are also purchasers of sawmill products. In this way we also secure synergy effects on the customer side as well as on the production side“, is how Bühler explains the situation. 

Product innovations and service features

Opportunities arise for EGGER through the development of partnerships within the whole value creation chain, innovations on the product side as well as clearly outlining the profile of the service features provided by EGGER. At the BAU 2009 EGGER has placed a main emphasis on all these topics, and have prepared a series of product innovations in the decorative area. Included amongst them are the ZOOM® Collection for distributors, processors and architects, as well as innovations in direct printing. With the EPDs (environmental product declarations) for all EGGER basic products, architects and specifiers receive support for building evaluation with regard to sustainable construction. With “EGGER Innovative“ a new service program has been developed for specifiers and wood constructors. “We are convinced that our initiatives can contribute towards successfully mastering the existing major challenges together with our customers", is Bühler’s conviction.

Residential construction Faces certain decline
All economic research institutes predict at least a pause in the growth of the world’s economy for 2009. In several core markets and sectors the prognosis is cautiously on the positive side, in others it is distinctly negative. The association of the German furniture industry for example does not view the sector as being amongst the losers, and small industrial trade is currently still working at a good capacity. The situation is different in residential construction: Euroconstruct assumes that the number of completed residential buildings in the 19 EC member nations will decrease by 
22.1 % by the year 2010 in comparison to 2007. The number of residential construction approvals is declining in nearly all western European countries, as is depicted in the following illustrations.

Residential construction approvals in Western Europe
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Construction approvals in residential construction 2007 and growth 2006/7
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EGGER well prepared for challenges

The economic environment is without doubt challenging, explains Bühler, EGGER is however very well prepared for these challenges. This optimism is founded on four pillars:

· The internationalism of the Group was further developed in the last years (e.g. through a new location in Romania, but also through the world-wide presence via sales offices). With this EGGER exhibits strong regional diversification, and makes the company less dependent on the developments in individual countries. 

· The circle of customers is very diverse. Through this EGGER make themselves less dependent on individual sector-specific economic developments. In addition a completely specific product and service structure has been developed for each individual customer group: Through the classification of the communication structure into “Professional“ for distribution, processors and architects, “Industry“ for the furniture and residential construction industry, as well as “Home“ for DIY markets and therefore the end users, the product range has been clearly tailored to suit their requirements.

· EGGER wood based panels are used in constructive as well as in decorative projects. This diverse range creates a wide basis in the current economic situation. 

· By no means least however, the concept of the partnership with the customers is proving itself, as EGGER are addressing with numerous products which support customers in their daily work. “We have always counted on close cooperation with our partners. When they are doing well, then we can also benefit from it“, explains Ulrich Bühler. 

To predict a forecase of how things will continue in 2009 is fundamentally difficult because there are several unknown factors in this calculation. One thing however should be kept in mind, summarizes  Bühler: “With an increasing recession we must take considerable changes on the customer and supplier side into account. The concentration on our own market environment has priority for us, so that we are well prepared for future challenges. 

	Fact box economy

	· Financial crisis has reached real economy

· Economic research institutes primarily predict weak to no economic growth world-wide

· Currently still good economic environment in the furniture industry and with processors, by contrast difficulties in residential construction

· Diversification with products, markets and regions creates wide foundation
	· World economic crisis offers opportunities and challenges for EGGER 

· Addressing of the crisis through innovative products and services throughout the whole value creation chain 

· Extensive investments during the last years are an additional support for EGGER in the current situation


ENVIRONMENTAL PRODUCT DECLARATIONS for all basic materials FROM EGGER

Environmental product declarations for the EGGER products allow environmental awareness in construction and planning

The well-known United Nations climate protocol was signed in the Japanese city of Kyoto in 1997. For the first time it specified a target value for the reduction of greenhouse gases that is required according to international law. By 2012 the CO2 emission is to be reduced by 20 %. Last but not least the European Economic Community is counting on the increase of building efficiency to achieve this goal. With construction investors as well as specifiers, there is the demand for a simple and reliable building certification system for low emission products. EGGER is now addressing this: At the BAU in Munich eight environmental product declarations (EPDs) were presented for all basic materials.

Environmental product declarations are generally binding and objective information systems for specifiers and manufacturers and describe the product over its total life cycle from manufacture over the use up to its waste disposal. The preparation and issue of the EPDs is performed according to DIN ISO 14025 (Type III environmental declaration) through the Institute for Construction and Environment (IBU) after verification through an independent expert committee.  On the basis of the ecological balance sheet, manufacturer-specific EPDs illustrate the environmental influences of a product in manufacture, use and disposal. Amongst other things they contain information regarding the energy balance, the consumption of resources and the CO2 emissions. In addition they provide information regarding safety, quality and health aspects during the life cycle of a product. 

Advantages in practical application

With the EPDs specifiers and architects receive validated data that is incorporated into the sustainability evaluation of buildings. “EPDs are more precise and more objective than average values obtained from ecological balance databases. In addition the EPDs of different construction products can be coordinated with each other and can therefore be compared“, explains Jana Sprockhoff head of product management for construction and also co-resonsible at EGGER for the development of the EDP’s, about the advantages.“If all necessary EPDs are available to the architect, then they can use the information contained in them regarding the environmental influences for the sustainability evaluation of a planned construction project. In Short: It becomes easier for them to plan with environmental awareness, and are therefore better able to address new and existing customer groups that place value on this aspect“, explains Sprockhoff. 

EPDs are now available for the following eight product groups from EGGER:

· EUROSTRAND® OSB boards

· DHF / DFF wood fibre boards

· Laminate flooring

· Direct printing laminate flooring (DPR)

· EUROSPAN® raw chipboard and EURODEKOR® laminated chipboard

· Raw and laminated medium and high density fibre boards (MDF, HDF)

· EUROLIGHT® raw and laminated lightweight boards

· Laminate materials

Positive contribution towards the ecological balance

The EPDs show quite clearly that the certified EGGER wood based panels bind more CO2 over their life cycle than they release. Through the processing of wood in EGGER products, 3.25 million tons of climate damaging CO2 are materially bound (greenhouse potential in kg CO2 equivalent determined from the EGGER EPDs). This corresponds to the CO2 emission from 720,000 households (an average European household with three people consumes approximately 4.5 tons of CO2 per year; according to EUROSTAT 08/2008).

In the accompanying study ÖkoPot (www.oekopot.de), which was sponsored by the Federal Ministry for Education and Research, the ecological advantages of wood materials are illustrated in comparison to non-wood products. During the usage phase wood materials are an effective CO2 binding medium and can be reused materially or for energy at the end of the life cycle.

For example flooring made of wood (mix of wooden floor boards and laminate) saves the environment consuming  477 litres of light heating oil as compared to an average non-wood flooring (calculated for a detached house with 97 m2  and 25 years duration of use), or the greenhouse effect equivalent to 1.3 years of car driving. With an exterior wall system for a detached house with 108 m2 living space, the saving of primary energy is 3,819 litres of light heating oil, or a greenhouse effect equivalent to 6.7 years of car driving.

	Fact box Environmental product DECLARATIONS (EPD)

	· EGGER presents environmental product declarations for eight product groups

· Sustainability evaluations of buildings become more objective and more precise for architects and specifiers 
· Objective “environmental seal“ for specifiers and architects
	· Issued through the Institute for construction and environment e.V. ÖkoPot study confirms positive CO2 balance of the wood materials over the life cycle 

· The use of certified EGGER products reduces the greenhouse effect

· Wood materials represent an important CO2-neutral primary energy source at the end of their use


ZOOM – The collection for combining

EGGER extends successful collection with user-oriented innovations 

Commensurate with their claim as a full-range supplier, two years after the successful introduction EGGER supplement their ZOOM Collection with new authentic decors and surfaces, innovative core materials, as well as practical service and marketing tools. The catchword in the furnishing industry is currently “Mix & Match“. Hardly any piece of furniture can be found today where not at least one wood decor is combined with a uni-colour tone, or where two uni-colours are used at the same time. In accordance with this trend, the extended ZOOM Collection is a modular system where all ten of the decor innovations can be recombined to new combinations. EGGER is introducing the ZOOM innovations into the market as of January 2009. 

“The formula of an internationally available collection for distributors, architects and processors has proven itself, this has been confirmed to us by the positive responses from the customer's“, said Ulrich Bühler, Managing Director of Sales and Marketing of the EGGER Group. Above all in the area of B2B marketing ZOOM has established totally new standards, and has also received prestigious awards such as the iF Award, the red dot Award, as well as the Austrian State Award for Marketing. 

NEW edition of Focus – See – Feel 

The extensive update is completely under the theme of the collection motto “Focus – See – Feel“: On the decor side EGGER extends the harmonious complete system of ZOOM with the latest decor trends containing ten new decors, four uni-colours, five wood reproductions and one fantasy decor. These are not short-lived trend features - the innovations concentrate on visual appearances with the potential of being able to be permanently established. Decors and core board materials are perfectly matched to each other and thereby also open versatile perspectives for the users. The numerous combination possibilities provide a lot of scope for the design of imaginative creations and the development of ones own ideas. 

Everything can be combined

The decor innovations address the grey trend, which EGGER presented for the first time at the beginning of 2008 at the ZOW Bad Salzuflen. “Natural Grey“ is the motto here. “The new grey has already been very positively received by the furniture industry. We are however convinced that it will also take on a greater importance for commercial processors and architects, because grey has been widely used in this area for many years. That is why the new grey is also represented in ZOOM“, comments Ulrich Bühler. With the “Natural Grey“ colour tones EGGER additionally also takes up on the trend towards more naturalness, which is predominant in many product areas. 

“Trends and innovations propagate cross-nationally and increasingly fast today, and as an internationally available collection ZOOM has a decisive advantage here“, explains Ulrich Bühler. The design competence was already apparent at the introduction of the collection two years ago, when EGGER presented the Premium White concept and thereby counted on the trend towards white at an early stage, and which in the mean time has firmly established itself in the furniture sector. Now further combinations and refinements are developing around the centre of this mega trend, like the various grey shades and the high-contrast combinations of black and white. 

In conjunction with these, EGGER sets new impulses with authentic surface textures: The decor appearance is brought to perfection through matching surfaces and thereby the decors come into effect not only visually but also through their feel. For example Premium White W1000 or respectively Black U999 are offered in different surface textures and thereby achieve a completely individual effect: in ST82 Granito, a deeply ingrained surface with robust granite character, in ST22 Matex, which through its deep brushing with glossy and matt stripes achieves a character similar to wood, as well as in A1 Artwave, a new texture, which can be laterally pressed on to any laminate material by means of a texture foil. A new procedure from the printing industry thereby permits the implementation of a matt-glossy visual appearance, which is intrinsic for the liveliness of the Artwave surface.

New uni, wood and fantasy decors

Within the scope of the ZOOM update EGGER presents four new uni-decors, as well as five new wood reproductions and one imaginative decor. With Quartz Cubanite and Quartz Inox, two new mother-of-pearl colours enrich the range. The new decors Olive and Lava have a more neutral appearance and are correspondingly well suited for combining. With the new wood decors, Hacienda White and Hacienda Black stand out as representatives of the black-white trend. The fantasy decor Metallo grey-brown in turn takes up on the trend towards natural grey tones, as well as also to naturalness and materiality. Further “new additions“ with the wood reproductions are  Amazon, Cordoba Olive dark and as the insiders' tip Drift Wood, a grey, striped wood, which is characterised through its grain similar to waves and which comes out very well on larger surfaces in interior decoration. Of course all innovations are in the EGGER decor and material combination and are available matching to Eurodekor, laminate material and melamine and safety edgings.

Innovative service area

From the beginning ZOOM not only convinced with an innovative product area, but also with practical service and marketing solutions. EGGER has also correspondingly renewed the service features of the collection, from the updated online presentation, over the Design Guide Print up to the new decor combination wheel. 

With the decor combination wheel all ten new ZOOM decors can be combined with each other at a glance and the correct matching be found for the respective application. Thanks to its simple and easy-to-handle application it is also ideal for an easily understandable and competent customer consultation. 

The visualisation tool ZOOM Scenio has already well proven itself, which in the course of the update has been extended with new decors and room situations. In ZOOM Scenio the user can combine and try out different decors with each other in realistic room situations either online or on CD with a few mouse clicks, and see the effect of the colours and designs, also in combination with EGGER laminate floorings.

A highlight of the marketing tools is the successor of the EGGER Design Advisor, the ZOOM Design Guide. Already available as an online tool since the beginning of the year, since the autumn EGGER also presents the tool “for touching“ and always at readily hand as a print version. Apart from the large surface representation of the room situations, folding cards with laminate material samples depict the decors used once again in detail. The structurally authentic surfaces impart an authentic feeling of the respective decor. As a guide through the ZOOM collection it serves the processors as an orientation tool, strengthens their advising competence and provides support in the trendy application of the ZOOM decors: “A stylish and trendy interior decoration poses diverse requirements towards the design and the material. With the ZOOM Design Guide EGGER shows processors the design and construction possibilities so as to be able to address these requirements“, explains EGGER design expert Klaus Monhoff.

The Design Guide Print guides the user through four decoration worlds each from the private area (bathroom, kitchen, living and sleeping) and from the object area (shop, exhibition, office and hotel). There are several room examples for each decoration area, which in turn are presented in different decor, material and colour combinations. It thereby takes up on current and future trends from the ZOOM collection, with designs suggestions it serves as an inspiration for own projects, it provides combination recommendations and supports the processor as an argumentation tool towards the customer. The large area representation is supplemented with explanations, why special decors and surfaces are specifically matching for this room design, which materials and colour tones can be combined and which combinations have which visual effect. 

The Design Guide Print is available in the German language. It has already been released in Germany, Austria and Switzerland. 

	Fact box ZOOM update

	· International concept has proven itself: EGGER extend their ZOOM Collection

· Unified collection, correspondingly diverse extension

· Update under the theme of the collection motto: Focus – See – Feel 

· Four new uni-decors, five new wood reproductions, one fantasy decor
	· Focus on international design trends: Colour theme white, contrast black-white, naturalness, materiality

· New or respectively extended service and marketing tools: Decor combination wheel, printed edition of the ZOOM Design Guide 



Egger extends the range for Eurolight® worktops

Fashionable Chunky appearance, simple processing, extensive accessories program for daily processing
Within the scope of the extension of the ZOOM® Collection EGGER also extends the range of the EUROLIGHT® lightweight boards for the worktop market: New trendy decors as well as the new EUROLIGHT® worktop in 60 mm thickness take the continuing popularity of kitchen living, as well as the trend towards solid visual appearance into consideration. The extended accessories program for the EUROLIGHT® worktops further facilitates the processing of the lightweight board. 

Through its low weight, the EUROLIGHT® lightweight board represents the ideal material for thick worktops. This allows a solid and high-value visual appearance, without the weight that would arise with the same application using full chipboard material. “Through the sandwich structure with a cardboard honeycomb in the centre, EUROLIGHT® requires less valuable raw materials, therefore it also allows sustainable construction and living with large thicknesses" comments Ulrich Bühler, Managing Director Sales and Marketing EGGER Group.
Modern design “made easy and light“

With the 60 mm EUROLIGHT® worktop the user sets new accents and underlines his appreciation for modern design. Through the innovative model combination consisting of 3 mm postforming and identical decor ABS edging new application possibilities are opened. For example with the ABS edging solution it is possible to implement lateral finishes with flanks. The matching decor and material combination is ensured for all 15 stock decors: Laminates, ABS safety edgings, decor profiles, splashback boards and upstands offer colour combination at the highest level. 

“On the topic of worktop trends we above all notice that the area of visual appearance and feel are continuously growing together more", said Product Manager Michael Beckmann. Apart from attractive decors, perfectly matching textures have become increasingly important. This trend towards “feeling and experiencing“ had already been accounted for by EGGER at the introduction of the ZOOM Collection and has been consistently continued with the innovations Arkosa sand, Arkosa grey and Metallo grey-brown. As a full range supplier EGGER additionally also offers the further refining of worktops over and above the EUROLIGHT® worktop program. 

Accessories for daily processing
In addition an extended accessories package makes the daily processing of EUROLIGHT® worktops even easier for the user. The range extends from the matching decor profile for the edge finishing, over the milling template in German, English and Czech up to universal adhesive. In addition there is the EUROLIGHT® worktop connector, as well as the worktop connector Type M made of zinc plated metal. “The fitting can be integrated into the worktop very easily by means of a few simple milling cuts and special clamping elements“, explains Beckmann. The worktop connector Type M is available for the standard thicknesses 38, 50 and 60 mm from stock. 

EGGER has also developed a sink installation adapter specifically for worktops with integrated sinks, as the brackets for sink installation were until now only designed for worktop thicknesses up to a maximum of 38 mm. Adapter and mounting brackets are simply inserted into each other. In this way the brackets can be easily used for sinks in worktops up to 60 mm thick. “Extensive worktop constructions or short-term solutions on-site that were previously often necessary to install the sink have now become a thing of the past“, says Michael Beckmann. 
	Fact box extension EUROLIGHT Worktops

	· Extension of the Eurolight worktop range in 60 mm thickness 
· Innovative model combination

· Perfectly matched surface textures 

· Matching edgings in the dimensions 
64 x 2 mm from stock
	· 15 trend decors, of these three are new (Arkosa sand, Arkosa grey, Metallo grey-brown)

· Extended range of accessories: Eurolight worktop connector Type M, sink installation adapter, matching decor profile for edge finishing, milling template, universal adhesive


Growth in spite of difficult markets for laminate flooring

Recessive laminate flooring market – EGGER nevertheless sees opportunities to continue to grow with targeted innovations and stronger relationships with customers.
The wide reaching consequences of the financial market crisis also do not leave the laminate flooring market unaffected: In 2008 the laminate flooring consumption in Europe will experience a reduction of 5% for the first time in years. In spite of a difficult situation EGGER still want to further develop their market share. This will succeed thanks to a good price performance ratio, targeted innovations, as well as stronger relationships with customers.
For 2008 EGGER is anticipating a reduction in the European laminate flooring consumption of 5 %. Thereby a  5 % growth in Eastern Europe stands in contrast to a minus of 6 % in Western Europe. In relation to the whole flooring market the laminate flooring market does not lose any market share, as this is also experiencing an overall recessive trend. To a large degree the causes are to be found in the current financial market crisis. “Many private investors have lost a lot of money through the crisis, which is now no longer available for renovation or a new construction project. In turn others have become alarmed and do not wish to invest“, explains Stefan Pletzer, Director Sales and Marketing EGGER Retail. In addition the banks have become very cautious with issuing credits, which also dampens the investment activity and has a negative effect on the market situation, explains Pletzer. 

The previously strong growing and young markets in Eastern Europe are feeling the effects of the crisis more than the western European markets. Their construction economy was, to a large degree, founded on investments and capital from Western Europe. These investments have now already been partially stopped and the capital has been withdrawn. 

“Making things even more difficult for the laminate flooring industry is that after the lapse of the North American markets the excess capacities will increase further“, says Pletzer: “Increasing excess capacity and stagnation up to declining markets inevitably lead to consolidation and adaptation of the capacities to the requirements.“

Perspective: Difficult situation also offers opportunities

The perspective for the near future also gives little cause for optimism: “It is our expectation that the laminate flooring market in 2009 will at best remain at the level of 2008. The consolidation of the sector will accelerate further“, says Pletzer. He expects that the growth in Eastern Europe will slow down: “Especially in these markets, changes in the trading structures can be expected, which are adapted to the economic developments in their respective countries, for example the postponement of several investment projects of European DIY organisations.“ 

In this difficult situation however, EGGER also see opportunities and are planning to further develop their market share, even if not to the same extent as during previous years. “There is no question that the next two years will be difficult“, says Pletzer, “but at the same time we see them as a challenge and an opportunity to further develop our position in the market through innovative concepts, high-quality products and a clearly defined marketing strategy.“ 

The course we have taken as a partner with the best price performance ratio will be consistently continued: With consistently high quality and innovative product solutions EGGER will continue to score points as a reliable partner in trade distribution. The distribution structures in the respective countries will be adapted to the individual circumstances so that they are able to respond even more closely to the customer requirements. “We will further optimise the whole distribution chain and support our partners with targeted innovative products, logistics solutions and marketing tools“, says Pletzer. Current example: The extension of the direct printing collection DPR and Spirit, as well as the extensive new edition of the Floorline Collection. 

EGGER has already created a good foundation for themselves for future challenges: “Our plants implement state-on-the-art technology and we have completed our large investments in new logistics concepts. We are prepared“, says Pletzer 

	Fact box market situation laminate flooring

	· Financial market crisis also influences laminate flooring market 

· For the first time 5 % decline in European laminate flooring consumption

· 5% growth in Eastern Europe vs. 6% decline in Western Europe

· Excess capacity increases further 

· Excess capacity and stagnating markets lead to consolidation and to increased orientation on requirements
	· 2009 also difficult year

· EGGER will nevertheless further develop market shares

· Reliable partner for the trade

· Optimised marketing chain and distribution structures for even more customer closeness

· Targeted support of the distributors through innovative products, logistics solutions and marketing tools 


New standards in the laminate flooring area: New edition of EGGER Floorline

Floorline 2009: Extensive range of trend decors, perfectly matched surfaces, clear classification in nine categories, innovative marketing tools, revised and fresh design

Design and quality play the decisive role above all else in specialist trade. With the new edition of the Floorline Collection, EGGER is addressing the requirements of their customers even better: Apart from the well-known quality advantages of EGGER laminate flooring, the collection offers an extended decor spectrum, which covers all the trend topics of the living and decoration market. A clearly defined, well arranged classification into nine categories, as well as innovative marketing tools facilitate the orientation for the specialist trade and help during consultation and sales. 

“We have substantially extended the range, in addition Floorline presents itself very efficiently and up-to-date in a new look“, explains Stefan Pletzer, Director Sales and Marketing EGGER Retail about the new edition of the Floorline flooring collection for the specialist trade. 

all-inclusive collection with a new concept

A total of 75 innovative products with many completely newly developed decors cover all the design ideas the customers may have – from classic up to modern. With current themes such as white and grey, Floorline sets colour accents - Oak and exotic woods such as Curupay stand out among the wood reproductions. Fantasy designs also play an important role. With youthful, fresh decors such as “Pimp your Floor“ and “Dots“, Floorline is above all appealing for the target group “young living“, as well as the remaining market.

EGGER not only show their design competence visually in the Floorline Collection, it can also be "felt“: Every decor comes with a perfectly matched surface texture and in the matching format. EGGER is also counting on innovations with the extras: The well proven Silenzio underlay mats are not only available in thicknesses of 1 and 
2.5 mm, but for the first time also in 4 mm. Also new are the products with the double sided black bevels, which simulate the look of a ships deck. 

Nine clearly defined product categories

Not only is the content of the new edition of Floorline new, but also its appearance: A fresh contemporary design makes the collection unmistakable and appealing for the situation at the point of sale. 

In addition there is a clear organisation of the product range into nine product categories: Between six and eleven different decors can be found in every category, always with the same characteristics such as floorboard format, type of bevel, thickness of the Silenzio underlay mat etc. Not only is there clear definition of the categories, but also their visual implementation makes orientation in the Floorline range child's play: Every category is identified through an expressive individual, a catchy repeated symbol, as well as its own representative name that speaks for itself: “Exotic“ for example contains exciting exotic woods such as Coconut or Panga-Panga, “Strong“ in contrast stands for 12 mm thick floorings (including 4 mm Silenzio underlay mats) with strong character wood decors. “Modern“ in turn offers striking youthful visuals, whilst in the category “Noble“ precious woods in the elegant Small Format with four sided bevel can to be found. 
Innovative Floorline marketing tools

“An informative, well structured and attractive marketing package is an important cornerstone for the success of the collection. It is the necessary information package for our dealers to convince their customers about Floorline“, said Stefan Pletzer. The practical and attractively designed tools provide orientation for the specialist trade, and serve as reference and illustration materials in consulting and sales situations.

With the new Floorline, EGGER are also presenting their laminate flooring collection for the first time in a decor book. Across 200 pages, 75 products are represented on large surfaces, in frontal and perspective views respectively. Apart from an overview of the respectively matching baseboards it contains an individual stock list of the customer, a decor overview as well as explanations regarding installation, care, technical details and accessories. As a valuable consulting tool during sale, the decor book also contains the EGGER Flooring Studio on CD-ROM. EGGER has also revised this popular visualisation tool: It can now be used more easily in nine languages and in addition offers new room photos, so as to immediately be able to visualise the decors in situations close to reality. 

A further important tool in the Floorline marketing package: The hand collection. It is structured according to product categories and allows a fast overview. The decor is depicted on large surfaces on the high-quality printed decor cards, in the frontal view as well as in the perspective view. Hybrid lacquer creates a perfect imitation of the respective surface texture. On the additional real samples of the boards the customer can literally have first-hand experience of what the seven textures feel like. Furthermore the hand collection contains real samples of the new 4 mm Silenzio underlay mats. A specific accessories section, as well as room pictures with close to reality living situations round off the spectrum of the Floorline hand collection. This makes orientation easy for the customer, the large range remains simple and understandable. 

EGGER has also completely revised the presentation of Floorline on the Internet. By visiting www.egger.com/floorline the user can click through the individual categories of the collection in a clearly arranged style, search for individual decors or access detailed information about the accessories. In addition an online version of the Flooring Studio with new room photos can be found on the new Floorline web site. With a few mouse clicks the user can immediately view the different decors in a close to reality room situation and therefore better appreciate the way they appear in an installed state.

In accordance with the restructuring of the Floorline Collection, EGGER have also adapted their display systems at the POS to the new fresh look. The decor samples are presented on large surfaces. Thanks to a modular system the displays can be adapted to every POS situation. In the largest version there is space for 75 Floorline products. The presentation systems thereby offer an optimum long-distance effect in every combination for maximum attention. 

	Fact box Floorline new

	· New start for the EGGER laminate flooring collection Floorline for the specialist trade 

· Wide range of decor innovations: 75 products with numerous newly developed decors 
· All trends and theme areas from white decors to imaginative visuals up to different materialities such as metal, stone or floor tiles are covered

· Seven surface textures and four formats for an even better effect of the respective decor 

· Clearly structured overview in nine product categories 

· Fresh, contemporary design and easy orientation through clear symbols and category names
	· Extensive marketing package for the specialist trade: Good overview for processors, efficient sales and consulting tools for the specialist trade

· For the first time printed decor book with large surface representation of the decors on more than 200 pages 

· Visualisation tool Flooring Studio: Newly revised on CD-ROM and online, in nine languages, user-friendly, with new room photos

· Floorline hand collection: Ideal for comparison of the decors and categories, real samples of the surfaces and the Silenzio underlay mats

· New Internet presentation www.egger.com/floorline 

· New displays for the POS: Large surface presentation of the decors, thanks to modular system adaptable to every POS situation


Next generation of direct printing: EGGER extend the direct printing collections 

Innovative further development of the direct printing collection - improved visual appearance and feel – Indicated in trade show feedback at the BAU.
EGGER have established themselves in the market very well with the innovative direct printing laminate flooring (DPR) within a short period of time. On the basis of this good start EGGER is now extending the range with new visual and haptic highlights. With this EGGER is presenting the next generation of this young production process. 

“The environmentally friendly direct printing process has established itself very well and is for us an incentive to continue developing it“, says Stefan Pletzer, Director Sales and Marketing of EGGER Retail, “sustainability is one of the topics that is very much in focus. Specifically our direct printing collections are leading in this area, as the products are manufactured in a resource conserving production process. Optimised product characteristics, visual appearance and feel are further substantial arguments to increase the attractiveness of this flooring even more for the end user“ This is why EGGER are incorporating their high innovation requirements into quantitative and qualitative further development of the direct printing collections.

BAU as a testing field for the next generation of direct printing

At the same time the BAU in Munich is the start of a new generation of direct printing. “We will be presenting the first development stages of new and high-quality decors at the BAU and will evaluate these together with our customers. These new presentations will form the basis for the extension of our existing collections“, explains Stefan Pletzer. In the extension of the direct printing collections EGGER also place a high emphasis on natural decors with regard to visual appearance as well as the feel. New classic and authentic visual appearances such as Oak and Walnut, but also exotic decors such as Macassar and Olive will be presented. A special feature will be the Vintage Wood, which is characterised through its signs of use in the decor. All new decor developments will be presented with perfectly matching surfaces, for example two newly developed synchronous pore textures. Therefore the decor Vintage Wood is enhanced with regard to visual appearance and feel through a special and newly developed synchronous surface. With proportionally running matt-glossy elements the flooring in this way receives a very special effect.

Further haptic features that distinguish directly printed flooring are their warmer, softer and up to 20% quieter characteristics. In this way EGGER direct printing laminate floorings not only unify the environmental considerations with product advantages, but also with attractive and trendy designs.

“It is a completely natural development“, explains Pletzer, “the first generation has laid the foundation for success, now it's the turn of the next generation. With fresh visual appearances, palpably improved surfaces and highest product quality we are heralding a new generation in direct printing.“

	Fact box extension direct printing collections

	· Very good start of the EGGER direct printing laminate flooring collections 

· Extended range of decor visual appearances such as classic Oak and Walnut, exotic Macassar and Olive up to the visually striking Vintage Wood

· Improved textures for even more naturalness,  for example new synchronous pore developments with matt-glossy effect
	· Decors in high-quality country home floorboard format

· Next generation of direct printing

· Benchmark BAU: Trade show feedback regarding decors has a co-deciding influence on the long-term inclusion of the new decors into the collections


EGGER sawmill “cuts off well“: Flexible processing thanks to the state-of-the-art technology

EGGER sawmill in Brilon offers the whole cut wood range and makes use of the synergy effects at the location

The high-quality product range of the EGGER sawmill in the North-Rhine-Westphalian town of Brilon is directed towards the requirements of the customers and their markets. State-of-the-art production facilities guarantee a constant high quality of the semi-finished and finished materials. Competent contact persons, an international distribution network and efficient logistics systems ensures smooth handling of the orders.

The high quality requirements start with the raw material wood: “We exclusively use Spruce timber from local and sustainable forestry“, explains Leopold Atschreiter, who is the managing director responsible for production. Already, a good six months after the opening, the EGGER sawmill offers all common cut timber ranges, which are used in various ways: from structural wood construction and the prefabricated house industry, to the further processing industry and the construction sector, up to the DIY market and the packaging industry. 

State-of-the-art technology at the EGGER sawmill guarantees constantly high-quality. For example the Goldeneye multi-sensor system from Microtec for machine stability sorting. It fulfils the worldwide highest quality requirements for cut timber sorted according to stability. In the machine stability sorting EGGER offers ranges in the stability classes C16, C24 and C35, in the visual stability sorting in the stability classes C16, C24 and C30.

“We not only rely on state-of-the-art technology in the production process, but we also have a plant that is monitored through accredited institutes, so as to always be able to secure the safety and quality of our cut timber products“, explains Atschreiter. 

Utilising Synergy effects AT the location

State-of-the-art production facilities also form the basis for the format and product diversity at the EGGER sawmill and thereby for a flexible customer and market related manufacture: “With 800,000 solid cubic metres of cut timber annually we are able to flexibly accommodate customer requirements", says Atschreiter. The cut timber from the Brilon plant is marketed worldwide, long-term, competent employees guarantee professional handling, from the procurement of the round timber up to the delivery of the cut timber to the customer. The sawmill, and therefore their customers derive additional advantages from the synergy effects with the neighbouring chipboard and MDF plant at the location. For example through the existing logistics structures, which secure an environmentally friendly handling of transport and delivery.

The sawmill that opened last summer will additionally be further expanded - eight drying chambers in addition to the existing twelve have already been ordered.

	Fact box EGGER sawmill

	· EGGER sawmill offers all common cut timber ranges

· Diverse applications: from structural timber construction and the prefabricated house industry, over the further processing industry and the construction sector, up to the DIY area and the packaging industry

· Repeated certification through independent institutes 
	· State-of-the-art production facilities such as the multi-sensor system Goldeneye from Microtec guarantee a constantly high quality 

· Professional handling throughout the whole production process through competent employees

· Sawmill utilises synergy effects of the existing location, e.g. environmentally friendly logistics structures


BAudas Aktive becomes egger innovativE
Premium based service program for timber constructors, processors of constructive wood materials, specifiers and architects

After eight years Baudas aktiv EGGER takes successful stock and newly presents the premium based service program as of 2009 as EGGER Innovative. With the new premium system, revised Internet presentation, an extensive workshop and consultation service, and, the option of plant tours, EGGER will continue to support the exchange of information between processors, architects and specifiers. 

The balance of the Baudas aktiv program after eight years is something to be proud of: “More than 1,200 members in Germany, Austria and Switzerland use our services and premiums and exchange information about the material wood and the wood construction market“, summarises Jana Sprockhoff, Product Manager and co-responsible at EGGER for the Baudas aktiv program, as well as its successor EGGER Innovative. 

The Baudas planning manual has been ordered 7,000 times and the Baudas aktiv Homepage had 4,500 hits per month. Numerous noteworthy timber construction projects of the members were presented in 30 newsletters, for example the new assembly hall of the Pilatus-Flugzeugwerke AG (Pilatus Aircraft Factory AG) in Switzerland, the Austrian House at the Olympic Winter Games in Turin or the “Haus Wellenreiter (Waverider House)“ day care centre for children at the EGGER location in Wismar.

Innovative service features

“EGGER Innovative is on the one hand intended to be a platform for processors, architects and specifiers that are enthusiastic about wood to exchange information and to be able to address the challenges in the timber construction market even better“, explains Sprockhoff, “on the other hand for us it is a good opportunity to be even closer to our customers and to not only provide them with innovative materials, but to also support them with practical service features.“

Included amongst these for example are free application consultations through the EGGER Hotline, the innovative Internet presentation of the service features, as well as a regular newsletter: There the members can find current market and product information, as well as exceptional reference projects. Also on the homepage under the section “Project of the month“ the outstanding projects of the members are presented. There they can also enter themselves into the processor database. “Above all we place great value on also meeting the members personally, or respectively introducing them to each other so that the exchange of experience and opinions is promoted. In this way a much more intensive cooperation is created“, says Sprockhoff. 

EGGER Innovative makes this possible through various symposia and regional events, or respectively once a year through the EGGER innovation event. At this seminar weekend the participants obtain the latest sector information revolving around their daily work with wood from top-class lecturers. “The members of EGGER Innovativ can also visit us in our plants in Wismar, Brilon or St. Johann. In this way they gain a closer insight into the wood materials production and we can get to know them better“, explains Sprockhoff. 

additional incentive through bonuses

As an additional incentive EGGER offers the members attractive bonuses when they participate in the different activities. “They receive a certain number of points for defined activities, for example for the visit to the plant, for participation in the innovations event, or for the publication of their reference project“, explains Jana Sprockhoff. Depending on the number of points, the member companies can then select a bonus, ranging from compressed air nailing machines to electronic distance measuring devices, up to the design and printing of banners, flyers and give-away's.

	Fact box EGGER Innovative

	· Successful résumé after eight years of Baudas aktiv

· More than 1,200 members, more than 7,000 orders for the planning manual, up to 4,500 accesses to the homepage per month

· Baudas aktiv now becomes EGGER Innovative 

· New bonus system, revised Internet presentation, extensive seminar, consulting and plant tour offers 
	· Exchange of opinions and experiences in the wood sector is to be promoted further

· More personal contact through symposia, regional events, visits to plants and further training

· Better relationship and more efficient cooperation between the members amongst themselves, as well as between the customers and EGGER

· Additional incentive through attractive bonuses for the members




