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Course:  Consumer Economics

Unit:  Consumer Protection

Lesson:  Reading Critically:  Ads and Unsolicited Mail
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Competency Objectives:  Adult learners will exercise critical reading skills as a consumer.

Suggested Criteria for Success:  Adults will identify misleading or incomplete advertising.

Suggested Vocabulary:
improved
better

super

fantastic



on sale

free

limited supply
new




beautiful

youthful

endorsement
generality




option

softer

smoother
cleaner




convenience

Suggested Materials:
Collect advertisements from magazines and newspapers, especially ones that leave some things unsaid, use generalities, or appeal to emotions or senses.  Look for ads for weight loss products, skin care products, shampoo, laundry soap, cars.  Also collect testimonials by celebrities, ads to work at home or be your own boss, those that say “limited supply” (possible bait and switch), ads for credit repair, money-making schemes, free gift (with shipping and handling charge that is probably equal to the cost of the gift), and zero % interest.  Make copies for class members, along with copies of the materials at the end of this assignment.

Optional:  overhead projector and transparencies of ads.

Paper, pens, pencils, colored pencils, magic markers for Design an Ad project.

One copy of the article The Language of Advertising Claims by Jeffrey Schrank. http://sunset.backbone.olemiss.edu/~egjbp/comp/ad-claims.html.

One copy of Advertising Ethics and Principles found at http://www.aaf.org/about/principles.html.

Review Burma Shave ads at http://towerofenglish.com/advertising.html.  Click on All Sites A-Z and scroll down to Burma Shave Slogans.  Some of the later ones rhyme better than the earliest ones.
Suggested Resources:
Starkey, Carolyn Morton and Norgina Wright Penn, Building Real Life English Skills. Third Edition.  (Raleigh, N.C.:  F. E. Braswell Co., Inc.), Chapter 4:  Reading Critically.

http://sunset.backbone.olemiss.edu/~egjbp/comp/ad-claims.html.  The Language of Advertising Claims by Jeffrey Schrank.  This article gives a good description of advertising ploys and has many examples that you can use in your class.  

Students don’t need to learn Schrank’s categories.  They do need to identify the lack of facts in ads.  Schrank discusses:

· The Weasel Claim   (“Only half the price of many color sets.”)  many—very nonspecific

· The Unfinished Claim   (“Ford LTD—700% quieter.”)  Quieter than what?
· The “We’re Different and Unique” Claim   (“If it doesn’t say Goodyear, it can’t be polyglas.”)  Polyglas is a name for fiberglass belts copyrighted by Goodyear.  Other products can have fiberglass belts, but they can’t be called polyglas.
· The “Water is Wet” Claim   (“Reingold, the natural beer.”)  All beer is made from grains and water.

· The “So What” Claim   (“Geritol has more than twice the iron of ordinary supplements.”)  Is twice as much iron dangerous or beneficial?
· The Vague Claim   (“The end of meatloaf boredom.”)

· The Endorsement Testimonial   (“Darling, have you discovered Masterpiece?  The most exciting men I know are smoking it.”  Eva Gabor)

· The Scientific Claim   (“Certs contain a sparkling drop of Retsyn.”)  In the whole batch?
· The Compliment the Consumer Claim   (“You pride yourself on your good home cooking.”)

· The Rhetorical Question   (“Shouldn’t your family be drinking Hawaiian Punch?”)

http://www.caru.org/guidelines/parent.asp  Click on Printer Friendly.  Or start at
http://www.caru.org and click Site Map at the bottom of the page. Under the folder Guidelines and Procedures, click on Parent’s Guide..  Click on Printer Friendly.
http://www.aaf.org/about/principles.html.  The Advertising Principles of American Business (adopted by the American Advertising Federation Board of Directors).

http://towerofenglish.com/advertising.html  Click on All Sites A-Z.  Scroll down to Burma Shave Slogans.  The class may enjoy working together to write their own Burma-Shave type ad for a product.
Suggested Methods:
Guided Discussion, Group Projects and Presentations, Journal Work.

Some Suggested Steps:

What is Advertising?  Use an ad to introduce the concept of advertising.  Ask the class the purpose of advertising.  Write their answers on the board.  Be sure they get to the point that the purpose of ads is to sell.

How do ads sell?  Advertising makes a claim on behalf a product or service.  Buyers need to read ads critically.  Many ads appeal to emotions and desires with the goal of getting customers to buy.  Some ads appeal to the senses.  Some rely on generalities.  Others are misleading or only partly truthful and some narrowly avoid lying by careful choice of words.

Evaluate Ads:  Give  students examples of different advertising slogans.  Write slogans on the board and ask students to help you read them critically.

Can they be questioned?  More what?  Cleaner than what?

Do they have weasel words or fine print disclaimers?  some, most, offer not valid in some states
Do they have unsubstantiated generalities?  the best, the greatest, wonderful discovery

Do they appeal to the desire to look and feel younger/older, sexy, beautiful/handsome, or healthy?

Do they use endorsements or testimonials from stars, sports figures, ordinary people like the buyer?

Is it really a sale?

Group Projects:  Divide students into small groups.  Each group’s assignment is to choose a product and design an ad.  Their ad may be done in print or acted out as a TV commercial.  Have each group present their finished ad, followed by a class evaluation of the ad.  What techniques did they use?  What makes it hard to sell common products like soap?  What more should consumers want to now abut each group’s product before deciding to buy it?  How would an ad for the same product be different in the students’ home countries?

Burma Shave Ads:  Show students the way Burma Shave ads used to be posted along the highways.  This is an opportunity to work in a little bit of history of the American past.  Design a Burma Shave type of ad with the class.

Unsolicited Mail:  Introduce the concept of unsolicited mail, often called junk mail.  Ask students if they ever receive mail that is really advertising.

· An ad for a magazine subscription may look like a bill.  It is?  (See the attached Order Discount Form for the publication WILD CARS.)  What should the recipient do with it?  Is he/she obligated to pay it?  Sometimes publications offer a free issue.  Make students aware that if you send for the free issue you have subscribed to the publication.

· Sometimes learners will receive mail for contests.  Use the attached samples.  Has the recipient won anything?  Does buying or subscribing to the advertised product(s) increase the chances of winning a contest where no purchases are necessary to enter?  What does the advertiser hope the recipient will think?

· Do credit card companies that send a pre-approved line of credit really know the recipient’s ability to pay?  Is it wise to accept pre-approved credit offers through the mail?  What are possible repercussions?

Journal Work:  Cut out an ad from a magazine or newspaper.  Put the ad in your Journal.  With the ad as your source of information, answer as many of the following questions as you can.  Use complete sentences.

What does the product or service cost?

What features does it have?

Where can you buy it?

How long will it be available?

Who makes it?

How can you compare it to other brands?

It is guaranteed?  Guaranteed for what?  

What else would you like to know about the product or service?

Would you buy it?  Why or why not?

What do you think of this ad?

Alternate Assignment:  Design two ads.  Follow the Burma Shave format for one of them.
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899 MONEY BLVD ( GRAHAM, NC 27253

ACCEPTANCE OF TERMS AND CONDITIONDS OF WINNING
$10,000,000.00

By affixing the prize number and returning this document I understand that:

1) I have been recommended to be the winner of the 2003 $10,000,000.00 CASH VAULT, INC. grand prize and that if I am selected as winner, I am scheduled to receive my check for the entire $10,000,000.00 within 48 hours of the winning entry being processed.

2)
I am not related to anyone who works for or is affiliated with CASH       VAULT, INC.

3)
I will expect the Cash Committee to arrive at my front door with a camera crew and I will be prepared to hold up a check for the cameras if I am declared the grand prizewinner. 

4)
I understand that no purchase is necessary to win a CASH VAULT, INC. PRIZE.

DEADLINE IS NOVEMBER 29, 2007

	PLEASE WRITE YOUR WINNING 

CASH VAULT COMBINATION HERE:

       _______________________________________

THANK YOU


CASH VAULT, INC. WINNER NOTIFICATON
If you have and return the matching combination to unlock the Cash Vault, we’ll announce:

YOU HAVE UNLOCKED THE CASH VAULT 

WITH THE WINNING COMBINATION OF 6L2R8R3L! YOU ARE THE GRAND PRIZEWINNER OF $2.5 MILLION DOLLARS!
And if you do, then you will be added to our new CASH VAULT WINNERS LIST:

	WINNER’S NAME


	CASH PRIZE & WINNING COMBINATION
	STATUS

	YOUR NAME


	$2. 5  MILLION GRAND PRIZE/ 6L2R8R3L
	GUARANTEED

	JOHNNY APPLESEED


	$1  MILLION PRIZE WINNER/ 3R4L9L1R
	 DELIVERED

	MARY HADALILAMB
	$500,000.00 PRIZE WINNER/ 7L4L1R6L


	 DELIVERED

	BAAB BLAKSHEEP
	$100,000.00 PRIZE WINNER/ 3R8L2L5R


	 DELIVERED


Winners listed above have returned their combinations and received their prize payment.

This is an urgent one-time notice for you to return your grand prize combination number 6L2R8R3L.
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Professional Discount Order Form

P.O. Box 55783Boulder, CO  88322
	Publication:

WILD CARS
	Authorization Code:

475 10923457908764  OJERKS
	Reply By:

                    7/12/07

	Cover Price:

                    $96.78
	You  Save:

                   $82.78
	Your  Professional Rate:

                       $14.00






CHECK ONE


SHIP TO:



Payment Enclosed 

Your Name _____________________



Bill Me Later


Address ________________________








City, State, Zip___________________

Charge my:







456    01487621    0BVH0

	· Visa


	· MasterCard


	· Amex


	· Discover




Card # ___________________  Exp._____________

Signature ___________________________________

	Money-Back Guarantee:  If you’re not satisfied for any reason, you may cancel at anytime for a full refund, no questions asked. Allow 30 – 60 days for delivery of first issue. 
	Would you like to receive special offers from qualified users of our mailing list?

          ___ Yes
   ___  No 
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RV-13-504L

	PRIZE AWARDS DIVISION

5067 Amberly Avenue

New York, NY  20835


Dear John P. Smith:


It gives me great pleasure to inform you that provisions have been made to pay out our first $899,975.00 Cash Prize.  All prize funds are registered, secured, and ready for full payment.  And with these obligations satisfied, 

WE CAN NOW SEND YOU THE ENCLOSED PRIZE PAYMENT INFORMATION 

AND THE $899,975.00 TRANSFER OF OWNERSHIP ENTRY CARD 

FOR YOU TO AUTHORIZE.  CONGRATULATIONS!


Please read your Confidential Notification carefully.  It contains your Personal Prize Claim Number, issued solely to you.  Your number also appears on the Transfer of Ownership Card that we request you authorize and return to us WITHIN THE NEXT 5 DAYS.  Once we receive your Card, if you indeed have a positive prize claim number, then

WE GUARANTEE TO TRANSFER THE $899,975.00 

CASH PRIZE FUNDS TO YOU!


With $899,975.00 to your name, you’d join all of our previous prize winners.  But one thing all our past winners have in common -- they all responded on time to collect their fortunes.  To collect the $899,975.00 cash prize if your Prize Claim Number matches our pre-selected winning number, you must

RETURN YOUR TRANSFER OF OWNERSHIP CARD 

WITHIN 5 DAYS SO PRIZE PAYMENTS MAY BEGIN.

The Grand Prize is guaranteed to be awarded, and if we don’t hear from you one thing is certain:  someone else will soon be collecting the prize money that could be yours.  Don’t let that happen.  Simply affix the Green Security Seal from your Notification directly over your Prize Claim Number on the enclosed Transfer of Ownership Entry Card.  And be sure to punch out your Priority Processing Token on the enclosed envelope before mailing your Card so you’ll be able to

PREVIEW  BEST RECIPES - ABSOLUTELY FREE!


This is an exclusive opportunity for you to preview a new, beautifully illustrated, hardbound cookbook FREE for 21 days.  If, after 21 days, you decide to keep Best Recipes, you will receive advanced announcements of future books as they are published.  You can say “no” simply by returning the advanced announcement card within 21 days.  There is never any obligation to buy and you may cancel at any time.


So, take advantage of all the special opportunities open to you- - your FREE PREVIEW of Best Recipes  and your chance to enter your $899,975.00 Prize Claim Number.  Be sure to

RETURN YOUR $899,975.00 TRANSFER OF OWNERSHIP CARD 

IN THE ENVELOPE SUPPLIED, WITH THE PRIORITY PROCESSING 

TOKEN PUNCHED OUT, WITHIN THE NEXT 5 DAYS!








Sincerely,








Ura Target








Sweepstakes Director


Dear John P. Smith:

After careful consideration of your status, I’m happy to say that your appointment to win $10,000,000.00 is in the works.  Congratulations!

You’ve been identified as an “on call” winner, which means you’re just one step away from claiming the $10 Million Prize.  That’s why I’ve penciled in your appointment to win.  Now, if you have and return the winning entry by January 20th ,your win will be complete!

As you can see by the enclosed Prize Award Card, you’ve been scheduled for an evening prize delivery on January 25th should you win.  Based upon this information, I’ve prepared your $10,000,000.00 Reservation To Win Form, which will serve as the official delivery orders for sending the Prize Patrol to you.  It will be filed here in the Contest Department once the completed information has been approved by the necessary parties.

That’s why it’s urgent for you to review this Reservation To Win Form and initial where indicated, John P. Smith.  If you have any comments or instructions, please feel free to add them.  Then, return this form (as well as your Time Card) to arrive by January 20th.

I’m rooting for you, John P. Smith, so please don’t delay!








All the best,








Jainelle Adman








Contest Manager
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TERM


24 Issues 





EXCLUSIVE OFFER


Return this copy  to sample a Free Issue of WILD CARS.  If you are not completely satisfied, return our bill marked “Cancel”.  The free issue is yours to keep.
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