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Chapter 4   Enabling Business-to-Consumer Electronic Commerce

1) The form of electronic commerce that is used by organizations to conduct business with business partners without involving the end consumer is known as ________ electronic commerce.

A) business-to-consumer

B) peer-to-peer

C) business-to-business

D) business-to-intermediary

E) business-to-supplier

Answer:  C

AACSB:  Information technology

Difficulty:  Easy

Learning Obj.:  4.1:  Describe different approaches to competing in cyberspace as well as different forms of electronic government and e-finance.

Classification:  Concept

2) Which of the following statements is true about electronic commerce?

A) Business-to-business electronic commerce is by far the largest form of electronic commerce in terms of revenues.

B) Electronic commerce is limited to transactions between businesses and consumers.

C) Electronic commerce between businesses and their employees is impossible.

D) All forms of electronic commerce involve business firms.

E) Consumer-to-consumer electronic commerce is a complete reversal of the traditional business-to-consumer electronic commerce.

Answer:  A

AACSB:  Information technology

Difficulty:  Moderate

Learning Obj.:  4.1:  Describe different approaches to competing in cyberspace as well as different forms of electronic government and e-finance.

Classification:  Concept

3) Which of the following is an example of business-to-consumer electronic commerce?

A) Brenda files her income tax online.

B) Canchi, a shoe manufacturer, conducts business over the Web with its retailers.

C) Juan buys guitars for resale on Monsung.com.

D) Reuben buys a pair of shoes on Mysticshoes.com.

E) Neal places a bid for a mobile phone on the online auction site Feliciate.com.

Answer:  D

AACSB:  Analytical thinking; Information technology

Difficulty:  Moderate

Learning Obj.:  4.1:  Describe different approaches to competing in cyberspace as well as different forms of electronic government and e-finance.

Classification:  Application

4) The auction site eBay.com is an example of ________ electronic commerce.

A) business-to-business

B) consumer-to-consumer

C) business-to-consumer

D) consumer-to-business

E) government-to-business

Answer:  B

AACSB:  Information technology

Difficulty:  Easy

Learning Obj.:  4.1:  Describe different approaches to competing in cyberspace as well as different forms of electronic government and e-finance.

Classification:  Concept

5) Which of the following is an example of consumer-to-consumer electronic commerce?

A) Niobi makes an online deposit of $5,000 into her friend's account.

B) Heath buys a gift for Vanessa on Aniocride.com.

C) Blanco, a manufacturer, conducts business over the Web with its retailers.

D) Ashley buys a new pair of shoes on Fequette.com.

E) Marty buys Lobsang's mountaineering equipment on Chieoke.com.

Answer:  E

AACSB:  Analytical thinking; Information technology

Difficulty:  Moderate

Learning Obj.:  4.1:  Describe different approaches to competing in cyberspace as well as different forms of electronic government and e-finance.

Classification:  Application

6) Ben buys a camera from Xenthix which starts malfunctioning, as the camera fell from his hand and broke its lens. When he opts for an exchange, the customer representative says that an exchange or repair is not possible because the damage is of a physical nature and not covered under warranty. Which of the following consequences, if true, would be an example of consumer-to-consumer electronic commerce?

A) Ben sells the camera to Balvinder Singh on Iora.com.

B) Ben files an online suit against Xenthix.

C) Ben files a complaint on Xenthix's Web site asking for a refund.

D) Ben buys another camera from Xenthix's online store.

E) Ben sells the camera to the world's largest used camera dealer, Koenister.com.

Answer:  A

AACSB:  Analytical thinking; Information technology

Difficulty:  Moderate

Learning Obj.:  4.1:  Describe different approaches to competing in cyberspace as well as different forms of electronic government and e-finance.

Classification:  Application

7) A state agency reporting birth and death information to the U.S. Social Security Administration using the Internet is an example of ________ electronic commerce.

A) business-to-consumer

B) government-to-citizen

C) government-to-business

D) government-to-government

E) business-to-business

Answer:  D

AACSB:  Information technology

Difficulty:  Easy

Learning Obj.:  4.1:  Describe different approaches to competing in cyberspace as well as different forms of electronic government and e-finance.

Classification:  Concept

8) Identify a true statement about the Internet of things.

A) It enables companies to offer various innovative products and services that go beyond the initial purchase.

B) It defines a set of reachable and exploitable vulnerabilities present in a business model.

C) It contains rules and guidelines that describe how security is to be enforced during system operation.

D) It identifies the tasks that are critical within a business model and builds a network that depicts their interdependencies.

E) It is defined as the percentage of visitors who leave the Web site after viewing that page.

Answer:  A

AACSB:  Analytical thinking

Difficulty:  Easy

Learning Obj.:  4.1:  Describe different approaches to competing in cyberspace as well as different forms of electronic government and e-finance.

Classification:  Concept

9) E-filing is an example of a ________ tool.

A) government-to-citizen

B) consumer-to-consumer

C) government-to-government

D) consumer-to-business

E) business-to-business

Answer:  A

AACSB:  Information technology

Difficulty:  Easy

Learning Obj.:  4.1:  Describe different approaches to competing in cyberspace as well as different forms of electronic government and e-finance.

Classification:  Concept

10) ________ refers to technologies that support activities in the financial sector.

A) Financial networking

B) Electronic bill pay

C) Fintech

D) Mobile banking

E) Technet

Answer:  C

AACSB:  Reflective thinking

Difficulty:  Easy

Learning Obj.:  4.1:  Describe different approaches to competing in cyberspace as well as different forms of electronic government and e-finance.

Classification:  Concept

11) In the context of GPS-enabled location-based services, the ability to see another person's location is an example of ________ service.

A) reintegration

B) navigation

C) mapping

D) disintegration

E) tracking

Answer:  E

AACSB:  Information technology

Difficulty:  Easy

Learning Obj.:  4.1:  Describe different approaches to competing in cyberspace as well as different forms of electronic government and e-finance.

Classification:  Concept

12) Electronic commerce is limited to transactions between businesses and consumers which is known as business-to-consumer (B2C) EC.

Answer:  FALSE

AACSB:  Information technology

Difficulty:  Easy

Learning Obj.:  4.1:  Describe different approaches to competing in cyberspace as well as different forms of electronic government and e-finance.

Classification:  Concept

13) Electronic commerce can involve the events leading up to the purchase of a product as well as customer service after the sale.

Answer:  TRUE

AACSB:  Information technology

Difficulty:  Easy

Learning Obj.:  4.1:  Describe different approaches to competing in cyberspace as well as different forms of electronic government and e-finance.

Classification:  Concept

14) M-commerce is defined as any electronic transaction or information interaction conducted using a wireless mobile device and mobile networks that leads to the transfer of real or perceived value in exchange for information, services, or goods.

Answer:  TRUE

AACSB:  Information technology

Difficulty:  Easy

Learning Obj.:  4.1:  Describe different approaches to competing in cyberspace as well as different forms of electronic government and e-finance.

Classification:  Concept

15) Government-to-business (G2B) EC does not involve businesses' relationships with all levels of government.

Answer:  FALSE

AACSB:  Information technology

Difficulty:  Easy

Learning Obj.:  4.1:  Describe different approaches to competing in cyberspace as well as different forms of electronic government and e-finance.

Classification:  Concept

16) Explain the e-government relationships.

Answer:  Government-to-citizen (G2C) EC allows for interactions between federal, state, and local governments and their constituents. The Internal Revenue Service's Internet tax filing, or e-filing, is one of the more recognizable G2C tools, saving resources in terms of time and paper. Another e-government tool in wide use today is grants.gov.

Government-to-business (G2B) is similar to G2C, but this form of EC involves businesses' relationships with all levels of government. This includes e-procurement, in which the government streamlines its supply chain by purchasing materials directly from suppliers using its proprietary Internet-enabled procurement system.

Government-to-government (G2G) EC is used for electronic interactions that take place between countries or between different levels of government within a country.

AACSB:  Information technology

Difficulty:  Moderate

Learning Obj.:  4.1:  Describe different approaches to competing in cyberspace as well as different forms of electronic government and e-finance.

Classification:  Concept

17) Hatso, a famous hat retailer chain, opens a new store in Kentucky and chooses to operate solely in the traditional physical markets. It approaches business activities in a traditional manner by operating physical locations such as retail stores and not offering their products or services online. Which of the following business strategies does Hatso follow?

A) brick-and-mortar

B) click-only

C) organizational

D) low-cost leadership

E) differentiation

Answer:  A

AACSB:  Analytical thinking

Difficulty:  Moderate

Learning Obj.:  4.2:  Describe business-to-consumer electronic commerce strategies.

Classification:  Application

18) Which of the following statements explain mass customization?

A) Firms tailor their products and services to meet a customer's particular needs on a large scale.

B) Firms immediately provide communication to and receive feedback from customers.

C) Firms provide ways for clients to conduct business online without human assistance.

D) Firms market their products and services over vast distances.

E) Firms link Web sites to corporate databases to provide real-time access to personalized information.

Answer:  A

AACSB:  Analytical thinking

Difficulty:  Moderate

Learning Obj.:  4.2:  Describe business-to-consumer electronic commerce strategies.

Classification:  Concept

19) The phenomenon of cutting out the "middleman" and reaching customers more directly and efficiently is known as ________.

A) gentrification

B) demutualization

C) defalcation

D) dissemination

E) disintermediation

Answer:  E

AACSB:  Analytical thinking

Difficulty:  Easy

Learning Obj.:  4.2:  Describe business-to-consumer electronic commerce strategies.

Classification:  Concept

20) Which of the following is an example of disintermediation?

A) Anister, a car-manufacturing company, markets most of its four-wheel drives in high altitude regions where vehicles require more power.

B) Donuts Haven, a fast food chain, expands its menu beyond breakfasts by adding hearty snacks that substitute as meals in order to provide competition to the other food chains in the area.

C) Aubrey Thirst Quencher is a market leader in sports drinks. It expands its market by providing its drinks to working women in urban areas.

D) Rusicwood, a furniture manufacturing firm, starts selling directly to its customers after experiencing a dip in sales due to channel conflicts between retailers.

E) A luxury car company creates a hybrid line of automobiles for consumers who are concerned about the environment.

Answer:  D

AACSB:  Analytical thinking

Difficulty:  Moderate

Learning Obj.:  4.2:  Describe business-to-consumer electronic commerce strategies.

Classification:  Application

21) Identify a true statement about reintermediation regarding e-tailing.

A) It refers to the design of business models that reintroduce middlemen.

B) It refers to the design of business models that eliminate middlemen.

C) It provides ways for clients and firms to conduct business online without human assistance.

D) It provides ways for clients and firms to conduct business activities in a traditional manner by operating physical locations.

E) It enables access to Web sites linked to corporate databases in order to provide real-time access to personalized information.

Answer:  A

AACSB:  Analytical thinking

Difficulty:  Easy

Learning Obj.:  4.2:  Describe business-to-consumer electronic commerce strategies.

Classification:  Concept

22) Which of the following is an example of reintermediation?

A) The diamond card of the Futilery Centriono, is issued by invitation only to customers who spend more than $250,000 a year on their shopping card.

B) Nanny Duke, a baby products manufacturing company, acquires a list of parents-to-be and showers them with samples of diapers and other baby products to capture a share of their future purchases.

C) Kambo, a fashion apparel company that deals directly with customers to sell its products, adds retailers to its supply chain to cater to its target audience in remote geographic locations.

D) Rusicwood, a furniture manufacturing firm, starts selling directly to its customers after experiencing a dip in sales due to channel conflicts between retailers.

E) Donuts Haven, a fast food chain, expands its menu beyond breakfasts by adding hearty snacks that substitute as meals in order to provide competition to the other food chains in the area.

Answer:  C

AACSB:  Analytical thinking

Difficulty:  Moderate

Learning Obj.:  4.2:  Describe business-to-consumer electronic commerce strategies.

Classification:  Application

23) Companies following a ________ business strategy choose to operate solely in the traditional physical markets approaching business activities in a traditional manner.

A) click-only

B) high-cost leadership

C) low-cost leadership

D) click-and-flip

E) brick-and-mortar

Answer:  E

AACSB:  Analytical thinking

Difficulty:  Easy

Learning Obj.:  4.2:  Describe business-to-consumer electronic commerce strategies.

Classification:  Concept

24) Which of the following statements is true about firms pursuing a brick-and-mortar business strategy?

A) These firms avoid indulgence in physical store locations.

B) These firms avoid indulgence in electronic commerce.

C) These firms are only involved in export business activities.

D) These firms indulge in rafter bidding activities.

E) These firms operate in both physical and virtual arenas.

Answer:  B

AACSB:  Analytical thinking

Difficulty:  Easy

Learning Obj.:  4.2:  Describe business-to-consumer electronic commerce strategies.

Classification:  Concept

25) Which of the following statements is true about companies pursuing a click-only business strategy?

A) These companies approach business activities by operating in physical locations.

B) These companies operate in both physical and virtual arenas.

C) These companies conduct business electronically in cyberspace.

D) These companies are only involved in export business activities.

E) These companies choose to operate their business activities solely in the traditional manner.

Answer:  C

AACSB:  Information technology

Difficulty:  Moderate

Learning Obj.:  4.2:  Describe business-to-consumer electronic commerce strategies.

Classification:  Concept

26) Without middlemen like Travelocity.com, Orbitz.com, and other travel Web sites, a consumer would have to check all airline Web sites in order to find the flight with the best connection or lowest price. The introduction of middlemen in business models is an example of ________.

A) reintermediation

B) remutualization

C) gentrification

D) disintermediation

E) defalcation

Answer:  A

AACSB:  Analytical thinking

Difficulty:  Easy

Learning Obj.:  4.2:  Describe business-to-consumer electronic commerce strategies.

Classification:  Concept

27) Companies using a ________ business strategy are also called virtual companies.

A) click-and-flip

B) click-only

C) brick-and-mortar

D) bricks-and-clicks

E) click-and-mortar

Answer:  B

AACSB:  Information technology

Difficulty:  Easy

Learning Obj.:  4.2:  Describe business-to-consumer electronic commerce strategies.

Classification:  Concept

28) Online retailer Amazon.com is an example of a ________ company.

A) click-and-mortar

B) click-and-flip

C) bricks-and-clicks

D) click-only

E) brick-and-mortar

Answer:  D

AACSB:  Information technology

Difficulty:  Easy

Learning Obj.:  4.2:  Describe business-to-consumer electronic commerce strategies.

Classification:  Concept

29) In e-business terminology, ________ companies are sometimes called "pure play companies."

A) bricks-and-clicks

B) click-and-mortar

C) brick-and-mortar

D) click-and-flip

E) click-only

Answer:  E

AACSB:  Information technology

Difficulty:  Easy

Learning Obj.:  4.2:  Describe business-to-consumer electronic commerce strategies.

Classification:  Concept

30) Bookseller Barnes & Noble is an example of a ________ company.

A) flip-only

B) click-only

C) click-and-mortar

D) click-and-flip

E) brick-and-mortar

Answer:  C

AACSB:  Information technology

Difficulty:  Easy

Learning Obj.:  4.2:  Describe business-to-consumer electronic commerce strategies.

Classification:  Concept

31) Which of the following statements is true about firms pursuing a click-and-mortar business strategy?

A) These firms are only involved in export business activities.

B) These firms operate in both physical and virtual arenas.

C) These firms are involved in rafter bidding activities.

D) These firms conduct business only electronically in cyberspace.

E) These firms avoid indulgence in physical store locations.

Answer:  B

AACSB:  Information technology

Difficulty:  Moderate

Learning Obj.:  4.2:  Describe business-to-consumer electronic commerce strategies.

Classification:  Concept

32) Walmart.com is an example of a ________ retailer.

A) brick-and-mortar

B) click-only

C) bricks-and-clicks

D) click-and-flip

E) brick-and-flip

Answer:  C

AACSB:  Information technology

Difficulty:  Easy

Learning Obj.:  4.2:  Describe business-to-consumer electronic commerce strategies.

Classification:  Concept

33) In ________ pricing, companies set the prices that consumers pay for products.

A) viral

B) top-up

C) menu-driven

D) reverse

E) rafter bid

Answer:  C

AACSB:  Analytical thinking

Difficulty:  Easy

Learning Obj.:  4.2:  Describe business-to-consumer electronic commerce strategies.

Classification:  Concept

34) The online sales of goods and services are known as ________.

A) e-information

B) e-integration

C) e-tailing

D) e-collaboration

E) e-filing

Answer:  C

AACSB:  Information technology

Difficulty:  Easy

Learning Obj.:  4.2:  Describe business-to-consumer electronic commerce strategies.

Classification:  Concept

35) Which of the following occurs in a reverse pricing model?

A) Customers specify the product they are looking for and how much they are willing to pay for it.

B) Companies set the prices that customers pay for products.

C) Companies conduct an online auction for all products available for sale.

D) Customers specify the product they are looking for and the company provides the product with a price.

E) Companies negotiate special volume discounts with local businesses and offer them to their customers.

Answer:  A

AACSB:  Information technology

Difficulty:  Moderate

Learning Obj.:  4.2:  Describe business-to-consumer electronic commerce strategies.

Classification:  Concept

36) How do comparison shopping sites generate revenue?

A) by charging a commission on transactions

B) by selling their products in physical stores as well

C) by charging a virtual shelf space fee to manufacturers

D) by increasing the click count on their sites

E) by charging distribution fees to consumers

Answer:  A

AACSB:  Information technology

Difficulty:  Moderate

Learning Obj.:  4.2:  Describe business-to-consumer electronic commerce strategies.

Classification:  Concept

37) The concept of the Long Tail refers to a focus on ________.

A) brand evangelism

B) broad markets

C) generic brands

D) brand dilution

E) niche markets

Answer:  E

AACSB:  Information technology

Difficulty:  Easy

Learning Obj.:  4.2:  Describe business-to-consumer electronic commerce strategies.

Classification:  Concept

38) Which of the following is a disadvantage of e-tailing?

A) It is limited by physical store and shelf space restrictions.

B) It requires additional time for products to be delivered.

C) It complicates the process of comparison shopping.

D) It restricts companies from effectively competing on prices.

E) It reduces a company's inventory turnover time.

Answer:  B

AACSB:  Information technology

Difficulty:  Moderate

Learning Obj.:  4.2:  Describe business-to-consumer electronic commerce strategies.

Classification:  Concept

39) EZBiz, the brainchild of three college friends, is a startup venture that plans to produce and market sports gear. The venture is still stuck in the planning phase as they have not been able to decide the suitable business strategy to opt for. They are currently trying to decide between a bricks-and-clicks strategy or a click-only strategy. Which of the following, if true, would most undermine the decision to adopt a click-only strategy?

A) The company has limited access to funds and is looking to keep its costs low.

B) The public is wary of sharing confidential information after a recent spate of credit card scandals.

C) A competitor is facing severe backlash after inadvertently releasing sensitive data into the public domain.

D) Several companies who have switched from a brick-and-mortar strategy to a click-only strategy are experiencing severe channel conflicts.

E) Some click-only companies have been unable to achieve economies of scale and are subsequently unable to offer lower prices.

Answer:  B

AACSB:  Reflective thinking; Information technology

Difficulty:  Moderate

Learning Obj.:  4.2:  Describe business-to-consumer electronic commerce strategies.

Classification:  Critical Thinking

40) When an organization offers the customer both a retail store and Internet shopping experience, it is referred to as ________.

A) cross-channel retailing

B) multichannel retailing

C) omni-channel retailing

D) network retailing

E) bi-retailing

Answer:  B

AACSB:  Reflective thinking

Difficulty:  Easy

Learning Obj.:  4.2:  Describe business-to-consumer electronic commerce strategies.

Classification:  Concept

41) When organizations undergo disintermediation, they have to take on those activities previously performed by the middleman.

Answer:  TRUE

AACSB:  Analytical thinking

Difficulty:  Easy

Learning Obj.:  4.2:  Describe business-to-consumer electronic commerce strategies.

Classification:  Concept

42) Companies pursuing a click-only business strategy approach business activities in a traditional manner by operating physical locations.

Answer:  FALSE

AACSB:  Information technology

Difficulty:  Easy

Learning Obj.:  4.2:  Describe business-to-consumer electronic commerce strategies.

Classification:  Concept

43) Amazon.com is an example of a brick-and-mortar company.

Answer:  FALSE

AACSB:  Information technology

Difficulty:  Easy

Learning Obj.:  4.2:  Describe business-to-consumer electronic commerce strategies.

Classification:  Concept

44) Companies pursuing a click-and-mortar business strategy have no physical store locations, allowing them to focus purely on electronic commerce.

Answer:  FALSE

AACSB:  Information technology

Difficulty:  Easy

Learning Obj.:  4.2:  Describe business-to-consumer electronic commerce strategies.

Classification:  Concept

45) The greatest impact of the Web-based EC revolution has occurred in companies adopting the brick-and-mortar approach.

Answer:  FALSE

AACSB:  Information technology

Difficulty:  Easy

Learning Obj.:  4.2:  Describe business-to-consumer electronic commerce strategies.

Classification:  Concept

46) A click-and-mortar business strategy approach is also referred to as the bricks-and-clicks business strategy.

Answer:  TRUE

AACSB:  Information technology

Difficulty:  Easy

Learning Obj.:  4.2:  Describe business-to-consumer electronic commerce strategies.

Classification:  Concept

47) Click-only companies can often compete more effectively on price since they do not need to support the physical aspects of the click-and-mortar approach.

Answer:  TRUE

AACSB:  Analytical thinking

Difficulty:  Easy

Learning Obj.:  4.2:  Describe business-to-consumer electronic commerce strategies.

Classification:  Concept

48) One of the challenges for brick-and-mortars involves increasing IS complexity.

Answer:  FALSE

AACSB:  Information technology

Difficulty:  Easy

Learning Obj.:  4.2:  Describe business-to-consumer electronic commerce strategies.

Classification:  Concept

49) E-tailers can focus on the Long Tails.

Answer:  TRUE

AACSB:  Information technology

Difficulty:  Easy

Learning Obj.:  4.2:  Describe business-to-consumer electronic commerce strategies.

Classification:  Concept

50) Discuss the drawbacks of E-tailing.

Answer:  One of the main factors keeping many consumers from purchasing goods and services online is trust. Especially for new online businesses, this tends to be challenging, as customers may be hesitant to purchase from companies they have never heard of.  Two issues relating to trust are:  1) Direct Product Experience. For many products, customers desire not only information about product characteristics, but also sensory information, such as taste, smell, and feel. This is difficult when purchasing over the Internet; and 2) Product Delivery and Returns. Except for digital products, such as music, games, or electronic magazines, e-tailing requires additional time for products to be delivered. If you have run out of ink for your printer and your research paper is due this afternoon, chances are that you will visit your local office supply store to purchase a new ink cartridge rather than ordering it online. The ink cartridge purchased electronically needs to be packaged and shipped, delaying use of the product until it is delivered. To combat these issues, large online retailers now offer 1-day delivery or, as is the case with Amazon.com's Prime Now, 2-hour delivery in select cities. Similarly, many click-and-mortar businesses offer in-store pickup and ship-from-store services to address issues associated with product delivery and to effectively compete with click-only companies.  Other issues can also arise. The credit card information that you provided online may not be approved, or the shipper may try to deliver the package when you are not home. Finally, the customer may be unsure about product returns in case the product is not of the expected size or quality. These issues become even more problematic when conducting transactions across national borders.

AACSB:  Reflective thinking

Difficulty:  Easy

Learning Obj.:  4.2:  Describe business-to-consumer electronic commerce strategies.

Classification:  Concept

51) Briefly explain, with an example, the capability of the Web to integrate information.

Answer:  Web technologies allow for integration of information via Web sites that can be linked to corporate databases to provide real-time access to personalized information. Customers no longer have to rely on old information from printed catalogs or account statements that arrive in the mail once a month. For example, like nearly every other major airline, US Airways (www.usairways.com) dynamically adjusts fares based on availability, booking time, current and historical demand, forecast demand, and other factors to maximize revenues. The most current fares are disseminated in real-time on the company's Web site. This is particularly important for companies operating in highly competitive environments such as the airline industry. Furthermore, US Airways offers its valued customers the ability to check the balances of their frequent-flyer accounts, linking customers to information stored on the firm's corporate database. Customers do not have to wait for monthly statements to see if they are eligible for travel benefits.

AACSB:  Information technology

Difficulty:  Moderate

Learning Obj.:  4.2:  Describe business-to-consumer electronic commerce strategies.

Classification:  Concept

52) Explain the different electronic commerce (EC) business strategies.

Answer:  There are three different electronic commerce business strategies:

• Brick-and-mortar business strategy—Companies following this business strategy choose to operate solely in the traditional physical markets. These companies approach business activities in a traditional manner by operating physical locations such as retail stores and not offering their products or services online.

• Click-only business strategy—Companies following this business strategy (i.e., virtual companies) conduct business electronically in cyberspace. These firms have no physical store locations, allowing them to focus purely on EC. In e-business terminology, click-only companies are sometimes called "pure play companies," focusing on one very distinct way of doing business.

• Click-and-mortar business strategy—Firms pursuing this strategy choose to operate in both physical and virtual arenas. This business strategy is also referred to as the bricks-and-clicks business strategy.

AACSB:  Information technology

Difficulty:  Moderate

Learning Obj.:  4.2:  Describe business-to-consumer electronic commerce strategies.

Classification:  Concept

53) Briefly describe the benefits of e-tailing.

Answer:  E-tailing can provide many benefits over traditional brick-and-mortar retailing in terms of the marketing concepts of product, place, and price.

• Product Benefits:  Web sites can offer a virtually unlimited number and variety of products because e-tailing is not limited by physical store and shelf space restrictions. For instance, e-tailer Amazon.com offers millions of book titles on the Web, compared to a local brick-and-mortar-only book retailer, which can offer "only" a few thousand titles in a store because of the restricted physical space.

• Place Benefits:  As company storefronts can (virtually) exist on every computer that is connected to the Web, e-tailers can compete more effectively for customers, giving e-tailers an advantage. Whereas traditional retailing can be accessed only at physical store locations during open hours, e-tailers can conduct business anywhere at any time.

• Price Benefits:  E-tailers can also compete on price effectively since they can turn their inventory more often because of the sheer volume of products and customers who purchase them. Companies can sell more products, reducing prices for consumers while at the same time enhancing profits for the company. Further, virtual companies have no need to rent expensive retail space or employ sales clerks, allowing them to further reduce prices.

AACSB:  Information technology

Difficulty:  Moderate

Learning Obj.:  4.2:  Describe business-to-consumer electronic commerce strategies.

Classification:  Concept

54) ________ are two-dimensional barcodes with a high storage capacity that are typically used to point the consumer to a particular Web page when he or she scans the barcode with a mobile device's camera.

A) Viral codes

B) QR codes

C) MSI barcodes

D) MaxiCodes

E) CPC Binary Barcodes

Answer:  B

AACSB:  Information technology

Difficulty:  Easy

Learning Obj.:  4.3:  Understand the keys to successful electronic commerce websites and explain the different forms of Internet marketing.

Classification:  Concept

55) With respect to e-tailing, ________ can initiate certain actions, such as making a phone call to a sales representative or sending a text message to a pre-specified number.

A) MaxiCodes

B) CPC Binary Barcodes

C) viral codes

D) MSI barcodes

E) QR codes

Answer:  E

AACSB:  Information technology

Difficulty:  Easy

Learning Obj.:  4.3:  Understand the keys to successful electronic commerce websites and explain the different forms of Internet marketing.

Classification:  Concept

56) ________ is(are) defined as the percentage of visitors who leave the Web site after viewing that page.

A) Bounce rate

B) Exit rates

C) Link rate

D) Web analytics

E) Domain analytics

Answer:  B

AACSB:  Analytical thinking

Difficulty:  Easy

Learning Obj.:  4.3:  Understand the keys to successful electronic commerce websites and explain the different forms of Internet marketing.

Classification:  Concept

57) In electronic commerce, ________ is defined as the percentage of single-page visits.

A) exit rate

B) showrooming

C) freecycling

D) bounce rate

E) value chain analysis

Answer:  D

AACSB:  Analytical thinking

Difficulty:  Easy

Learning Obj.:  4.3:  Understand the keys to successful electronic commerce websites and explain the different forms of Internet marketing.

Classification:  Concept

58) How is structural firmness of a Web site achieved?

A) by providing understandable messages if anything goes wrong

B) by redirecting Web pages to different sites if any link fails

C) by using technical jargons to define a problem

D) by developing a mirror site

E) by implementing a complicated source code

Answer:  A

AACSB:  Information technology

Difficulty:  Easy

Learning Obj.:  4.3:  Understand the keys to successful electronic commerce websites and explain the different forms of Internet marketing.

Classification:  Concept

59) When a Web site ensures privacy and security of the consumer's data, ________ can be achieved.

A) reintermediation

B) structural firmness

C) disintermediation

D) functional convenience

E) representational delight

Answer:  B

AACSB:  Information technology

Difficulty:  Easy

Learning Obj.:  4.3:  Understand the keys to successful electronic commerce websites and explain the different forms of Internet marketing.

Classification:  Concept

60) With respect to the online consumer's hierarchy of needs, identify the most critical characteristic of a Web site.

A) functional convenience

B) structural firmness

C) representational delight

D) descriptive link text

E) cross-platform compatibility

Answer:  B

AACSB:  Information technology

Difficulty:  Easy

Learning Obj.:  4.3:  Understand the keys to successful electronic commerce websites and explain the different forms of Internet marketing.

Classification:  Concept

61) Identify a true statement about the function of Google's Ad Words.

A) It ensures high-quality leads when a search is conducted online.

B) It presents a view of short-term technology integration.

C) It presents a view of long-term technology integration.

D) It redirects Web pages to different sites if the link fails.

E) It provides immediate communication to and receives feedback from customers.

Answer:  A

AACSB:  Information technology

Difficulty:  Easy

Learning Obj.:  4.3:  Understand the keys to successful electronic commerce websites and explain the different forms of Internet marketing.

Classification:  Concept

62) Some search engines offer to elevate a page's position in the organic results after paying a fee. This is known as ________.

A) paid analysis

B) e-reintermediation

C) e-subscription

D) e-information

E) paid inclusion

Answer:  E

AACSB:  Information technology

Difficulty:  Easy

Learning Obj.:  4.3:  Understand the keys to successful electronic commerce websites and explain the different forms of Internet marketing.

Classification:  Concept

63) Timothy was reading tournament results of the football World Cup matches on Infogoalistic.com. As he was going through the results, an advertisement of new football studs popped up. This is an example of ________ advertising.

A) covert

B) contextual

C) surrogate

D) niche

E) user-generated

Answer:  B

AACSB:  Information technology

Difficulty:  Moderate

Learning Obj.:  4.3:  Understand the keys to successful electronic commerce websites and explain the different forms of Internet marketing.

Classification:  Application

64) Identify a characteristic of the Web that influences a Web site's security and performance.

A) structural firmness

B) functional convenience

C) cost compliance

D) representational delight

E) disintermediation capacity

Answer:  A

AACSB:  Information technology

Difficulty:  Easy

Learning Obj.:  4.3:  Understand the keys to successful electronic commerce websites and explain the different forms of Internet marketing.

Classification:  Concept

65) Which of the following characteristics of the Web deals with making the interaction with a Web site easier or more convenient?

A) representational delight

B) cost compliance

C) structural firmness

D) disintermediation capacity

E) functional convenience

Answer:  E

AACSB:  Information technology

Difficulty:  Easy

Learning Obj.:  4.3:  Understand the keys to successful electronic commerce websites and explain the different forms of Internet marketing.

Classification:  Concept

66) Which of the following characteristics of the Web deals with stimulating a consumer's senses?

A) functional convenience

B) cost compliance

C) representational delight

D) structural firmness

E) disintermediation capacity

Answer:  C

AACSB:  Information technology

Difficulty:  Easy

Learning Obj.:  4.3:  Understand the keys to successful electronic commerce websites and explain the different forms of Internet marketing.

Classification:  Concept

67) Which of the following explains Web analytics?

A) conducting online marketing research to improve product quality

B) analyzing Web sites in order to find the best one in a category

C) tracking all online purchasers to try and increase their frequency of visit to a particular Web site

D) analyzing Web surfers' behavior in order to improve Web site performance

E) analyzing Web sites in order to find the best online business practices

Answer:  D

AACSB:  Information technology

Difficulty:  Moderate

Learning Obj.:  4.3:  Understand the keys to successful electronic commerce websites and explain the different forms of Internet marketing.

Classification:  Concept

68) A way to ensure that a company's site is on the first page users see when looking for a specific term is using ________ advertising.

A) stealth

B) viral

C) buzz

D) search

E) affiliate

Answer:  D

AACSB:  Information technology

Difficulty:  Easy

Learning Obj.:  4.3:  Understand the keys to successful electronic commerce websites and explain the different forms of Internet marketing.

Classification:  Concept

69) Companies use ________ to move up their Web sites in the organic search engine results.

A) search engine image protection

B) search engine optimization

C) search engine keyword insertion

D) search-oriented architecture

E) domain stacking

Answer:  B

AACSB:  Information technology

Difficulty:  Easy

Learning Obj.:  4.3:  Understand the keys to successful electronic commerce websites and explain the different forms of Internet marketing.

Classification:  Concept

70) If a company's Web site is in the sponsored list of a search engine, the search engine receives revenue on a ________ basis.

A) pay-per-click

B) pay-per-sale

C) click-through

D) pay-per-conversion

E) click-per-visit

Answer:  A

AACSB:  Information technology

Difficulty:  Easy

Learning Obj.:  4.3:  Understand the keys to successful electronic commerce websites and explain the different forms of Internet marketing.

Classification:  Concept

71) A recent trend in display advertising has been ________ advertising, where the ads placed on a page are in some way related to the content of that page.

A) contextual

B) buzz

C) viral

D) affiliate

E) stealth

Answer:  A

AACSB:  Information technology

Difficulty:  Easy

Learning Obj.:  4.3:  Understand the keys to successful electronic commerce websites and explain the different forms of Internet marketing.

Classification:  Concept

72) The performance of a pay-per-click advertising model can be assessed by ________, which reflects the percentage of visitors who actually perform the marketer's desired action such as making a purchase.

A) click fraud rate

B) contextual search rate

C) pop-up rate

D) click-through rate

E) conversion rate

Answer:  E

AACSB:  Information technology

Difficulty:  Easy

Learning Obj.:  4.3:  Understand the keys to successful electronic commerce websites and explain the different forms of Internet marketing.

Classification:  Concept

73) In the context of pay-per-click models, inflating the revenue to a host or increasing costs for the advertiser by repeatedly clicking on a link is called ________ fraud.

A) link

B) affiliate

C) click

D) conversion

E) disintermediation

Answer:  C

AACSB:  Information technology

Difficulty:  Easy

Learning Obj.:  4.3:  Understand the keys to successful electronic commerce websites and explain the different forms of Internet marketing.

Classification:  Concept

74) Under the ________ pricing model, the firm running the advertisement pays only when a Web surfer actually clicks on the advertisement.

A) pay-per-refresh

B) pay-per-sale

C) pay-per-click

D) pay-per-conversion

E) click-per-visit

Answer:  C

AACSB:  Information technology

Difficulty:  Easy

Learning Obj.:  4.3:  Understand the keys to successful electronic commerce websites and explain the different forms of Internet marketing.

Classification:  Concept

75) Click-through rate reflects ________.

A) the ratio of surfers who visit a Web site divided by the number of surfers who clicked on an ad

B) the ratio of surfers who click on an ad divided by the number of times it was displayed

C) the percentage of visitors who actually perform the marketer's desired action

D) the ratio of surfers who click on an ad divided by the number of people who make a purchase

E) the ratio of surfers who visit a Web site divided by the number of people who make a purchase

Answer:  B

AACSB:  Information technology

Difficulty:  Moderate

Learning Obj.:  4.3:  Understand the keys to successful electronic commerce websites and explain the different forms of Internet marketing.

Classification:  Concept

76) How can the effectiveness of e-mail advertising campaigns be measured directly?

A) by reflecting the percentage of visitors who actually perform the marketer's desired action

B) by reflecting the number of surfers who click on an ad divided by the number of times it was displayed

C) by creating use cases and business models to determine the ratio of the opened mails to the sent mails

D) by conducting online polls, starting online forums, and collecting user feedbacks

E) by including special links in the e-mail that allow tracking which e-mails the customers have opened or reacted to

Answer:  E

AACSB:  Information technology

Difficulty:  Moderate

Learning Obj.:  4.3:  Understand the keys to successful electronic commerce websites and explain the different forms of Internet marketing.

Classification:  Concept

77) Web sites can offer a virtually unlimited number and variety of products because e-tailing is not limited by physical store and shelf space restrictions.

Answer:  TRUE

AACSB:  Information technology

Difficulty:  Easy

Learning Obj.:  4.3:  Understand the keys to successful electronic commerce websites and explain the different forms of Internet marketing.

Classification:  Concept

78) The structural firmness for the login page of an online banking site need not be emphasized to the user.

Answer:  FALSE

AACSB:  Information technology

Difficulty:  Easy

Learning Obj.:  4.3:  Understand the keys to successful electronic commerce websites and explain the different forms of Internet marketing.

Classification:  Concept

79) For Web sites to be successful, structural firmness is a must.

Answer:  TRUE

AACSB:  Information technology

Difficulty:  Easy

Learning Obj.:  4.3:  Understand the keys to successful electronic commerce websites and explain the different forms of Internet marketing.

Classification:  Concept

80) One drawback of pay-per-click models is the possibility of abuse by repeatedly clicking on a link to inflate revenue to the host or increase the costs for the advertiser.

Answer:  TRUE

AACSB:  Information technology

Difficulty:  Easy

Learning Obj.:  4.3:  Understand the keys to successful electronic commerce websites and explain the different forms of Internet marketing.

Classification:  Concept

81) What are the features that are to be provided to make a Web site functionally convenient?

Answer:  Web sites should provide easy navigation for users to find their way (and back). They should provide feedback about where the users are on the site, and offer help features. Further, features such as one-click ordering, offering a variety of payment methods, or order tracking can increase the perceived functional convenience of a Web site.

AACSB:  Information technology

Difficulty:  Easy

Learning Obj.:  4.3:  Understand the keys to successful electronic commerce websites and explain the different forms of Internet marketing.

Classification:  Concept

82) Explain social media marketing with an example.

Answer:  One relatively recent trend in Internet marketing is harnessing the power of social media, such as the social networking site Facebook. More and more people rely on social media to stay in contact with their friends or business associates, so including such sites in the interactive marketing mix is a natural move for companies. In addition to placing display ads on such sites, companies increasingly use social networking sites for interactive communication with their customers. For example, the Coca-Cola Company has created a page on Facebook, allowing it to interact with its over 82 million "fans" (i.e., Facebook users who "like" the page) in various ways; Coke's fans can download free virtual goodies, can upload pictures related to everything Coke, or can use interactive applications. By creating this page, Coke can build strong relationships with a large group of its target customers. Similarly, people can follow Coke on Twitter or visit Coke's channel on the video sharing site YouTube. A recent trend for companies is establishing "social media listening centers" to feel the pulse of public opinion across a variety of social media.

AACSB:  Information technology

Difficulty:  Moderate

Learning Obj.:  4.3:  Understand the keys to successful electronic commerce websites and explain the different forms of Internet marketing.

Classification:  Concept

83) How can a consumer's need for representational delight be fulfilled while designing a Web site?

Answer:  The consumer's need for representational delight can be fulfilled by creating a unique look and feel that can separate a Web site from its competitors. Aesthetics can include the use of color schemes, backgrounds, and high-quality images. Furthermore, Web sites can have a clear, concise, and consistent layout, taking care to avoid unnecessary clutter.

AACSB:  Information technology

Difficulty:  Easy

Learning Obj.:  4.3:  Understand the keys to successful electronic commerce websites and explain the different forms of Internet marketing.

Classification:  Concept

84) Identify a key driver for m-commerce.

A) location-based services

B) economic conditions

C) Web-based applications

D) crowdsourcing

E) offshoring

Answer:  A

AACSB:  Information technology

Difficulty:  Easy

Learning Obj.:  4.4:  Describe mobile commerce, consumer-to-consumer electronic commerce, and consumer-to-business electronic commerce.

Classification:  Concept

85) In the context of GPS-enabled location-based services, the ability to determine the basic geographic position of a cell phone is an example of ________ service.

A) location

B) mapping

C) navigation

D) tracking

E) reintegration

Answer:  A

AACSB:  Analytical thinking; Information technology

Difficulty:  Moderate

Learning Obj.:  4.4:  Describe mobile commerce, consumer-to-consumer electronic commerce, and consumer-to-business electronic commerce.

Classification:  Concept

86) In the context of GPS-enabled location-based services, capturing specific locations to be viewed on the phone is an example of ________ service.

A) location

B) mapping

C) navigation

D) tracking

E) disintegration

Answer:  B

AACSB:  Information technology

Difficulty:  Easy

Learning Obj.:  4.4:  Describe mobile commerce, consumer-to-consumer electronic commerce, and consumer-to-business electronic commerce.

Classification:  Concept

87) In the context of GPS-enabled location-based services, the ability to give route directions from one point to another is an example of ________ service.

A) mapping

B) disintegration

C) navigation

D) reintegration

E) tracking

Answer:  C

AACSB:  Information technology

Difficulty:  Easy

Learning Obj.:  4.4:  Describe mobile commerce, consumer-to-consumer electronic commerce, and consumer-to-business electronic commerce.

Classification:  Concept

88) A ________ is a form of e-auction which allows businesses to buy seized and surplus government equipment.

A) reverse auction

B) mystery auction

C) top-up

D) forward auction

E) rafter bid

Answer:  D

AACSB:  Information technology

Difficulty:  Easy

Learning Obj.:  4.4:  Describe mobile commerce, consumer-to-consumer electronic commerce, and consumer-to-business electronic commerce.

Classification:  Concept

89) When shoppers come into a store to evaluate the look and feel of a product, just to then purchase it online or at a competitor's store is known as ________.

A) showrooming

B) a rafter bid

C) freecycling

D) a forward auction

E) crowdsourcing

Answer:  A

AACSB:  Information technology

Difficulty:  Easy

Learning Obj.:  4.4:  Describe mobile commerce, consumer-to-consumer electronic commerce, and consumer-to-business electronic commerce.

Classification:  Concept

90) Which of the following is a mechanism for consumer-to-consumer transactions?

A) e-tailing

B) e-integration

C) e-filing

D) e-tendering

E) e-auctions

Answer:  E

AACSB:  Information technology

Difficulty:  Easy

Learning Obj.:  4.4:  Describe mobile commerce, consumer-to-consumer electronic commerce, and consumer-to-business electronic commerce.

Classification:  Concept

91) ________ is the largest e-auction site.

A) eBay

B) Asos

C) Zappos

D) ePier

E) Fitiquette

Answer:  A

AACSB:  Information technology

Difficulty:  Easy

Learning Obj.:  4.4:  Describe mobile commerce, consumer-to-consumer electronic commerce, and consumer-to-business electronic commerce.

Classification:  Concept

92) ________ is used in consumer-to-business e-commerce to have small, well-defined tasks performed by a scalable ad hoc workforce of everyday people.

A) Nearshoring

B) Insourcing

C) Offshoring

D) Crowdsourcing

E) Homesourcing

Answer:  D

AACSB:  Information technology

Difficulty:  Easy

Learning Obj.:  4.4:  Describe mobile commerce, consumer-to-consumer electronic commerce, and consumer-to-business electronic commerce.

Classification:  Concept

93) Shill bidding is also known as freecycling.

Answer:  FALSE

AACSB:  Information technology

Difficulty:  Easy

Learning Obj.:  4.4:  Describe mobile commerce, consumer-to-consumer electronic commerce, and consumer-to-business electronic commerce.

Classification:  Concept

94) Briefly explain location-based m-commerce.

Answer:  A key driver for m-commerce is location-based services, which are highly personalized mobile services based on a user's location. Location-based services are implemented via the cellular network, Wi-Fi networks, and Global Positioning System (GPS) functionality, now built into most modern cell phones. Location-based services allow the service provider to offer information or services tailored to the consumers' needs, depending on their location. For example, search engines can provide specific information about attractions or restaurants located in the user's vicinity, retail stores can enhance store locators with navigation instructions, or users can receive real-time traffic or public transport information.

AACSB:  Information technology

Difficulty:  Moderate

Learning Obj.:  4.4:  Describe mobile commerce, consumer-to-consumer electronic commerce, and consumer-to-business electronic commerce.

Classification:  Concept

95) Briefly summarize the concept of online classifieds.

Answer:  Online classifieds is a type of C2C e-commerce. Although online classifieds sites such as craigslist.com are enabled by Web capabilities, no transactions take place online. Yet, online classifieds have flourished in recent years, enabling people to sell anything from flowers to furniture. A related concept that has gained popularity is "freecycling," that is, giving away goods for free to anyone who is willing to pick them up. Likewise, C2C marketplaces such as Etsy allow individuals to sell vintage or handmade products to other consumers.

AACSB:  Information technology

Difficulty:  Moderate

Learning Obj.:  4.4:  Describe mobile commerce, consumer-to-consumer electronic commerce, and consumer-to-business electronic commerce.

Classification:  Concept

96) All of the following are valid payment methods for electronic commerce except ________.

A) TechPay

B) PayPal

C) Apple Pay

D) Google Wallet

E) Square

Answer:  A

AACSB:  Reflective thinking

Difficulty:  Easy

Learning Obj.:  4.5:  Describe how to conduct financial transactions and navigate the legal issues of electronic commerce.

Classification:  Concept

97) What is the term that represents the principle that all Internet data should be treated the same?

A) digital rights management

B) Internet equality

C) Internet data security

D) Digital Data Act

E) net neutrality

Answer:  E

AACSB:  Reflective thinking

Difficulty:  Easy

Learning Obj.:  4.5:  Describe how to conduct financial transactions and navigate the legal issues of electronic commerce.

Classification:  Concept

98) The technological solution that allows publishers to control their digital media to discourage, limit, or prevent illegal copying and distribution is known as ________ management.

A) digital analytics

B) digital signature

C) digital marketing

D) digital radiography

E) digital rights

Answer:  E

AACSB:  Information technology

Difficulty:  Easy

Learning Obj.:  4.5:  Describe how to conduct financial transactions and navigate the legal issues of electronic commerce.

Classification:  Concept

99) ________ is a three-digit code located on the back of a credit or debit card that is used for authorization by the card-issuing bank to combat fraud in online purchases.

A) Competitive Fraud Detector

B) Card Verification Value

C) Online Purchase Processor

D) Card Detection Value

E) Purchase Processing Value

Answer:  B

AACSB:  Information technology

Difficulty:  Easy

Learning Obj.:  4.5:  Describe how to conduct financial transactions and navigate the legal issues of electronic commerce.

Classification:  Concept

100) Bitcoin is an example of a cryptocurrency.

Answer:  TRUE

AACSB:  Reflective thinking

Difficulty:  Easy

Learning Obj.:  4.5:  Describe how to conduct financial transactions and navigate the legal issues of electronic commerce.

Classification:  Concept

101) Discuss ways to protect yourself when shopping online.

Answer:  

[image: image1.jpg]TABLE 4.4 Ways to Protect Yourself When Shopping Online

Tip Example

Use a secure browser Make sure that your browser has the latest encryption
capabilities; also, always look for the padlock icon in
your browser's status bar before transmitting sensitive
information

Check the site’s privacy policy Make sure that the company you’re about to do business

Read and understand the refund and
shipping policies

wilh does not share any information you would prefer not
1o be shared

Make sure that you can return unwanted/defective prod-
ucts for a refund

Keep your personal information
private

Give payment information only to
businesses you know and trust

Keep records of your online transac-
tions and check your e-mail

Review your monthly credit card and
bank statements

Make sure that you don’t give oul sensilive information,
such as your Social Security number, unless you know
whal the other entity is going to do with it

Make sure that you don’t provide your payment informa-
tion to fly-by-night operations

Make sure that you don’t miss important information
about your purchases

Make sure to check for any erroneous or unauthorized
(ransactions

Source: Based on Privacy Rights Clearinghouse (2016).




AACSB:  Reflective thinking

Difficulty:  Easy

Learning Obj.:  4.5:  Describe how to conduct financial transactions and navigate the legal issues of electronic commerce.

Classification:  Concept
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