Practice and Review for Lo205

Write your own question:

1. 

Ch. 1 Framework for e-commerce: 

1. What economic attributes are common to e-businesses in the new Networked-economy? 

Ch. 2 Web and Internet Technology: 

1. Explain how the following features of the Internet are important in the adoption of the Internet as a shared medium in e-commerce.

· Unique identification of each computer on the network

· Human friendly addressing

· Packet switching

· Routers

· Reliability

· Standardization

Ch. 3 Doing Business on the Internet:

1. What challenges do e-commerce stores face when processing payments?

2. What three areas should merchants consider when thinking about credit card security?
Ch 4.  Framing Market Opportunity:
1. What are the four general categories of "trapped value" opportunities?

2. What are the five general categories of "new to the world" value opportunities?

3. What questions should you seek to answer when determining the customer

decision process?

4. Why is it important to segment the market?

5. What questions should you ask when trying to segment a market?

6. What are the characteristics of actionable market segmentation?

7. What are the characteristics of meaningful market segmentation?

8. What are the four major characteristics to take into account when assessing the

character and magnitude of a business opportunity?

Ch. 5: Business Models:
1. What are the three key themes that should be articulated in a business model's

value proposition?

2. Discuss the three major steps associated with an online company developing an

online offering.

3. What is a resource system? What are the four primary steps associated with

creating a resource system?

4. What are the four major types of revenue models for e-commerce firms?

5. What are the ten major online shareholder value models specified in Chapter 5?

Ch. 6: Customer Interface:

1. What are the three Context Archetypes?

Ch. 7: Branding: 

1. What is a brand and how important is it to have a strong online brand?

Ch. 8: Implementation:

1. Why are implementation mistakes likely to be punished more severely in the

online world?

2. How is a company's value proposition expressed through its delivery system?

3. What are some problems with B2B and B2C supply chains in the online environment?

Ch 9: Metrics:

1. What are the components of the Performance Dashboard? How do they relate

to the business strategy framework?

Ch 10: B2B Grows Up
1. What three technology components are necessary to operate an online

marketplace? Why are they important?

Ch. 11 Collaborative Commerce

Ch. 12 Startup Business Development: Human and Financial Capital

1. How is the startup phase different from later stages of business development?
2. Why is it so difficult for a new company to receive funding; what can a company do to increase their chances of being funded?
Ch. 13 Working with Funders
Ch. 14 Media Transformation

1. How are the economics of the traditional media industries changing? These industries are
· printed materials (books, newspapers, magazines)

· television (broadcast and cable)

· radio 

· movies (films)

· entertainment (videos, DVDs, CDs, video games, mp3s)

Ch. 15 Future of Media Usage

1. Do satellite communications offer a serious challenge to DSL and Cable high-speed

connections?

2. Compare (pros and cons) DSL and cable high-speed connections.

3. What drives the overall value of the PC and how will this help position it as the

hub of the “digital lifestyle”?

Ch. 16: Public Policy Regulation
1. What are the benefits and disadvantages of defining Internet Tax laws?

Ch. 17: Internet and Society

1. Give examples of some services of online Government under the categories of G2C, G2B, G2G, and G2E. Why is it important for municipal governments to go online? 
