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SUMMARY:
Proven, dynamic manager with a diverse marketing and technology background in action sports and consumer products.   Well respected project leader comfortable in either team or stand alone environments.  Skilled consensus builder, able to serve as an information conduit for groups with varied skill sets and backgrounds.  Very capable managing business asks, planning and executing projects and programs utilizing multiple project teams (on or off-shore), vendors, within budgets and timelines. Functions as in-house subject matter expert for multiple areas of ecommerce applications and integrations. Nine years with Oakley and Fourteen years prior of continuous exemplary employment with one company through numerous management, ownership and location changes.      
PROFESSIONAL EXPERIENCE:

Oakley, Inc./Luxottica………………………………………………….(08/07 – present)

Digital Project Manager/Subject Matter Expert
· Project manager, subject matter expert and tier 2 support for Oakley Custom Product’s online applications and integrations.
· SME for Custom integration and utilization strategy for Fluid’s Configure, Semarchy, Hybris and SAP
· Re-platform – third-party SAAS integration into Hybris
· Upgraded desktop and mobile to responsive-design UI platform
· Streamlined process to add and maintain styles, component data and visual assets
· Support for in-store Retail Custom kiosks
· Produced and managed Oakley’s first O Matter global training and VIP platform/program
· Available in six languages and 20 countries
· First integration to provide discount vouchers to incentivizing trainees
· Includes: Hybris promotion engine management, web content management, tier 2 support, data integration and fraud countermeasures. 
· Oakley-side project manager for the CRM integration with Luxottica’s customer data warehouse
· Project manager for Oakley’s first implementation of Gift Cards for sale and redemption on Oakley.com.  Project also included a global online product return policy and a combining of subsidiaries, which then necessitated a new tax integration.
· Initiated and ran a language localization vendor search.  Created the RFP and comparison matrix that concluded with contract negotiations and a project to integrate the vendor’s SAAS and content proxy solution with Oakley’s home-grown ecommerce solution.  Subsequently, the relationship continued with the Hybris integration.
· Supports 5 markets and 6 languages

· Subject matter expert for integration, process and vendor management
· For proxy method and global CMS integrated
· Procured and setup a digital asset management system for Oakley/Revo/Arnette PR teams
· Oversaw the website development and management of Oakley’s subsidiary brands: Revo and Arnette. 
Self-Employed Consultant………………………………………………….(11/01 – 08/07)
I became a full-time contractor for Pacific Cycle (parent company of Schwinn/GT/Mongoose) after the purchase and relocation of Schwinn/GT from Boulder, CO to Madison, WI, and began working out of my home in Southern California.   In addition to the 40–60 hours per week I worked for Pacific Cycle, I also provide services for a few smaller clients.
· Manage and assist with special projects for the boutique marketing firm SandBox Marketing
· Assist with the management of their corporate website.
· Produced email newsletter or business solicitation.
· Developed and managed the CoreTour.com website.
· Developed and managed the JourneysBBQ.com (2006 version).
· Provide technical assistance for their business.
· Developed and manage websites for Fluid Motion Beverages
· Developed and manage the Fluid Motion Beverages corporate site.
· Developed Talon Energy product release page.
· Developed Vixen Energy product release page.
Schwinn/GT Bicycles/Pacific Cycle………………………………… ……(07/92 – 12/06)
Manager of Website Development and Online Marketing, Pacific Cycle (11/01 – 12/06)
· Planned, sourced, implemented and managed 6 large dynamic and 4 static websites, over 100 domains and 5 web-based applications. Responsible for the creation of a unique online presence for each branded website.   Applied general website design theory and interpreted website traffic analytics to create Internet properties that were visually compelling yet easy to navigate.  
· Directed several content providers, web developers and graphic artists for multiple projects occurring at the same time.

· Responsible for procuring and managing website development and application vendors including contract negotiations and writing RFPs.
· Implemented, configured, trained and managed a large web-based Customer Relationship Management application, deployed over four separate brands and serviced a couple thousand customer service inquiries daily.
· Sourced, launched and managed a corporate Digital Asset Management tool that maintained over 4000 digital assets.
· Responsible for all site construction, design, budgets and strategies.  Worked with several departments to develop site contents, layout and product merchandising.  
· Forecasted and managed an annual budget of over $300,000.
· Collected and maintained all consumer data, mailing list and website analytics for use in marketing initiatives.
· Supported marketing campaigns through website advertising, email blasts, data collection and the creation of specialty sites. 
· Sourced, chose, installed and oversaw 5 local servers, 2 firewalls, 2 switches, two backup systems and two hosting locations.
· On call 24-7 to insure functional availability of all websites. 
E-Commerce Site Manager-Schwinn/GT, Boulder CO (11/00 – 11/01)


· Managed the online sale of Schwinn branded cycling and fitness hard good and soft goods from online merchandising, sale, fulfillment and assembly.  
· Grew GT’s sale of branded soft goods, promotional items and soft goods to over $100,000 annually.
· Managed a budget of $400,000 plus and three staff members.
· Developed Strategic Website Plans for the implementation of Marketing Brand Strategies and Customer Service goals.
· Responsible for all site content. Ensured that all sites had current and highly relevant content.   

· Oversaw the purchase and setup of all hardware and hosting for the websites.
· Daily management of twelve independent websites (Schwinn, GT Mountain, GT BMX, GT Freestyle/Trail, GT Comfort, GT Road, Dyno Kustom Kruiser, Powerlite, Trimline Fitness, Syncros, XSBMX, Ironman Fitness).
· Established Statistical Analysis and ROI of web promotions and overall site traffic.
· Maintained and established vendor relationships for out-sourced design, production, conductivity monitoring, and web applications.
· On call 24-7 to insure functional availability of all websites. 
Manager of Consumer Relations-GT Bicycles, Santa Ana, CA (5/99 – 11/00)
· Developed a strategic website plan for the implementation of Marketing and Customer Service goals.
· Instrumental in the creation and project management of eight completely new website designs for the GT and subsidiary brands.
· Daily management of eight independent websites (GT Mountain, GT BMX, GT        Freestyle/Trail, GT Comfort, GT Road, Dyno Kustom Kruiser, Dyno Freestyle, Powerlite).
· Maintained HTML coding and Image preparation for the sites.
· Oversaw a Budget of $250,000.
· Maintained and established vendor relationships for out-sourced design, production, conductivity monitoring, and web applications.
· Supervised the Consumer Relations Coordinator.
· Helped respond to Consumer inquiries via e-mail, telephone and letters.
· Conceived and implemented GT’s E-Commerce program of GT Branded aftermarket goods.
· Opened an on-site GT Bicycles factory retail store. 

· Established GT factory tour that saw as many as 7000 school children, scouts and various bike enthusiasts.  

Consumer Relations Coordinator-GT Bicycles, Santa Ana, CA (10/96 – 5/99)
· Implemented a Direct Mail Program called Team Scream
· Helped design and coordinate the creation of the direct mail piece.
· Managed Consumer Warranty Card database.
· Designed and created GT branded aftermarket products for sale via the flier.
· Oversaw printing, binding, and fulfillment of the fliers.
· Established the first credit card acceptance program for GT.
· Handled 50 consumer e-mails, 25 consumer letters and 35 consumer calls per day.
Inside Sales Representative-Riteway Products, Santa Ana, CA  (6/94 – 10/96)
· Proactive telephone sales of bicycles (road, mountain, BMX), parts and accessories.
· Provided customer service and technical support for Independent Bicycle Dealers.
· Computer processing of orders, account information and inventory.
· Active participant of promotional trade shows and sales events.
Assistant to the Operations Manager-GT Bicycles, Huntington Beach, CA (7/92 - 6/94)
· Coordinated transportation including supervision of heavy machinery & maintenance of vehicles.
· Performed computer processing for inventory control and purchased supplies.
· Provided customer service and technical/sales support at dealer shows.
· Expedited special projects including 
pre-preparation for promotional trade shows and sales events.


SPECIAL SKILLS:

Experienced in Hybris cockpits: HMC, PCM, CSC and WCMS for product setup, merchandising, promotions/vouchers, order management and general content management. Fluent in JIRA and Confluence, Fluid’s Configure Admin Console.  Can hand-code simple HTML/PHP, Fluent in Microsoft Office Suite, Experienced with most Adobe products, Fireworks, FTP Software, WebTrends, RightNow Web (CRM), WebSideStory’s HitBox Analytics, Canto’s Cumulus, HFA, simple video editing.  Experienced in SEO and SCO theory.
EDUCATION:


Cypress College: (70 units) General Education, Business Classes, Tennis Team. 

Cerritos High School:  College Preparatory Courses, Varsity Tennis, 4 year Letterman & MVP.
Specialty Classes: Certified in Agile, PMP Training, HTML Courses, JIRA and Confluence training.
REFERENCES:

Kevin Pamittan – Director of Digital PMO, Oakley, Inc. (949-900-7874)

Tony Hawker – CIO, Oakley, Inc. (949-900-6138)

