[image: image1.jpg]



For Immediate Release

Cellicium Exhibits Various USSD Applications at PT Comm

On the occasion of PT/Wireless & Networks Comm China 2005 (PT Comm 2005), exhibitor Cellicium (Booth no. 5A06) will participate in this giant telecom event and introduce its various USSD applications such as news, interactive games, SMS and MMS menus, email, "please call me", peer to peer, etc.

The GSM standardized bearer USSD (Unstructured Supplementary Services Data) is getting more and more popular among GSM Operators. The benefits of USSD for self-care services are now widely recognized and USSD prepaid balance inquiry and account top up are common services for most of the operators.
These basic self-care services over USSD are very easy to use and generate huge savings in network resources and costs when introduced to replace conventional interactive voice response systems.

However, the best of USSD remains to be revealed.

Beyond a simple request/answer session, USSD brings access to on-line, menu based, truly interactive "WAP-like" mobile services to all mobile subscribers. Several network operators have already gone further than exploiting basic USSD by launching highly successful, fast and efficient USSD applications.

All the key components are available now for the USSD market take-off. Existing 2G network infrastructures already support USSD, and Cellicium provides an unequalled environment to launch successful interactive services and generate additional revenues from existing infrastructures. Cellicium's USSD Browsing end-to-end solution includes market-proven, carrier-grade service platforms (Cellgate: the USSD gateway & Cellcube: the USSD portal), off-the-shelf application engines and development tools.

Success story in a mature market: Orange France

Thanks to Cellicium’s USSD Browsing platforms, Orange in France has launched an advanced self-care menu over USSD. With a unique short code (#123#), all Orange France subscribers (prepaid, postpaid, corporate and 3G) can access advanced, menu-based self-care features including:

-balance and account inquiry with full details of sub-accounts (voice, SMS, MMS, data, video),

-account top up by scratch card, credit card and bank transfer,

-tariff plan management,

-one-to-one personalized offers and promotions,

-subscription to any value-added services.

Building on self-care success, Orange France proved USSD flexibility by launching various additional applications:

-triggering catalogue of premium SMS and MMS services, bringing a 50% traffic boost!

-fast and secured access to WiFi hotspot,

-interface menu for chat service, providing a user-friendly way to read forums and pilot the chat rooms,

-please-call-me, a new killer-application for increasing prepaid ARPU.

Customer usage has been very quick to take off, and more than 85% of the customer base are now addicted USSD users! Marketing surveys demonstrate that users are highly satisfied with the service. It is so simple and efficient, they just love it.

USSD is now Orange France’s most successful value-added service. Traffic on self-care IVR is now insignificant and savings in both network and call-center resources provided a very fast return on investment. In addition, Orange France’s marketing department has a new, flexible and inexpensive communication channel towards its customers.

A unique opportunity to grow business by tapping into the mass market

The silent revolution of USSD is just beginning, but experience already shows that USSD is a successful bearer for mass-market interactive services in mature markets as well as new growth markets. As a low cost enabler for low ARPU customers and small revenue applications, Cellicium’s USSD Browsing brings a unique opportunity to turn subscribers into active data service consumers, whatever their mobile: latest 3G handset, old 2G legacy phone or new ultra-low cost handsets. For most of the first, the second and the third billion of GSM customers, USSD is and will remain the only available solution enabling on-line, interactive, user-friendly, fast and efficient services.

About Cellicium
Since 2001, Cellicium has successfully delivered mobile data service solutions for mobile networks around the world. These solutions are currently deployed in GSM wireless networks in Europe (within Orange and Vodafone), Africa, and Middle East (Wataniya Telecom), providing mobile services to million of subscribers. Cellicium’s position at the forefront of its market sector ensures it is chosen as a preferred vendor for mobile services by the world’s most demanding mobile network operators.


Recognized as the largest and most influential telecom event in China, PT Comm 2005 will be held at the China International Exhibition Centre (CIEC), Beijing, PR China from October 18-22, 2005.
Over 400 exhibitors will converge on this big event. There are 5 pavilions to participate including Canada, France, Japan, Korea and Taiwan province, reaching an exhibition area of over 50,000sqm. 
Sponsored by Ministry of Information Industry and China Council for the Promotion of International Trade, PT Comm is organized by China National Postal and Telecommunications Appliances Corporation (PTAC) and China International Exhibition Centre Group Corporation and co-organized by China Telecom, China Netcom, China Unicom, China Mobile, China Satcom and China Tietong, with Adsale Exhibition Services Ltd as the Overseas Organizer. PT Comm has been held for many years, enjoying a high reputation in the telecom industry. 
For more information about PT Comm 2005, please contact Ms. Angela Chan or Ms. Vikki Yu at Tel: (852) 2516 3334 or 2516 3513, Fax: (852) 2516 5024, e-mail: telecom@adsale.com.hk or visit the website at www.2456.com/cnc.
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