Group 8 – Digital Divide (Steven Krasicky, Alex Tweed, Sarah Proctor, Brandon Jones)

Digital Divide – the gap between those people with effective access to digital information technology and those without access to it
· Unequal access to computer hardware and the inequalities between groups of people in the ability to use information technology fully

Issues with Digital Divide 

· One theory suggests that natural technological dispersion is responsible for the creation of the digital divide

· Digital divide is not actually a problem.

· The internet is not unlike other technologies like the automobile, eventually the price will fall and it will become widespread

· Internet and personal computers are a luxury, not a necessity

OLPC – One Laptop Per Child

· Founded by Nicholas Negroponte

· The goal is to provide one connected laptop to every child in a developing nation

· XO laptop - $100 

· Most of the nearly two-billion children in the developing world are inadequately educated, or receive no education at all.  One in three does not complete the fifth grade

· OLPC aims to close the digital divide gap

· Provides children around the world with new opportunities to explore, experiment and express themselves.

· Technical Aspects of OLPC

· Long-Battery Life, waterproof and scratch resistant, easy-to-use software applications

· Much of this technology is new technology to those computers that are available in the U.S.

· Built on free and open-source software

· Negative Aspects of One Laptop Per Child
· Resources used for the OLPC program would greater benefit    underprivileged children by providing basic needs and more traditional forms of education.
· The issue of illiteracy in developing countries, for example, should be solved first

· Basic educational needs such as safe learning environments, books, and pencils should be acquired before anything else.

· Once machines are distributed, there is no one to oversee use.

· After laptops are disseminated, there is little to no tech support

· Computers and internet accessibility must be combined with proper training to “bridge” the divide

· Children have little to no access to the internet

· It isn’t a problem that should be addressed by private corporations like OLPC.

· Market forces will drive the price of global communication down to the point where everyone has access to it.
Foreign Affairs; Digital Divide or Dividend? By THOMAS L. FRIEDMAN 
I was in Anchorage, Alaska, a couple of weeks ago for a seminar on globalization, and afterward a woman approached me with a fascinating question. ''Hi,'' she said, ''my name is Maryann Flowers. I'm part Eskimo and I work for AT&T in Alaska. My job is to connect Eskimo villages and rural health centers around Alaska to the Internet. But every time we connect one of these native villages, I feel that a little of my native Eskimo culture is lost. So, I have a question: Isn't the digital divide actually a good thing?'' 

Hmmmm, what an interesting question. Isn't the digital divide a good thing? Isn't it better for indigenous people like the Eskimo in Alaska not to be connected, in order to preserve their own unique traditions and not have them washed away by a flood of pop culture and smut that comes in through the Internet? 

''I've been flying out to the Alaskan bush for the last four years, trying to get native communities connected,'' said Maryann. ''But they've never been exposed to a lot of this stuff. They think it all must be good, because it comes over the Internet. Many of them live in subsistence villages. They don't understand that some of it is bad or fictitious. We've tested free Internet access for a rural school, but at the time they had no fire walls, so you had these kids going all over the place, including pornography sites.'' 

''I feel torn,'' she added. ''On the one hand, I want my own culture to be protected from bad influences, so that makes me want them to be digitally divided. On the other hand, my job is to connect them to the Internet, particularly to improve rural health care, which the Internet can really help with. So for native people, I guess the Internet is good and bad, sweet and sour, yin and yang.'' 

Shortly after I met Maryann, I got an e-mail from a company called Viatru Inc., which offered the yin to Maryann's yang. Viatru uses the Internet to enable native peoples to stay at home and globally market their traditional crafts or farm products. 

Started by four M.B.A. students in Seattle, Viatru is creating Internet linkages between stores in the U.S. -- like the museum shop at the Boston Museum of Fine Arts -- and artisans in places like Jaipur, India. Visitors to the Boston museum shop Web site (www.mfa.org/poppy) can see where their craft is being made, who is making it and how it is being made. You can hear the villagers speaking in their own voices about the traditional block-printing that goes into their duvets, pillow shams and bed skirts, and then use your credit card to order one. Viatru coordinates the whole chain. 

These Indian craftspeople are plugged into a global market, so they are not totally dependent on the local economy, and are not faced, when the local market is saturated, with the choice of driving a taxi in the city or going hungry. 

''We call it visible commerce,'' says Michelle Long, Viatru's founder. ''We live in an age where people increasingly want to know about the company behind their toothpaste. The idea behind Viatru is to give people a window into the community where their products are sourced. This enables consumers to differentiate which products are being made in a sustainable way, it identifies the sustainable suppliers and it rewards those retailers who are ready to work with sustainable suppliers.'' 

For instance, Viatru has created a link for Bridgehead, a Canadian coffee company, that enables its customers to see the village outside Lima, Peru, that makes its custom-made coffee mugs. In May, Viatru is expected to announce an alliance with a major U.S. retailer that will link its customers with village suppliers around the world. 

''We believe that through the Internet we can preserve culture by rewarding sustainable cultural practices and by creating a global market for them -- a digital dividend,'' says Michelle. ''If you want to change the world in a big way you have to work through markets.'' 

Interesting. Imagine if consumers start demanding that major American clothing manufacturers give them an Internet link to their factories in Indonesia or China. Many consumers won't ask, but enough could to make a difference. 

It's still early. It's still small. But Viatru's on to something -- another example that globalization is everything and its opposite: homogenizing and particularizing, empowering and disenfranchising, democratizing and pulverizing. It all depends how it's managed. Just ask Maryann and Michelle. 

