Focus Group Handout
Date:  March 19, 2009
Participants:
Melissa – 26- college grad, looking for a job, PC 2-3 hrs. everyday, facebook rarely, uses PNC Bank, pays bills online, does not look financial info
Jake – 24- college grad, self-employed, FB 1 hr/day, BOA, Sally May, 
Not Interested in financial topics
Brendan – 18- high school senior, going to college, internet 3-4 hrs/week, Facebook 5min/every day, no financial websites,
interested in college finances
	
	 Focus Group Questions  

	 
	1. What is your reaction to the home page?
M- looks good, like how pictures blend, eye-catching
J- seems busy, like an ad,
B-looks pretty good, drawn to pictures – self explanatory, 
2. What do you think is the purpose of this site?
m-  Looks like it provides helpful suggestions

j- help students figure things out with finances
b- help kids who are going to college, planning their lives

3. What topics are most relevant to you?
m- life planning
j – personal finances

b- college planning
4. What topics are least relevant to you?
M-  college planning

j- college planning

b- buying a home
5. Should anything be added to the home page?
M-  no

j- different college locations – what schools offer what degrees

b-  taxes
6. What page do you want to click on next?
m- 
j-

b-



	
	(From the 2nd level page) – life planning – buying a car
1. How do you like the layout of this page?
m- like this page better, wordy is blurring, 
j- hard to read on left (purple with blue)

like this page better, better eye flow, video, more info

b- like the animation and big numbers on chevy tahoe,  like the content
2. Is the main article interesting to you? 
M – precise, info is interesting
j- looks interesting but more interested in the tools on the right
B- suppose so, like bullets points, 

3. Is it written in a tone that would appeal to your age group? 


	
	1. What tool appeals to you the most on this page?
m- would click on the picture first – insider car report in 8 steps, hope to find simple steps, would expect to see a list of steps  (eventhough it is marked multimedia) 
J – video would click on this first – car loan calculator, ( total cost, interest, and downpayment fields 
b- insider car report – how to buy a car in 8 steps- expect to see things to look for, 
2. How often would you use this tool?
M J – everytime I buy a new car
3. What tool would be useful to download to Facebook or to share with friends?
B, j, m  – 8 steps would share with friends
(Repeat on several pages)
Career planning

J – simple info, seen quickly

m- 401 K caught her eye, bullets are accurate and 
b – like bullets and 401 K graphic

Salary page –

Tools –

M – career builder – expect to see how to boost your career
· Monster download to FB, would use depends on need 

B, J – want a big raise – didn’t know what to expect

 B – not sure how often he would use these tools, would share want a big raise
J – would not use often, would share 100 best companies to work for



	
	1. Which site do you think you would visit more (website or Facebook instance)?  Why?
M – looks good, standard FB, looks like you are advertising something

J – cool idea, might steal this idea for his own website
      B - 
2. What would motivate you visit the other site more often? 
M – sure because there is more info on the webpage, possible would become a fan of the FB
J – would read it on FB but doesn’t see the link to the website.
B - 



	
	1. What is your reaction to the Facebook instance of Dollars and Sense?
J – not overwhelming

M – good, simply stated

      B – would click on the video, 
J – would click on video, not concerned about length. Needs a picture with the video

M -
2. Does the Facebook instance motivate you to link to the Dollars and Sense website? 
3. you tube – does that affect your decision to click on it
j- not partial to you tube 

b – helps
m - helps



	
	1. Is the content appealing and appropriate?
M – yes, it is eye catching with the graphics, makes me want to read more
Appropriate content

J – appropriate and appealing, 

2. Would you be more inclined to read the articles on the website or on Facebook?
J –  would read short versions on FB but link to the long versions on the website.  Shares stuff on FB if it would appeal to friends
M – would go to the website because she doesn’t use FB often
Doesn’t share stuff on FB
Which site would you visit more often?
J – website because there would be more info there

M – website because she doesn’t use FB often and website will have more infro

 

	
	1. Do the links to the Big Picture under these topics appeal to you?
2. Did you find the Big Picture articles interesting?
3. What could we add/change to make that topic more interesting to you?
4. Are you motivated to link to AGORA Financial or Peterson Group for more information?
HOME PAGE – Bottom part

What appeals to you at the bottom part of home page

M – tip of the week – article is interesting and timely, would read article 
Should update weekly. Update news headlines daily

J – tag cloud, like it but wouldn’t click it , would click on the tip of the week and the article is timely and important.  Should update tip of week article weekly. That would be often enough.  Update news headlines daily if something big happens
Knows how tag clouds work

SHARE FUNCTION_ 

M – understood share function, would share worthwhile articles, too many options under share
J – understood share function, would share articles, the are too many logos under share, would probably not use share
FINANCIAL TOOLS _ which ones appeal to you
M – credit card repayment tool 
 J – credit care repayment tool, but it needs a graphic to be like others
FEATURES YOU WOULD ADD:


J – content is great, functionality seems a little weak and can do more to get attention, video tape yourself, have flash animation and be more interactive, would make him come back more often, would come back when he needed the infor that we offer.

M – could be more interactive, info is great, online tutorials or podcasts where people can speak on their own experience.  Some videos.  Would use site when she had related questions.
HOW CAN WE MAKE IT MORE USEFUL
M – add videos, more interactive, likes to get info via text and video

J – info is great, go more in-depth, videos with supported text and examples
 B - 
Summary from this group

Didn’t like the color scheme of the 2nd level page

Need to make adjustments for firefox

Did not get images in the multimedia box and that was suggested by this group.

DEBRIFING AFTWARDS WITH THE TEAM:

Confirmed desire for videos

Confirmed that they want to hear from personal perspectives

Changes built int- 

College planning from college bound

Added more videos

Links on bottom half appear clickable

FB had a more distinctive logo

Made url more prominent

Home page, main and big picture are more like tabs

Picture on 2nd level was moved over to the right

Did add mission statement to home page and FB but there was no reaction to it
RECOMMENDATIONS FOR NEXT ROUND OF RESEARCH:
-  Choose solid paths so that we can make sure that the options are fully developed.  Further constrain the paths on the website for the usability test.        -  We will develop one complete 2nd level page under each persona

· Buying a car

· Degree program

· Evaluating job offers
· Team needs to research more relevant videos and fun relevant graphics.

FB – very few changes, just make web link more prominent and better drop down,




 
