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Book Marketing and Sales Overview

The University of Illinois Press (UIP) Marketing Department looks forward to working on your book.  Soon we will e-mail you a weblink to a multi-page online Marketing Questionnaire.  The “MQ” will solicit your input on a variety of promotional tools (review media, advertising, conference exhibits, awards, etc.) that we will use to market your book.  Your input is very important to the process and will be reviewed by everyone in the Marketing Department.  Until then, we are providing this information sheet to give you some idea of what to expect from us in the coming months.  Please note:  If you are the editor of a multi-contributor volume, please solicit ideas from the contributors.  You will be our point-person for marketing the book.

Staff

Please see the attached page that includes contact information for the marketing staff.
Catalog

The University of Illinois Press produces two catalogs per year; the Spring catalog presents books due for publication February-August, and the Fall catalog announces titles published September-January.  Your book will appear in one of these seasonal lists and the corresponding catalog will be distributed to over 8,000 recipients including booksellers, wholesalers, sales representatives, libraries, review media, foreign and domestic rights agents, college instructors, and conference attendees.  We will send you a copy of the catalog that announces your book.  Please let us know if you need any additional copies.

Distribution:  Chicago Distribution Center (CDC)

We do not have a warehouse at our Champaign office.  All books are warehoused by our distributor at:

Chicago Distribution Center

Phone:  800-621-2736 or International:  773-702-7000

11030 South Langley Avenue

Fax:  800-621-8476 or International:  773-702-7212

Chicago, IL  60628 

E-mail orders:  orders@press.uchicago.edu

If you want to order copies of your book please contact CDC at the numbers above.  UIP authors receive a 40% discount and can pay with credit card or check.  You will be asked to pay for your order at the time that you place it.

If you need copies of your book for an upcoming event, please place your order with CDC at least two weeks in advance to ensure timely delivery.

Important Dates:   Dock Date vs. Publication Date

When your book is ready, the printer will send UIP a small amount of copies and will ship the remaining stock to CDC.  The day that CDC receives stock from the printer is called the dock date.  At that time we will begin the steps necessary to make the book available to the general public.  The first step is setting the publication date.  For monographs and other academic titles the publication date will be a Monday four weeks following the dock date.  Trade books will be assigned a publication date six to eight weeks following the dock date.  The lag between the dock date and the publication date allows UIP and CDC to fill back orders, distribute books to retailers and wholesalers, and send review copies to media outlets by the publication date.
Sales

The University of Illinois Press employs sales representatives who work on a commission basis throughout the United States, Canada, China, Taiwan, the United Kingdom, Europe, the Middle East, Africa, India, Pakistan, Japan, Australia and New Zealand.  Each season we meet with the sales reps and provide them with information to market each book on the list.  The sales reps then call on the buyers for all the major bookstores (both trade and college) as well as specialized retailers such as museum gift shop managers, to present UIP’s forthcoming books.  They also reach out to the academic market through a variety of efforts.

A portion of UIP’s sales also come from wholesalers such as Ingram and Baker & Taylor and from large chain bookstores such as Barnes & Noble.  Each company requires specific information about your book that the sales staff provides at the beginning of each season. 

Note:  The national bookstore chains use a centralized system to buy books on behalf of their individual stores.  Because of this purchasing method, publishers cannot influence the inventory, title information, or shelving decisions at local stores.  However, when errors occur at individual stores, our sales department can address them through UIP contacts at the central offices.

Internet Booksellers

Each season the sales staff provides bibliographic and content information about each new book to Internet book vendors, such as amazon.com, powells.com, and barnesandnoble.com. 

Each Internet bookseller decides what data it will include on its Web site and retains control of category listings and editorial content (such as customer reviews and trade reviews).  Keep in mind that Internet booksellers frequently use approximate publication dates or will otherwise adjust the book’s publication date to meet their particular requirements.

Please also be aware that each Internet bookseller has its own formula for determining sales rankings of the titles it is carrying and that these posted rankings do not directly correlate with the total number of books sold.  UIP has its own criteria for judging the performance of a book, and we recommend that you contact us if you want to discuss your book’s performance.

Internet Marketing
The UIP Web site (www.press.uillinois.edu) serves as the organization’s primary electronic marketing tool.  All of UIP’s books in print are cataloged on the Web site with bibliographic information, descriptive copy, and a cover image, as these elements become available.  In the months preceding the delivery date of your book, Web visitors may also place a pre-order. 

If you participate in any e-mail forums or blogs, please consider announcing your book at these locations after its delivery date.  Be sure to include the UIP Web site URL address in your announcement of the book.  Some authors like to include their book’s UIP URL in the signature block in all their routine e-mail messages.  If you have your own Web site, please link to your book’s page on UIP’s site to help promote and facilitate sales.  If you would like the UIP Web site to feature a link to your Web site, please contact Denise Peeler.

The University of Illinois Press has a Blog, Facebook page, and Twitter feed.  We welcome author contributions to the blog and encourage authors to “Like” the University of Illinois Press Facebook page.

Very soon UIP will submit content and a cover image at Amazon.  Until Amazon receives its shipment of your book, the site will list it as unavailable.

Advertising

Advertisements created for your book will be scheduled to appear after the book’s publication date.  UIP places approximately 100 ads per year, including journals and conference exhibits ads, and will group your book with other related titles to optimize UIP’s promotional dollars. 

It is important to understand that advertising is more a promotional tool than a sales tool.  Advertisements lead to relatively few direct sales, but those that are carefully targeted put your book and the Illinois publishing program into the public’s consciousness, and that does contribute to book sales over the long term. 
Exhibits

We attend approximately thirty major discipline-specific meetings each year at which we staff a booth or table to sell books and meet with authors.  In most cases, UIP advertises in the conference program.  We also send books for display to many other conferences through exhibit companies such as The Scholar’s Choice.
The MQ asks about which meetings you usually attend, as well as your anticipated speaking engagements.  Whenever possible, we’ll make these conferences our top priority for displaying and selling your book.  Please contact the Exhibits Manager at least two months in advance of a conference you plan to attend, so that arrangements can be made to display and promote your book.  We will try to maximize your book’s exposure within budget and scheduling limits.
Awards

The MQ asks you to suggest three book awards that seem appropriate for your forthcoming book.  UIP’s Awards Manager maintains a database of several hundred book awards (information about criteria, deadlines, number of copies required, etc.), and she will consider submitting your book for awards that seem best suited to your work.  If you think of other awards that seem appropriate after you’ve completed the MQ, please contact the Awards Manager directly to make additional suggestions or requests.  It is UIP policy to not provide submission fees for those awards requiring one.  If you have suggested one such award, we do request that the fee be provided at your expense.
Direct Mail 

We organize direct-mail efforts (both print and electronic) to promote your book to targeted buyers.  These pieces are intended to promote current titles and to introduce backlist books with proven sales potential to new audiences.  These direct-mail campaigns are collaborative efforts created in consultation with UIP’s acquisition editors.

Author Fliers

Please contact the Copywriter if you would like a flier sent to you as an electronic PDF file for your forthcoming book.
Publicity

The Publicity Staff manages the publicity efforts for your book including:
•
Presenting the season’s books during appointments with major media.
•
Distributing the upcoming seasonal catalog to an extensive list of publicity contacts. 

•
Following up on media requests for review copies and author interviews.
•
Capitalizing on publicity opportunities as they arise.
•
Targeting pitches to radio, TV, and other media, when appropriate.
•
Offering guidance for conducting your own publicity efforts.

For general-interest “trade” titles the Publicity Manager will send advance reading copies (referred to as “galleys”) to reviewers approximately four months prior to the publication date.  The number of advance copies sent out depends on the size and nature of the book’s audience.  These advance copies are produced from uncorrected page proofs and are perfect-bound just like a paperback book.  UIP typically sends advance copies to book-trade publications such as Publishers Weekly, Library Journal, Booklist, and Kirkus Reviews and to a few general-interest publications that require advance copies.  
For specialized and academic books, demand is slight for advance copies, and the finished book generally serves reviewers just as well as galleys.  For example, Choice will assign a review only from the finished book.  Therefore, UIP rarely goes to the expense of making and sending out advance reading copies for monographs.  If a journal requests a galley to meet a forthcoming issue’s deadline, we will send the journal a photocopy of the uncorrected page proofs.
Copies of your printed published book will be sent to a number of reviewers four to six weeks before the publication date (see “Important Dates” on page 2).  The list of reviewers is compiled after considering suggestions from your MQ and utilizing our extensive media database of journals, magazines, newspapers, other national and regional media, and freelance requests.  
As a courtesy, publicity staff will e-mail you links to reviews available on the web, and will forward pdf files of reviews received from academic journals.
Things you can do:

•
Contact your college or university alumni offices about putting a notice of the book in their next newsletters or magazines.

•
Consider writing an Opinion/Editorial piece for your local paper about your book’s subject.  Find out who the features editor is at your local paper and drop the editor a note with a catalog explaining that soon there will be a new book available from a local author.

•
Be aware of colleagues in your discipline who write reviews for major media and provide those suggestions (with mailing addresses if possible) in your MQ.

Author Events and Appearances

Please consider these factors before scheduling a bookstore appearance:
•
Is your book currently available?  If not, please check with the Sales Manager or Publicity Manager on the projected publication date.  Once the event is booked, please check back with UIP once a month to ensure that your book is still on schedule.

•
Is the topic of your book appropriate for a bookstore event?
•
Are you known at the bookstore you are considering?  Is the store known for conducting well-advertised, successful author events?
•
Will you have time to assist in the promotion by sending postcards or e-mail messages (well in advance) to friends, family, and colleagues to bolster attendance at your event?

•
Are you prepared to read or provide your expertise to an audience that may not contain any actual book buyers?

You may have opportunities to speak at universities and other academic organizations or to specialized interest groups at libraries, museums, and clubs.  Such events have built-in audiences and can be fruitful places to focus your energy.  If you decide to schedule a reading, signing, or appearance, please plan the event to coincide with or follow the publication date (not the dock date) of your book (see “Important Dates” on page 2). 

UIP does not schedule reading or signing opportunities for authors, but it can offer basic support for events that you arrange by ensuring that books are ordered and shipped for the signings and by providing promotional materials.  For any events you schedule, please send complete information about them to the Publicity Manager.  Include the date, time, bookstore or organization name, its full address, and the event coordinator’s phone number and e-mail address.
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