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From: The RMPA Denver - Chosen Advocates Association Nonprofit Collaborative 
RE: Festival Weekend - RMPA Festival of the Arts and Project Restoration HopeFEST
Greetings,

On behalf of the Rocky Mountain Promoters Association (RMPA) and the Chosen Advocates Association (CAA) collaborative team, we cordially introduce you to the “Festival Weekend” project. “Festival Weekend” consists of a series of events being produced by the RMPA and CAA collaborative according to a community vision and mission to bring resources and healing to issue areas in the Front Range community. The effort includes a CAA hosted Human Trafficking (HT) National Summit and local community awareness outreach. HT is an international and domestic issue and though it is not widely known in our community, Colorado and the Denver area are ranked among the top ten HT issue areas in the United States. 

Festival Weekend will also include two 2-day music and arts festival fundraising efforts that include national, regional, and local talent.  The music festival component includes the RMPA Festival of the Arts on September 12, 2015 and the Project Restoration HopeFEST on September 13, 2015. Both are grass roots community fundraising efforts that will be produced at the beautiful Heritage Cultural Center in Lakewood, CO. The many attractions, features, and activities incorporated into the Festival Weekend’s music festival component promise to make Festival Weekend Colorado’s community entertainment event of the year.
The entire project unfolds over a four day period and has many moving parts; notwithstanding, we have made every effort to provide the level of detail that will give clear insight as to the value of the business marketing and community investment opportunity to your business or organization. There are two review options including this summary sponsor proposal and a detailed reference supplement that can answer any questions about the project as well as the purpose of the project, event marketing dynamics and opportunities, event features and attractions, the amazing music entertainment, and the event’s community and culturally significant exhibits.  The detailed reference supplement is available on request.
We are confident that the Festival Weekend project is assured to offer your business or organization one of the best community involvement and business marketing opportunities that will be offered to Colorado businesses and community organizations in 2015. We appreciate your consideration and we look forward to speaking with you about the many sponsorship and community partner opportunities available to your business, organization, or group. The team representative that provided the information can provide facilitate your involvement or feel free to contact us directly using the contact information provided below.

Cordially,

	Angel Barrientos - RMPA Director

A Colorado 501c3 Tax ID Number: 46-3513266
Telephone 720-300-9054 info@rmpadenver.com        
	Angela Graf RN - CAA President and Founder  
A Colorado 501c3 Tax ID Number: 46-5283352 
Telephone 720-325-3239

chosenadvocatesassociation@outlook.com
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FESTIVAL WEEKEND - A PROJECT WITH PURPOSE
FESTIVAL WEEKEND SCHEDULE OF EVENTS

Thursday, September 10, 2015 I Community Forum and Church Service for Human Trafficking Awareness 

This is a Chosen Advocates Association initiative to raise awareness at the community level about the Human trafficking issue. The effort will include a church service that will cap a 6 month prayer campaign against the issue. The service will include national speakers, an HT community forum, and a drama based on the issue.

6PM - Hosted by the CAA and La Familia Ministries - Location will be in Central Denver - Venue TBA
Friday, September 11, 2015 I Chosen Advocates Association Human Trafficking National Summit 

This is a Chosen Advocates Association initiative that will bring human trafficking (HT) professionals from points across the United States and abroad to participate in a HT summit and Denver area community level awareness building campaign on the issue. This coincides with the CAA mission to establish the first HT research and healing center in Denver for women and children victims of forced human trafficking and HT sexual exploitation.
8AM TO 4PM - Infinity Park Event Center, 4400 E. Kentucky Avenue, Glendale, CO 80246
Saturday, September 12, 2015 I RMPA Festival of the Arts “Mega Jam” Music Festival Fundraiser
This is an RMPA Denver fundraising event in support the Community Giving Initiative (CGI). The CGI provides community project level grant funding and support to outreach ministries and non-faith based organizations that have proven effective in reaching and assisting at risk youth and members of Denver area communities.

12PM TO 10PM - Lakewood Heritage Center, at 800 Yarrow Street, Lakewood, CO 80226
Sunday, September 13, 2015 I CAA “Project Restoration HopeFEST” Music Festival Fundraiser
This is a Chosen Advocates Association fundraising event in support of their mission to build and establish the first human trafficking (HT) research and healing center. The center will specialize in treating the multifaceted medical and psychological conditions that HT patients suffer from to begin the rehabilitation phase of healing.  

12PM TO 10PM - Lakewood Heritage Center, at 800 Yarrow Street, Lakewood, CO 80226 

______________________________________________________________________________________________________
MUSIC FESTIVAL SPONSOR SUMMARY 

FESTIVAL WEEKEND MUSIC FESTIVAL FEATURES - ATTENDANCE PROJECTIONS - DEMOGRAPHICS   

Key event and demographic features that support the success forecast of the music festivals include: 
· The Festival Weekend music festivals incorporate youth and family activities, exhibitors, vendors, and 4 stages of entertainment and music on both days. Each day offers an 8-hour concert with national, regional, and local artists. Other stages include a youth stage with clean contemporary Hip Hop, a cultural stage with Mariachi, Folklorico dancers, and Aztec dancers, the Champions Amateur Boxing Tourney, and much more! 

· 4,000 people will attend Festival Weekend music festivals each day. This is projected to include a diverse age and a family demographic model. The events are projected to have a statewide outreach but they will draw heavily from within a 15-mile radius of the venue with emphasis on Denver’s Northwest, Southwest, and Westside areas near Lakewood and Denver’s communities of color demographic due to expected support for the HT issue and the popularity of the “Classic Old School” and Gospel music formats
· The community purpose associated with this effort integrates factors that are highly favorable to the visibility of our sponsors and our business success from a both a business and community support standpoint

FESTIVAL WEEKEND MUSIC FESTIVAL LINEUP
· The Festival Weekend specific features and attractions include eight dynamic entertainment, cultural, and festival exhibits and four stages with an 8-hour main stage concert attractions each day. Concert music formats include Latin Rock, Old School, Funk and R&B, Gospel, Rock, and Clean Hip Hop
· The Saturday - Legends of Latin Rock historic all star line-up will feature world class artists in a 16-piece group concert showcase. Headliner national artists include the Legends of Latin Rock Showcase featuring the legendary Lenny Williams, the renowned R&B singer Ms. Deniece Williams, the legendary Brenton Wood, Jose “Dr. Loco” Cuellar from Dr. Loco’s Rockin Jalapeno Band, the Latin Kings All Stars and including present and former members of the MALO, legendary conguero Tony Menjivar, lead guitarist Gabriel Manzo, lead vocalist, Aki Starr, Trumpet great Frankie “B”, Tower of Power horn legend Mick Gillette, from the Whispers, drummer Rich Aguan, legendary timbalero, Leo Rosales, from Michael Franti and Spearhead, guitar great Dave Shul, keyboardist Bob “Wildman” Crawford, Formerly of WAR, harmonica great Tex Nakamura, the SOG Crew, and other legendary artists in this historic offering. From Colorado, JAMEDICA, the DeLeon Brothers Band, Moses Jones Rock Funk Orchestra & the Ladies of Soul, Mariachi, Aztec and Folklorico Dancers, and more.. 

· On Sunday, a second version of the Legends of Latin Rock showcase will be offering a combination of Latin Rock /R&B/Funk and Latin Rock Gospel under the name “BUENO” with the return of legendary artists Lenny Williams, Deniece Williams, and Brenton Wood. Also, the highly anticipated Colorado return of the Colour of Love Band from Phoenix, AZ, along with legendary Tower of Power original lead vocalist Rick Stevens (voice on “You’re Still A Young Man”), Also featured will be the Hazel Miller Band, HEAVENBOUND, the Moses Jones Rock Funk Orchestra, Tunisia, Mariachi, Aztec and Folklorico dancers, and many more. 

FESTIVAL WEEKEND CULTURAL AND COMMUNITY EXHIBITS INCLUDE

· ART ALLEY 

Art Alley will span the length of venue “runway” from the front of the venue to the main stage area. It will host an array of art and cultural exhibits and vendor booths. 
· CHAMPIONS 3-ON-3 BASKETBALL TOURNEY 
The CHAMPIONS 3 X 3 Basketball Tourney will be a 2-day youth athletic competition activity and exhibit. It will be initiated, organized, and run by members of the community. Sponsor proceeds after costs will be applied to student projects at the discretion of the organizers and sponsors
· YOUTH STAGE - “YOUTH, INC” - HEALTH FAIR - YOUTH EXHIBIT 
Youth, Inc. is a youth area consisting of bounce houses, a health fair site, face painting, and other fun youth activities and exhibits will be incorporated into this area. The youth stage will be set at the front of the venue and host a schedule of clean R&B and Hip Hop music.
· GRAFFITTI ART EXHIBIT
The Graffiti Art exhibit is a youth interactive mural project hosted by professional artists. Young people will work on various art projects including stage banners for the main stages 

· 911 - VETERANS MEMORIAL EXHIBIT
Festival Weekend planning calls for a collaborative effort with veterans groups, US Marine Corps, and metro area schools to produce a 911 and veterans memorial observance and exhibit.  

· EL GRITO CULTURAL STAGE - CHILI HARVEST MERCADO
The “El Grito’ cultural stage will include a schedule of mariachi music and Aztec and Folklorico dancers each day. It will be complimented by the Chili Harvest Mercado exhibit celebrating the chili harvest season with New Mexico and Colorado green chili roasting, sampling, and sales  
· THE “CHAMPIONS AMATEUR BOXING TOURNAMENT” 
The Archuleta Boxing Team brings a two day youth amateur boxing tourney that will bring families and offer a popular competitive day of boxing while also highlighting and supporting the Champions for Christ Denver youth training, prevention, and mentoring program.
FESTIVAL WEEKEND MARKETING - ADVERTISING - COMMUNITY NETWORKING
· The Festival Weekend marketing campaign will include local market outreach through mainstream media advertising, street team promotions, community outreach through church, work, and family networks as well as internet and social media marketing. The effort is also being targeted to a statewide network of educators, media contacts, and family groups. This makes this a statewide marketing effort with the available network extending into communities from Alamosa and Colorado’s San Luis Valley and north to Cheyenne, WY
MEDIA ADVERTISING - MARKETING - STREET TEAMS - INTERNET OUTREACH 
	CITY AND STATE OUTREACH
	PRINT/ONLINE NEWS MEDIA
	RADIO STATIONS

	DENVER - PUEBLO - COLO SPRGS GREELEY - GREELEY - CHEYENNE
	DENVER POST - LATINLIFEDENVER.COM
ROCKY MTN CRUZR - PUEBLO CHIEFTAN 
	KOOL 105  
KLOVE FM DENVER KUVO 89.3 FM 
	KGNU BOULDER

KYOY/CHEYENNE 


	EVENT AND SPONSOR MARKETING / ADVERTISING DYNAMICS

	RADIO ADVERTISEMENTS
	2 MONTHS UP TO EVENT - RADIO WEBSITE PRESENCE

	PRINT MEDIA ADS/ARTICLES
	2 MONTHS UP TO EVENT ADS / HT ISSUE AND EVENT ARTICLES

	WEBSITE MARKETING PRESENCE
	KOOL 105 - KLOVE - KUVO - LATIN LIFE DENVER WEBSITE / RMPA AND CAA WEBSITES
ARTIST WEBSITES / TICKET SERVICE WEBSITE / VENUE WEB SITE

	FACEBOOK/TWITTER PAGES
	WILL USE 100,000 FB CONNECTIONS AND EVENT- ORGANIZATION - ARTIST TWITTER PAGES 

	YOUTUBE USAGE
	WILL POST ARTIST VIDEOS/ PRODUCE AND VIDEO  INTERNET COMMERCIALS 

	STATEWIDE STREET TEAM PROMO MATERIAL DISTRIBUTION 
	DISTRIBUTION  IN SOUTHERN COLORADO - DENVER - NORTHERN COLORADO - CHEYENNE  

50,000 4” X 6” 2-SIDED CLUB FLYERS

20,000 11”X17” FOLDED 8-PANEL BROCHURES

4,000 11”X17” FULL COLOR POSTERS

INCLUDES DIFFERENT FLYERS FOR EACH EVENT AND EACH EXHIBIT

	EMAIL BROADCAST NOTICES
	EMAIL ANNOUNCEMENTS VIA  MULTIPLE MAILING LISTS SPONSOR BRAND INCLUDED

	EMAIL NEWSLETTER BROADCASTS
	RMPA MONTHLY NEWSLETTER SPONSOR ACKNOWLEDGEMENT

	24/7 EVENT INFORMATION LINE
	24/7 ONFO LINE -  303-273-5555


______________________________________________________________________________________________________
	
	MUSIC FESTIVAL SPONSOR SUMMARY 


Festival Weekend sponsor opportunities are entered into as business or organization advertising and marketing arrangements. Under federal tax guidelines these are tax deductable business expenses.  As a sponsor, you may select levels of sponsorship for one or both days of the respective music festival events. Sponsor consideration for an official beer or spirit sponsor for the September 12th RMPA Festival of the Arts Mega Jam may be a combination of finance and exclusive product presence. Specific considerations are listed in detail in the reference overview. On the basis of individual and combined event and festival day options, the levels include:
	
	GOLD LEVEL NATIONAL AND CORPORATE SPONSOR


This is Marquee or Presents Sponsorship opportunity and is available per festival day or on a full project basis. Marquee presents sponsor level opportunities for each festival event - $5, 000 per festival day or $10,000 for both days. Full Festival Weekend sponsorship including the Human Trafficking National Summit - $15,000
Sponsor consideration for the September 12th RMPA Festival of the Arts Mega Jam may be a combination of finance and exclusive product presence for an official beer or spirit sponsor. Sponsor considerations include:
· Stage backdrop banner placement (banner provided) Recognition announcements from the main stage.
· Sponsor brand and corporate logo on all promotional materials (Posters/Flyers) with marquee recognition as the presenting sponsor 50,000 pieces

· Sponsor presents (business name) mention in all radio ads for the duration of radio ad campaign

	GOLD LEVEL NATIONAL AND CORPORATE SPONSOR … CONTINUED


· Sponsor receives 30 weekend passes ($1,200 value) with reserved section of the VIP area for 20 people

· A 10’ X 10’ exhibit canopy exhibit booth at events. (Flexible to display needs/electricity provided)
· Sponsor name and logo will be included in all event press releases and email broadcast announcements.

· Sponsor brand and business logo with internet web site link will be placed on Festival Weekend web sites

· Sponsor will be recognized via social media including multiple Facebook pages during the promotion.

______________________________________________________________________________________________________
	GOLD LEVEL OFFICIAL AIRLINE SPONSOR


$10,000 - This level is for the entire Festival Weekend project and may be “In-kind” flight consideration

Sponsor considerations include:
· Banner on main stage (Provided by sponsor) - Recognition announcements from main stage 

· A 10’ X 10’ exhibit canopy exhibit booth at events.  (Flexible to display needs/electricity provided)
· Sponsor receives 40 weekend passes ($1,600 value) 
· Airline brand and logo on all promotional materials 

· Sponsor name and logo will be included in all event press releases and email broadcast announcements.

· Sponsor brand and business logo with internet web site link will be placed on Festival Weekend web sites.

· Sponsor will be recognized via social media including multiple Facebook pages during the promotion.

______________________________________________________________________________________________________
	PLATINUM LEVEL SPONSOR


$4,000 per festival day or $7,500 both days - Sponsor consideration may be a combination of finance and exclusive product presence for soft drink sponsor. Sponsor considerations include:
· Banner placement on sponsor row and other high visibility venue areas. Banners provided by Sponsors 

· A 10’ X 10’ exhibit booth space at the event. (Flexible to display needs - electricity provided)
· Sponsor receives 12 day of tickets ($480 value) OR Sponsor receives 12 weekend passes ($960 value)
· Sponsor logo on all promotional materials 

· Sponsor logo will be carried in all event press releases / press kit materials  

· Sponsor name and logo with website link included in all email broadcast announcements

· Logo and Sponsor recognition on Facebook pages

______________________________________________________________________________________________________
	BRONZE COMMUNITY PARTNER LEVEL SPONSOR 


$2,000 per festival day or $3,500 both days 

· Banner presence on sponsor row near main stage area - Banners provided by Sponsors 

· Sponsor receives 8 day of tickets ($320 value) or 6 weekend passes ($480 value) 
· Sponsor logo on all promotional 

· Sponsor logo will be carried in all event press releases / press kit materials  

· Sponsor name and logo with website link included in all email broadcast announcements

· Logo and Sponsor recognition on Facebook pages
______________________________________________________________________________________________________
	
	MEDIA PARTNER LEVELS


	PRESENTS IN-KIND MEDIA SPONSOR 


$5,000 EACH FESTIVAL DAY - $10,000 BOTH DAYS 
· Recognition as “Presents in Association with” In-Kind media sponsor of Festival Weekend

· Exclusive radio or television main stage banner presence and signage at the event

· 10’ x 10’ Media booth space at the event  

· Sponsor logo on all promotional materials 

· Sponsor logo will be carried in all event press releases / press kit materials  

· Sponsor name and logo with website link included in all email broadcast announcements

· Logo and Sponsor recognition on Facebook pages

· Sponsor receives 30 weekend passes ($1,200 value)  
	MEDIA PARTNER IN-KIND SPONSOR  


$7,000 BOTH FESTIVAL DAYS
· Recognition as In-Kind media sponsor of Festival Weekend

· Banner presence on sponsor row near main stage area

· Sponsor logo on all promotional materials 

· Sponsor logo will be carried in all event press releases / press kit materials  

· Sponsor name and logo with website link included in all email broadcast announcements

· Logo and Sponsor recognition on Facebook pages

· Sponsor receives 16 weekend passes ($1,200 value)  
__________________________________________________________________________________________​​​​​​​________________________________________________________________________________________________________________________________________

FESTIVAL WEEKEND RMPA FESTIVAL OF THE ARTS AND PROJECT RESTORATION HOPEFEST

SATURDAY, SEPTEMBER 12, 2015 AND SUNDAY, SEPTEMBER 13, 2015

__________________________________________________________________________________________​​​​​​​________________________________________________________________________________________________________________________________________
SPONSORSHIP INVOICE 

INVOICE FOR AD/MARKETING SPONSORSHIP OR TAX DEDUCTABLE CONTRIBUTION
	Company and Organization Name:
	

	Please mail your logo and brand artwork to lalenspirit@aol.com

	Name of authorized person completing form:
	

	Telephone number:
	
	  Email address:
	

	
	
	

	PLEASE SELECT SPONSORSHIP PACKAGE
	

	GOLD NATIONAL AND CORPORATE SPONSOR

	FULL MUSIC FESTIVAL WEEKEND AND HT SUMMIT
	(
	$15,000

	
	
	
	
	

	MUSIC FESTIVAL WEEKEND MARQUEE PRESENTS
	(
	ONE DAY $5,000
	( 
	TWO DAYS $10,000

	If one day, please designate which day
	(
	SEPT 12TH
	( 
	SEPT 13TH

	GOLD LEVEL AIRLINE SPONSOR

	FULL MUSIC FESTIVAL WEEKEND AND HT SUMMIT
	(
	$10,000 / IN-KIND FLIGHTS

	PLATINUM LEVEL SPONSOR

	MUSIC FESTIVAL WEEKEND SPONSOR
	(
	ONE DAY $4,000
	( 
	TWO DAYS $7,500

	If one day, please designate which day
	(
	SEPT 12TH
	( 
	SEPT 13TH

	BRONZE LEVEL SPONSOR

	MUSIC FESTIVAL WEEKEND PARTNER
	(
	ONE DAY $2,000
	( 
	TWO DAYS $3,500

	If one day, please designate which day
	(
	SEPT 12TH
	( 
	SEPT 13TH

	MEDIA SPONSOR - PRESENTS IN-KIND 

	PRESENTS IN-KIND MEDIA SPONSOR
	(
	ONE DAY $5,000
	( 
	TWO DAYS $10,000

	If one day, please designate which day
	(
	SEPT 12TH
	( 
	SEPT 13TH

	
	
	
	
	

	MEDIA PARTNER IN-KIND SPONSOR
	(
	$7,000 BOTH MUSIC FESTIVAL DAYS
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Thank you for your interest in Festival Weekend. For convenient credit card payments, invoice billing, and sponsor agreement confirmation, please completes the information below. Festival Weekend sponsor opportunities are entered into as business or organization advertising and marketing arrangements. Under this arrangement, federal tax guidelines categorize this as a fully tax deductible business expense.  

If you do not choose an Ad/Marketing arrangement, but traditional tax deductible 501c3 contribution participation instead, please remit payments to Chosen Advocates Association, P.O. Box 291, Henderson, CO, 80640. Tax ID Number: 46-5283352. A tax letter of credit will be issued by the CAA. For RMPA Festival of the Arts specific sponsorships, this is an advertising and marketing sponsor opportunity. Please complete the information accordingly and remit to the RMPA, 2845, W. 36th Avenue, Denver, CO 80211. 
___________________________________________________________________________________________​​​​​​​________________________________________________________________________________________________________________________________________

	(
	AMOUNT ENCLOSED 
	$
	PAYABLE TO CHOSEN ADVOCATES ASSOCIATION

	
	

	(
	AMOUNT ENCLOSED 
	$
	PAYABLE TO RMPA DENVER

	
	

	(
	CHARGE AMOUNT DUE TO MY:
	(
	VISA OR 
	(
	MASTERCARD 
	

	CARD NO.
	
	EXPIRATION DATE:
	

	
	

	CREDIT CARD BILLINGADDRESS AND ZIP CODE
	(Must Match All Info On Billing Statement)

	NAME ON CREDIT CARD: 
	

	BILLING ADDRESS: 
	

	CITY:
	
	  STATE:
	
	    ZIP CODE:
	


OR INVOICE ME WITH REMITTANCE OF 50% UPON EXECUTION OF AGREEMENT / BALANCE DUE JUNE 1, 2015

	Sponsor: 
	
	Signature:

	Contact info::
	
	(CLICK ON DATE BELOW TO UPDATE)

Date: May 22, 2015


___________________________________________________________________________________________​​​​​​​________________________________________________________________________________________________________________________________________

Our sponsorship outreach representative will provide information and coordination for delivery of your receipt, tickets as well as securing banners, logos, graphics, etc. Sponsor to provide banners unless otherwise indicated in the sponsor overview. The RMPA and the Chosen Advocates Association wish to express thanks for your interest and support. Supporting this effort is a good business decision and an investment in Colorado Front Range communities. For any questions please contact us at:
	Rocky Mountain Promoters Association (RMPA Denver)
A Colorado 501c3 Nonprofit Under Organization
Telephone 720-300-9054 
info@rmpadenver.com    
	The Chosen Advocates Association

A Colorado 501c3 Nonprofit Organization 

Telephone 720-325-3239

chosenadvocatesassociation@outlook.com
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