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1.
STUDYING IN THE BUSINESS SCHOOL
We hope that your time studying for your Masters degree at the Business will be enjoyable, and that you will do well in your studies.

All of the taught Masters courses are full time courses and can be intensive.  On average it is expected that you will spend approximately 100 hours on each module, per semester.  This includes both the taught formal lectures and self-directed study.

The course outline for the programme that you are studying for is included in this booklet, as well as the supplementary regulations.  All students are advised to read this carefully.

1.1 Personal Tutors

All students are allocated a Personal Tutor when they arrive at the Business School.  This information will be made available to you when you register on the first day.  If you have not been allocated a Personal Tutor, please contact the Postgraduate Officer.

1.2 Attendance


Lectures, tutorials and, in some cases workshops, form an integral part of each module.  You are expected to be regular and punctual in attendance at all classes.  Permission for voluntary absence from any class during the course of the academic year should be obtained in advance from the lecturer, tutor or Director of the Course.  You are required to remain in residence throughout the full period of each semester.  Within these periods, you may be absent for a weekend or for a night or longer provided you can satisfy your tutor that such absence will not adversely affect the progress of your studies.  

The Postgraduate Office will monitor attendance rates on a weekly basis.  Where large periods of unexplained absence occur, a student may be written to by the Postgraduate Officer or the Course Director for an explanation.

More severe cases of absence due to illness or on medical grounds, should be reported to the Student Support Officer, where official evidence will normally be required. (please see page 22)

1.3 Quality Manual

In order to constantly maintain and improve its academic and administrative standards, and to ensure equity across all modules, courses and programmes, the University of Nottingham has created a Quality Manual of standards and procedures that all Schools must comply to.  This can be found on-line at  
http://www.nottingham.ac.uk/quality-manual/
1.4
MA/MSc Option Talks
In semester 2, most MA/MSc programmes will be required to choose elective modules.  Please refer to the Module Syllabus section, incorporating the Supplementary Regulations for your course for further information as to how many elective modules you are required to choose and which ones are open to you.

Option Talks will be held in mid-late November where Module Convenors will be invited to present approximately a 10 minute overview of their module to supply you with further information to base your decision on.

Module Entry forms will be made available at the end of November.  You will be required to state which electives you wish to take and to return the forms by Monday 4th December 2006.  If you do not return the form by the due date, we will not be able to guarantee that you will be able to take the modules that you have elected to take, as in some cases, spaces are limited.

1.5
MA/MSc Dissertation Talks
Dissertation talks will be held in early February.  A Dissertation guideline booklet will be distributed at the talks giving you further details.  You will be required to submit an initial dissertation proposal, which will be used as the basis to allocate you an academic member of staff to supervise you.  It is, therefore, important that you provide enough information in order to make this decision effectively.

It is strongly advised that you endeavour to meet all of the various deadlines set in order to ensure the satisfactory progression of their dissertation and to enable them to meet the final deadline.

1.6   Key Dates to Note for the Academic Session 2006/07
Semester One 

Teaching Starts: 


Monday 2nd October 2006
MA/MSc SSCC Meeting:

Late October (date to be confirmed)
MA/MSc Option Talks:
Mid – Late November 2006 (dates to be confirmed)

Teaching Ends:


Friday 15 December 2006
Christmas Holidays

Teaching Starts:


Wednesday 3 January 2007
Teaching Ends:


Friday 12  January 2007
Semester 1 Exams:
Monday 15 January - Saturday 27 January 2007
Semester Two

Teaching Starts: 


Monday 29 January 2007
MA/MSc Dissertation Talks:   
Early February (Dates to be confirmed)

MA/MSc SSCC:


March (TBC)

Teaching Ends:


Friday 23 March 2007
Easter Holidays
Teaching Starts:


Monday 23 April 2007
Teaching Ends:
Wednesday 16th May (no teaching on 1 May as this is a Bank Holiday)
Semester 2 Exams:
Wednesday 16th May – Friday 1st June 2007
Summer Exams:
Tuesday 28th August – Wednesday 5th September 2007
Dissertation deadline:
14th September 2007
Term Dates

Autumn Term: 
Monday 25 September - Friday 15 December 2006
Spring Term:
Monday 8 January - Friday 23 March 2007
Summer Term
Monday 23 April - Friday 15 June 2007
Semester Dates

Semester One:
Monday 25 September 2006 - Friday 26 January 2007
Semester Two:
Monday 29 January  - Friday 15 June 2007
1.7  Personal Information and Data Protection

The Business School and the University respect the right to privacy of all present and former students, and hence expect all parties maintaining records containing personal or confidential information to comply with the Data Protection Act (1998).  You should therefore note that no personal information held on you in the Business School in either electronic or hardcopy format will be released to any third party without your explicit permission.  The only exceptions are where such information is required on a matter of internal University business or where disclosure may be required by law.

The above means that the Business School cannot, and will not, disclose or discuss your marks, academic performance and/or other circumstances with any third party – including your parents or other students – without proof of your consent for such personal information to be disclosed.
1.8  Responsibilities:  Staff and Students

In seeking a positive teaching and learning environment, staff and students are expected to adhere the following minimum requirements. Specifically, in terms of staff responsibilities, students within any module should expect:

· the provision of a hardcopy module outline that includes the syllabus covered by the module; the duration and scheduling of all formal contact hours; a detailed reading list; explicit details of all module assessments; and identification of the knowledge and understanding, intellectual skills, professional skills, and transferable skills that the module seeks to develop.

· in the first or second lecture of any module involving coursework, a hardcopy handout explicitly setting the same unless notification has been provided in writing that the coursework will not be set in the first or second lecture.

· all coursework assignments to be set within the first five weeks of any module.

· a module’s syllabus and assessment to be consistent with that published on the Business School website, Nexus, and in other on-line learning environments.

· a level of library provision which gives students reasonable access to all recommended material, where necessary through the short-loan system and/or on-line, and availability of core texts in a University Bookshop.

· return of coursework with appropriate feedback as quickly as possible.

· punctuality and where possible advance notification of and explanation for any changes in teaching times or locations. 

· a reasonable level of access to staff outside formal class times, with an indication of office hours.

In turn, staff will expect of students:

· punctuality and a high level of attendance at all formal teaching sessions (including lectures and group work meetings).
· active participation in all University and Business School administrative processes, and in particular those related to module and examination registration and coursework submission.
· use of their University e-mail account for all communications with module convenors and administrative staff, coupled with a regular checking of the same, of hard copy and electronic bulletin notice boards, and of those on-line learning environments associated with the modules they are undertaking.

· an adequate reading of key reference materials and the consultation of additional sources such as academic and professional journals and on-line materials.

· an adequate preparation for and active participation in smaller group classes.

· active and full participation in group work activities, including assessed group projects.

· an appropriate organization and scheduling of work so that submission deadlines are adhered to and the acceptance of penalties for non-submission (a 5% mark deduction for every working day overdue without reasonable cause and advance notification, as explained in the University Guidelines).

· strict compliance with University regulations relating to academic offences (for example plagiarism or cheating in examinations) and acceptance of the penalties for non-compliance.

· Constructive feedback on teaching via the completion of module and course evaluation forms.

1.9
Channels of Communication

In order to ensure that MA/MSc Course Members can make the most of their time at the Nottingham University Business School, it is important that there are good channels of communication between staff and students.  These allow students to draw to the Business School’s attention aspects of the MA/MSc programmes which are particularly good or which cause problems.  The communications channels available are as follows:

· Personal Tutors

· The Student Support Officer

· The Deputy Postgraduate Programmes Manager
· The Postgraduate Programmes Manager

· The overall MA/MSc Director and the individual programme specific MA/MSc Directors

· The MA/MSc Staff-Student Consultative Committee

· Online SET/SEM module evaluation questionnaires

The Business School encourages all MA/MSc Course Members to use these channels to provide us with their feedback on the MA/MSc programmes and how they might be improved. Students are also expected to communicate with their module convenors and other teaching staff on academic matters as requested and appropriate, and in particular to ensure that matters of concern are communicated as early as possible.

2.
SERVICES AND INFORMATION

2.1 The Postgraduate Office

The Postgraduate Office is located in rooms A70 and A71.  All students must go to the MA/MSc/PhD Enquiries Reception in room A70 in the first instance during opening hours.

The Postgraduate Office will assist you with any administrative queries that you have relating to the course that you are studying.

Postgraduate Office Opening Hours

9.30am – 4.00pm   Monday to Friday

Please note that we will be unable to assist you face-to-face outside of the opening hours.   

We can assist you with:

· Purchase of photocopy cards  

Cards can be purchased at a cost of £5 per card.  Each card has 80 copies, and can only be used in the photocopy machines based in the MA/MSc Resources Room)

· Hiring of Lockers 

Lockers can be hired at a total cost of £15 for the academic year.  £5 of this will be refunded to you upon the return of your key, at the end of the year.

· Distributing Interlibrary Loan Vouchers (ILL) 
MA/MSc Students are entitled to a free quota of a maximum of 20 ILL vouchers for the academic year. 

· Proof of Study Letters
We can provide you with a letter to prove that you are a student with the Nottingham University Business School.  It is essential that you allow at least 24 hours notice for us to do this for you.

a) You will need to complete the ‘Student Request Form’ which can  

     be found on top of the Postgraduate Post Box.  

b) Post the completed form in the Postgraduate (PG) Post Box.  Please state whether you wish to collect the letter from the MA/MSc/PhD Enquiries Reception during our opening hours, or whether you wish to collect this from your student pigeon-hole.

c) The PG Post box will be emptied at 9.00am Monday to Friday.

d) The letter will be ready for you to collect after 2.00pm the following day.

e) If you require your address to be shown on the letter, you need to bring a utility bill or bank statement to the office when you collect your letter as proof.

· The distribution of marked coursework and transcripts
Marked coursework shall be returned to students where it is needed for revision purposes for examinations, providing it has been returned by the Module Convenor to the Postgraduate Office for processing.  It may take at least 48 hours (longer at peak periods), to process it once it has been returned marked from the Convenor.  

You will be notified by your Group Wise email accounts once marked work is ready for collection.

Marked coursework can ONLY be collected from the Postgraduate Reception between the hours of 9.30am and 12.30pm.  You will be required to show your student card and sign for your coursework.  After 5 days, coursework will be enveloped and put into the student pigeon holes in the resource room.
Please see separate section on Assessment results regarding the distribution of transcripts.

· Communication of important information to you regarding your studies.
Our communication channels are:

a) Groupwise email accounts

Any important information (e.g lecture cancellations etc) will be communicated by email.  We advise that you should check your Groupwise email accounts on a daily basis.  We are unable to send information to personal email accounts.

It is important that you set up your Group Wise email at the beginning of the academic year.

b) Notice boards

Each programme has its own notice board for more course-specific information, and there is also a MA/MSc Notice board for more general information.  We advise that you check both sets of notice boards regularly for any important or relevant information that may have been posted.

The notice boards are situated along the corridor where the Postgraduate Office is situated.

c) MA/MSc Student Pigeon-holes

The pigeon-holes are situated in the MA/MSc Resources Room in room A34
The pigeon-holes are sorted A-Z by your surname/family name.  

It is important that you put any mail that is not yours back into the correct pigeon-holes, in order to show consideration towards other students.  Any abuse of this system contravenes the Data Protection Act, and may result in the system being withdrawn.

d) MA/MSc Student Web Site and Bulletin Board

Important messages for general information will also be posted on the Electronic Bulletin Board.  

The Bulletin Board enables staff and students to communicate course related information to each other just by logging on to the Internet. 

The Bulletin Board is an effective way of communicating with other students on MA/MSc Programmes as well as being able to communicate with other members of your module or project group. The Postgraduate Team will also communicate any news or relevant information via the Bulletin Board. We would therefore advise that you log onto to the web site on a regular basis to ensure that you are up to date with current news, events or notices.

As an MA/MSc student you are able to submit a notice to the Postgraduate Office via the form on the web site. The information is then validated and entered onto the web site by the staff in the Postgraduate office. 

Further course and module information is also available on NEXUS, including, notes for guidance, careers information, specific module information, module convenor pages, further and additional course reading, copies of handouts and past examination papers.

How to Access

The Bulletin Board can be accessed directly using http://www.nottingham.ac.uk/business/maprivate/BulletinIndex.html or via a link on NEXUS.

(log on to Nexus, Select the Programme/Area: MA or MSc and click on the MA/MSc Notice Board link.

To read or submit a notice to be included on the Bulletin Board double click on the link MA Course Bulletin Board

To submit a notice double click on the Click Here link.

Please fill in the required fields with the information that you wish to submit. To send the form for validation and inclusion on the bulletin board click the SEND FORM button.

The Postgraduate Team will usually add the notice within four working days.

Notices are listed in date order.

You are advised to check this regularly.

· Student Records
In certain situations it may be necessary for us to contact you by letter to your term-time address or by phone.  

The University of Nottingham will hold two kinds of records for you:

a) Local records (held at the Business School)

b) Central University records (held at the University’s Central Postgraduate Student Registry)

If change your addresses at any stage during the academic year, you must ensure that both records are updated.

It is, therefore, your responsibility to make sure that we have your current correspondence address, and telephone details.  If you move house, or wish us to use a different address, we will require you to inform the Postgraduate Office in writing.  Please call into the Reception area to complete the ‘Change of Personal Details’ form.

In addition, you must also ensure that you update your address on the Student Portal.  You can do this by going to:

http://my.nottingham.ac.uk/cp/home/loginf

Please note that the University of Nottingham undertakes to maintain student data in secure conditions and to process and disclose data only within the terms of the Data Protection Act 1998.
2.2 
Computer Facilities

Students have access to a range of computing facilities provided by Cripps Computing Centre at the University level and by the School itself. 

· Rooms Available and Opening Hours within the Business School and on the Jubilee Campus:

· MA/MSc Resources Room, Business School North Building (24 hour access – door code C5802)
· B33, Business School North Building:  0900 – 2000 (not open weekends)
· B35, Business School North Building:  Open 24 hours, including weekends  (The code for this is C4681)

· A03, Business School South Building:  0900 – 2000 (not open weekends)
BANK HOLIDAYS AND UNIVERSITY HOLIDAYS – closed

Please note that CCTV cameras are in operation within the Business School Computer Laboratories.

· Faults

All faults and queries should be reported to the IT Technicians who are located in B9a, Business School or by calling the following extension numbers:

Steve Moore


Ext 66630
Martin Smith


Ext 66613

Kieran Woodward

Ext 66645

· Printing Credit

You are entitled to a free quota of 1500 sheets of printing for the whole academic year (500 each for semesters 1 and 2, and 500 sheets for the summer period).

Additional credit can be purchased from the Business School North Building Reception in blocks of £5.00 (5p per sheet).

You will also be given 1 free memory stick at the beginning of the academic year.

· Wireless Network Hotspots
If you have a Centrino laptop or other Wi-Fi enabled computing device you should be able to establish a wireless connection to the University Network in the atriums of the Business School North Building, in the Resource Room, in the Business Library, and in most teaching rooms and computer labs in the Business School South Building.  Where available, the wireless network should appear on your device as “UofNottingham”.  On a typical laptop, after selecting to “connect” to this network, open a web browser and go to www.nottingham.ac.uk to open the University connection page and then click “yes” to proceed at the security alert.  Then enter your usual NDS/Novell username and password on the bluesocket web page to log on to the Nottingham network.  Please note that to access web pages outside of the University you will need to set your proxy server to wwwcache.nottingham.ac.uk on port 3128.

For more detailed information on connecting to the wireless network, on NEXUS select “MA/MSc” and then “Technical Support” (under the “General Information” heading)  to access the Business School Wireless Networking guide. Alternatively contact the Business School’s technical support staff as above.
· Code of Practice

When you are given access to University computing facilities you are deemed to have agreed to the Code of Practice for Users of the University Computing Facilities.  This code explains that access to computing facilities is normally granted by the issue of an individual username and password.  The code strongly emphasises that no confidential information (such as proprietary software) may be copied, modified or disseminated without the approval of the Director of the School.  Approval from the vendor is also needed before externally-written commercially available software is run on University facilities.

PLEASE ENSURE THAT:

1. Faulty computers are switched off, and that they are NOT tampered with in any way, and are reported to the technicians;

2.   Neither books nor equipment are removed from the premises;

3.
NO food or drink is taken into the Computer Laboratories, or any other part of the Business School; 

4.
The NO SMOKING policy is respected.  

There are two fire exits situated on the second floor, which can be found by turning left when you leave the laboratory and then take a right or left turn at the end of the corridor.

The laboratories will be used for teaching purposes at various times – details will be posted on the Computer notice board.  Alternative facilities are available at Cripps computing and Social Sciences, LRC (Learning Research Centre)

* 
Please do not disclose this code to anyone other than current students studying on the MA/MSc courses at NUBS

If students choose to ignore the Code of Practice as outlined above, and if there is any misuse of the MA/MSc facilities, then these may be withdrawn. 
2.3  
Postgraduate Careers Service 

The Business School has made direct provision for a specialist Careers Service, located in the School, exclusively for postgraduate students.  The Postgraduate Careers Service Team are:

Barbara Fear, Director and MBA Careers Adviser

Julie Blant, Deputy Director and MA/MSc/PhD Careers Adviser

Clare Simcock, Careers Information Assistant

Throughout your postgraduate studies you will have access to comprehensive career information, advice and guidance.  The Service complements your academic studies by helping you to assess skills and enhance your career management skills.

Previous students have found the careers support invaluable:

	“I'd like to thank you for your help- you gave me really practical advice and helped me consider things that I'd never have thought of.” (MSc International Business student)

“I found the advice very useful and helpful. I have more clues about the assessment centre and am not so worried anymore. Thanks.” (MA Finance & Investment student)

“Thank you for helping me find my way and gain confidence en route.” (MSc Entrepreneurship)


How we communicate with you:

· You will meet Julie Blant in your Induction Week and on a weekly basis during the Career Management Skills sessions.

· Important email addresses:

· Julie Blant: julie.blant@nottingham.ac.uk
· Clare Simcock: clare.simcock@nottingham.ac.uk
Please read through all of this information before you contact Julie or Clare by email.  Your question may have already been answered.

· On a weekly basis you will receive an email alerting you to new vacancies on the MA/MSc Careers Bulletin Board.
· You will also receive regular Career Updates when we want to alert you to events and information that may be of interest to you.
· Noticeboards are located outside the MA/MSc Resource Room.  Here we will post notices about events, resources and websites.
· NEXUS is also an important place to look for career related information and advice.  You will be provided with log-in codes for NEXUS by the Business School. 
· MA/MSc Careers Convenor page – contains links to the vacancy board, careers handouts and external websites.
· MA/MSc Careers Forum page –this will be used to discuss career related topics.
· MA/MSc Careers Tutorials page – this will be where you sign up to Postgraduate Careers Service events.
OUR SERVICES INCLUDE:

· MA/MSc Career Management Skills Programme

· Individual Careers Consultations

· Workshops, Talks, Guest Lectures

· Careers Information Resources

· Vacancy Resources

· Psychometric Assessments

· Information for International Students

· A Confidential and Quality Service

MA/MSc Career Management Skills Programme

The Career Management Skills Programme is a series of lectures exclusively for postgraduate Business School students. It takes place during the Autumn Term covering all aspects of career planning including:

· career planning

· job search 

· job applications

· the hidden job market

· psychometric tests

· interviews

· assessment centres 

The Programme is built into your timetable on Mondays, Tuesdays or Thursdays depending on your main programme of study. 

Attendance at sessions is optional.  However, if you want to get ahead of the game and be well prepared to meet some of the major employers’ early closing dates and demanding selection criteria, then it is strongly advised that you attend as many sessions as possible.  You will be made aware of the timetable for the Career Management Skills Programme at induction.

Handouts are provided at each session.  They will also be available to download from NEXUS. 

Individual Careers Consultations 

A consultation may be helpful whatever your situation: 

· you may be very confused about your career options and not know which direction you want to pursue; 

· you may have a clear idea of what you want to do but would like to discuss a plan of action. 

You may wish to use a consultation to discuss: 

· your future plans – career ideas, further study etc;

· applications and interviews; or

· general career development issues

Careers consultations are completely confidential 

·  A consultation usually lasts up to 45 minutes on any one occasion; 

·  They are available to you throughout your studies and beyond.

Consultations are available by booked appointment. Please read through the whole of this section before requesting an appointment in case your queries have already been answered.

· For your first appointment please log on to NEXUS. From the MA/MSc Careers Convenor page download the Career Consultation Preparation form.  This requires you to provide basic details of your background e.g. first degree and work experience.  You should use this form to prepare for your consultation outlining the specific issues you wish to discuss.
· To make an appointment you should email Julie Blant (julie.blant@nottingham.ac.uk) stating days and times that you are free.  If this is your first appointment attach the Careers Consultation Preparation form.  If you are requesting a subsequent appointment please provide an outline of issues you wish to discuss.
· An appointment will be emailed to you and will take place in the Business School North Building during a mutually convenient time.  

Please note:  Individual careers appointments may not be on offer during the initial first week or two of the Autumn Term due to induction activities. You will be advised at the time of booking whether interviews are available immediately. 

Guest Lectures & Events

Guest Lectures are an opportunity for postgraduates to gain exposure to leading experts from the business community.  For example, a former senior manager at a major investment bank in the City will deliver a Guest Lecture focusing on ‘A Career in Investment Banking’.  Consultancy specialists will also be providing input. 
Employer Presentations are open to all Nottingham students and you will usually be required to book in advance.  These are useful for finding out about career opportunities with many of the large graduate recruiters. They will mainly concentrate on graduate training schemes.  Employer Presentations begin during the FIRST week of term in late September 2006.  Look at the central careers service’s website for sign up details (www.nottingham.ac.uk/careers). Employer presentations that are likely to be of interest to Business postgraduates will usually be notified to you via a Careers Update email.

Business School Careers Information Resources

Careers Information & Noticeboards

To make effective use of the careers support on offer please make full use of the career guides in your Resource Room and check the Careers Noticeboard on a regular basis.

Resource Room:  a careers resource area is located in the MA/MSc Resource Room and includes both reference and take away material.  The reference material relates to career choice, some listings of employers and recruitment consultants and various surveys of interest.  The take away material consists of Vacancy Bulletins, up to date employer directories, both general and focused on specific industry sectors and on geographical world regions.

Notice boards:  there are two MA/MSc Careers Noticeboards, located in the corridor near to the MA/MSc Resource Room (A34) which will advertise vacancy sources and events. 

MA/MSc Careers – NEXUS

You will find tailored information here to help with career planning, job search and recruitment processes. You will be provided with log-in codes for NEXUS by the Business School. 
· Once logged into NEXUS you should choose the relevant programme area – MA or MSc. 
· On the front page you will see a link to MA/MSc Careers.
· Convenor page – contains links to the vacancy board, careers handouts and external websites.
· Forum –this will be used to discuss career related topics.
· Tutorials – this will be where you sign up to Postgraduate Careers Service events.
EXODUS/Careers Europe - Database of International Careers Information. 

Log on to: http://www.careerseurope.co.uk/exodus/login.asp 

Username: Nottingham University
Password: nottingham461
The City and Financial Services Contacts Directory is a CDRom detailing contact details for many city and financial organisations in the UK.  The CDRom is available on short-term loan from your Careers Adviser.
Other Useful Careers Information Resources:

Centre for Career Development (CCD) www.nottingham.ac.uk/careers

There are useful links to many career related websites including careers information, further postgraduate study options as well as links to numerous employers’ websites including A-Z employer listings.  There is also an area for international students. Key features of interest are: 

1. the vacancy database specifically for Nottingham students and graduates 

2. online sign up system for numerous employer presentations held at Nottingham in the Autumn 

3. skills sessions run by employers to help students develop transferable skills.

4. The Centre also organises a Summer Graduate Careers Fair.

N.B. Whilst you are welcome to visit the Centre for Career Development (Portland Building, University Park) to use the careers library, you will not be permitted to book a careers appointment or use their drop-in advice sessions.  

Graduate Prospects is the UK’s official graduate website. At www.prospects.ac.uk you will find information and advice about your career options and job search. The site allows you to research industry sectors, types of jobs, employers and has examples of CVs, hints and tips on applications, interviews and assessment centres. Vacancies are also advertised. By signing up to My Prospects you can receive vacancy email alerts direct to your account. You can also assess ‘What jobs would suit me?’ through Prospects Planner:

Prospects Planner is a career guidance and careers information package designed for undergraduates and postgraduates.  It can:

· Identify what you want out of a job. 

· Generate and evaluate job ideas. 

· Identify what you can offer to the job/employer. 

· Compare options and identify the right types of jobs to apply for. 

· Provide useful and relevant information sources.

Dr Job: www.doctorjob.com is another graduate careers website offering careers information, advice and job alerts by email.  This website also facilitates a student forum where students involved in job search can share their experiences of recruitment and selection processes with specific employers.
Vacancy Resources

Please note that many major graduate recruiters impose very early closing dates for applications for jobs for Autumn 2007.  In some cases closing dates early in the Autumn Term. 

Here are some of the main sources of vacancies available to you:

Vacancies notified direct to the Business School

Employers, recruitment consultancies and other recruiters are given every assistance to advertise their vacancies to you.  You will receive weekly vacancy emails, usually from Clare Simcock our Careers Information Assistant, to your university email about vacancies notified direct to the Business School.  These are available to view in more detail through NEXUS.  You are strongly recommended to access your university email regularly, as this is the medium used to alert you to job vacancies.  You can read your university email, via the web, off campus.

Centre for Career Development Vacancy Notifications 

The CCD publishes vacancies on its website.  These are updated frequently and you can access them from any campus networked computer.  Off campus access to the CCD vacancy information is available to current students and graduates of Nottingham University and is accessed via a password.  If you live off campus and wish to access the CCD vacancy listings, go to the ‘Off Campus Access’ button on the CCD website to apply for your password. 

TargetedGrad is an email vacancy service designed to enable employers to recruit students from the top universities in the UK, including Nottingham.  You are strongly advised to register with TargetedGrad early in the Autumn term.  Go to www.targetedgrad.com to register. 

The Internet offers many opportunities for job search and it will depend on your subject area and career interests as to which you will find most useful.  Go to the MA/MSc Careers Pages on NEXUS for links to addition vacancy websites.

Psychometric Assessments

Many recruiters use psychometric assessments in the recruitment and selection process to help them select applicants for jobs.  To help you prepare for these you will have the opportunity to take aptitude tests free of charge in the Business School.

The aptitude tests on offer are verbal, numerical and, depending on demand, diagrammatic reasoning.  These tests are similar to tests used by employers in the selection process.  There are a limited number of places available at each test session so a ‘first come, first served’ sign-up list will be placed on the MA/MSc Careers Tutorials Page on NEXUS. 

Working while you are studying

In the UK, all taught Masters degrees are 12-month full time programmes of academic study.  Therefore, MA /MSc students are not available to take up offers of internships, work experience placements or full time work until the completion of studies in late September 2006, unless this forms part of your course (e.g. MA CSR).  If you accept an offer of any full time work to commence prior to the completion of your dissertation or project next September, you will seriously jeopardise your ability to successfully complete the MA or MSc.

Internships advertised by employers are usually aimed at 2nd year undergraduate students and not Masters level students. However it is always best to check with the employer if this is not stated in the advert.


We understand that students may need to work part-time in order to supplement their income.  If this is the case please take care as to how many hours you commit to.  In this intense year of study your Masters degree needs to be your priority. 

The CCD at University Park handles temporary, part time local vacancies for all students. To view current temporary vacancies go to: http://www.nottingham.ac.uk/careers
The vacancies on offer are typically basic level jobs such as warehouse work, catering and bar work and will pay at, or around, the minimum wage. 

The local newspaper “The Nottingham Evening Post” carries adverts for part-time opportunities.  You can view these by performing an advanced search on jobs at www.thisisnottingham.co.uk.  The local Job Centre will also have details of part-time and temporary opportunities.  These can be viewed by visiting www.jobcentreplus.gov.uk
Important Information for International Students

If you are seeking work in the UK after graduation you should familiarise yourself with the UK Government’s regulations regarding work in the UK. 

The UK Government’s official website is the first place you should look for regulations regarding work permits, including information on the Science and Engineering Graduate Scheme and Business and Commercial work permits: www.workingintheuk.gov.uk If you have a significant amount of professional work experience you may wish to look at the Highly Skilled Migrant Permit.

If you are wanting to find a part-time job/work experience then UCKOSA produce a useful guide ‘Working whilst Studying’, available from  www.ukcosa.org.uk/images/workduring.pdf 

New legislation – Master’s Degree and PhD students

Overseas students who begin a postgraduate degree at a UK university from May 2006 are entitled to apply for a UK work permit, which allows you to seek work in the UK for up to 12 months after you successfully complete your studies. The Council for International Education (UKCOSA) provides up to date information for international students on work permit regulations and other topics: www.ukcosa.org.uk. UKCOSA produce a helpful leaflet entitled ‘Working in the UK After Your Studies’: www.ukcosa.org.uk/images/workafter.pdf.  This scheme falls under the Science and Engineering Graduate Scheme but your postgraduate studies can be in any subject. 

Applying for permission to work in the UK

Currently you can apply direct to the:

· Science and Engineering Graduate Scheme (above); and

· Highly Skilled Migrant Programme (a points system based on professional experience, salary etc).

For all other types of work visas/permits an employer will need to apply on your behalf.  In these cases the UK Government requires employers to prove that the job vacancy cannot be filled by a ‘resident worker’ (i.e. a home or EU applicant).  As an international student you should consider how to promote yourself to employers.

Promoting yourself to employers

The new legislation does not guarantee a job!  As with all applicants you will need to convince an employer that you are the right candidate for the job.  Think about what you have to offer as an international applicant. E.g.:

· Language skills

· Cultural awareness

· Knowledge of a specific economy/economies

· Postgraduate/undergraduate/professional specialism

Many overseas students return home after completion of their studies in the UK as it is difficult to fulfil the criteria required by the UK Government regulations.  You are strongly advised not to rely on making job applications in the UK only.  It is quite usual for employers to indicate that they cannot accept applications from people requiring a work permit.

Staff in the University’s International Office at University Park will be pleased to help if you have questions relating to your personal situation. You will find details of service, opening times, appointment times and work permit guides on their website: www.nottingham.ac.uk/international/
Please note: The Postgraduate Careers Service can give you general information only about work permits and will refer you to the sources of information outlined above. 

A Quality Service
Our policy is to strive for continuous quality improvement and we welcome your views on the services provided.  We will regularly ask you to complete feedback questionnaires to help us improve the service to you but you can comment on the quality of service at any time.

All staff within the Postgraduate Careers Service team are members of the Association of Graduate Careers Advisory Services (AGCAS) and work within the AGCAS Code of Practice on Guidance.

The team also work within The British Psychological Society’s Code of Good Practice in Psychological Testing.

The Service is a member of the Association of Graduate Recruiters and so you can be reassured that we keep up to date with current recruitment practices and trends.

Confidentiality and Data Protection

Your personal data is handled strictly in accordance with the University’s policy on data protection and is in line with current legislation.  Information that you tell us in careers consultations, your aptitude test results and anything else arising from our contact with you is treated confidentially and in accordance with our professional standards.

After you have graduated
Please tell us about your progress after you have completed your studies. It is very important to us that we are able to keep in touch with our graduates.  We will ask you to complete a confidential destination questionnaire which provides us with details of your job or other activities. The destination questionnaire allows us to compile essential statistical data relating to sectors, roles, salaries and career patterns. 

As a Nottingham graduate you will still be able to access careers advice from the careers team within the Business School.

And finally………………..

If you have queries on any aspect of the careers provision please do not hesitate to contact:

Julie Blant 

Deputy Director, Postgraduate Careers Service

Room A73 Business School

Tel: 0115 846 6478

Internal line: 66478 

Email: julie.blant@nottingham.ac.uk 

2.4  
Library Resource Centre (LRC)

The University has a number of libraries based on all of its campuses.

The Jubilee Campus has both the Djanogly Learning Resource Centre and a library based in the Business School South Building, which houses much of the Business School material.  If you require a book which is not owned by a University Library, then there is an Inter-Library Loan (ILL) facility which you can use in order to borrow a limited number of books from other universities.
The Business School has its own specialist librarian, Sarah Davies who is located within the Business School South Building library.

You will be given the opportunity to attend a Library talk during Induction Week, where further information will be made available to you.

2.5  
On-Line Journals

You will have access to on-line Journals.  Further details will be given in the Library Talks in Induction Week.
2.6  
The Business School Student Support Officer

The Business School has its own Student Support Officer, Helen Whalley, who is available in room A4 in the Business School North Building between 9:00am and 1:00pm each day to advise and counsel students on any areas of concern relating to their studies, in liaison, where appropriate, with other staff in the School or with outside agencies.  Issues such as anxiety, depression, family concerns, bereavement, difficulty in adjusting to a new way of life, eating difficulties, worries about drugs/alcohol etc can be discussed in confidence and, if necessary (and with the student’s permission) be raised at relevant Examination Boards.

Should you wish to contact Helen, please either ring 0115 951 5251 or email Helen.Whalley@nottingham.ac.uk for an appointment.

2.7 
Students with a Disability 

Services for students who have a disability, dyslexia and/or a long-term medical condition

The University of Nottingham is committed to promoting access for students who have a disability, dyslexia and/or a long-term medical condition.  Services provided aim to enable students to fulfil the inherent requirements of the course as independently as possible. 

What we need you to do ….

Students are encouraged to make the University aware of their individual requirements.  Students who have a disability, specific learning difficulty (such as dyslexia) or long-term medical condition are urged to inform the School’s Disability Liaison Officer (see below) and/or their personal tutor. The School has a Disability Disclosure and Confidentiality Policy through which students can choose either to request that information concerning their circumstances remain confidential between themselves and the staff member to whom they disclose, or they can sign a Disability Disclosure Form which then permits staff to share information on a need to know basis in order to extend support to the student (please see appendix for copies of these documents).  Letting us know what you might need at an early stage will help us to help you.  

What we can offer you …..

· The University’s Disability Statement listing services, facilities and opportunities available throughout the University can be viewed at: 

www.nottingham.ac.uk/disability/disability-statement.html
· The Disability Liaison Officer (DLO) for the Business School is Helen Whalley (Telephone: 0115 951 5251, email: helen.whalley@nottingham.ac.uk).  If you have any requirements or concerns talk in the first instance to your DLO - or contact your personal tutor.

· Academic Support in Student Services, includes the Disability Support and Dyslexia Support teams, and offers a range of academic and practical support for all students.  It incorporates the University of Nottingham Assessment Centre (UNAC) which provides assessments for students who have applied for Disabled Students’ Allowance, the assessments required by LEAs.  Academic Support is responsible for making recommendations for alternative arrangements such as those required in examinations, assessments and for timetabling. 

Assistance can also be given with regard to queries about adapted accommodation and University provision of accessible transport.

Contact details are: 

Tel: 
0115 951 3710

Fax: 
0115 951 4376 

Minicom:   0155 951 4378

email:
studentservices@nottingham.ac.uk

Web:
www.nottingham.ac.uk/as
· The Students’ Union has a voluntary group, Disability Action, that works to make sure that all students who have a disability can access a fair provision of education and services. They provide information, support and advice to students, as well as organising social events. If you would like to get involved contact:

Tel: 
0115 846 8785, Ext: 68785 (internal)

e-mail:
sudisability-action@nottingham.ac.uk 

· The University also has a Disability Policy Advisory Unit which assists in the development of University policy and procedures relating to disability and their compliance with the Special Educational Needs and Disability Act 2001.  Contact details as for Academic Support.
     Web:
www.nottingham.ac.uk/disability
2.8 Disclosing a Disability

· Disability Disclosure Form 

In order for the Business School to provide appropriate services to assist you in your studies, certain documentation of your circumstances is required.  The School will keep confidential all information that it holds about you.  However, from time to time, the Disability Liaison Officer may need to communicate with persons who can assist in ensuring your requirements are met.  We therefore need your permission to contact relevant individuals regarding your situation, if necessary.  The methods used may include electronic, verbal and written means
· Student Disability Disclosure and Confidentiality Policy

The University undertakes to maintain student data in secure conditions and to process and disclose data only within the terms of the Data Protection Act 1998.  Personal information concerning a disability disclosed by a student to a staff member of the Business School will be maintained in confidence and will not be released to anyone inside or outside the School without the student’s authorisation.  The only exceptions to this are where there is a legal obligation to do so or where exceptional issues of personal safety arise. 

However, where the School believes it is in the student’s best interests that contact is made with other professionals, eg: Academic Support, Accommodation Office, a doctor or psychologist, the student will be encouraged to sign a Disability Disclosure Form.  If authorised by the student this way, the School will then be able to discuss issues relevant to the student’s disability and the impact on study with other professionals in order to best serve the student's interests.  Information regarding your circumstances can then also be shared between staff within the School in situations where it is felt this would enable us to extend the support you require. 

· Storage of written information 

Any written information held by the School’s Disability Liaison Officer (DLO) regarding a student’s situation will be kept in confidential files locked within a filing cabinet in the DLO’s office.  In cases where the student has signed a Disability Disclosure Form (see above) other staff within the School may consult the student’s file on occasions where the Disability Liaison Officer is not available. 
If you have any concerns regarding the above policy, please talk to the Disability Liaison Officer 

2.9 The University Student Support Office

The main purpose of the Student Support Office is to provide help and advise students primarily in the area of financial support.  The office is located in the Orchards Building on the University Park campus.

Further information can be found at: 
http://www.nottingham.ac.uk/student-support/
2.10  The University Counselling Service

The University provides a confidential, free counselling service.  It has a number of trained counsellors who are available to discuss any of your personal problems.  In order to make an appointment you can either telephone (0115) 951 3695 or email 
counselling.service@nottingham.ac.uk. Alternatively their offices are based in A75-A85 in the Trent Building on the University Park Campus.
Please go to http://www.nottingham.ac.uk/counselling/ for further information.

2.11  Cripps Health Centre

When you arrive at University you should register with the Cripps Health Centre in order to receive National Health Service provision. This will normally take place as part of your Week One induction.  To make an appointment, please telephone 0115 846 8888.

2.12 Centre for English Language Education (CELE)

The Centre for English Language Centre is responsible for providing international students with English Language and Study Skills advice and Support.

For further details on in-sessional courses that are run, please go to 

http://insessional.cele.nottingham.ac.uk/
2.13 International Office

The Student Support Section of the International Office works to help and advise international students studying at Nottingham.  The help and advice provided by the International Office can be quite varied and covers issues such as immigration, employment, finance, personal/family concerns and academic difficulties.
A drop-in service is in operation on weekdays between 10.00am and 1.00pm and 2.00pm - 4.00pm at the International Office, University Park. If you need to see an adviser and your timetable makes it difficult for you to call in to the International Office during the times that our drop-in service operates, it is possible to make a lunchtime appointment by contacting them on extension 14158.  Appointments are reserved for students who are unable to come to the office during the drop-in period and need to be booked in advance.
For further information, please go to their web pages at:

http://www.nottingham.ac.uk/international/current_students/student_support/international_office/ 

3.
PRACTICES AND PROCEDURES

3.1 How to Submit Coursework

The Convenor for each of your modules will inform you of the deadlines for submitting your coursework.

The standard deadline for coursework unless specified otherwise by the Module Convenor is 5.00pm of the due date.  Work received after the deadline will be penalised (unless accompanied by an Extension Form signed off in advance by the Student Support Officer) – please see separate section Late Submission of Coursework.

Things to note when submitting coursework

· You must submit two copies of your coursework.  (One to be retained by the PG Office, and the other one to be marked.  The marked copy will eventually be returned to you. 

If you only submit one copy, you will not get a copy back.

· The pages for each copy must be securely fastened together (e.g stapled, soft-bound).

· Please ensure that both copies of your work have a cover sheet.  Please use the one that is published on NEXUS.  There are separate sheets for individual work, and for group-based assignments.
· In addition, you must complete an ‘Assessed Coursework Submission Form’ (usually kept on top of the Postgraduate Post Box).  Please use the elastic bands provided, on top of the Postgraduate Post Box to secure both copies of your coursework, and the completed Coursework Submission Form together.

YOU MUST SUBMIT YOUR COURSEWORK BY PUTTING THIS IN THE POSTGRADUATE POST BOX.
This is located in the alcove behind the Postgraduate (right-hand) Atrium on the ground floor, near the right-hand entrance at the back of the Business School North building.

You will be emailed by the PG Office to confirm receipt of your coursework.

The Postgraduate Office will empty the Postgraduate Post Box promptly at 5.00pm of every deadline date. 
NB: The Postgraduate Office closes at 4.00pm promptly and will not be able to assist with ANY enquiries after we have closed.

If you submit coursework after the deadline date, please hand-in directly to the MA/MSc/PhD Office Reception.  The procedure outlined below in 3.2 would then apply.
3.2 Late Submission of Coursework

If coursework is submitted after the official deadline date, without having obtained an extension (please see the section What to Do if you Require an Extension), five marks will be deducted per working day that it is late.

For example any work submitted after 5.00pm on the deadline date to up to 5.00pm the following day will be deducted 5 marks.

Work received after 5.00pm the following day (i.e 2 days late) will be deducted 10 marks.

This is a general University Regulation and is not open to student negotiation.

You should ensure that you have left enough time to print out your work and do not leave this until last minute, as inevitably printing and other computing facilities will be intense.

Also, if you are travelling from outside of the Jubilee Campus, you should always allow yourself enough time, and factor in the possibility of buses/trains etc running late, or traffic queues.

We also advise students that they should always keep a back-up copy of all the work you do on a floppy disk or memory sticks to allow for computer/network problems, or in the event that you should lose your first copy.

Some of the reasons that will not be accepted for reasons for late submission:

· Computer or printer problems

· Queues to use computer and printer facilities

· Not leaving allowing yourself enough time to travel here, allowing for delays etc

3.3 What to Do if you Require an Extension for the Submission of your Coursework

Extensions on the submission of coursework will only be given in exceptional circumstances.  Please refer to the relevant section in the Quality Manual for examples
http://www.nottingham.ac.uk/quality-manual/assessment/pro-guid-ext-cir.htm#types

All extension requests must go through the Student Support Officer Helen Whalley (please see the separate Section in 2.6 for Helen’s contact details and availability). Please do not go directly to the Module Convenor.

If an extension is granted, students will be required to complete the ‘Extension for Submission of Coursework’ form.  Please note that official evidence may be required if necessary.  You will need to attach the bottom portion of the form to your coursework, when you hand this in.

Students will need to try and plan ahead and note that it may not always be possible to get an extension on the due date.

Any work that is submitted without the above procedure having taken place will be penalised for late submission.

3.4
Referencing and Plagiarism

Please refer to Page 18 of your Study Skills booklet for guidance on referencing and plagiarism.

3.5  
University Classification Marking Guide

The marking scheme used within the Business School may be significantly different to that you have experience of elsewhere. As a consequence, you should not be alarmed if you are awarded marks in the 50s or 60s, as these are perfectly respectable grades. The complete range of University marking standards and associated classifications is as follows:

    
Classification
Mark
Comments


Ist
80+
Outstanding piece of work



All major and minor objectives achieved



Thorough comprehension and informed criticism

Evidence of work beyond question and some originality



Free from errors and showing analytical skills

Ist
70-79
Good piece of work



All major and some minor objectives achieved



Thorough comprehension of the issues involved


Familiarity with the source material


No major errors and only occasional minor errors

II-1
60-69
Careful and clear piece of work




Most major objectives achieved





Understanding of salient issues




Adequate grasp of the general area




No major errors though some minor errors

II-2
50-59
Middle of the range piece of work




Basic question covered




Treats and understands most relevant issues




Material a bit thin and/or poorly focused




Possible major and some minor errors

III
40-49
Adequate if poor piece of work




Few major objectives achieved




Demonstrates understanding of general field




Inadequate reading/preparation


Occasional major and some minor errors

Fail
30-39
A failed piece of work




Not an answer to the question set

Still shows some understanding of the general field




Inadequate reading/preparation




Major errors

Fail
0-29
A badly failed piece of work




No real attempt to answer the question




Poor arguments and lack of relevance




Completely inadequate reading/preparation




Generally unsound
3.5    Postgraduate Assessment Regulations

Regulations for Taught Masters Degrees, Postgraduate Diploma and Postgraduate Certificate courses * 
* These regulations take effect from 2006/07 for students admitted during or after September 2006.  Students admitted before September 2006 are subject to the Regulations for Higher Degrees 

In addition to the regulations below, students will also be subject to the supplementary regulations for their individual courses, which are included at the end of this section of the handbook.

Approved Courses of Study 
1. 
To qualify for an award a student must:

(a) pursue an approved course of study as prescribed by a programme specification.

(b) 
pass the assessments specified in these Regulations and in the relevant programme specification.

2. 
Students must select their modules in accordance with the relevant programme specification and the University’s Qualifications Framework. This selection should be undertaken in consultation with their academic tutors and shall be subject to the approval of their Head of School.  A School offering a module has the right to refuse admission to that module.

3. 
In making their selection of modules, students must satisfy any pre-requisites, co-requisites or other requirements set out in the relevant module or programme specification.

4. 
Students may not select taught modules worth more than 75 credits in any one semester.
Award of Credit
5. 
The pass mark for a module comprising part of a Masters course is 50%. The pass mark for a module comprising part of a Postgraduate Diploma or Certificate course is 40%.

6. 
The module specification states how the components of the module will be combined to form a module mark and whether a particular mark must be gained in individual components of the module in order for the module as a whole to be passed. A student who passes the module will be awarded the credit for that module.

7. 
A student who fails to pass a module may nevertheless be awarded the credit for that module in the circumstances set out in Regulations 10 and 11 below.

8. 
Credit may also be awarded under the University’s policy on Accreditation of Prior Learning (APL).

Completion of a stage
9. 
Where Schools require students to pass or to perform at a particular minimum level in the taught stage of a course before progressing to the research stage (ie the dissertation or research project) this will be explicitly stated in the programme specification.

10. 
A student who fails one or more modules for the taught stage of the course will still complete that stage and so be awarded the total credit for that stage provided that:

- 
they have passed modules worth at least 80 credits (or 40 credits for students on Postgraduate Certificate courses), and 

- 
have a weighted average for the taught stage of at least 50% with no module marks of less than 40% (a weighted average of at least 40% with no module marks of less than 30% for Postgraduate Diploma and Certificate students).

11. 
Regulation 10 will not apply to any module which is listed in the relevant programme specification as not compensatable. A student who fails such a module will not complete that stage without successfully undertaking re-assessment in that module. The Masters dissertation/project module will always be non-compensatable.

Re-assessment
12. 
A student who, at the first attempt, has not satisfactorily completed the taught stage or research stage of the course has a right to one re-assessment in each failed module. At the discretion of the School delivering the module, the form of the re-assessment may be different from the first attempt for taught modules, provided that it tests the same learning outcomes and to the same standard. The full marks gained on re-assessment will be used for determining whether compensation can occur under the provision of Regulation 10 above.

13. 
Where a student has pass marks in one or more components of the module, but has failed the module overall, the School delivering the module may limit the re-assessment to the components which have been failed. The re-assessment mark for the module will then be a combination (on the same basis as in Regulation 6 above) of the marks from the components passed first time and the components which have been re-assessed.

14. 
At the discretion of a student’s School (and, if different, the School delivering the module), a student may be permitted to repeat their enrolment in failed modules (which will include attendance at all scheduled classes and submission of all coursework) before taking the re-assessments. A module specification may stipulate that, in order for a student to be re-assessed in a particular module, the student must repeat their enrolment in that module.

15. 
Students may not be re-assessed in modules they have already passed.

16. 
A student who, after re-assessment, has not passed assessments as specified in these regulations and the relevant programme specification will have no further re-assessment opportunities.

Awards
17. 
A student will only receive a Masters award if they have successfully completed both the taught and research stages of their course.  A student who does not successfully complete the research stage will be awarded:

(a)
a Postgraduate Diploma if they have a weighted average of 40% or more from 120 credits with no marks below 30% and a mark of at least 40% in 80 credits, or

(b) 
a Postgraduate Certificate if they have a weighted average of 40% or more from 60 credits with no marks below 30% and a mark of at least 40% in 40 credits.

18. 
Postgraduate Diplomas or Certificates awarded under Regulation 17 above will have the same subject title as the Masters course on which the student was registered, unless the programme specification states an alternative subject title for those being awarded Diplomas or Certificates.

19. 
The provisions of Regulations 17 and 18 above also apply to the award of Postgraduate Certificates to students registered on a Postgraduate Diploma course.

Classification
20. 
Postgraduate Masters, Diplomas and Certificates will be awarded with Merit to students who achieve a final credit-weighted mark of at least 60% and with Distinction to students who achieve a final credit-weighted mark of at least 70%. Programme specifications may, though, additionally state any or all of the following:

(a) 
a mark of at least 70% must be gained in the dissertation/ project stage for a Distinction to be awarded,

(b) 
a credit-weighted mark of at least 70% must be gained in the taught stage for a Distinction to be awarded,

21. 
Marks awarded on re-assessment do not contribute to the final mark calculation for the purpose of awarding Merits and Distinctions in Regulation 20 above; instead the mark gained on the first attempt at the module will be used. Marks awarded on re-assessment will, however, count towards attaining a Pass in the course overall. 

22. 
Boards of Examiners have only two areas where they may apply discretion in determining classification:

(a) when a final mark falls within a borderline, (see http://www.nottingham.ac.uk/quality-manual/assessment/degree-class.htm). In such cases the Examiners will take into account other relevant performance metrics (eg balance of paper classifications or the result of a viva voce examination) to determine if the classification may be raised to the next highest classification.

(b) 
When a student has personal extenuating circumstances such that the final mark is deemed to be unrepresentative of their normal performance. In such cases the School Board of Examiners will satisfy itself by appropriate means that an exception should be made to the normal rules of classification and a recommendation should be made to the Assessment Group of Taught Courses Committee for ratification.

23. 
There is no discretion to lower the classification below that indicated by the final mark.
3.7 Assessment Results

You will be informed of your results on a Semester basis, therefore you shall received three transcripts over the course of the academic year after the Exam Boards have taken place:

· End of February (provisional Semester 1 results)

· End of June/beginning of July (Semester 2 results)

· Mid-November (Dissertation and final marks)

All marks are subject to confirmation by the Board of Examiners, and any marks released before the Exam Boards have taken place are provisional until they have been ratified.

The Postgraduate Office will email you when your marks are available on the Student Portal.  You may collect and sign for your transcripts on a day specified by the Postgraduate Office.  Any transcripts that are not collected shall be posted to your correspondence address.  Therefore, it is essential that you keep the Postgraduate Office informed of any change of address.

3.8   Examinations

Most University examinations are held in mid – late January and Mid-May to early June.  

You should note that the late arrival at an examination, the failure to take an examination, or the removal of a script from an examination room can have severe consequences, as can academic offences such as cheating in examinations or plagiarism in work forming part of the degree assessment.  It is your responsibility to acquaint yourself with these matters by referring to ‘Academic Offences Policy and Procedure’ in the Quality Manual.  http://www.nottingham.ac.uk/quality-manual/assessment/offences.htm#defin
You will be able to check your provisional and definitive individual examination timetable on the Student Portal.  It is your responsibility to check both the provisional and definitive exam timetable and make sure that you are registered for the correct exams.  
3.9 Missing Examinations

If you miss an examination, or fail to submit a piece of coursework/assessment, on medical or personal grounds, or if you feel that your performance has been impaired by such circumstances, then this may be taken into account during Examinations Boards.  In such circumstances, you must provide third-party official medical or other evidence to the Business School via the Student Support Officer, the Course Director, or the Postgraduate Officer.

If appropriate you should also complete an ‘Extenuating Circumstances Form’, available from the Student Support Officer.

If you miss an examination for whatever reason, or fail to submit a piece of coursework/undertake an assessed presentation etc, you must report this to the Postgraduate Officer as soon as possible, and complete the Explanation for Absence Form which must be returned to the Business School within 7 days.

Further details of the University’s guidelines on assessment, please see the relevant section with the Quality Manual at:
http://www.nottingham.ac.uk/quality-manual/assessment/index.htm
3.10 
Resit Examinations

Resit examinations take place at the end of August/beginning of September and it is your responsibility to make sure that you have gathered the required revision materials and are available to sit the examinations at this time.  Students may request to take resit papers overseas.

If you are required to be reassessed in one or more components for a module, as determined by the Exam Board, you will be notified in writing by the Courses Office and by the Business School.  You will also be able to check this information on the Postgraduate Transcript Channel on the Student Portal.

3.11
Procedure for Requesting Feedback on Assessment
All module convenors and administrative staff in the Business School take great care to ensure that every piece of assessment is appropriately graded and processed.  
Students should be aware that, under University regulations, they cannot appeal marks on the basis of the academic judgement that has been exercised in awarding them.  Nor, except in extremely exceptional cases, can students appeal marks once they have been signed off as final by our External Examiners. 

Students who require further clarification of their mark can request feedback from the module convenor. 
You will need to contact the module convenor to set up a meeting, collect and complete the ‘Requesting Feedback on Assessment’ form (obtained from the Postgraduate Reception) which will need to be signed off by the module convenor.  The relevant exam or coursework will then be passed directly to the module convenor in advance of your meeting.
3.12 Complaints and Appeals
The Business School complies with the rigorous procedures towards the courses that it delivers.  However if the procedure for dealing with complaints and appeals is published on the Quality Manual at:

http://www.nottingham.ac.uk/quality-manual/appeals/
3.13
Staff Student Consultative Committee (SSCC)

Students will have the opportunity to elect a representative for each MA/MSc course.

The purpose of this meeting will be to provide a forum for the discussion of general issues relating to the MA/MSc programmes in the School.
If course members have comments, please communicate these to the student representative for your course, who will then be able to raise this at one of the SSCC meetings that will be held throughout the academic year on your behalf.

SSCC meetings are usually held twice a year in October and March, and will be usually be attended by the representatives of the student body, the Director of Postgraduate Programmes, Course Directors, relevant teaching staff, Postgraduate Programmes Manager / Deputy Postgraduate Programmes Manager, and the Postgraduate Officer.

Minutes of the SSCC meetings will usually be posted on the general MA/MSc notice board and on Nexus.

3.14
Student Representatives

Representatives for each course are usually nominated within the first couple of weeks of the academic year.  Once chosen, their photographs and contact details will be displayed on the MA/MSc notice board.

If you are interested in becoming a course rep, please submit your name and contact details to the Postgraduate Office by Wednesday 4th October 2006.

A training session for Course Representative is usually provided by the Student Union.  Details of this will be supplied to the reps once they have been chosen.
3.15
Providing Feedback – SET/SEM forms

In order to encourage feedback, the School operates a system of formal teaching appraisal.  You will be asked by each of your lecturers to complete a short on-line questionnaire relating to their course of lectures or tutorials.    Your co-operation would be very much appreciated, as we value student’s comments to maintain the quality of the courses we provide at the Business School.

You can view the results of the SET/SEM appraisal and get the module convenor’s comments by looking at the Module Review on NEXUS.  Select the module you wish to view and then ‘Review’ from the drop down menu, click ‘Go’ and you will open the form.
3.16  MA and MSc Societies
There are two separate societies for students on the MA and MSc courses.  These societies are run by the MA/MSc Students.  We would encourage you to continue with this, and the Business School will donate a nominal amount to help get you started.  
In the past, students have organised a number of social events, ranging from small group functions and buffet evenings to more formal events.
Appendix 1

Nottingham University Business School 
Health & Safety Policy

ROLES & RESPONSIBILITIES IN THE BUSINESS SCHOOL

	Name
	Tel.
	Room
	Email
	Function

	Alistair Bruce
	15505
	B32
	alistair.bruce@nottingham.ac.uk
	School Director

	Janet Cooke
	66678
	B12
	janet.cooke@nottingham.ac.uk 
	Safety Officer

	Jackie Andrews
	66063
	A8
	jackie.andrews@nottingham.ac.uk
	Fire Officer 

	Barbara Fear
	68102
	C41
(SB)
	Barbara.fear@nottingham.ac.uk
	Fire Officer (South Building)

	Bob Berry
	15256
	B71
	  Bob.berry@nottingham.ac.uk 
	First Aider 

	Stephanie Gorst
	15098
	B12
	Stephanie.gorst@nottingham.ac.uk
	First Aider

	Tracy Hamilton
	66685
	A3
	Tracy.hamilton@nottingham.ac.uk
	First Aider

	Catherine Thompson
	15273
	B41 (SB)
	Catherine.thompson@nottingham.ac.uk 
	First Aider


OTHER IMPORTANT TELEPHONE NUMBERS 

University Emergency Telephone Number: 8888

Occupational Health: 14329 

University Safety Office: 13401 

Estate Office Helpline: 16666 

Jubilee Campus Security: 66788

Jubilee Campus Porters: 66053

STATEMENT OF GENERAL POLICY
The School's Health and Safety Policy should be read in conjunction with the University Safety Handbook which is issued to all staff and students. The objective of the policy is to ensure the health, safety and welfare of its staff, students and visitors.

The Head of School is responsible for the adequacy and effectiveness of the support arrangements for health and safety. He is assisted in performing the duties associated with these responsibilities by the School Safety Officer. However, all members of staff and students are responsible for their own safety and the safety of others.

Academic and supervisory staff shall conduct those activities over which they have control in a safe manner and in accordance with University and School policies and procedures.  They will co-operate with the Head of School so that responsibilities at that level can be discharged.  Assessment of work-related risks is a key part of managing the School’s safety.  Unsafe working practices must not be condoned.  Any deficiencies, defects, faults, etc. must be brought to the attention of the School Safety Officer. 

SCHOOL SAFETY COMMITTEE

Safety policy and safety issues are discussed by the School Safety Committee and this comprises representatives of all interest groups.  Any member of the committee may be approached to raise particular safety issues.  A meeting of the School Safety Committee is held each semester.

Members of the School Safety Committee

Christopher Barnatt 
Ext 15263
Academic Staff Representative

Janet Cooke
Ext 66678
School Health & Safety Officer

Jackie Andrews 
Ext 66063 
Fire Officer

Barbara Fear
Ext 68102 
Fire Officer (SB)

Gina Rogers
Ext 66602
Clerical/Secretarial Representative

Steve Moore
Ext 18604
Technical Representative

Helen Whalley 
Ext 15251 
Disability Liaison Officer
Sally Hopkinson
Ext 66676
Admin/Support Staff Representative

Catherine Thompson
Ext 15273
Research Centre Staff Representative
SCHOOL SAFETY INSPECTIONS

To ensure that the School's policies and procedures are being correctly implemented, inspections will be carried out annually.  The frequency of monitoring will depend on the issues involved to some extent.  Issues arising from inspections will be reported to the School Safety Committee and appropriate remedial action instigated.

Any member of the school should report any defects, faults of other safety hazards to the School Safety Officer or the Receptionists as soon as possible.

EMERGENCY PROCEDURES

FIRE

The successful implementation of the Fire Strategy depends upon the commitment of each member of staff and student of the University to the careful consideration and application of the safety measures related to their work. Everyone should make it his or her first task to become familiar with the fire evacuation procedures, the emergency and normal exits, location of fire alarms, location of fire fighting appliances and how they work. 

If anyone working, studying or visiting the School has a disability which may have implications relating to the arrangements for fire evacuation, he or she will appreciate that it is to their advantage to make this known to the Safety Officer (Janet Cooke) or the Disabilities Officer (Helen Whalley). Evac+chairs have been placed by the stairwells on the first and second floors in the existing building for the evacuation of wheelchair users ( In the new building, Evac+ chairs are located on each of the upper floors at the fire escapes.)

On Discovering A Fire

Raise the alarm by operating the nearest break-glass call point.

Dial 8888 on the nearest internal telephone stating the location of the fire.

Attack the fire with nearest appropriate extinguisher if safe to do so and your escape route is clear. 

On Hearing The Alarm

Evacuation Procedures for Students and Visitors

· Follow the instructions of staff at all times. 

· Stop whatever you are doing and leave the room that you are in as quickly as possible. 

· Upon entering the corridor please proceed to the nearest available exit. Make sure that you are aware of the nearest exit at all times. 

· Please try to avoid opening the fire doors, unless absolutely necessary. This is to prevent fire and smoke from spreading through the building. 

· Upon leaving the building please assemble in the main car park at the rear of the building, making sure that you are a safe distance away from the road. (In the south building, please assemble in the car park at the rear of Newark Hall). Please do not wait at the front of the building or on the grass at either side.  This is to prevent interference with fire fighters and to stop people from being injured by falling debris. 

· Please do not re-enter the building until you have been told that it is safe to do so.  This applies even if the alarm has been switched off. 

 
Please note that failure of students to follow these instructions could lead to disciplinary action being taken.

On hearing the fire alarm in the Exchange (Central Teaching Facility), you should leave the building immediately via the NEAREST fire exit, as indicated by the green signs hanging from the ceiling.  Do not use the lift and do not stop to collect personal belongings.  Report to your assembly point at the back of the building.

N.B. The fire alarm in the Business School north building is tested by Estates every Wednesday morning at 9.40 am.  (In the south building the alarm is tested at 10.00 am every Wednesday morning). This is not a fire drill or an evacuation alarm, just an electrical test.

 

Fire Exits And Barriers

 

In the north building, the designated fire exits on the ground floor are to the rear of the building (Mondex doors) and the front main entrance.  (In the south building, the ground floor fire exits are located at the main entrance at the front of the building and the two doors on either side of the building in the teaching area foyer at the rear of the building.  The fire exits for the large lecture theatre B52 are located at the top rear of the lecture theatre and via the external spiral stair cases or by the two exits at the front of the lecture theatre).

The electronic doors open automatically when the fire alarm is activated.  From the upper floors of the north building you can either exit via the stairwells to the rear doors or use the fire exits to the front of the building onto the external spiral stairs. (In the south building, there are two external spiral staircases, fire exits, on the upper floors which are located on the perimeter road side of the building or you can exit by the main staircase. From the large lecture theatre, B52, you can exit by the two fire exits at the top rear of the lecture theatre onto the external spiral staircases or exit from the two main doors at the front of the lecture theatre).  Do not use the lifts.  Make sure you know where your nearest fire exit is. 

The fire barriers along each corridor and at the exit of each stairwell all close when the fire alarm is active.  These doors are to restrict the spread of smoke and fumes in the event of a fire, but you may go through these doors to the exit. The large white doors in the existing building have glass at the top through which you should be able to see if the adjacent corridor is clear of smoke before opening them.  (In the south building, the glass panelled fire barrier doors along each corridor on the upper floors will close automatically when the fire alarm sounds. Before entering a corridor, check that is free of smoke before opening the door.)

It is important to keep stairs and corridors clear of obstructions and free from combustible materials.

ACCIDENT

In an emergency or in case of serious injury, dial 8888 and ask for the Ambulance Service.  State your name and location, and arrange for someone to direct ambulance attendants to the casualty.

When a minor injury has been sustained, one of the first aiders should be summoned.  Report any accidents to the School Safety Officer, so that inspection/repair may be activated and a report form completed. 

 

FIRST AID 

First Aid boxes are kept in Reception and with each First Aider. First Aid supplies are maintained by Ken Starkey and any use of first aid supplies should be reported to him.  The School’s current qualified first aiders are:

	Bob Berry
	15256
	B71
	  Bob.berry@nottingham.ac.uk 
	First Aider 

	Stephanie Gorst
	15098
	B12
	Stephanie.gorst@nottingham.ac.uk
	First Aider

	Tracy Hamilton
	66685
	A3
	Tracy.hamilton@nottingham.ac.uk
	First Aider

	Catherine Thompson
	15273
	B41 (SB)
	Catherine.thompson@nottingham.ac.uk 
	First Aider


SCHOOL SAFETY ARRANGEMENTS

 
ACCIDENT AND INCIDENT REPORTING

All injuries, diseases and dangerous occurrences must be reported in line with the university procedures laid out in the University Safety Handbook and in Safety Office Circular P1/95A.  University Report Forms are available from the Safety Officer (Room B5, ext 66641) and from Reception.  The University Safety Office must be contacted immediately following major injuries and certain dangerous occurrences (refer to Safety Office Circular P5/96B for definitions).

School managers and supervisors are responsible for investigating all incidents in their areas to identify the causes and any remedial action required.  The School Safety Officer will review the accidents occurring in the School on an annual basis for any emerging trends.  Any significant findings will be brought to the attention of the Head of School.

Please report any accidents, injuries, dangerous occurrences.

Forms are available from Reception or Room B5

Reporting of hazards

A hazard is any potential or actual situation that constitutes danger to the health and safety of any user of the School's premises or its buildings and equipment. Any member of the School who identifies any defects, faults or other safety hazards is responsible for taking action if it is within their competence to do so, otherwise, hazards should be reported to the School Safety Officer. 


If you notice a fault within the building please report it to Reception who will inform the Porters/Estates.

ELECTRICAL SAFETY

The School will comply with the University Code of Practice for Electrical Safety. All items of portable electrical equipment shall be inspected/tested in accordance with the University guidance.  Inspection, testing and record-keeping is carried out by the Electrical Safety Officer (to be appointed).  Any new items of electrical equipment including those which are brought from home must be added to the inventory and inspected/tested.  Members of the School must report any problems arising with electrical equipment to the School Safety Officer.

Under no circumstances use equipment with obvious faults such as:

· Loose plug assembly or cable grip 

· Damaged mains supply lead 

· Exposed internal parts 

· Unusually noisy or cover loose 

· Damaged casing 

· Hot in operation 

 
Advice on the Use of Visual Display Units

Good seating and background lighting facilities are essential to avoid straining the back, eyes or arms, when using computers.  Points to consider include: 

· Are there any distracting reflections or bright lights on or near the screen?

· Are the screen, keyboard and mouse at comfortable heights and distances from the user?

· Has the chair been adjusted so that the user's back is well supported?

· Is the worktop thickness small enough for the seat to be raised to a comfortable height? Can the user still rest their feet on the floor?

· Is text displayed on the screen clear to read? Can the brightness, font size and spacing, be adjusted to improve this?

· Ensure that colour screens are well focused and colours well aligned.

Regular users of computer keyboards are advised to take an hourly break from their machine and watch out for signs of eye strain, head aches, tingling sensations in the hands, pain in the wrists or arms, and back aches. 

MANUAL HANDLING

The movement of equipment or furniture constitutes a possible lifting hazard.  It is essential to learn the correct method.
· Do not try to lift too much, get help if necessary 

· Make sure you can see where you are going 

· Trolleys are available from the technical support staff - use one 

SMOKING

The University of Nottingham is a non-smoking organisation.  Smoking is only permitted in designated smoking areas.  This does not include toilets, corridors or any public rooms.  The University's No Smoking policy is contained within the University Safety Handbook.

FIELDWORK/PLACEMENTS

Fieldwork is defined as any practical work carried out by staff or students of the University for the purpose of teaching or research in places which are not direct supervisory control of the University, but where the University is responsible for the safety of its staff and students or others exposed to their activities.  This includes traditional field study trips and expeditions as well as visits by researchers into homes, organisations, or in the street.  The organiser or leader of the fieldwork activity is responsible for carrying out a risk assessment and putting together safe systems of work.  Issues such as equipment, training, lone working, health matters, first aid, transport, and insurance must be considered. Individuals taking part in the fieldwork activity must be provided with adequate information and instruction in order for them to be able to participate in the activity as safely as is reasonably practical.  Further details and references may be found at   http://www.nottingham.ac.uk/safety/publications/circulars/fieldwk.html
OUT-OF-HOURS WORKING

The building is normally open from 8am to 6pm, Monday to Friday.  Staff and Postgraduate students can gain access outside these times through the rear doors of the building by inserting their university card into the machines next to those doors.  Access to the building outside the above times is not permitted for undergraduate students.  Before leaving the building make sure that windows are closed and doors are locked.  Staff and students should ensure that they sign the out of hours log when entering and leaving the Building outside of normal office hours (i.e. before 8.00am and after 6.00pm during week days and at any time during the weekend)

Families and Friends 

Friends and children of people in the School may occasionally and briefly visit staff and researchers, without special permission, providing children are fully supervised and restricted to their parent's office or the Staff Common Room.  The terminal rooms are not suitable for young children and care needs to be taken to ensure that children do not play in the lift or on the stairs. 


Permission does need to be obtained from the Safety Officer before friends or children can visit the School more often or for longer periods than this.  This is to ensure that all adults are aware of security issues and the Safety Policy and that children are adequately supervised in a suitable room. 

OPEN WALKWAYS

The building has open walkways across the atria on the first and second floor. These walkways should not be used as a main circulation route.  Children should also be prevented from using these walkways.
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SECTION ONE:
COURSE STRUCTURE & ASSESSMENT REGULATIONS

MA CORPORATE SOCIAL RESPONSIBILITY

Semester One:

Core Modules
Module code
Module name

Credits

N1D042
Research Methods

30

N1D061
Business Ethics

10

N1D069
Corporate Social Responsibility in a Global Context
10

Plus 1 module from:

N1D003
Managerial Economics

10

N1D008
Financial Reporting

10

N1D041
Corporate Financial Strategy
10

N14071
Managing Organisations

10

Spring Semester:

Core Modules

N1D063
Social and Environmental Accountability
10

N1D066
Strategies for Corporate Social Responsibility
10

N1D067
Managing Stakeholder Relations
10

Electives (three from)

N1D006
Corporate Strategy


10

N1D007
Corporate Governance
10

N1D009
Risk Management
10

N1D010
Venture Capital and Corporate Restructuring
10

N1D011
Product Market Strategies
10

N1D014
Strategic Human Resource Management
10

N1D053
Service Delivery in Tourism and Travel
10

N1D055
Destination Management
10

N1D062
Economic Crime

10

N1D070
Management Information Systems
10

N1DB16
International Tourism Management
10

N1DC22
Supply Chain Management in Practice
10

T1D040
East Asian Business and Society
10

T1D041
Managing International Business in China
10

Other elective modules may be selected from those offered within the MA programmes of the Business School or other schools subject to the approval of the Director of Doctoral Programmes and subject to meeting any pre-requisite background required. 

Dissertation (60 credits). Students will prepare an individual dissertation (N1D068) on an approved subject relevant to MA in Corporate Social Responsibility.

MA CORPORATE SOCIAL RESPONSIBILITY ASSESSMENT REGULATIONS
The Postgraduate Assessment Regulations can be found in Section 3.5 of this booklet (pg 29 – 31). 
A Pass with MERIT will be awarded to Postgraduate Masters, Diploma and Certificate students who achieve an overall credit weighted mark of at least 60%. 

An overall credit weighted mark of 59% will be considered by the examination board for a potential border line Pass with MERIT.

A Pass with DISTINCTION will be awarded to Postgraduate Masters, Diploma and Certificate students who achieve an overall credit weighted mark of at least 70%.  An overall credit weighted mark of 68% will be considered by the examination board for a potential border line Pass with DISTINCTION.

In such cases the Examiners will take into account other relevant performance metrics (e.g. balance of paper classifications or the result of a viva voce examination if held) to determine if the classification may be raised to the next highest classification.
MA CORPORATE STRATEGY AND GOVERNANCE

Semester One:

Core Modules

Module code
Module name

Credits 

N1D003
Managerial Economics



10

N1D041 


Corporate Financial Strategy



10

N1D042
Research Methods



30

N14071
Managing Organisations



10

Semester Two:

Core Modules
Module code
Module name 

Credits
N1D006


Corporate Strategy




10

N1D007


Corporate Governance



10

Electives (four from):

N1D001
Capital Market Analysis



10

N1D009
Risk Management




10

N1D010
Venture Capital and Corporate Restructuring
10

N1D011
Product Market Strategies



10

N1D014
Strategic Human Resource Management

10

N1D023
Theory of Risk and Insurance


10

N1D024
Legal and Social Issues in Insurance

10

N1D027
Taxation





10

N1D059
Industrial Economics




10

N1D062


Economic Crime




10

N1D063


Social and Environmental Accountability

10

N1D066


Strategies for Corporate Social Responsibility
10

N1D070


Management Information Systems


10

N1DC22


Supply Chain Management in Practice

10

T1D040


East Asian Business and Society


10

T1D041


Managing International Business in China

10

Other elective modules may be selected from those offered within the MA programmes of the Business School or other schools subject to the approval of the Director of Postgraduate Programmes and subject to meeting any pre-requisite background required.
Dissertation  (60 credits). Students will prepare an individual dissertation (N1D013) on an approved subject relevant to MA in Corporate Strategy and Governance.

MA CORPORATE STRATEGY & GOVERNANCE ASSESSMENT REGULATIONS

The Postgraduate Assessment Regulations can be found in Section 3.5 of this booklet (pg 29 – 31). 
A Pass with MERIT will be awarded to Postgraduate Masters, Diploma and Certificate students who achieve an overall credit weighted mark of at least 60%. 

An overall credit weighted mark of 59% will be considered by the examination board for a potential border line Pass with MERIT.

A Pass with DISTINCTION will be awarded to Postgraduate Masters, Diploma and Certificate students who achieve an overall credit weighted mark of at least 70%.  An overall credit weighted mark of 68% will be considered by the examination board for a potential border line Pass with DISTINCTION.

In such cases the Examiners will take into account other relevant performance metrics (e.g. balance of paper classifications or the result of a viva voce examination if held) to determine if the classification may be raised to the next highest classification.
MA FINANCE AND INVESTMENT

Semester One:

Core Modules

Module code
Module name

Credits 

N1D003
Managerial Economics



10

N1D008
Financial Reporting





10

N1D041
Corporate Financial Strategy



10

N1D042
Research Methods (with Part IIA)


30

Semester Two:

Core Modules
Module code
Module name                                          
    Credits

N1D001
Capital Market Analysis



10

N1D025
Fixed Interest Investment



10

N1D026
Derivative Investment



10

Electives (three from):

N1D007
Corporate Governance



10

N1D009
Risk Management




10

N1D010
Venture Capital and Corporate Restructuring
10

N1D011
Product Market Strategies



10

N1D023
Theory of Risk and Insurance


10

N1D024
Legal and Social Issues in Insurance

10

N1D027
Taxation





10

N1D059
Industrial Economics




10

N1D062
Economic Crime




10

N1D063
Social and Environmental Accountability

10

N1D066
Strategies for Corporate Social Responsibility
10

N1D070
Management Information Systems


10

N1DC22
Supply Chain Management in Practice

10

T1D040
East Asian Business and Society


10

T1D041
Managing International Business in China (A)
10

Other elective modules may be selected from those offered within the MA programmes of the Business School or other schools subject to the approval of the Director of Postgraduate Programmes and subject to meeting any pre-requisite background required.

Dissertation  (60 credits). Students will prepare an individual dissertation (N1D031) on an approved subject relevant to MA in Finance and Investment.  Most modules are assessed by a combination of examination and project work/course work. 

MA FINANCE AND INVESTMENT ASSESSMENT REGULATIONS

The Postgraduate Assessment Regulations can be found in Section 3.5 of this booklet (pg 29 – 31). 
A Pass with MERIT will be awarded to Postgraduate Masters, Diploma and Certificate students who achieve an overall credit weighted mark of at least 60%. 

An overall credit weighted mark of 59% will be considered by the examination board for a potential border line Pass with MERIT.

A Pass with DISTINCTION will be awarded to Postgraduate Masters, Diploma and Certificate students who achieve an overall credit weighted mark of at least 70%.  An overall credit weighted mark of 68% will be considered by the examination board for a potential border line Pass with DISTINCTION.

In such cases the Examiners will take into account other relevant performance metrics (e.g. balance of paper classifications or the result of a viva voce examination if held) to determine if the classification may be raised to the next highest classification.
MA INSURANCE STUDIES

Semester One:

Core Modules

Module code
Module name

Credits
N1D003
Managerial Economics



10

N1D008
Financial Reporting



10

N1D041
Corporate Financial Strategy



10

N1D042
Research Methods (with Part IIA)


30

Semester Two:

Core Modules
Module code
Module name 

Credits
N1D006
Corporate Strategy




10

N1D023
Theory of Risk and Insurance


10

N1D024
Legal and Social Issues in Insurance

10

Electives (three from):

N1D001
Capital Market Analysis



10

N1D007
Corporate Governance



10

N1D009
Risk Management
10

N1D010
Venture Capital and Corporate Restructuring
10

N1D011
Product Market Strategies



10

N1D014
Strategic Human Resource Management

10

N1D025
Fixed Interest Investment



10

N1D027
Taxation





10

N1D059
Industrial Economics




10

N1D062
Economic Crime




10

N1D063
Social and Environmental Accountability

10

N1D066
Strategies for Corporate Social Responsibility
10

N1D070
Management Information Systems


10

N1DC22
Supply Chain Management in Practice

10

T1D040
East Asian Business and Society


10

T1D041
Managing International Business in China (A)
10

Other elective modules may be selected from those offered within the MA programmes of the Business School or other schools subject to the approval of the Director of Postgraduate Programmes and subject to meeting any pre-requisite background required.
Dissertation  (60 credits). Students will prepare an individual dissertation (N1D029) on an approved subject relevant to MA in Insurance Studies.

MA INSURANCE STUDIES ASSESSMENT REGULATIONS

The Postgraduate Assessment Regulations can be found in Section 3.5 of this booklet (pg 29 – 31). 
A Pass with MERIT will be awarded to Postgraduate Masters, Diploma and Certificate students who achieve an overall credit weighted mark of at least 60%. 

An overall credit weighted mark of 59% will be considered by the examination board for a potential border line Pass with MERIT.

A Pass with DISTINCTION will be awarded to Postgraduate Masters, Diploma and Certificate students who achieve an overall credit weighted mark of at least 70%.  An overall credit weighted mark of 68% will be considered by the examination board for a potential border line Pass with DISTINCTION.

In such cases the Examiners will take into account other relevant performance metrics (e.g. balance of paper classifications or the result of a viva voce examination if held) to determine if the classification may be raised to the next highest classification.
MA MANAGEMENT

Semester One:

Core Modules

Module code    
Module name                
Credits
N1D003
Managerial Economics

10

N1D041 
Corporate Financial Strategy
10

N1D042
Research Methods

30

N14071
Managing Organisations
10

Semester Two:

Core Modules
Module code
Module name

Credits
N1D006
Corporate Strategy




10

N1D007
Corporate Governance



10

N1D014
Strategic Human Resource Management

10

Electives (three from):

N1D001
Capital Market Analysis



10

N1D009
Risk Management




10

N1D010
Venture Capital and Corporate Restructuring
10

N1D011
Product Market Strategies



10

N1D016
Understanding Buyer Behaviour


10

N1D023
Theory of Risk and Insurance


10

N1D024
Legal and Social Issues in Insurance

10

N1D027
Taxation





10

N1D043
International Marketing



10

N1D044
Marketing Communications



10

N1D052
Tourism Marketing Strategies


10

N1D053
Service Delivery in Travel and Tourism 

10

N1D054
E-Business and the Tourism Consumer

10

N1D055
Destination Management



10

N1D056
Tourism and Sustainability



10

N1D059
Industrial Economics




10

N1D062
Economic Crime




10

N1D063
Social and Environmental Accountability

10

N1D066
Strategies for Corporate Social Responsibility
10

N1D070
Management Information Systems


10

N1DC22
Supply Chain Management in Practice

10

T1D040
East Asian Business and Society 


10

T1D041 
Managing International Business in China (A)
10

Other elective modules may be selected from those offered within the MA programmes of the Business School or other schools subject to the approval of the Director of Postgraduate Programmes and subject to meeting any pre-requisite background required.
Dissertation  (60 credits). Students will prepare an individual dissertation (N1D018) on an approved subject relevant to MA in Management.

MA MANAGEMENT ASSESSMENT REGULATIONS

The Postgraduate Assessment Regulations can be found in Section 3.5 of this booklet (pg 29 – 31). 
A Pass with MERIT will be awarded to Postgraduate Masters, Diploma and Certificate students who achieve an overall credit weighted mark of at least 60%. 

An overall credit weighted mark of 59% will be considered by the examination board for a potential border line Pass with MERIT.

A Pass with DISTINCTION will be awarded to Postgraduate Masters, Diploma and Certificate students who achieve an overall credit weighted mark of at least 70%.  An overall credit weighted mark of 68% will be considered by the examination board for a potential border line Pass with DISTINCTION.

In such cases the Examiners will take into account other relevant performance metrics (e.g. balance of paper classifications or the result of a viva voce examination if held) to determine if the classification may be raised to the next highest classification.
MA MARKETING 

Semester One:

Core Modules

Module code       
Module name

Credits
N1D015
Marketing Management

10

N1D021
Marketing Theory

10

N1D042
Research Methods

30

N14071
Managing Organisations
10

Semester Two:

Core Modules
Module code
Module name 

Credits
N1D011
Product Market Strategies



10

N1D016
Understanding Buyer Behaviour


10

N1D043
International Marketing



10

Electives (three from):

N1D006


Corporate Strategy




10

N1D007


Corporate Governance



10

N1D009


Risk Management




10

N1D014


Strategic Human Resource Management

10

N1D023


Theory of Risk and Insurance


10

N1D024


Legal and Social Issues in Insurance

10

N1D027


Taxation





10

N1D044


Marketing Communications



10

N1D052


Tourism Marketing Strategies


10

N1D053


Service Delivery in Travel and Tourism 

10

N1D054


E-Business and the Tourism Consumer

10

N1D055


Destination Management



10

N1D056


Tourism and Sustainability



10

N1D062


Economic Crime




10

N1D063


Social and Environmental Accountability

10

N1D066


Strategies for Corporate Social Responsibility 
10

N1D070


Management Information Systems


10

N1DC22


Supply Chain Management in Practice

10

N1DX37


Internet Marketing




10

T1D040


East Asian Business and Society


10

T1D041


Managing International Business in China

10

Other elective modules may be selected from those offered within the MA programmes of the Business School or other schools subject to the approval of the Director of Postgraduate Programmes and subject to meeting any pre-requisite background required.
Dissertation  (60 credits). Students will prepare an individual dissertation (N1D032) on an approved subject relevant to MA in Marketing.

MA MARKETING ASSESSMENT REGULATIONS 

The Postgraduate Assessment Regulations can be found in Section 3.5 of this booklet (pg 29 – 31). 
A Pass with MERIT will be awarded to Postgraduate Masters, Diploma and Certificate students who achieve an overall credit weighted mark of at least 60%. 

An overall credit weighted mark of 59% will be considered by the examination board for a potential border line Pass with MERIT.

A Pass with DISTINCTION will be awarded to Postgraduate Masters, Diploma and Certificate students who achieve an overall credit weighted mark of at least 70%.  An overall credit weighted mark of 68% will be considered by the examination board for a potential border line Pass with DISTINCTION.

In such cases the Examiners will take into account other relevant performance metrics (e.g. balance of paper classifications or the result of a viva voce examination if held) to determine if the classification may be raised to the next highest classification.
MA RISK MANAGEMENT

Semester One:

Core Modules

Module code
Module name

Credits
N1D003
Managerial Economics



10

N1D008
Financial Reporting



10

N1D041 
Corporate Financial Strategy



10

N1D042
Research Methods (with Part IIA)


30

Semester Two:

Core Modules

Module code  
Module name
    
Credits
N1D006
Corporate Strategy
 
10

N1D009
Risk Management




10

N1D023
Theory of Risk and Insurance

  
10

Electives (three from):

N1D001
Capital Market Analysis



10

N1D007
Corporate Governance



10

N1D010
Venture Capital and Corporate Restructuring
10

N1D011
Product Market Strategies



10

N1D014
Strategic Human Resource Management

10

N1D024
Legal and Social Issues in Insurance

10

N1D026
Derivative Investment 



10

N1D027
Taxation





10

N1D059
Industrial Economics




10

N1D062
Economic Crime




10

N1D063
Social and Environmental Accountability

10

N1D066
Strategies for Corporate Social Responsibility
10

N1D070
Management Information Systems


10

N1DC22
Supply Chain Management in Practice

10

T1D040
East Asian Business and Society


10

T1D041
Managing International Business in China (A)
10

Other elective modules may be selected from those offered within the MA programmes of the Business School or other schools subject to the approval of the Director of Postgraduate Programmes and subject to meeting any pre-requisite background required.
Dissertation  (60 credits). Students will prepare an individual dissertation (N1D030) on an approved subject relevant to MA in Risk Management.

MA RISK MANAGEMENT

The Postgraduate Assessment Regulations can be found in Section 3.5 of this booklet (pg 29 – 31). 
A Pass with MERIT will be awarded to Postgraduate Masters, Diploma and Certificate students who achieve an overall credit weighted mark of at least 60%. 

An overall credit weighted mark of 59% will be considered by the examination board for a potential border line Pass with MERIT.

A Pass with DISTINCTION will be awarded to Postgraduate Masters, Diploma and Certificate students who achieve an overall credit weighted mark of at least 70%.  An overall credit weighted mark of 68% will be considered by the examination board for a potential border line Pass with DISTINCTION.

In such cases the Examiners will take into account other relevant performance metrics (e.g. balance of paper classifications or the result of a viva voce examination if held) to determine if the classification may be raised to the next highest classification.
MSc TOURISM MANAGEMENT AND MARKETING

Semester One:

Core Modules

Module Code
Module Name
                                      Credits
N1D015
Marketing Management  



10 

N1D042
Research Methods 





30

N1D045
Tourism Business, Markets and Strategy

10

N1D064
Managing Tourism Organisations


10

Semester Two: 

Core Modules

Module Code
Module Name
                                     Credits
N1D052
Tourism Marketing Strategies


10

N1D053
Service Delivery in Travel and Tourism

10

N1D054
E-Business and the Tourism Consumer

10

N1D055
Destination Management



10

Electives (two from):

N1D043
International Marketing



10

N1D044
Marketing Communications



10

N1D056
Tourism and Sustainability



10

N1D065
Tourism Policy and Planning



10

N1D070
Management Information Systems


10

N1DC22
Supply Chain Management in Practice

10

N1DX37
Internet Marketing





10

T1D040
East Asian Business and Society


10

T1D041


Managing International Business in China

10

Other elective modules may be selected from those offered within the MA programmes of the Business School or other schools subject to the approval of the Director of Postgraduate Programmes and subject to meeting any pre-requisite background required.
Dissertation  (60 credits). Students will prepare an individual dissertation (N1D057) on an approved subject relevant to MSc in Tourism Management and Marketing.

MSC TOURISM MANAGEMENT AND MARKETING ASSESSMENT REGULATIONS

The Postgraduate Assessment Regulations can be found in Section 3.5 of this booklet (pg 29 – 31). 
A Pass with MERIT will be awarded to Postgraduate Masters, Diploma and Certificate students who achieve an overall credit weighted mark of at least 60%. 

An overall credit weighted mark of 59% will be considered by the examination board for a potential border line Pass with MERIT.

A Pass with DISTINCTION will be awarded to Postgraduate Masters, Diploma and Certificate students who achieve an overall credit weighted mark of at least 70%.  An overall credit weighted mark of 68% will be considered by the examination board for a potential border line Pass with DISTINCTION.

In such cases the Examiners will take into account other relevant performance metrics (e.g. balance of paper classifications or the result of a viva voce examination if held) to determine if the classification may be raised to the next highest classification.
SEMESTER ONE MODULES

N1D003 Managerial Economics
Credits




10 credits, level D
Module Convenor

Stephen Thompson
Other Teaching Staff
Peter Swann
Aims

To introduce key concepts and tools used in the economic analysis of organisations.
Learning Objectives and Outcomes

Knowledge and understanding

This module develops a knowledge and understanding of:

· The development and operation of markets for resources, goods and services.

· The development of appropriate business policies and strategies to meet stakeholder needs within a changing environment.

Intellectual skills

This module develops:

· Effective qualitative problem solving and decision making skills.

· Effective quantitative problem solving and decision making skills.

Professional practical skills

This module develops:

· Numeracy and quantitative skills including data analysis, interpretation and extrapolation.

· The ability to conduct research into business and management issues, either individually or as part of a team, including a familiarity with a range of business data and research resources and appropriate methodologies.

Transferable (key) skills

This module develops:

· Effective oral and written communication skills in a range of traditional and electronic media.

· Learning to learn and developing an appetite for reflective, adaptive and collaborative learning.

· The interpersonal skills for effective listening, negotiating, persuasion and presentation.
Summary of Content

Organization versus the price system; information, coordination and bounded rationality; moral hazard and incentives; efficient incentives; employments contracts; executive compensation; capital structure and corporate control; boundaries of the firm; economies of scope and the resource-based theory of the firm.

Assessment

2 Hour Examination (50%); Coursework 2000 Word Essay (50%)
N1D008 Financial Reporting
Credits





10 credits, Level D
Module Convenor


To be advised

Aims

To provide a detailed examination of the principles of financial reporting and accounting theory and highlight their links to corporate governance. To introduce  techniques of financial appraisal of accounting data.  To provide a foundation of knowledge and skills as a basis for further in-depth study of financial modules or the dissertation.
Learning Objectives and Outcomes

Knowledge and understanding

This module develops a knowledge and understanding of:

· The use of accounting and other information systems for managerial applications.

· The development of appropriate business policies and strategies to meet stakeholder needs within a changing environment.

Intellectual skills

This module develops:

· The cognitive skills of critical thinking, analysis and synthesis, including the ability to identify assumptions, evaluate statements in terms of evidence, to detect false logic or reasoning, to identify implicit values, and to define terms adequately and to generalise appropriately.

· Effective quantitative problem solving and decision making skills.

· The ability to write extensive and incisive reports.

Professional practical skills

This module develops:

· Numeracy and quantitative skills including data analysis, interpretation and extrapolation.

· The ability to apply business models to business problems and phenomena.

· Effective performance within a team environment, including leadership, team building, influencing and project management skills.

· The ability to conduct research into business and management issues, either individually or as part of a team, including a familiarity with a range of business data and research resources and appropriate methodologies.

Transferable (key) skills

This module develops:

· Effective oral and written communication skills in a range of traditional and electronic media.

· Effective self-management in terms of time, planning and behaviour, motivation, self-starting, individual initiative and enterprise.

· The ability to research key issues.

· The ability to combine theoretical and empirical analysis.
Summary of Content

Financial reports, regulation of financial reporting; creative accounting; techniques of accounting analysis; standard setting; relationship to capital markets.

Assessment

2 Hour Examination (50%); Group Coursework (50%)
N1D015 Marketing Management
Credits





10 Credits, Level D
Module Convenor


Sally McKechnie
Aims

To examine latest theoretical and empirical developments in the management of the marketing process.
Learning Objectives and Outcomes

Knowledge and understanding

This module develops a knowledge and understanding of:

· Theories, models, frameworks, tasks and roles of management.

· Customer expectations, service and orientation.

Intellectual skills

This module develops:

· The cognitive skills of critical thinking, analysis and synthesis, including the ability to identify assumptions, evaluate statements in terms of evidence, to detect false logic or reasoning, to identify implicit values, and to define terms adequately and to generalise appropriately.

· The ability to create, evaluate and access a range of options, together with the capacity to apply ideas and knowledge to a range of business and other situations.

Professional practical skills

This module develops:

· The ability to conduct research into business and management issues, either individually or as part of a team, including a familiarity with a range of business data and research resources and appropriate methodologies.

Transferable (key) skills

This module develops:

· Effective oral and written communication skills in a range of traditional and electronic media.

· The interpersonal skills for effective listening, negotiating, persuasion and presentation.
Summary of Content

Managing products and brands; developing new products; marketing communications; pricing decisions; relationship marketing; internal marketing.

Assessment

2 Hour Examination (60%); Coursework (2,000 Word Essay) (40%)
N1D021 Marketing Theory
Credits





10 Credits, Level D
Module Convenor


Caroline Tynan
Aims

To provide students with a critical overview of some of the main theoretical debates in a range of marketing areas.
Learning Objectives and Outcomes

Knowledge and understanding

This module develops a knowledge and understanding of:

· Theories, models, frameworks, tasks and roles of management.

Intellectual skills

This module develops:

· The cognitive skills of critical thinking, analysis and synthesis, including the ability to identify assumptions, evaluate statements in terms of evidence, to detect false logic or reasoning, to identify implicit values, and to define terms adequately and to generalise appropriately.

Professional practical skills

This module develops:

· Numeracy and quantitative skills including data analysis, interpretation and extrapolation.

· The ability to critically review accademic contributions and present a creafully argued case.

Transferable (key) skills

This module develops:

· The ability to combine theoretical and empirical analysis.
Summary of Content

Understanding the nature of the marketing concept; the domain of marketing research methods and paradigms in marketing; traditional perspectives - the four Ps; network and interaction perspectives on marketing; relationship marketing; internal marketing; history of marketing; spatial elements.

Assessment

2 Hour Examination (50%); Coursework (2,000 Word Essay) (50%)
N1D041 Corporate Financial Strategy
Credits





10 Credits, Level D
Module Convenor


Bob Berry
Aims

To highlight the key aspects of corporate finance and to identify current research issues and approaches.
Learning Objectives and Outcomes

Knowledge and understanding

This module develops a knowledge and understanding of:

· Theories, models, frameworks, tasks and roles of management.

· The sources, uses and management of finance.

· The use of accounting and other information systems for managerial applications.

· The development of appropriate business policies and strategies to meet stakeholder needs within a changing environment.

Intellectual skills

This module develops:

· The cognitive skills of critical thinking, analysis and synthesis, including the ability to identify assumptions, evaluate statements in terms of evidence, to detect false logic or reasoning, to identify implicit values, and to define terms adequately and to generalise appropriately.

· Effective quantitative problem solving and decision making skills.

· The ability to create, evaluate and access a range of options, together with the capacity to apply ideas and knowledge to a range of business and other situations.

· Understanding of the link between theoretical and empirical work.

Professional practical skills

This module develops:

· Numeracy and quantitative skills including data analysis, interpretation and extrapolation.

· The ability to apply business models to business problems and phenomena.

· The ability to conduct research into business and management issues, either individually or as part of a team, including a familiarity with a range of business data and research resources and appropriate methodologies.

Transferable (key) skills

This module develops:

· Effective oral and written communication skills in a range of traditional and electronic media.

· Learning to learn and developing an appetite for reflective, adaptive and collaborative learning.

· The ability to research key issues.

· The ability to combine theoretical and empirical analysis.
Summary of Content

The module covers the traditional content of a Corporate Finance course: Investment, Capital structure, and Divident Decisions From a Shareholder Value Perspective; Capital Market Behaviour (background); Mergers; Options.

Assessment

2 Hour Examination (50%); Coursework (3000 word Essay) (50%)
N1D042 Research Methods
Credits





30 Credits, Level D
Module Convenor


Prithwiraj Nath
Other Teaching Staff

Humphreys, Mike; Learmonth, Mark; Gooroochurn, Nishaal
Aims

To instil familiarity with and understanding of key techniques of quantitative and qualitative analysis. To improve accessibility of research material such as journal articles. To provide basic skills in support of both other modules taught on the MA Programme and dissertation research involving quantitative and qualitative analysis.
Learning Objectives and Outcomes

Knowledge and understanding

This module develops a knowledge and understanding of:

· Theories, models, frameworks, tasks and roles of management.

Intellectual skills

This module develops:

· The cognitive skills of critical thinking, analysis and synthesis, including the ability to identify assumptions, evaluate statements in terms of evidence, to detect false logic or reasoning, to identify implicit values, and to define terms adequately and to generalise appropriately.

· Effective qualitative problem solving and decision making skills.

· Effective quantitative problem solving and decision making skills.

Professional practical skills

This module develops:

· Numeracy and quantitative skills including data analysis, interpretation and extrapolation.

· Qualitative skills including the ability to work with case studies.

Transferable (key) skills

This module develops:

· Effective oral and written communication skills in a range of traditional and electronic media.

· Effective self-management in terms of time, planning and behaviour, motivation, self-starting, individual initiative and enterprise.

· Learning to learn and developing an appetite for reflective, adaptive and collaborative learning.

· The interpersonal skills for effective listening, negotiating, persuasion and presentation.

· The ability to research key issues.

· The ability to combine theoretical and empirical analysis.
Summary of Content

Part 1A:  
Introduction Quantitative Analysis (compulsory) Survey design and measurement, Introduction to statistics; hypothesis testing, t-tests, ANOVA, Regression Analysis and Factor Analysis.  Part 1B:  Introduction Qualitative Analysis (compulsory).  This part of the module will be concerned with the collection and analysis of qualitative data.  Part II, either IIA:  Further Quantitative Analysis or IIB:  Further Qualitative Analysis

Assessment

Group Project (3,000 Words) (30%); Coursework (3,000 Words) (30%); 2-hour Examination, or Coursework (3,000 Words) (40%)
N1D045 Tourism Business Markets and Strategy
Credits





10 Credits, Level D
Module Convenor


Adam Blake
Aims

This module aims to provide an analytical framework which explains the actions of consumers and firms in tourism and travel.  Recent developments in economic theories provide an analytical basis for understanding the strategies pursued by tourism businesses, in the light of the desires of tourism consumers.  Students will be able to understand the economic theories that help to explain the nature of the demand for and supply of tourism and travel.  Students will also understand the nature of the domestic and international markets within which tourism firms compete.  Students will be able to evaluate the strategies that are used by tourism and travel businesses within a dynamic context.
Learning Objectives and Outcomes

Knowledge and understanding

This module develops a knowledge and understanding of:

· The development and operation of markets for resources, goods and services.

· The development of appropriate business policies and strategies to meet stakeholder needs within a changing environment.

· A range of contemporary tourism issues including sustainability, globalisation, eco-tourism, business innovation, e-business, culture and heritage.

Intellectual skills

This module develops:

· The cognitive skills of critical thinking, analysis and synthesis, including the ability to identify assumptions, evaluate statements in terms of evidence, to detect false logic or reasoning, to identify implicit values, and to define terms adequately and to generalise appropriately.

· The ability to create, evaluate and access a range of options, together with the capacity to apply ideas and knowledge to a range of business and other situations.

· The ability to research both country and case-study material.

Professional practical skills

This module develops:

· The ability to apply business models to business problems and phenomena.

· The ability to conduct research into business and management issues, either individually or as part of a team, including a familiarity with a range of business data and research resources and appropriate methodologies.

· The ability to produce research reports on the tourism business.

Transferable (key) skills

This module develops:

· Effective oral and written communication skills in a range of traditional and electronic media.

· Effective self-management in terms of time, planning and behaviour, motivation, self-starting, individual initiative and enterprise.

· Learning to learn and developing an appetite for reflective, adaptive and collaborative learning.

· The ability to research key issues.
Summary of Content

The module examines consumers' demand for tourism and travel and the nature of tourism services that businesses supply, with specific reference to travel agents, tour operators, airlines, hotels and attractions.  The module also considers tourism markets, mergers and globalisation and environmental resources and sustainable tourism development.

Assessment

2 Hour Examination (50%); Coursework (2500 Word Assignment) (50%)
N1D061 Business Ethics
Credits





10 Credits, level D
Module Convenor


Andrew Crane
Other Teaching Staff

ICCSR Staff
Aims

This module aims to provide students with a thorough understanding of ethical issues, combined with a set of skills, competancies and theories that can be used to enhance relevant problem solving skills. Students are provided with the opportunity to reflect upon and provide solutions to actual and potential ethical dilemmas that they have, or are likely to face. The module is research led and therefore established concepts, frameworks and cases are combined with cutting edge insights and examples, both locally and globally.
Learning Objectives and Outcomes

Knowledge and understanding

This module develops a knowledge and understanding of:

· Theories, models, frameworks, tasks and roles of management.

· Customer expectations, service and orientation.

· The management and development of people within organizations.

· The development of appropriate business policies and strategies to meet stakeholder needs within a changing environment.

Intellectual skills

This module develops:

· The cognitive skills of critical thinking, analysis and synthesis, including the ability to identify assumptions, evaluate statements in terms of evidence, to detect false logic or reasoning, to identify implicit values, and to define terms adequately and to generalise appropriately.

· Effective qualitative problem solving and decision making skills.

· The ability to create, evaluate and access a range of options, together with the capacity to apply ideas and knowledge to a range of business and other situations.

· Understanding of the link between theoretical and empirical work.

· The ability to research both country and case-study material.

· The ability to write extensive and incisive reports.

Professional practical skills

This module develops:

· Qualitative skills including the ability to work with case studies.

· The ability to apply business models to business problems and phenomena.

· The effective use of communication and information technology (CIT) skills for business applications.

· Self awareness, openness and sensitivity to diversity in terms of people, cultures, business and management issues.

· Effective performance within a team environment, including leadership, team building, influencing and project management skills.

· The ability to conduct research into business and management issues, either individually or as part of a team, including a familiarity with a range of business data and research resources and appropriate methodologies.

· The ability to produce research reports.

Transferable (key) skills

This module develops:

· Effective oral and written communication skills in a range of traditional and electronic media.

· Effective self-management in terms of time, planning and behaviour, motivation, self-starting, individual initiative and enterprise.

· Learning to learn and developing an appetite for reflective, adaptive and collaborative learning.

· The interpersonal skills for effective listening, negotiating, persuasion and presentation.

· The ability to research key issues.

· The ability to combine theoretical and empirical analysis.
Summary of Content

This module examines ethical issues and dilemmas in business covering a range of complex and controversial problems faced by contemporary business in a global economy. The main concepts and theories underpinning the business ethics field will be introduced, and students shall have the opportunity to apply these to typical ethical situations. The course explores ethical concerns of different stakeholders in business and places these within various national and cultural perspectives on business ethics. Approaches to managing business ethics and making ethical decisions will also be covered.

Assessment

Group presentation (40%); Individual assessment (750 words) (10%); Coursework (2,500 word individual essay) (50%)
N1D064 Managing Tourism Organisations
Credits





10 Credits, Level D
Module Convenor


Adam Blake
Other Teaching Staff

Clarke, Alan (Visiting lecturer)
Aims

The aim of this module is to critically appraise the processes of managing tourism organisations with a specific focus on organisational behaviour and human resource management issues.
Learning Objectives and Outcomes

Knowledge and understanding

This module develops a knowledge and understanding of:

· The management and development of people within organizations.

· The management of resources and operations.

Intellectual skills

This module develops:

· The cognitive skills of critical thinking, analysis and synthesis, including the ability to identify assumptions, evaluate statements in terms of evidence, to detect false logic or reasoning, to identify implicit values, and to define terms adequately and to generalise appropriately.

· The ability to create, evaluate and access a range of options, together with the capacity to apply ideas and knowledge to a range of business and other situations.

· Understanding of the link between theoretical and empirical work.

Professional practical skills

This module develops:

· The ability to apply business models to business problems and phenomena.

· Self awareness, openness and sensitivity to diversity in terms of people, cultures, business and management issues.

· Effective performance within a team environment, including leadership, team building, influencing and project management skills.

Transferable (key) skills

This module develops:

· Effective oral and written communication skills in a range of traditional and electronic media.

· Effective self-management in terms of time, planning and behaviour, motivation, self-starting, individual initiative and enterprise.

· The interpersonal skills for effective listening, negotiating, persuasion and presentation.
Summary of Content

Introduction to organisation behaviour and human resource management; approaches to understanding organisations; formal and informal aspects of organisations in tourism; leadership in complex organisations; organisational structures and design; motivation; job satisfaction, turnover and absenteeism; managing cultural diversity; challenges of change; organisational development.

Assessment

Coursework (5,000 word Essay) (100%)
N1D069 Corporate Social Responsibility in Global Context
Credits





10 Credits, Level D
Module Convenor


Jeremy Moon
Aims

This module aims to introduce the global political context for Corporate Social Responsibility and develops the basic strategic corporate responses to this context.
Learning Objectives and Outcomes

Knowledge and understanding

This module develops a knowledge and understanding of:

· Theories, models, frameworks, tasks and roles of management.

· Customer expectations, service and orientation.

· The development of appropriate business policies and strategies to meet stakeholder needs within a changing environment.

· the various dimensions and definitions of globalisation

· identifying the roles of MNCs, governments, international agencies, NGOs.

· the relevance of national cultural and social contexts for CSR

· ways of identifying and evaluating best cases of global CSR

· critiques of global CSR

Intellectual skills

This module develops:

· The cognitive skills of critical thinking, analysis and synthesis, including the ability to identify assumptions, evaluate statements in terms of evidence, to detect false logic or reasoning, to identify implicit values, and to define terms adequately and to generalise appropriately.

· Effective qualitative problem solving and decision making skills.

· The ability to create, evaluate and access a range of options, together with the capacity to apply ideas and knowledge to a range of business and other situations.

· Understanding of the link between theoretical and empirical work.

· The ability to write extensive and incisive reports.

Professional practical skills

This module develops:

· Qualitative skills including the ability to work with case studies.

· Self awareness, openness and sensitivity to diversity in terms of people, cultures, business and management issues.

· The ability to conduct research into business and management issues, either individually or as part of a team, including a familiarity with a range of business data and research resources and appropriate methodologies.

· The ability to produce research reports.

Transferable (key) skills

This module develops:

· Effective self-management in terms of time, planning and behaviour, motivation, self-starting, individual initiative and enterprise.

· Learning to learn and developing an appetite for reflective, adaptive and collaborative learning.

· The ability to research key issues.

· The ability to combine theoretical and empirical analysis.
Summary of Content

This module introduces students to the global context of CSR from international political economy and comparative business systems perspectives.  It defines globalisation and considers the roles of governments, international government agencies, NGOs and business therein.  It considers the social responsibilities of MNCs and the ethical conflicts that arise eg through trade, development, inward investment.  It considers tools for social responsibility, eg standards, codes, stakeholder relations, supply chain systems.

Assessment

2 Hour Examination (50%); Coursework (approximately 2,500 words in length) (50%)
N14071 Managing Organisations
Credits





10 Credits, Level 4
Module Convenor


Qi Xu
Aims

To examine the regularities underlying operation, transformation and performance of organisations on meso and macro levels of analysis (ie the levels of organisations, industry, community and economy).  To explore the effects of organisational characteristics, such as structure and culture, on organisational processes (eg decision making and change) and outcomes (eg performance).  To investigate how organisations adapt to their environments.  To develop the ability to diagnose and solve organisational problems related to structure, culture and decision making
Learning Objectives and Outcomes

Knowledge and understanding

This module develops a knowledge and understanding of:

· Theories, models, frameworks, tasks and roles of management.

· The development and operation of markets for resources, goods and services.

Intellectual skills

This module develops:

· The cognitive skills of critical thinking, analysis and synthesis, including the ability to identify assumptions, evaluate statements in terms of evidence, to detect false logic or reasoning, to identify implicit values, and to define terms adequately and to generalise appropriately.

· The ability to create, evaluate and access a range of options, together with the capacity to apply ideas and knowledge to a range of business and other situations.

Professional practical skills

This module develops:

· The ability to apply business models to business problems and phenomena.

Transferable (key) skills

This module develops:

· Learning to learn and developing an appetite for reflective, adaptive and collaborative learning.

· The ability to research key issues.
Summary of Content

Organisational theory and management;  organisational design;  the influence of organisational strategy, environment, structure and technology on organisational performance;  decision making in organisations;  organisational culture – its nature, role and management;  organisational change – its characteristics, determinants, effects and management;  organisational learning and the learning organisation;  knowledge management – its links with the knowledge society and knowledge-intensive firms.

Assessment

Essay (5,000 words) (100%)
SEMESTER TWO MODULES

N1D001 Capital Market Analysis
Credits





10 Credits, Level D
Module Convenor


M. Shahid Ebrahim
Prerequisite Module

N1D041 Corporate Financial Strategy
Aims

To develop knowledge of the functioning of financial markets as they apply to the principles of finance and investment and corporate strategy and governance. To introduce techniques of empirical research in finance.
Learning Objectives and Outcomes

Knowledge and understanding

This module develops a knowledge and understanding of:

· Theories, models, frameworks, tasks and roles of management.

· The sources, uses and management of finance.

· The management of resources and operations.

· The development of appropriate business policies and strategies to meet stakeholder needs within a changing environment.

Intellectual skills

This module develops:

· The cognitive skills of critical thinking, analysis and synthesis, including the ability to identify assumptions, evaluate statements in terms of evidence, to detect false logic or reasoning, to identify implicit values, and to define terms adequately and to generalise appropriately.

· Effective qualitative problem solving and decision making skills.

· Effective quantitative problem solving and decision making skills.

· The ability to create, evaluate and access a range of options, together with the capacity to apply ideas and knowledge to a range of business and other situations.

· Understanding of the link between theoretical and empirical work.

· The ability to research both country and case-study material.

· The ability to write extensive and incisive reports.

Professional practical skills

This module develops:

· Numeracy and quantitative skills including data analysis, interpretation and extrapolation.

· Qualitative skills including the ability to work with case studies.

· The ability to apply business models to business problems and phenomena.

· The effective use of communication and information technology (CIT) skills for business applications.

· Effective performance within a team environment, including leadership, team building, influencing and project management skills.

· The ability to conduct research into business and management issues, either individually or as part of a team, including a familiarity with a range of business data and research resources and appropriate methodologies.

· The ability to produce research reports.

Transferable (key) skills

This module develops:

· Effective oral and written communication skills in a range of traditional and electronic media.

· Learning to learn and developing an appetite for reflective, adaptive and collaborative learning.

· The interpersonal skills for effective listening, negotiating, persuasion and presentation.

· The ability to research key issues.

· The ability to combine theoretical and empirical analysis.
Summary of Content

Stock market efficiency; risk and return; investment analysis; valuation of companies; cost of finance and financing structures; capital asset pricing model; international investment

Assessment

2 Hour Examination (60%); Group Coursework (3,000 words) (40%)
N1D006 Corporate Strategy
Credits





10 Credits, Level D
Module Convenor


Andy Lockett
Aims

Building upon core modules studied in Semester One. It aims to provide an integrated perspective on strategic behaviour. Aims to highlight the evolution of strategic thinking over time and how this has affected business over time.
Learning Objectives and Outcomes

Knowledge and understanding

This module develops a knowledge and understanding of:

· The development and operation of markets for resources, goods and services.

· The management of resources and operations.

· The development of appropriate business policies and strategies to meet stakeholder needs within a changing environment.

Intellectual skills

This module develops:

· The cognitive skills of critical thinking, analysis and synthesis, including the ability to identify assumptions, evaluate statements in terms of evidence, to detect false logic or reasoning, to identify implicit values, and to define terms adequately and to generalise appropriately.

· The ability to create, evaluate and access a range of options, together with the capacity to apply ideas and knowledge to a range of business and other situations.

Professional practical skills

This module develops:

· The ability to apply business models to business problems and phenomena.

· The ability to conduct research into business and management issues, either individually or as part of a team, including a familiarity with a range of business data and research resources and appropriate methodologies.

Transferable (key) skills

This module develops:

· The ability to research key issues.

· The ability to combine theoretical and empirical analysis.
Summary of Content

Strategic analysis; industry analysis;  generic strategies; resource-based view of the firm; innovation;  the boundaries of the firm.


Assessment

2 Hour Examination (50%); Coursework: (5,000 Word Group Project) (50%)
N1D007 Corporate Governance
Credits





10 credits, level D
Module Convenor


Alistair Bruce
Other Teaching Staff

Deniz Ucbasaran
Prerequisite Module

N1D003 Managerial Economics
Aims

To develop an awareness and understanding of the main themes, perspectives and issues in the area of corporate governance. To examine strengths and weaknesses of alternative processes and mechanisms in contributing to robust governance regimes.
Learning Objectives and Outcomes

Knowledge and understanding

This module develops a knowledge and understanding of:

· Theories, models, frameworks, tasks and roles of management.

· The development and operation of markets for resources, goods and services.

· Customer expectations, service and orientation.

· The sources, uses and management of finance.

· The use of accounting and other information systems for managerial applications.

· The management and development of people within organizations.

· The management of resources and operations.

· The development of appropriate business policies and strategies to meet stakeholder needs within a changing environment.

Intellectual skills

This module develops:

· The cognitive skills of critical thinking, analysis and synthesis, including the ability to identify assumptions, evaluate statements in terms of evidence, to detect false logic or reasoning, to identify implicit values, and to define terms adequately and to generalise appropriately.

· Effective quantitative problem solving and decision making skills.

· The ability to create, evaluate and access a range of options, together with the capacity to apply ideas and knowledge to a range of business and other situations.

· Understanding of the link between theoretical and empirical work.

Professional practical skills

This module develops:

· Qualitative skills including the ability to work with case studies.

· The ability to apply business models to business problems and phenomena.

· Self awareness, openness and sensitivity to diversity in terms of people, cultures, business and management issues.

· The ability to conduct research into business and management issues, either individually or as part of a team, including a familiarity with a range of business data and research resources and appropriate methodologies.

· The ability to produce research reports.

Transferable (key) skills

This module develops:

· Effective oral and written communication skills in a range of traditional and electronic media.

· Effective self-management in terms of time, planning and behaviour, motivation, self-starting, individual initiative and enterprise.

· Learning to learn and developing an appetite for reflective, adaptive and collaborative learning.

· The interpersonal skills for effective listening, negotiating, persuasion and presentation.

· The ability to research key issues.

· The ability to combine theoretical and empirical analysis.
Summary of Content

Perspectives on corporate governance.  Instruments of governance; active shareholders, board of directors, organisational and financial structure, executive remuneration.  The market for corporate control.  Government and governance.  Comparison of national approaches to governance.

Assessment

2 Hour Examination (100%)
N1D009 Risk Management
Credits





10 Credits, level D
Module Convenor


Mark Billings
Aims

To provide students with a conceptual introduction to the basic principles and processes of risk management.
Learning Objectives and Outcomes

Knowledge and understanding

This module develops a knowledge and understanding of:

· Theories, models, frameworks, tasks and roles of management.

· The development and operation of markets for resources, goods and services.

· The sources, uses and management of finance.

· The management of resources and operations.

· The development, management and exploitation of information systems and their impact upon organizations.

· The development of appropriate business policies and strategies to meet stakeholder needs within a changing environment.

Intellectual skills

This module develops:

· The cognitive skills of critical thinking, analysis and synthesis, including the ability to identify assumptions, evaluate statements in terms of evidence, to detect false logic or reasoning, to identify implicit values, and to define terms adequately and to generalise appropriately.

· Effective qualitative problem solving and decision making skills.

· The ability to create, evaluate and access a range of options, together with the capacity to apply ideas and knowledge to a range of business and other situations.

Professional practical skills

This module develops:

· Numeracy and quantitative skills including data analysis, interpretation and extrapolation.

· The ability to apply business models to business problems and phenomena.

· The ability to conduct research into business and management issues, either individually or as part of a team, including a familiarity with a range of business data and research resources and appropriate methodologies.

Transferable (key) skills

This module develops:

· Effective oral and written communication skills in a range of traditional and electronic media.

· Effective self-management in terms of time, planning and behaviour, motivation, self-starting, individual initiative and enterprise.

· The interpersonal skills for effective listening, negotiating, persuasion and presentation.
Summary of Content

This module introduces students to the 'scientific' and 'behavioural' theories of risk and the implications for the management of risk by large multinational companies

Assessment

2 Hour Examination (50%); Coursework - 2,500 Word Essay (50%)
N1D010 Venture Capital and Corporate Restructuring
Credits





10 Credits, Level D
Module Convenor


Deniz Ucbasaran
Other Teaching Staff

Mike Wright
Prerequisite Modul


N1D008 Financial Reporting
Aims

To examine the antecedents and effects of various corporate restructuring activities and to explore the relationship between venture capital and corporate governance.  To investigate the practices of venture capitalists.  To provide an understanding of entrepreneurship and its various forms based on theory and empirical evidence.
Learning Objectives and Outcomes

Knowledge and understanding

This module develops a knowledge and understanding of:

· The sources, uses and management of finance.

· The management of resources and operations.

· The development of appropriate business policies and strategies to meet stakeholder needs within a changing environment.

Intellectual skills

This module develops:

· The cognitive skills of critical thinking, analysis and synthesis, including the ability to identify assumptions, evaluate statements in terms of evidence, to detect false logic or reasoning, to identify implicit values, and to define terms adequately and to generalise appropriately.

· The ability to create, evaluate and access a range of options, together with the capacity to apply ideas and knowledge to a range of business and other situations.

Professional practical skills

This module develops:

· The ability to apply business models to business problems and phenomena.

· The ability to conduct research into business and management issues, either individually or as part of a team, including a familiarity with a range of business data and research resources and appropriate methodologies.

Transferable (key) skills

This module develops:

· Effective self-management in terms of time, planning and behaviour, motivation, self-starting, individual initiative and enterprise.

· The ability to research key issues.

· The ability to combine theoretical and empirical analysis.

Assessment

2 Hour Examination (100%)
N1D011 Product Market Strategies
Credits





10 Credit, Level D
Module Convenor


Sally McKechnie
Aims

To analyse the issues surrounding the development of competitive marketing strategies.  To evaluate the contributions of relevant research.  To examine the relative merits of marketing strategies in different marketing environments.
Learning Objectives and Outcomes

Knowledge and understanding

This module develops a knowledge and understanding of:

· The development and operation of markets for resources, goods and services.

· The development of appropriate business policies and strategies to meet stakeholder needs within a changing environment.

Intellectual skills

This module develops:

· The cognitive skills of critical thinking, analysis and synthesis, including the ability to identify assumptions, evaluate statements in terms of evidence, to detect false logic or reasoning, to identify implicit values, and to define terms adequately and to generalise appropriately.

· The ability to create, evaluate and access a range of options, together with the capacity to apply ideas and knowledge to a range of business and other situations.

Professional practical skills

This module develops:

· The ability to apply business models to business problems and phenomena.

· The effective use of communication and information technology (CIT) skills for business applications.

· The ability to conduct research into business and management issues, either individually or as part of a team, including a familiarity with a range of business data and research resources and appropriate methodologies.

Transferable (key) skills

This module develops:

· Effective oral and written communication skills in a range of traditional and electronic media.

· The ability to research key issues.

· The ability to combine theoretical and empirical analysis.
Summary of Content

Defining products and markets, competitive advantages, the nature of competition, product and market life-cycles, strategic change in evolutionary markets, developing and analysing strategic options.

Assessment

2-Hour Examination (60%); Coursework (3,000 Word Group Project) (32%); Group Presentation (8%)
N1D014 Strategic Human Resource Management
Credits





10 Credits, Level D
Module Convenor


Peter Samuel
Prerequisite Module

N14071
Aims

To illustrate the relationship between HRM issues and organisational context; to show how HR decisions relate to organisational strategies.
Learning Objectives and Outcomes

Knowledge and understanding

This module develops a knowledge and understanding of:

· The management and development of people within organizations.

· The development of appropriate business policies and strategies to meet stakeholder needs within a changing environment.

Intellectual skills

This module develops:

· The cognitive skills of critical thinking, analysis and synthesis, including the ability to identify assumptions, evaluate statements in terms of evidence, to detect false logic or reasoning, to identify implicit values, and to define terms adequately and to generalise appropriately.

· Effective qualitative problem solving and decision making skills.

· The ability to create, evaluate and access a range of options, together with the capacity to apply ideas and knowledge to a range of business and other situations.

Professional practical skills

This module develops:

· Qualitative skills including the ability to work with case studies.

· The ability to apply business models to business problems and phenomena.

· Self awareness, openness and sensitivity to diversity in terms of people, cultures, business and management issues.

Transferable (key) skills

This module develops:

· Effective self-management in terms of time, planning and behaviour, motivation, self-starting, individual initiative and enterprise.

· Learning to learn and developing an appetite for reflective, adaptive and collaborative learning.

· The ability to combine theoretical and empirical analysis.
Summary of Content

'High commitment' models of HRM, recruitment and selection, skills issues in Britain, job design and systems of teamworking, performance related pay, culture change initiatives, equal opportunities, HRM and trade unions.

Assessment

2 Hour Examination (100%)
N1D016 Understanding Buyer Behaviour
Credits





10 Credits, Level D
Module Convenor


Sally Hibbert
Aims

To understand and evaluate the range of different perspectives on consumer behaviour.
Learning Objectives and Outcomes

Knowledge and understanding

This module develops a knowledge and understanding of:

· Theories, models, frameworks, tasks and roles of management.

· Customer expectations, service and orientation.

Intellectual skills

This module develops:

· The cognitive skills of critical thinking, analysis and synthesis, including the ability to identify assumptions, evaluate statements in terms of evidence, to detect false logic or reasoning, to identify implicit values, and to define terms adequately and to generalise appropriately.

· The ability to create, evaluate and access a range of options, together with the capacity to apply ideas and knowledge to a range of business and other situations.

Professional practical skills

This module develops:

· The ability to conduct research into business and management issues, either individually or as part of a team, including a familiarity with a range of business data and research resources and appropriate methodologies.

Transferable (key) skills

This module develops:

· Effective oral and written communication skills in a range of traditional and electronic media.

· Learning to learn and developing an appetite for reflective, adaptive and collaborative learning.

· The interpersonal skills for effective listening, negotiating, persuasion and presentation.
Summary of Content

An overview of the latest theoretical and empirical developments which enable businesses to understand consumer behaviour. A reflection of the limitations of the traditional approach to the study of consumtion within marketing.

Assessment

2 Hour Examination (60%); Coursework (2,000 Word Essay) (40%)
N1D023 Theory of Risk and Insurance
Credits





10 Credits, Level D
Module Convenor


Paul Fenn
Other Teaching Staff

David Paton
Aims

To provide a conceptual framework necessary for an understanding of decision-taking under risk and uncertainty, and to use this framework to explore issues in markets such as those for gambling and insurance.
Learning Objectives and Outcomes

Knowledge and understanding

This module develops a knowledge and understanding of:

· Theories, models, frameworks, tasks and roles of management.

· The development and operation of markets for resources, goods and services.

Intellectual skills

This module develops:

· The cognitive skills of critical thinking, analysis and synthesis, including the ability to identify assumptions, evaluate statements in terms of evidence, to detect false logic or reasoning, to identify implicit values, and to define terms adequately and to generalise appropriately.

· Effective quantitative problem solving and decision making skills.

· The ability to create, evaluate and access a range of options, together with the capacity to apply ideas and knowledge to a range of business and other situations.

Professional practical skills

This module develops:

· Numeracy and quantitative skills including data analysis, interpretation and extrapolation.

· The ability to apply business models to business problems and phenomena.

· The ability to conduct research into business and management issues, either individually or as part of a team, including a familiarity with a range of business data and research resources and appropriate methodologies.

Transferable (key) skills

This module develops:

· Effective oral and written communication skills in a range of traditional and electronic media.

· Learning to learn and developing an appetite for reflective, adaptive and collaborative learning.

· The ability to research key issues.

· The ability to combine theoretical and empirical analysis.
Summary of Content

This module introduces students to individual risk theory.  Decision-making under certainty is covered and the standard theory of subjective expected utility is developed as a special case, along with problems of information asymmetry. Applications to gambling and insurance markets are reviewed.

Assessment

2-Hour Examination (50%); Coursework  (2,000 Word Essay) (50%)
N1D024 Legal and Social Issues in Insurance
Credits





10 Credits, Level D
Module Convenor


Stephen Diacon
Aims

This module considers current developments in the UK and international insurance markets. It provides an overview of the socio-legal context within which insurance operates. The aim is to explore the social, legal and regulatory environment in which insurance is purchased and the markets in which insurance companies and intermediaries operate.
Learning Objectives and Outcomes

Knowledge and understanding

This module develops a knowledge and understanding of:

· The development and operation of markets for resources, goods and services.

· A range of contemporary and pervasive issues which may change over time.

Intellectual skills

This module develops:

· The ability to create, evaluate and access a range of options, together with the capacity to apply ideas and knowledge to a range of business and other situations.

· Understanding of the link between theoretical and empirical work.

Professional practical skills

This module develops:

· The ability to conduct research into business and management issues, either individually or as part of a team, including a familiarity with a range of business data and research resources and appropriate methodologies.

Transferable (key) skills

This module develops:

· Effective oral and written communication skills in a range of traditional and electronic media.

· The ability to research key issues.
Summary of Content

This module provides students with an overview of the socio-legal context within which insurance markets operate. The regulatory framework is explored as is the relationship between insurance and the tax and social security systems.

Assessment

2 Hour Examination (50%); Coursework (3,000 Word Essay) (50%)
N1D025 Fixed Interest Investment
Credits





10 Credits, Level D
Module Convenor


Ghulam Sorwar
Prerequisite Module

N1D041 Corporate Financial Strategy
Aims

To give students a sound and up-to-date understanding of the basics of fixed-interest investment and the management of fixed-interest portfolios. To develop  students' ability to carry out relevant calculations with confidence on a spreadsheet.

To inculcate an awareness of the richness of the subject, going beyond traditional bond theory to cover fixed-interest derivatives, value-at-risk, and recent modelling techniques.

Introduction and overview; introduction to fixed interest instruments. Bonds and bond arithmetic. Measuring interest rate risk. Floaters and swaps. Interest-rate forwards and futures. Interest-rate options. Credit risk. Modelling interest rates and the prices of fixed-interest securities. Managing interest rate risk. 

Learning Objectives and Outcomes

Knowledge and understanding

This module develops a knowledge and understanding of:

· Theories, models, frameworks, tasks and roles of management.

· The development and operation of markets for resources, goods and services.

· The sources, uses and management of finance.

· The use of accounting and other information systems for managerial applications.

· The management of resources and operations.

· The development, management and exploitation of information systems and their impact upon organizations.

Intellectual skills

This module develops:

· The cognitive skills of critical thinking, analysis and synthesis, including the ability to identify assumptions, evaluate statements in terms of evidence, to detect false logic or reasoning, to identify implicit values, and to define terms adequately and to generalise appropriately.

· Effective qualitative problem solving and decision making skills.

· Effective quantitative problem solving and decision making skills.

· The ability to create, evaluate and access a range of options, together with the capacity to apply ideas and knowledge to a range of business and other situations.

· Understanding of the link between theoretical and empirical work.

· The ability to research both country and case-study material.

· The ability to write extensive and incisive reports.

Professional practical skills

This module develops:

· Numeracy and quantitative skills including data analysis, interpretation and extrapolation.

· The ability to apply business models to business problems and phenomena.

· The effective use of communication and information technology (CIT) skills for business applications.

· Self awareness, openness and sensitivity to diversity in terms of people, cultures, business and management issues.

· The ability to conduct research into business and management issues, either individually or as part of a team, including a familiarity with a range of business data and research resources and appropriate methodologies.

· The ability to produce research reports.

Transferable (key) skills

This module develops:

· Effective self-management in terms of time, planning and behaviour, motivation, self-starting, individual initiative and enterprise.

· Learning to learn and developing an appetite for reflective, adaptive and collaborative learning.

· The ability to research key issues.

· The ability to combine theoretical and empirical analysis.
Summary of Content

Institutional framework of international and UK bond markets.  Bond yield and pricing models.  Interest rate determination.  Bond market strategies and portfolio decision making.

Assessment

2 Hour Examination (75%); Coursework (Investment Project/Report - 3,000 words) (25%)
N1D026 Derivative Investment
Credits





10 Credits, Level D
Module Convenor


Peter Oliver
Prerequisite Module

N1D041 Corporate Financial Strategy
Aims

Considers valuation modules for derivative securities and the markets in which derivatives are traded.  The use of derivative securities in financial risk management is also examined.
Learning Objectives and Outcomes

Knowledge and understanding

This module develops a knowledge and understanding of:

· Theories, models, frameworks, tasks and roles of management.

· The sources, uses and management of finance.

· To expand students knowledge of derivative securities and their use. To introduce the valuation methods and uses of derivatives that are commonly found.

Intellectual skills

This module develops:

· The cognitive skills of critical thinking, analysis and synthesis, including the ability to identify assumptions, evaluate statements in terms of evidence, to detect false logic or reasoning, to identify implicit values, and to define terms adequately and to generalise appropriately.

· Understanding of the link between theoretical and empirical work.

Professional practical skills

This module develops:

· Numeracy and quantitative skills including data analysis, interpretation and extrapolation.

· The ability to apply business models to business problems and phenomena.

Transferable (key) skills

This module develops:

· Effective oral and written communication skills in a range of traditional and electronic media.

· Learning to learn and developing an appetite for reflective, adaptive and collaborative learning.

· The ability to research key issues.

· The ability to combine theoretical and empirical analysis.
Summary of Content

Options, forwards, futures and swaps are investigated.  Underlying assets considered include shares, indices and foreign currencies.  The emphasis is on pricing and use, rather than transitory institutional arrangements.

Assessment

2 Hour Examination (50%); Coursework (Report 3,000 Words) (50%)
N1D027 Taxation
Credits





10 Credits, Level D
Module Convenor


John Hasseldine
Aims

To develop a framework for thinking about tax problems, to allow better evaluation of tax policy issues. To gain an understanding of different type of entities in the tax environment and issues that affect them. To be able to appreciate tax concepts in an international context.
Learning Objectives and Outcomes

Knowledge and understanding

This module develops a knowledge and understanding of:

· Theories, models, frameworks, tasks and roles of management.

· The management of resources and operations.

Intellectual skills

This module develops:

· The cognitive skills of critical thinking, analysis and synthesis, including the ability to identify assumptions, evaluate statements in terms of evidence, to detect false logic or reasoning, to identify implicit values, and to define terms adequately and to generalise appropriately.

Professional practical skills

This module develops:

· The ability to produce research reports.

Transferable (key) skills

This module develops:

· The ability to combine theoretical and empirical analysis.
Summary of Content

Principles of Taxation. Corporate taxation. Institutional framework in the UK and International comparatives. International Taxation. Behavioural impacts of taxation. Current issues in Taxation.

Assessment

2 Hour Examination (50%); Coursework (2,000 words) (50%)
N1D043 International Marketing
Credits





10 Credits, Level D
Module Convenor


Heidi Winklhofer
Aims

The course provides students with an in-depth understanding of current issues in international marketing theories and practice and encourages critical thinking about international marketing theories and practices.
Learning Objectives and Outcomes

Knowledge and understanding

This module develops a knowledge and understanding of:

· Theories, models, frameworks, tasks and roles of management.

· Customer expectations, service and orientation.

· The management of resources and operations.

· The development of appropriate business policies and strategies to meet stakeholder needs within a changing environment.

Intellectual skills

This module develops:

· The cognitive skills of critical thinking, analysis and synthesis, including the ability to identify assumptions, evaluate statements in terms of evidence, to detect false logic or reasoning, to identify implicit values, and to define terms adequately and to generalise appropriately.

· The ability to create, evaluate and access a range of options, together with the capacity to apply ideas and knowledge to a range of business and other situations.

· The ability to research both country and case-study material.

Professional practical skills

This module develops:

· Qualitative skills including the ability to work with case studies.

· The ability to apply business models to business problems and phenomena.

· The effective use of communication and information technology (CIT) skills for business applications.

· Self awareness, openness and sensitivity to diversity in terms of people, cultures, business and management issues.

· Effective performance within a team environment, including leadership, team building, influencing and project management skills.

· The ability to conduct research into business and management issues, either individually or as part of a team, including a familiarity with a range of business data and research resources and appropriate methodologies.

Transferable (key) skills

This module develops:

· Effective oral and written communication skills in a range of traditional and electronic media.

· Effective self-management in terms of time, planning and behaviour, motivation, self-starting, individual initiative and enterprise.

· The interpersonal skills for effective listening, negotiating, persuasion and presentation.

· The ability to research key issues.

· The ability to combine theoretical and empirical analysis.
Summary of Content

The course provides an overview of the changing international business environment and its challenges for international firms.  The course critically reviews contemporary issues in international marketing research issues and discusses them in the context of foreign market entry decisions.  It provides insights into the development of competitive strategies and international marketing management within the context of consumer goods, industrial goods and services.

The module is designed to develop an appreciation of the special requirements for successfully conducting international marketing activities.  The course provides students with an in-depth understanding of current issues in international marketing theory and practice and encourages critical thinking about international marketing theories.

Assessment

2 Hour Examination (50%); Coursework (3,000 Word Group Project) (50%)
N1D044 Marketing Communications
Credits





10 Credits, Level D
Module Convenor


Deborah Roberts
Aims

To provide students with an in-depth understanding of contemporary marketing communications theory and practice.
Learning Objectives and Outcomes

Knowledge and understanding

This module develops a knowledge and understanding of:

· Theories, models, frameworks, tasks and roles of management.

· The development and operation of markets for resources, goods and services.

· The theory and practice of contemporary marketing communications

Intellectual skills

This module develops:

· The cognitive skills of critical thinking, analysis and synthesis, including the ability to identify assumptions, evaluate statements in terms of evidence, to detect false logic or reasoning, to identify implicit values, and to define terms adequately and to generalise appropriately.

· Understanding of the link between theoretical and empirical work.

· Marketing communications

Professional practical skills

This module develops:

· Qualitative skills including the ability to work with case studies.

· The ability to apply business models to business problems and phenomena.

Transferable (key) skills

This module develops:

· Learning to learn and developing an appetite for reflective, adaptive and collaborative learning.

· The ability to combine theoretical and empirical analysis.
Summary of Content

This course will cover key aspects of marketing communications including models of communication, specific communication techniques, branding and the impact of communications on society

Assessment

2 Hour Examination (50%); Coursework (Group Assignment) (50%)
N1D052 Tourism Marketing Strategies
Credits





10 Credits, Level D
Module Convenor


Anita Fernandez-Young
Aims

To provide a thorough understanding of the marketing challenges facing tourism businesses from both a conceptual and a practical perspective.
Learning Objectives and Outcomes

Knowledge and understanding

This module develops a knowledge and understanding of:

· The development and operation of markets for resources, goods and services.

· Customer expectations, service and orientation.

· The development of appropriate business policies and strategies to meet stakeholder needs within a changing environment.

· A range of contemporary and pervasive issues which may change over time.

· The nature, operation and role of marketing relationships.

Intellectual skills

This module develops:

· The cognitive skills of critical thinking, analysis and synthesis, including the ability to identify assumptions, evaluate statements in terms of evidence, to detect false logic or reasoning, to identify implicit values, and to define terms adequately and to generalise appropriately.

· Effective qualitative problem solving and decision making skills.

· Effective quantitative problem solving and decision making skills.

· The ability to create, evaluate and access a range of options, together with the capacity to apply ideas and knowledge to a range of business and other situations.

· Understanding of the link between theoretical and empirical work.

· The ability to research both country and case-study material.

Professional practical skills

This module develops:

· Numeracy and quantitative skills including data analysis, interpretation and extrapolation.

· Qualitative skills including the ability to work with case studies.

· The ability to apply business models to business problems and phenomena.

· Effective performance within a team environment, including leadership, team building, influencing and project management skills.

· The ability to conduct research into business and management issues, either individually or as part of a team, including a familiarity with a range of business data and research resources and appropriate methodologies.

· The ability to produce research reports.

Transferable (key) skills

This module develops:

· Effective oral and written communication skills in a range of traditional and electronic media.

· The interpersonal skills for effective listening, negotiating, persuasion and presentation.

· The ability to combine theoretical and empirical analysis.
Summary of Content

The module examines the specific challenges that arise in relation to the marketing of tourism and travel services. Specific topics include the tourism marketing environment, the process of segmentation, competitive positioning in the marketplace and the management of the marketing mix. Particular emphasis will be paid to the application of concepts from the general study of services marketing to the specific context of tourism and travel services.

Assessment

2 Hour Examination (50%); Coursework (4,000 word Group Project) (35%); Oral Presentation (15%)
N1D053 Service Delivery in Travel and Tourism
Credits





10 Credits, Level D
Module Convenor


To be advised

Aims

To provide a general awareness of perspectives on quality and a detailed understanding of the nature and management of service quality in a tourism context
Learning Objectives and Outcomes

Knowledge and understanding

This module develops a knowledge and understanding of:

· Customer expectations, service and orientation.

· The management and development of people within organizations.

· The nature, operation and role of marketing relationships.

Intellectual skills

This module develops:

· Effective qualitative problem solving and decision making skills.

· Effective quantitative problem solving and decision making skills.

· The ability to create, evaluate and access a range of options, together with the capacity to apply ideas and knowledge to a range of business and other situations.

· Understanding of the link between theoretical and empirical work.

Professional practical skills

This module develops:

· Numeracy and quantitative skills including data analysis, interpretation and extrapolation.

· Qualitative skills including the ability to work with case studies.

· The ability to apply business models to business problems and phenomena.

· The effective use of communication and information technology (CIT) skills for business applications.

· The ability to conduct research into business and management issues, either individually or as part of a team, including a familiarity with a range of business data and research resources and appropriate methodologies.

Transferable (key) skills

This module develops:

· Effective self-management in terms of time, planning and behaviour, motivation, self-starting, individual initiative and enterprise.

· The ability to research key issues.

· The ability to combine theoretical and empirical analysis.
Summary of Content

This course examines the issue of service delivery in travel and tourism, bringing together perspectives from marketing, human resource management and operations management to examine and evaluate approaches to the delivery of high quality service Topics covered are as follows:

· Perspectives on quality

· Models of service quality

· External quality measurement 

· Internal delivery processes

· Role of people, process design and physical evidence.

Assessment

2 Hour Examination - Closed-Book (50%); Coursework (2,000 word Essay) (50%)
N1D054 E-Business and the Tourism Consumer
Credits





10 Credits, Level D
Module Convenor


Anita Fernandez-Young
Aims

To provide a thorough understanding of tourism choice and experience from the perspective of the consumers.

To use the consumer perspective to explore the impact of the development of e-channels and e-business.
Learning Objectives and Outcomes

Knowledge and understanding

This module develops a knowledge and understanding of:

· A range of contemporary and pervasive issues which may change over time.

Intellectual skills

This module develops:

· Effective qualitative problem solving and decision making skills.

· Effective quantitative problem solving and decision making skills.

· The ability to create, evaluate and access a range of options, together with the capacity to apply ideas and knowledge to a range of business and other situations.

· The ability to research both country and case-study material.

Professional practical skills

This module develops:

· The ability to apply business models to business problems and phenomena.

· The effective use of communication and information technology (CIT) skills for business applications.

Transferable (key) skills

This module develops:

· Effective self-management in terms of time, planning and behaviour, motivation, self-starting, individual initiative and enterprise.
Summary of Content

The module is concerned with understanding consumer behaviour in relation tourism (both choice and experience) and exploring the implications of developments in information and communications technology for the choice and purchase of tourism related products. Topics covered are as follows:

· Perspectives on consumer behaviour – a comparison of different models and paradigms

· The consumer experience and consumer satisfaction

· The development of E-Business – impacts on consumers and competition

· Customer led insights into the development of effective e-business.

Assessment

2 Hour Examination (50%); Coursework (2,000 word Individual Project) (50%)
N1D055 Destination Management
Credits





10 Credits, Level D
Module Convenor


Thea Sinclair
Aims

To provide a comprehensive understanding of the challenges associated with effective management of a destination.
Learning Objectives and Outcomes

Knowledge and understanding

This module develops a knowledge and understanding of:

· Customer expectations, service and orientation.

· The management of resources and operations.

· A range of contemporary and pervasive issues which may change over time.

Intellectual skills

This module develops:

· The ability to create, evaluate and access a range of options, together with the capacity to apply ideas and knowledge to a range of business and other situations.

· Understanding of the link between theoretical and empirical work.

· The ability to research both country and case-study material.

Professional practical skills

This module develops:

· Self awareness, openness and sensitivity to diversity in terms of people, cultures, business and management issues.

Transferable (key) skills

This module develops:

· Effective oral and written communication skills in a range of traditional and electronic media.

· Effective self-management in terms of time, planning and behaviour, motivation, self-starting, individual initiative and enterprise.

· Learning to learn and developing an appetite for reflective, adaptive and collaborative learning.

· The interpersonal skills for effective listening, negotiating, persuasion and presentation.

· The ability to research key issues.

· The ability to combine theoretical and empirical analysis.
Summary of Content

This course focuses on the development and management of a destination (whether city, resort or rural area). It takes an overall perspective of the destination offer and examines how the different components of a destination must be developed and managed in order to achieve the overall identified strategic objectives. The subject matter includes identifying strategic objectives, developing a destination strategy and implementation with particular attention being paid to the challenges of integration both across a range of activities and also between tourists and residents.

Assessment

Essay (4,000 words) (70%); Oral Presentation (30%)
N1D056 Tourism and Sustainability
Credits





10 Credits, Level D
Module Convenor


Robert A. Lambert
Aims

To provide an overview of contemporary debates on sustainability.

To use case studies and a possible field trip to illustrate the negative and positive asepcts of the tourism-environment interaction.
Learning Objectives and Outcomes

Knowledge and understanding

This module develops a knowledge and understanding of:

· Customer expectations, service and orientation.

· The management of resources and operations.

· The development of appropriate business policies and strategies to meet stakeholder needs within a changing environment.

· A range of contemporary and pervasive issues which may change over time.

Intellectual skills

This module develops:

· The cognitive skills of critical thinking, analysis and synthesis, including the ability to identify assumptions, evaluate statements in terms of evidence, to detect false logic or reasoning, to identify implicit values, and to define terms adequately and to generalise appropriately.

· The ability to create, evaluate and access a range of options, together with the capacity to apply ideas and knowledge to a range of business and other situations.

· Understanding of the link between theoretical and empirical work.

· The ability to research both country and case-study material.

Professional practical skills

This module develops:

· Qualitative skills including the ability to work with case studies.

· Self awareness, openness and sensitivity to diversity in terms of people, cultures, business and management issues.

Transferable (key) skills

This module develops:

· Effective oral and written communication skills in a range of traditional and electronic media.

· Effective self-management in terms of time, planning and behaviour, motivation, self-starting, individual initiative and enterprise.

· Learning to learn and developing an appetite for reflective, adaptive and collaborative learning.

· The interpersonal skills for effective listening, negotiating, persuasion and presentation.

· The ability to research key issues.

· The ability to combine theoretical and empirical analysis.
Summary of Content

This module is concerned with providing an understanding of the theoretical and practical issues relating to environmental, economic and socio-cultural sustainability in tourism.  A day long field trip may form part of this module.  Topics covered include:

· Tourism and the Environment

· Sustainability and biodiversity

· Impact of tourism on physical and cultural environments

· Eco-tourism and Heritage

· International Case studies in environmental tourism

Assessment

Coursework (4,000 words) (70%); Oral Presentation (30%)
N1D059 Industrial Economics
Credits





10 Credits, Level D
Module Convenor


David Paton
Other Teaching Staff

Robert Hoffmann
Prerequisite Modules

N1D003 Managerial Economics







N1D042 Research Methods (with Part IIA)
Aims

to provide students with an understanding of theoretical models of firm behaviour and of empirical approaches to testing such models.
Learning Objectives and Outcomes

Knowledge and understanding

This module develops a knowledge and understanding of:

· Theories, models, frameworks, tasks and roles of management.

· The development and operation of markets for resources, goods and services.

· The application of economics in the field of industrial organisation.

Intellectual skills

This module develops:

· The cognitive skills of critical thinking, analysis and synthesis, including the ability to identify assumptions, evaluate statements in terms of evidence, to detect false logic or reasoning, to identify implicit values, and to define terms adequately and to generalise appropriately.

· Effective quantitative problem solving and decision making skills.

Professional practical skills

This module develops:

· Numeracy and quantitative skills including data analysis, interpretation and extrapolation.

· The ability to apply business models to business problems and phenomena.

· The ability to conduct research into business and management issues, either individually or as part of a team, including a familiarity with a range of business data and research resources and appropriate methodologies.

Transferable (key) skills

This module develops:

· Effective oral and written communication skills in a range of traditional and electronic media.

· The ability to research key issues.

· The ability to combine theoretical and empirical analysis.
Summary of Content

The first half of the module covers the use of non-cooperative game theory to examine interactive behaviour by firms. The second half of the module examines the empirical analysis of models of firms and industries.  Work conducted within the Structure-Conduct-Performance paradigm is critically analysed as well as more recent developments such as the New Empirical Industrial Organisation.

Assessment

2 Hour Examination (75%); Coursework (1,500 Word Individual Essay) (25%)
N1D062 Economic Crime
Credits





10 Credits, Level D
Module Convenor


Jeremy Moon
Other Teaching Staff

Dominic McKeith (Visiting Fellow)







Other ICCSR staff & guest lecturers
Aims

To acquaint students with the nature, causes, effects ands possible remedies to the problems of, economic crime within an organisational context.
Learning Objectives and Outcomes

Knowledge and understanding

This module develops a knowledge and understanding of:

· Theories, models, frameworks, tasks and roles of management.

· The use of accounting and other information systems for managerial applications.

· The management and development of people within organizations.

· The management of resources and operations.

· The development of appropriate business policies and strategies to meet stakeholder needs within a changing environment.

Intellectual skills

This module develops:

· The cognitive skills of critical thinking, analysis and synthesis, including the ability to identify assumptions, evaluate statements in terms of evidence, to detect false logic or reasoning, to identify implicit values, and to define terms adequately and to generalise appropriately.

· The ability to create, evaluate and access a range of options, together with the capacity to apply ideas and knowledge to a range of business and other situations.

Professional practical skills

This module develops:

· The ability to apply business models to business problems and phenomena.

· Self awareness, openness and sensitivity to diversity in terms of people, cultures, business and management issues.

· The ability to conduct research into business and management issues, either individually or as part of a team, including a familiarity with a range of business data and research resources and appropriate methodologies.

Transferable (key) skills

This module develops:

· Effective oral and written communication skills in a range of traditional and electronic media.

· Learning to learn and developing an appetite for reflective, adaptive and collaborative learning.

· The interpersonal skills for effective listening, negotiating, persuasion and presentation.

· The ability to combine theoretical and empirical analysis.
Summary of Content

This module will encompass theories of human behaviour, crime causation, ethics and the philosophy of trust building a multidisciplinary framework within which economic crime events will be analysed. Economic crime preventative and detection strategies and methodologies will be assessed. Related organisational issues of corporate governance, renumeration, law and risk management will also be covered.

Assessment

2 Hour Examination (45%); Coursework (3,000 words) (45%); Group Presentation (10%)
N1D063 Social and Environmental Accountability
Credits





10 Credits, Level D
Module Convenor


David Owen
Other Teaching Staff

Other NUBS staff
Aims

To aquaint students with theory and practice of social and environmental accountability and reporting.
Learning Objectives and Outcomes

Knowledge and understanding

· This module develops a knowledge and understanding of:

· Theories, models, frameworks, tasks and roles of management.

· The use of accounting and other information systems for managerial applications.

· The development, management and exploitation of information systems and their impact upon organizations.

· The development of appropriate business policies and strategies to meet stakeholder needs within a changing environment.

Intellectual skills

This module develops:

· The cognitive skills of critical thinking, analysis and synthesis, including the ability to identify assumptions, evaluate statements in terms of evidence, to detect false logic or reasoning, to identify implicit values, and to define terms adequately and to generalise appropriately.

· Effective qualitative problem solving and decision making skills.

· The ability to create, evaluate and access a range of options, together with the capacity to apply ideas and knowledge to a range of business and other situations.

· Understanding of the link between theoretical and empirical work.

· The ability to research both country and case-study material.

Professional practical skills

This module develops:

· Qualitative skills including the ability to work with case studies.

· The ability to apply business models to business problems and phenomena.

· Self awareness, openness and sensitivity to diversity in terms of people, cultures, business and management issues.

· The ability to conduct research into business and management issues, either individually or as part of a team, including a familiarity with a range of business data and research resources and appropriate methodologies.

Transferable (key) skills

This module develops:

· Effective oral and written communication skills in a range of traditional and electronic media.

· Effective self-management in terms of time, planning and behaviour, motivation, self-starting, individual initiative and enterprise.

· Learning to learn and developing an appetite for reflective, adaptive and collaborative learning.

· The interpersonal skills for effective listening, negotiating, persuasion and presentation.

· The ability to research key issues.

· The ability to combine theoretical and empirical analysis.
Summary of Content

This module aims to bridge the gap bewteen corporate governance theories and techniques and the emerging literature on triple bottom line - I.e social environmental and financial performance. In light of current increasing demands for accountability, transparency and social responsibility of managers and business, contrasting perspectives on reporting, verification, codes and indexes are critically analysed.

Assessment

2 Hour Examination (50%); Coursework (3,000 words) (50%)
N1D065 Tourism Policy and Planning
Credits





10 Credits, Level D
Module Convenor


Thea Sinclair
Prerequisite Module

N1D045 Tourism Business Markets & Strategy
Aims

The aim of this module is to critically review the approaches to tourism policy and planning, by reviewing historical examples and contemporary case studies.
Learning Objectives and Outcomes

Knowledge and understanding

This module develops a knowledge and understanding of:

· The development of appropriate business policies and strategies to meet stakeholder needs within a changing environment.

· A range of contemporary and pervasive issues which may change over time.

Intellectual skills

This module develops:

· The cognitive skills of critical thinking, analysis and synthesis, including the ability to identify assumptions, evaluate statements in terms of evidence, to detect false logic or reasoning, to identify implicit values, and to define terms adequately and to generalise appropriately.

· The ability to create, evaluate and access a range of options, together with the capacity to apply ideas and knowledge to a range of business and other situations.

· The ability to research both country and case-study material.

Professional practical skills

This module develops:

· Self awareness, openness and sensitivity to diversity in terms of people, cultures, business and management issues.

· The ability to conduct research into business and management issues, either individually or as part of a team, including a familiarity with a range of business data and research resources and appropriate methodologies.

· The ability to produce research reports.

Transferable (key) skills

This module develops:

· Effective oral and written communication skills in a range of traditional and electronic media.

· Effective self-management in terms of time, planning and behaviour, motivation, self-starting, individual initiative and enterprise.

· The interpersonal skills for effective listening, negotiating, persuasion and presentation.

· The ability to research key issues.
Summary of Content

The rapid development of tourism around the world has demonstrated the need for a strong approach to policy and planning issues. The module will consider the consequences of early lack of planning and unfocussed policies, before reviewing contemporary theories of policy and approaches to planning. The issues of sustainability and partnerships in tourism will be addressed. Specific topics covered are as follows:

1. Introduction to Tourism Policy and Planning: History and focus

2. Approaches to understanding policy and planning

3. Values in tourism policy and planning

4. Stakeholders in tourism 

5. Community Participation

6. Ideologies of policy

7. Goal setting and competitive positioning

8. Managing policy and planning

9. Sustainability, responsibility and tourism policy and planning

10. From Master Plans to Local Tourism Partnerships

Assessment

Assignment 4000 words (100%)
N1D066 Strategies for Corporate Social Responsibility
Credits





10 credits, Level D
Module Convenor


Jean-Pascal Gond
Other Teaching Staff

Jeremy Moon
Aims

This module aims to introduce the concepts and frameworks used in the analysis of Corporate Social Responsibility
Learning Objectives and Outcomes

Knowledge and understanding

This module develops a knowledge and understanding of:

· Theories, models, frameworks, tasks and roles of management.

· The development of appropriate business policies and strategies to meet stakeholder needs within a changing environment.

· The development of an understanding of the role of CSR policies in the modern corporation.

Intellectual skills

This module develops:

· The cognitive skills of critical thinking, analysis and synthesis, including the ability to identify assumptions, evaluate statements in terms of evidence, to detect false logic or reasoning, to identify implicit values, and to define terms adequately and to generalise appropriately.

· Effective qualitative problem solving and decision making skills.

· The ability to create, evaluate and access a range of options, together with the capacity to apply ideas and knowledge to a range of business and other situations.

· The ability to research both country and case-study material.

Professional practical skills

This module develops:

· Qualitative skills including the ability to work with case studies.

· The ability to apply business models to business problems and phenomena.

· Self awareness, openness and sensitivity to diversity in terms of people, cultures, business and management issues.

· The ability to conduct research into business and management issues, either individually or as part of a team, including a familiarity with a range of business data and research resources and appropriate methodologies.

· The ability to produce research reports.

Transferable (key) skills

This module develops:

· Effective oral and written communication skills in a range of traditional and electronic media.

· Learning to learn and developing an appetite for reflective, adaptive and collaborative learning.

· The interpersonal skills for effective listening, negotiating, persuasion and presentation.

· The ability to research key issues.

· The ability to combine theoretical and empirical analysis.
Summary of Content

This module provides an introduction to the manner in which social and environmental problems are incorporated into corporate strategy. Large and small enterprises are having to adapt to governmental regulation, however many businesses are going above and beyond the standards required by regulation.  The course will consist of two distinct but ultimately related elements. The first section examines the development of strategies to address the global environmental and social issues.  The second section will consider the impact of such strategies on firm performance and behaviour.

Assessment

2 Hour Examination (50%); Coursework (maximum 3,000 words) (50%)
N1D067 Managing Stakeholder Relations
Credits





10 Credits, Level D
Module Convenor


Andrew Crane
Other Teaching Staff

Bendell, Jem
Prerequisite Module

N1D061 Business Ethics







N1D069 CSR in a Global Context
Aims

To provide students with insight into different theoretical perspectives on the corporation and its relation to stakeholders in society, as well as the implications of these different perspectives.

To provide students with the conceptual and practical skills necessary to effectively understand and analyse the management of stakeholder relations.

To provide students with practical experience in identifying and acting upon multiple stakeholder perspectives.
Learning Objectives and Outcomes

Knowledge and understanding

This module develops a knowledge and understanding of:

· Theories, models, frameworks, tasks and roles of management.

· The development and operation of markets for resources, goods and services.

· Customer expectations, service and orientation.

· The use of accounting and other information systems for managerial applications.

· The management and development of people within organizations.

· The comprehensive use of relevant communication and information technologies for application in business and management.

· The development of appropriate business policies and strategies to meet stakeholder needs within a changing environment.

Intellectual skills

This module develops:

· The cognitive skills of critical thinking, analysis and synthesis, including the ability to identify assumptions, evaluate statements in terms of evidence, to detect false logic or reasoning, to identify implicit values, and to define terms adequately and to generalise appropriately.

· Effective qualitative problem solving and decision making skills.

· The ability to create, evaluate and access a range of options, together with the capacity to apply ideas and knowledge to a range of business and other situations.

· Understanding of the link between theoretical and empirical work.

· The ability to research both country and case-study material.

Professional practical skills

This module develops:

· Qualitative skills including the ability to work with case studies.

· The ability to apply business models to business problems and phenomena.

· Self awareness, openness and sensitivity to diversity in terms of people, cultures, business and management issues.

· Effective performance within a team environment, including leadership, team building, influencing and project management skills.

· The ability to conduct research into business and management issues, either individually or as part of a team, including a familiarity with a range of business data and research resources and appropriate methodologies.

Transferable (key) skills

This module develops:

· Effective oral and written communication skills in a range of traditional and electronic media.

· Effective self-management in terms of time, planning and behaviour, motivation, self-starting, individual initiative and enterprise.

· Learning to learn and developing an appetite for reflective, adaptive and collaborative learning.

· The interpersonal skills for effective listening, negotiating, persuasion and presentation.

· The ability to research key issues.

· The ability to combine theoretical and empirical analysis.
Summary of Content

The course introduces students to the theory and practice of managing stakeholder relations.  This includes reference to relations between business, civil society, and government in national and international arenas.  It covers media relations, conflict management, mediation and dialogue facilitation in stakeholder management.  It addresses the more contemporary stakeholder theories such as network theory and knowledge creation, in light of different perspectives on political economy.

Assessment

Group Project (50%); Essay 2,500 words (50%)
N1D070 Management Information Systems
Credits





10 Credits, Level D
Module Convenor


David Wastell
Aims

To equip participants with sufficient knowledge and conceptual tools to understand and analyse organisational issues related to the planning and usage of MIS. The course aims to highlight to students the potential and limitation of MIS and the competitive advantages of linking information systems strategies to the business needs of the organisation.
Learning Objectives and Outcomes

Knowledge and understanding

This module develops a knowledge and understanding of:

· Theories, models, frameworks, tasks and roles of management.

· The development, management and exploitation of information systems and their impact upon organizations.

· The comprehensive use of relevant communication and information technologies for application in business and management.

· The development of appropriate business policies and strategies to meet stakeholder needs within a changing environment.

Intellectual skills

This module develops:

· The cognitive skills of critical thinking, analysis and synthesis, including the ability to identify assumptions, evaluate statements in terms of evidence, to detect false logic or reasoning, to identify implicit values, and to define terms adequately and to generalise appropriately.

· Effective qualitative problem solving and decision making skills.

· The ability to create, evaluate and access a range of options, together with the capacity to apply ideas and knowledge to a range of business and other situations.

Professional practical skills

This module develops:

· Qualitative skills including the ability to work with case studies.

· The ability to apply business models to business problems and phenomena.

· Self awareness, openness and sensitivity to diversity in terms of people, cultures, business and management issues.

· The ability to conduct research into business and management issues, either individually or as part of a team, including a familiarity with a range of business data and research resources and appropriate methodologies.

Transferable (key) skills

This module develops:

· Learning to learn and developing an appetite for reflective, adaptive and collaborative learning.

· The interpersonal skills for effective listening, negotiating, persuasion and presentation.
Summary of Content

To examine the current issues and debates relating to management information systems (MIS) in a modern business. To include: 

· Characteristics and functionalities of MIS

· Business and strategic values of MIS 

· Technology, organisation and change

· Future challenges of MIS

Assessment

Coursework (4,000 words) (70%); Group Presentation (15 minutes) (30%)
N1DX37 Internet Marketing
Credits





10 Credits, Level D
Module Convenor


Prithwiraj Nath
Aims

The primary aim of this module is to use a consideration of the internet as a basis to examine the extenst to which new technology challenges our thinking about marketing theory and practice. In addition, the module aims to provide a foundation for students to apply their understanding of marketing developed in earlier modules to critique developing internet marketing theory.
Learning Objectives and Outcomes

Knowledge and understanding

This module develops a knowledge and understanding of:

· Theories, models, frameworks, tasks and roles of management.

· The development and operation of markets for resources, goods and services.

· Customer expectations, service and orientation.

· The development, management and exploitation of information systems and their impact upon organizations.

Intellectual skills

This module develops:

· The cognitive skills of critical thinking, analysis and synthesis, including the ability to identify assumptions, evaluate statements in terms of evidence, to detect false logic or reasoning, to identify implicit values, and to define terms adequately and to generalise appropriately.

Professional practical skills

This module develops:

· The ability to apply business models to business problems and phenomena.

Transferable (key) skills

This module develops:

· Effective oral and written communication skills in a range of traditional and electronic media.

· Effective self-management in terms of time, planning and behaviour, motivation, self-starting, individual initiative and enterprise.

· Learning to learn and developing an appetite for reflective, adaptive and collaborative learning.
Summary of Content

The use of information technology and information systems has expanded dramatically in the last 10 years. IT is used in all stages of the marketing process, including for marketing research, product design, promotion design, sales monitoring, distribution and post-sales support. Recently, claims were made that the internet would 'revolutionise' business practice, 'over throw' old business models, and so on. These claims to be examined and lessons of the dot.com boom and bust incorporated into the understanding of marketing theory and practice.

Assessment

Coursework (2,000 Word Individual Project) (50%); Coursework (3,000 Word Group Project) (50%)
N1DC22 Supply Chain Management in Practice
Credits





10 Credits, Level D
Module Convenor


Linda Whicker
Aims

The module aims to give an in-depth coverage of Supply Chain management and Logistics in the context of contemporary operations, taking into account the major competitive drivers of efficiency and responsiveness and the solutions enabled by new technologies.  The module addresses the scope, impact and importance of SCM and Logistics management and the major decisions that need to be made in today's world of global supply and global markets.
Learning Objectives and Outcomes

Knowledge and understanding

This module develops a knowledge and understanding of:

· The management of resources and operations.

· The comprehensive use of relevant communication and information technologies for application in business and management.

· The development of appropriate business policies and strategies to meet stakeholder needs within a changing environment.

· A range of contemporary and pervasive issues which may change over time.

Intellectual skills

This module develops:

· Effective qualitative problem solving and decision making skills.

· Effective quantitative problem solving and decision making skills.

· The ability to create, evaluate and access a range of options, together with the capacity to apply ideas and knowledge to a range of business and other situations.

Professional practical skills

This module develops:

· Numeracy and quantitative skills including data analysis, interpretation and extrapolation.

· Qualitative skills including the ability to work with case studies.

· The ability to apply business models to business problems and phenomena.

· The effective use of communication and information technology (CIT) skills for business applications.

· The ability to produce research reports.

Transferable (key) skills

This module develops:

· The ability to research key issues.

· The ability to combine theoretical and empirical analysis.

· The ability to supply chain management understanding and techniques in a range of settings.
Summary of Content

Module content is divided into four parts.  

(1)  
Supply Chain concepts:  Classification of supply chains and networks.  The rise of supply chain management.  The procurement function.  Supply chain dynamics.

(2)  
Supply chain network design and planning.  Buyer-supplier relationships and decisions.  Sourcing decisions and lean procurement.  Network models.  Inventory positioning.  Coordination and integration.  Collaborative forecasting, planning and replenishment.

(3)  
Logistics management:  The relationship between logistics and SCM - scope of the logistics function.  Transport and distribution management.  Technologies for logistics and SCM management.  Just-In-Time logistics.  Outsourcing the Logistics function - 3PL and 4PL.

(4)  
Supply chain and logistrics strategies.  Performance, costs, agility and robustness in SCM and Logistics.  Supply chain and logistics solutions in major sectors.  Strategic planning for integrated SCM and logistics solutions.  Benchmarking and competitive strategies in SCM and logistics.

Assessment

Examination (2 hours) (70%); Group Coursework (3,000 word report) (30%)
T1D040 
East Asian Business and Society: Management Models in Transition
Credits





10 Credits, Level D
Module Convenor


Andrew M Marton
Other Teaching Staff

Tian, Xiaowen
Aims

To introduce Chinese and East Asian business and industrial management practices in terms of their post-war development and transition in the 1990s and early twenty-first century. To trace the patterns and processes of industrial management and business structure in the context of the economic, social and cultural dimensions in which they are embedded.
Learning Objectives and Outcomes

Knowledge and understanding
This module develops a knowledge and understanding of:

· Theories, models, frameworks, tasks and roles of management.

· The development, of appropriate business policies and strategies to meet stakeholder needs within a changing environment.

Intellectual skills

This module develops:

· The ability to create, evaluate and access a range of options, together with the capacity to apply ideas and knowledge to a range of business and other situations.

· Understanding the link between theoretical and empirical work on international business.

· The ability to research both country and case-study material

Professional practical skills

This module develops:

· Qualitative skills including the ability to work with case studies.

· The ability to apply business models to business problems and phenomena.

· Self awareness, openness and sensitivity to diversity in terms of people, cultures, business and management issues.

· Effective performance within a team environment, including leadership, team building, influencing and project management skills.

· The ability to conduct research into business and management issues, either individually or as part of a team, including familiarity with a range of business data and research resources and appropriate methodologies.

· The ability to produce research reports on international business.

Transferable (key) skills

This module develops:

· Effective oral and written communication skills in a range of traditional and electronic media.

· Effective self-management in terms of time, planning and behaviour, motivation, self-starting, individual initiative and enterprise.

· Learning to learn and developing an appetite for reflective, adaptive and collaborative learning.

· The interpersonal skills for effective listening, negotiating, persuasion and presentation.

· The ability to research key issues.

· The ability to combine theoretical and empirical analysis.
Summary of Content

The module provides an overview of the industrial and business development of mainland China with the possibility of comparisons with other East Asian economies. Within that context it examines business and industrial management practices which have been the subject of considerable academic and international business interest over the last two decades. The emergence and nature of the existing management practices, their origins and other key variables in Chinese and East Asian industrial development, will also be examined. The module explores transformations in the economic, social, political and business environments in order to evaluate changes in management practices. A comparison of various business practices and an analysis of the convergence and/or competition between various management models within China, the wider East Asian region, and global markets will also be undertaken.

Assessment

Essay from list or linked to specialism (3,500 - 4,000 words) (100%)
T1D041 Managing International Business in China
Credits





10 Credits, Level D
Module Convenor


Tian, Xiaowen
Aims

To develop students’ ability to apply theoretical frameworks and models to the analysis of practical issues of managing international business in China; To enhance students’ understanding of current business and management practices of multinational companies operating in China;  To foster students’ cultural awareness.
Summary of Content

This module analyses the basic issues of managing international business in contemporary China, including entry mode selection, alliance management, negotiation with Chinese partners, cross-cultural human resource management, cross-cultural marketing, protection of intellectual property rights, corporate finance and strategic management. These issues are discussed in light of the relevant theoretical frameworks and models of international business and management, with reference to current business and management practices of multinational companies operating in China. The context of China’s general business environment and specific international business regimes are also examined.

Assessment

Essay (3,500 - 4,000 words) (100%)
SUMMER SEMESTER:  DISSERTATION STAGE

N1D013 Corp Strat & Govern Dissertation
Credits





60 Credits, Level D
Module Convenor


Tim Bailey
Aims

Develop ability to undertake independent research in the area of corporate strategy and governance either in the context of academic research or consultancy.
Learning Objectives and Outcomes

Intellectual skills

This module develops:

· The cognitive skills of critical thinking, analysis and synthesis, including the ability to identify assumptions, evaluate statements in terms of evidence, to detect false logic or reasoning, to identify implicit values, and to define terms adequately and to generalise appropriately.

Professional practical skills

This module develops:

· The ability to conduct research into business and management issues, either individually or as part of a team, including a familiarity with a range of business data and research resources and appropriate methodologies.

Transferable (key) skills

This module develops:

· Effective oral and written communication skills in a range of traditional and electronic media.

· Effective self-management in terms of time, planning and behaviour, motivation, self-starting, individual initiative and enterprise.

· Learning to learn and developing an appetite for reflective, adaptive and collaborative learning.

· The ability to research key issues.

Assessment

20,000 Word Dissertation (100%)
N1D018 Management Dissertation
Credits





60 Credits, Level D
Module Convenor


Tim Bailey
Aims

Develop ability to undertake independent research in the area of management either in the context of further academic research or consultancy.
Learning Objectives and Outcomes

Intellectual skills

This module develops:

· The ability to undertake independent research in the area of management.

Professional practical skills

This module develops:

· The ability to conduct research into business and management issues, either individually or as part of a team, including a familiarity with a range of business data and research resources and appropriate methodologies.

Transferable (key) skills

This module develops:

· Effective self-management in terms of time, planning and behaviour, motivation, self-starting, individual initiative and enterprise.

· The ability to research key issues.

· Theories, models, frameworks, tasks and roles of marketing.

Assessment

20,000 Word Dissertation (100%)
N1D029 Insurance Studies Dissertation
Credits





60 credits, Level D
Module Convenor


Tim Bailey
Aims

Develop ability to undertake independent research in the area of insurance studies either in the context of further academic research or consultancy. Carry out independent research of either a quantiative or qualitative nature. To identify theoretical issues underlying contemporary debates.
Learning Objectives and Outcomes

Intellectual skills

This module develops:

· The cognitive skills of critical thinking, analysis and synthesis, including the ability to identify assumptions, evaluate statements in terms of evidence, to detect false logic or reasoning, to identify implicit values, and to define terms adequately and to generalise appropriately.

Professional practical skills

This module develops:

· The ability to conduct research into business and management issues, either individually or as part of a team, including a familiarity with a range of business data and research resources and appropriate methodologies.

Transferable (key) skills

This module develops:

· Effective oral and written communication skills in a range of traditional and electronic media.

· Effective self-management in terms of time, planning and behaviour, motivation, self-starting, individual initiative and enterprise.

· Learning to learn and developing an appetite for reflective, adaptive and collaborative learning.

· The ability to research key issues.

Assessment

20,000 Word Dissertation (100%)
N1D030 Risk Management Dissertation
Credits





60 Credits, Level D
Module Convenor


Tim Bailey
Aims

To develop ability to undertake independent research in the area of risk management either in the context of further academic research or consultancy. To carry out independent research of either qualitative or quantitative nature. To identify theoretical issues underlying contemporary debates.
Learning Objectives and Outcomes

Intellectual skills

This module develops:

· The cognitive skills of critical thinking, analysis and synthesis, including the ability to identify assumptions, evaluate statements in terms of evidence, to detect false logic or reasoning, to identify implicit values, and to define terms adequately and to generalise appropriately.

Professional practical skills

This module develops:

· The ability to conduct research into business and management issues, either individually or as part of a team, including a familiarity with a range of business data and research resources and appropriate methodologies.

Transferable (key) skills

This module develops:

· Effective oral and written communication skills in a range of traditional and electronic media.

· Effective self-management in terms of time, planning and behaviour, motivation, self-starting, individual initiative and enterprise.

· Learning to learn and developing an appetite for reflective, adaptive and collaborative learning.

· The ability to research key issues.

Assessment

20,000  Word Dissertation (100%)
N1D031 Finance & Investment Dissertation
Credits





60 Credits, Level D
Module Convenor


Tim Bailey
Aims

Develop ability to undertake independent research in the area of finance and investment either in the context of further academic research or consultancy.
Learning Objectives and Outcomes

Intellectual skills

This module develops:

· The cognitive skills of critical thinking, analysis and synthesis, including the ability to identify assumptions, evaluate statements in terms of evidence, to detect false logic or reasoning, to identify implicit values, and to define terms adequately and to generalise appropriately.

Professional practical skills

This module develops:

· The ability to conduct research into business and management issues, either individually or as part of a team, including a familiarity with a range of business data and research resources and appropriate methodologies.

Transferable (key) skills

This module develops:

· Effective oral and written communication skills in a range of traditional and electronic media.

· Effective self-management in terms of time, planning and behaviour, motivation, self-starting, individual initiative and enterprise.

· Learning to learn and developing an appetite for reflective, adaptive and collaborative learning.

· The ability to research key issues.

Assessment

20,000 Word Dissertation (100%)
N1D032 Marketing Dissertation
Credits





60 Credits, Level D
Module Convenor


Tim Bailey
Aims

Develop ability to undertake independent research in the area of marketing either in the context of further academic research or consultancy. To carry out independent research of either qualitative or quantitative nature. To identify theoretical issues underlying contemporary debates.
Learning Objectives and Outcomes

Intellectual skills

This module develops:

· The cognitive skills of critical thinking, analysis and synthesis, including the ability to identify assumptions, evaluate statements in terms of evidence, to detect false logic or reasoning, to identify implicit values, and to define terms adequately and to generalise appropriately.

Professional practical skills

This module develops:

· The ability to conduct research into business and management issues, either individually or as part of a team, including a familiarity with a range of business data and research resources and appropriate methodologies.

Transferable (key) skills

This module develops:

· Effective oral and written communication skills in a range of traditional and electronic media.

· Effective self-management in terms of time, planning and behaviour, motivation, self-starting, individual initiative and enterprise.

· Learning to learn and developing an appetite for reflective, adaptive and collaborative learning.

· The ability to research key issues.

Assessment

20,000 Word Dissertation (100%)
N1D057 Tourism Dissertation (MSc)
Credits





60 Credits, Level D
Module Convenor


Thea Sinclair
Aims

To develop in depth knowledge in a particular area relevant to the marketing and management of tourism activities and to enhance research skills
Learning Objectives and Outcomes

Knowledge and understanding

This module develops a knowledge and understanding of:

· The development and operation of markets for resources, goods and services.

· A range of contemporary and pervasive issues which may change over time.

Intellectual skills

This module develops:

· The cognitive skills of critical thinking, analysis and synthesis, including the ability to identify assumptions, evaluate statements in terms of evidence, to detect false logic or reasoning, to identify implicit values, and to define terms adequately and to generalise appropriately.

· Effective qualitative problem solving and decision making skills.

· Effective quantitative problem solving and decision making skills.

· The ability to create, evaluate and access a range of options, together with the capacity to apply ideas and knowledge to a range of business and other situations.

· Understanding of the link between theoretical and empirical work.

· The ability to research both country and case-study material.

Professional practical skills

This module develops:

· Numeracy and quantitative skills including data analysis, interpretation and extrapolation.

· The ability to apply business models to business problems and phenomena.

· The ability to conduct research into business and management issues, either individually or as part of a team, including a familiarity with a range of business data and research resources and appropriate methodologies.

Transferable (key) skills

This module develops:

· Effective oral and written communication skills in a range of traditional and electronic media.

· The ability to research key issues.

· The ability to combine theoretical and empirical analysis.
Summary of Content

Independent research on a subject of the candidates own choice that falls within the area of tourism management and marketing.

Assessment

20,000 Word Dissertation (100%)
N1D068 Corporate Social Responsibility Dissertation
Credits





60 Credits, Level D
Module Convenor


Wendy Chapple
Aims

Develop ability to undertake independent research in the area of Corporate Social Responsibility either in the context academic research or consultancy.
Learning Objectives and Outcomes

Knowledge and understanding

This module develops a knowledge and understanding of:

· Theories, models, frameworks, tasks and roles of management.

· The development of appropriate business policies and strategies to meet stakeholder needs within a changing environment.

· The development of understanding of the role of CSR policies and/or business ethics in the modern corporation.

Intellectual skills

This module develops:

· The ability to undertake independent research in the area of management and CSR.

Professional practical skills

This module develops:

· Self awareness, openness and sensitivity to diversity in terms of people, cultures, business and management issues.

· The ability to conduct research into business and management issues, either individually or as part of a team, including a familiarity with a range of business data and research resources and appropriate methodologies.

Transferable (key) skills

This module develops:

· Effective oral and written communication skills in a range of traditional and electronic media.

· Effective self-management in terms of time, planning and behaviour, motivation, self-starting, individual initiative and enterprise.

· The ability to research key issues.

· Theories, models, frameworks, tasks and roles of CSR and/or business ethics.
Summary of Content

Dissertation on a corporate social responsibility topic selected by the candidate, in consultation with the Course Director and a member of staff designated as dissertation supervisor.

Assessment

20,000 Word Dissertation (100%)
Elective modules: Frequently Asked Questions.

Q.
What happens if I want to choose an elective module that is outside of the selection for my Masters degree?

Students are expected to choose their elective modules from within the selection shown as part of their degree.  In very exceptional cases it may be possible to choose no more than one module from another Postgraduate degree, subject to any pre-requisite background required and spaces being available on the module. The module must be of an equivalent standard to the one that they are substituting, in both level that is appropriate to the course that they are undertaking, and number of credits attained.

Students would be expected to make a case for wishing to do so, to be submitted to the Postgraduate Officer, and is subject to approval from their Course Director, Director of Postgraduate Programmes, and if outside of the Business School, the host school.

Q. 
I have submitted by module selection by the Business School deadline.  I’ve now taken my exams, and upon reflection, I want to change one of my modules.  Can I do this?

All students will asked to choose their Semester Two elective module before the end of the first term.  Module Option talks will be supplied in November to assist you with making this decision.  We hope that at this stage students will seriously consider which elective modules that they wish to study in Semester Two, and that this will be the choice that they will remain with.

However, University does allow for the following two week ‘change of mind’ periods.

· Autumn Semester – the two weeks immediately following University Registration (i.e first 2 weeks of teaching). Students are able to change any (autumn, spring or full-year) optional modules. (This will only apply to MA Corporate Social Responsibility, as other courses will have core or ‘set’ modules that they are required to undertake in Semester One)

· Spring Semester – the first two weeks of the spring semester. At this point, students can change only spring semester optional modules. 

During these periods, students are able to change their module choices by completing / amending their Module Entry Form (autumn) / Module Confirmation Form (spring), which must be signed off by both the module convenor for the module that they are leaving, and the one that they wish to join.  Any modules that are not on the selection for your Masters degree must follow the procedure outlined above.   Students are not permitted to register for additional modules in order to compensate for a perceived poor performance in previous modules.

Q.  
Can I change my module choice after the two week ‘Change of Mind’ period?
After these ‘change of mind’ periods, a change to a module registration will only be accepted in exceptional circumstances and where the choice is formally approved, i.e. approval from the School offering the module and from the student’s home School on the Module Entry – Exceptional Amendment Form. All Business students would need to seek approval and receive confirmation in writing from the Director of Postgraduate Programmes and therefore the registration process for the new module (and de-registration for the old one) must be fully complete before they start attending another lecture.  

The University’s Quality Manual states:

‘It is the student’s responsibility to ensure that any changes in Module choice are notified to their School / Department immediately, as the University reserves the right to give marks only for Modules that the student is formally enrolled for. In these cases, a mark of zero may be awarded for the module a student is enrolled on, even though they have actually studied and successfully completed another module, on which they are not registered’. 
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