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Education:


Doctor of Philosophy in Marketing, 2005

The University of British Columbia, Canada


Master of Philosophy in Marketing, 2000

The Chinese University of Hong Kong, Hong Kong

Bachelor of Business Administration (First Class degree with Honors), 1995

The Chinese University of Hong Kong, Hong Kong

Research Interests:


Marketing Modeling, Managerial Applications of Quantitative Methods, Diffusion of Innovation, Entertainment Product Marketing, Viral Marketing

Refereed Journal Publications

“Mere Newness: Decline of Movie Preference over Time” (with R. Krider and J. Chang), Canadian Journal of Administrative Sciences, forthcoming

 
“Who Decides What to Watch on TV at Home? Insights from People-Meter Data in Mexico: Measuring Co-Viewing and Preference Influences To Help Broadcasters Promote Programming” (with J. Mora and R. Krider), Journal of Advertising Research, 55(1), 2015, p.22-36

“Television Co-Viewing in Mexico: An Assessment on People Meter Data” (with J. Mora and R. Krider), Journal of Broadcasting & Electronic Media, 55(4), 2011, p.448-469


“Segmenting Consumers of Pirated Movies” (with C. Weinberg), Journal of Consumer Marketing, 28(4), 2011, p.252-260


“Viral Marketing: Motivations to forward electronic content” (with M. Dempsey), Journal of Business Research, 63, 2010, p.1000-1006


“Playoff Payoff: Super Bowl Advertising for Movies” (with T. Dhar and C. Weinberg), International Journal of Research in Marketing, 26(3), 2009, p.168-179

“SilverScheduler: A Demand-driven Modeling Approach for the Construction of Micro-Schedules of Movies in a Multiplex” (with J. Eliashberg, Q. Hegie, D. Huisman, S. Miller, S. Swami, C. Weinberg, and B. Wierenga), International Journal of Research in Marketing, 26(2), 2009, p.75-88 (Best Paper Award, 2009)
Working Paper

“An Empirical Study of Uniform and Differential Pricing in the Movie Theatrical Market” (with Y. Liang, J. Yan and C. Weinberg) (Being revised for second round review at Journal of Marketing Research)

Ongoing Research Projects

“Hierarchical Bayes Forecasting Model of Cannibalization and Demand Expansion” (with D. Campbell, C. Weinberg, J. Eliashberg, and B. Wierenga)

“Understanding Multi-screen TV Viewers” (with J. Liang & M. Dempsey)

Refereed Conference Presentations:


“Which Hollywood Movies are Shown in Movie Theaters in China and How Large is Their Audience?” (with C. Weinberg and C. Wu), Presentation at the INFORMS Marketing Science Conference, Johns Hopkins University, June 2015

“Choice of Fixed vs Flexible Funding in Crowdfunding” (with S. Dasgupta and R. Krider), Presentation at the INFORMS Marketing Science Conference, Johns Hopkins University, June 2015


“Competition-softening Effect of Uniform Pricing in the Movie Theater Market: An Empirical Analysis”, (with J. Yan and C. Weinberg), Presentation at the INFORMS Marketing Science Conference, Emory University, June 2014

“The Utility of Mere Newness”, (with R. Krider and J. Chang), Presentation at the Administrative Sciences Association of Canada Conference 2013, Calgary, June 2013 (Best Paper Award, Marketing Division, 2013)
 
“Uniform and Differential Pricing in the Movie Industry: An Empirical Analysis”, (with J. Yan and C. Weinberg), Presentation at the INFORMS Marketing Science Conference, Boston University, June 2012


“Time of Service Effect: The Case of Multiplex Movie Theaters” (with J. Eliashberg, C. Weinberg, and B. Wierenga), Presentation at the INFORMS Marketing Science Conference, University of Cologne, June 2010


“Group Consumption as Predictor of Individual Consumption,” (with J. Mora and R. Krider), Presentation at the Administrative Sciences Association of Canada Conference 2009, Niagara Falls, June 2009

 
“Most Emailed News: Viral Characteristics of Text-based Online Content” (with M. Dempsey), Presentation at the INFORMS Marketing Science Conference, University of British Columbia, June 2008


“Psychographics and Mutual Influences among TV viewers in Mexico,” (with J. Mora and R. Krider), Presentation at the INFORMS Marketing Science Conference, University of British Columbia, June 2008


“Viral Marketing: Motivations to forward electronic content” (with M. Dempsey), Presentation at the Administrative Sciences Association of Canada Conference, Halifax, May 2008


“What do Pirates want?  An empirical study of Price, Promptness and Proper Behavior” (with C. Weinberg and C. Kan), Presentation at the Administrative Sciences Association of Canada Conference, Ottawa, June 2007

“A Model of Pricing for Competing Multi-channel Retailers” (with T. Dewan and N. Saqib), Presentation at the Administrative Sciences Association of Canada Conference 2006, Banff, June 2006

“Pre-launch Advertising: Why advertise when you have no product to sell?” (with T. Dhar and C. Weinberg), Proceedings of the Business and Economics Scholars Workshop Summit in Motion Picture Industry Studies, Florida Atlantic University, November 2004

“Pre-launch Advertising: Why advertise when you have no product to sell?” (with T. Dhar and C. Weinberg), Presentation at the INFORMS Marketing Science Conference, Erasmus University, June 2004

“Integrating Customer and Environmental Heterogeneity in Customer Valuation: An Application of a Bayesian Approach to Credit Card Panel Data” (with L. Jen and C. Weinberg), Presentation at the INFORMS Marketing Science Conference, University of Alberta, June 2002
Refereed Poster Presentation


“Combining Gains and Separating Losses extended over Time” (with L. Van Boven), Poster in Society for Judgment and Decision Making Annual Meeting, Orlando, November 2001

Research Grants:


Institutional Grant, the Social Sciences and Humanities Research Council 2013-2015 -- Principal Investigator ($7,000)


Standard Research Grant, the Social Sciences and Humanities Research Council 2007-2011 -- Principal Investigator ($95,319)


President’s Research Grant, SFU, 2008-2010 -- Principal Investigator ($9,980)


Endowed Research Fellowship, SFU, 2007-2008 -- Principal Investigator ($5,000)

Supervision of Graduate Students:


Jinny Jinhee Lim, M.Sc. in Statistics, SFU, 2012


Jose D. Mora, Ph.D. in Marketing, SFU, 2010
University and Post-secondary Teaching Experiences:


Simon Fraser University, Canada, 2007 - Present


Courses taught:
· Introduction to Marketing 

· Marketing Research 
· Customer Analytics 
· Web Analytics

· Directed Studies: Bayesian Statistics (Jose D. Mora, doctoral student)

Ryerson University, Canada, 2005 – 2007

Course taught: e-Marketing


The University of British Columbia, Canada, 2003


Course taught: Introduction to Marketing

Hong Kong Institute of Vocational Education, Hong Kong, 1998 – 2000


Course taught: Marketing and Professional Practice (Interior Design)

Service to University:


Member, Assurance of Learning Committee Undergraduate, Beedie School of Business, SFU, 2012-2016


Member, Communications Initiative Action Committee, Beedie School of Business, SFU, 2014-16


Member, Undergraduate Curriculum Committee, Beedie School of Business, SFU, 2015-16


Member, Broad Based Undergraduate Admissions Committee, Beedie School of Business, SFU, 2014-16


Area Coordinator, Marketing Area, Beedie School of Business, SFU, 2011-2013

Coach of SFU marketing team in Inter-collegiate Business Competition 2009/2010 & 2010/2011 (1st place in 2010/2011)

Coach of SFU marketing team in JDC West Business Competition 2009 & 2010
Service to Academic Community:


Member, Editorial Board, Journal of Interactive Marketing, 2014-Present


Member, Editorial Board, Canadian Journal of Administrative Sciences, 2012-Present


Ad hoc Reviewers for Journal of Marketing, Journal of Business Research, Marketing Letters, International Journal of Research in Marketing, AMA Marketing Educators’ Conference, Administrative Sciences Association of Canada Conference, and Decision Science Institute Annual Meeting

Awards, Scholarship and Academic Honors:


Teaching Honour Roll, Beedie School of Business, 2010/2011, 2013/2014


Best Paper Award, Marketing Division, Administrative Sciences Association of Canada Conference, June 2013


Best Reviewer Award, Journal of Interactive Marketing 2013


Best Paper Award, International Journal of Research in Marketing 2009


INFORMS Society of Marketing Science Doctoral Consortium Fellow, Erasmus University, June 2004


AMA Doctoral Consortium Fellow, Texas A&M University, June 2004


University of British Columbia Graduate Fellowship, 2002/03, 2003/04



INFORMS Society of Marketing Science Doctoral Consortium Fellow, University of Alberta, June 2002


Dean Earle D. MacPhee Memorial Fellowship in Commerce, 2001/02


Scholarship for Bayesian Applications & Methodology in Marketing Conference, Ohio State University, December 2001


C. K. Choi Fellowship in Business Administration, 2000/01


The Hong Kong Institute of Marketing Scholarship, 1994/95

Industry Experiences:


Carlsberg Brewery Hong Kong Ltd., Marketing Executive, Hong Kong, 1997 - 1998


Miller Brewing International Inc. / Dah Chong Hong Ltd., Marketing Officer, Hong Kong, 1995 - 1996
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