2014 SCHOOL CAMPAIGN PRESENTATION SCRIPT

United Way. . . Real People-Real Results
I.
WELCOME AND INTRODUCTION

Introduce yourself and thank the group for their time and past support and Campaign Coordinator for his/her support (if appropriate).  Explain that you are a Loaned Executive (mention your company affiliation) for the 2014 UW Campaign.  PRESENT CERTIFICATE OF APPRECIATION
II.
PLAY VIDEO – SHARE THE THEME- ‘United Way…Real People-Real Results
Tell them that you would like to start off by showing the 2014 Campaign Video, which spotlights many, but NOT all of the United Way’s Agencies.  Mention that all of the participants are local residents who have been helped by United Way Agencies in the Okaloosa/Walton County areas and/or a donor to the United Way. (there are no actors).  Give a special thank you to Cox Media for producing the 2014 Campaign video.  

III.
AGENCY SPEAKER/TESTIMONIALS (if available)

If you have an agency representative or someone who has been helped by an agency with you, let them speak at this time to the audience.  This should be a brief presentation – only3-5 minutes.  If a speaker is not available, highlight the presence of United Way in the community, using the “United Way Agencies Fact Sheet” and/or discuss your experiences on the Agency Tour.

IV.
PASS OUT BROCHURES AND PLEDGE CARDS

Cover the following points in the brochure:  Share the Theme:  “United Way…Real People-Real Results.”  Review your gift can really make a difference; who decides where their money goes; the graph explaining how the money is spent throughout the community; the names of the Board of Directors.   (Encourage them to look for individuals that they may know or point out members that you know are employed at that business).  Have them open the brochure and cover the UW agency names, descriptions, and phone numbers.  Great for future reference.  Review “YOU CAN HELP!” in brochure. Encourage unrestricted donation.


Give basic instructions on how to complete the pledge card.  Discuss the convenience of Payroll Deduction and review other giving options (one time cash contributions, credit cards, or monthly billing).  Make sure teachers understand that payroll deductions will begin with their August 2014 paycheck. New donor, complete and sign the pledge card and return to the United Way to School Campaign Coordinator.  If you make any changes on roll-over pledge card please return to the United Way for processing prior to forwarding to School Payroll Department (or School Campaign Coordinator) in the enclosed envelope.
V.
ASK FOR THE PLEDGE

Recognition levels for the Red Feather Society.  Make sure that the audience understands they need to check the appropriate box if they do not want to receive recognition for their gift.  Encourage contributors to turn in pledge cards (white & yellow) to school coordinator as they leave.  If you are going to be picking up pledge cards at a later date, make sure that the audience knows who (within the school) will be collecting their cards and announce the deadline for their school’s campaign.

VI. 
ANSWER QUESTIONS FROM THE AUDIENCE

When a question is asked, reply by saying “That’s a good question!”  And then give the answer or say, “I do not have an answer to that question right now, but I will call the United Way today and get you the answer by this afternoon.”  END WITH A BIG “THANK YOU”
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2014 SCHOOL CAMPAIGN PRESENTATION SCRIPT - OUTLINE

United Way. . . Real People-Real Results
I. WELCOME AND INTRODUCTION   

Introduce yourself and thank the group for their time & support. Present certificate to CEO/Manager.
II. PLAY VIDEO  

Participants are local (not actors). Thank Cox Media for their time and support in producing the 2014 video.
III. AGENCY SPEAKER/TESTIMONIALS 
3-5 min.

IV. PASS OUT BROCHURES AND PLEDGE CARDS 

Review brochure information and share theme.  Explain that THEY choose where their gift will go.

              (1)  Encourage undesignated donations- Fund Dist. Committee

              (2)  They may designate to United Way Agencies or ANY 501(c)3

Payroll deductions will begin in their August 2014 paycheck.  New donors complete pledge form, sign and return to the School Campaign Coordinator.  Changes on the (red) rollover pledge cards must be turned into the School Campaign Coordinator.

V. ASK FOR THE PLEDGE  

Share about recognition levels for Red Feather Society.  Encourage turning in pledge cards to coordinators before leaving the meeting.  

VI. ANSWER QUESTIONS

…from the audience.  End with a big “THANK YOU”


