
 


A loyalty card, rewards card, points card, or club card is a plastic or paper card, that looks like a credit card or debit card, and identifies the card holder as a member in a loyalty scheme. Cards typically have a barcode, magnetic stripe or even a micro chip embedded in the card, that can be easily scanned at the retail checkout. 
Around 90% of all households in the UK have at least one loyalty card- this entitles customers to freebies or cash simply for shopping at the local superstore. Of course, retailers get something in return: masses of information about customers shopping habits and spend they might prefer them not to know. Then there’s the detailed information that every loyalty card user gives to the store. Each swipe of the card sends the customer’s spend - what you bought, where and how you paid for it - into a databank profile of their purchase history, along with the personal information they gave when they signed up for the card. 
Activity
Working in pairs, collect as much information as possible on retail loyalty cards. Then evaluate six different types of loyalty card. Score each card scheme with a 5 = high, 0 = low. For example if you think Boots‘ Advantage card is the best value for money, in terms of rewards, score 5.
	Retail store
	Name of loyalty card
	Points or reward scheme
	Other incentives offered?
	Value for money/ Your evaluation.
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