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	Title of study programme
	Business Economics and Finance

	Educational-scientific / educational-art field
	Social sciences- humanities

	Scientific, professional or artistic field
	Economic sciences

	Type and Level of Studies
	Undergraduate Academic Studies; First Cycle

	Modules
	

	Study load (ECTS)
	240

	Study length
	Four years

	Title
	Bachelor of Economics

	Number of students
	150

	Language of study programme
	Serbian and English

	Web
	www.fimek.edu.rs


	 Structure of study programme

	The title of the study programme of basic academic studies is "Business Economics and Finance". The degree that the student acquires at the end of the study is a graduate economist.

       The study programme "Business Economics and Finance" is conceived in accordance with the Law on Higher Education and Standards for Accreditation. Its primary goal is to provide content and quality education, as well as training young professionals for competent business and finance business and solving specific business problems. With emphasis on providing students with fundamental knowledge in micro and macroeconomics, management and marketing, as well as highly specialized knowledge in business finance, public finance, financial markets and institutions, accounting, business-financial analysis, financial reporting, auditing and control.
The study programme "Business Economics and Finance" presents to students the various aspects and models of modern business, enabling them to understand the basic aspects of business administration and finance and their significance for the development of economy and society in general. By completing the degree programme, students become competent to perform work in the field of economics, primarily in the field of finance.
At the undergraduate level, students who have the eligibility to enrol are those who have previously completed their secondary education in the duration of four years and passed an entrance examination as stipulated by the Statute of the Faculty. Registration of candidates is done on a competitive basis. The final decision on entrance exam is brought by the University Senate, and upon the proposal of the Staff board of the Faculty.
Ranking of candidates is determined on the basis of the total number of points for success (grades) in high school and entrance exam results, all this contingent upon the number of applicants for each programme of study and in accordance with the established quotas for admission. This is again regulated by the Statute of the Faculty.
The undergraduate study programme in "Business Economics and Finance" lasts four years. Upon completion of studies, student obtains 240 ECTS. Upon completion of these studies, a student may continue on to master’s studies for a period of one year.
The curriculum consists of 24 compulsory courses and 14 electives from which students choose 7. In the first, second and third year student chooses two elective courses out of four offered, and the fourth year students choose one of two offered courses.
Elective courses are represented with 23.33 % of ECTS which is in accordance with the defined standards. Professional practice- internship for a period of 45 hours is provided in the sixth semester and carries 1 ECTS point. Internship is evaluated as a sum of 60 points for the activity during practice and 40 for the preparation of a daily work diary. At the end of the fourth year, students are required to write a final paper, which carries 7 ECTS. The final paper grade is calculated as a sum of 50 points for the thesis, 20 points for presentation and 30 points for answering questions in the form of oral exam.
The structure of the study programme is defined by 14.58 % academic and general courses, 19.17 % theoretical-methodological, 34.16 % scientific-vocational and 32.08 % vocational and applicative courses of the total points/credits of the study programme, which meets the set accreditation criteria.
All courses last one semester and are worth the appropriate number of ECTS points. Total number of ECTS credits per semester is 30, or 60 per academic year. Altogether, for four years of studies that equals 240 ECTS. The total number of active classes in each year of studies is 600 hours. Teaching classes cover approx. 50 % or more compared to the exercises or practical classes in each term.
Prerequisites or enrolment requirements for admission in certain courses are presented in the book of courses and Book of Regulations and organization of studies. Conditions for transfer from other programs of study are presented in the framework of the Regulations on the transfer of ECTS and the Regulations and organization of studies. Teaching is conducted in small groups, through mentoring and direct student - teacher contact, case studies, where the emphasis is on the development of individual student and teamwork through the development of interpersonal skills, acquisition of practical skills and use of modern technology. Teaching at the undergraduate level is done in a combination of two methods for presenting new educational content "ex cathedra" and "case" preparation as well as presentations in class, professional development projects of students in practical classes. Visiting lectures delivered by experts from the world of industry and economy significantly contribute to the quality of teaching.


	Aim of study programme

	The common goal of the study programme "Business Economics and Finance" for students at the end of the First Cycle of studies is to become young professionals with broad employment opportunities, personal and professional improvement and training , who are ready to respond to business challenges of manufacturing and service business, as well as public institutions and non-profit organizations. The main idea is to contribute to the development of industry, economy and society as a whole. The overall objective of the study programme is the transfer of knowledge and skills to students and the adoption of knowledge base and values which can improve economic performances and indicators at the household level, level of businesses, companies, governmental and non-governmental sectors. The specific objectives of the study programme "Business Economics and Finance" are the following:

To provide students with fundamental knowledge in the field of macroeconomics and microeconomics and enable them to follow and understand the global economic trends and events, as well as to adopt and apply the basic principles of the functioning of market mechanisms and processes of reproduction in the market today.

To present the modern concepts, techniques, tools and instruments, in business and public finance, and instruct students into the basic principles of financial markets and institutions, so that they are ready to perform the roles of financial managers in the foreign exchange, money and capital markets and the creation and implementation of economic policy within state institutions.

To teach students how to analyse, synthesize and evaluate key theoretical concepts and their practical applications in the fields of accounting, business and financial analysis, audit and control by which students acquire a good ground knowledge for jobs of business accountants, auditors, analysts and investment business managers.

To teach students the basics of banking, insurance and stock exchange operations and thus prepare them for future work in banks, including the central bank, brokerage firms, insurance companies, investment and pension funds etc.

To transfer to students the latest knowledge and findings in the field of marketing, management, human resource management, strategic management thus enabling them to take on a leadership role in domestic and international companies.

The specific objectives of the study programme "Business Economics and Finance" are the following: 
Provision of education and creation of a generation of young professionals with a high level of professional, theoretical and practical knowledge that can be successfully applied to modern business;

Training young professionals to apply their knowledge on specific problem- solving tasks, through simulation of business performances, workshops, specialized courses, case-study analyses, which all give students the opportunity to experience and feel the real business environments;

To teach students about the impact of globalization on business enterprises and to train them to manage risk in a turbulent environment, as well as the art of forecasting future trends in the field of business economics and finance;

To provide students with the possibility to master a foreign language of their choice and gain computer literacy which
is necessary in
the today’s business world, as well as international economic relations;

To provide students with the opportunity to continue their education, as well as scientific and professional development;

To encourage students to consistently demonstrate independence , creativity and innovation in the work to develop their entrepreneurial spirit and become agents of change in the society;

To develop in students an awareness that future economic experts need to do their jobs seriously and responsibly, approaching tasks and daily work diligently and efficiently;

To encourage students for teamwork and constantly point out to them the necessity of tolerance and respect for other people's views and opinions;

To make students become aware of the necessity of solving the problems of the wider community, the purpose of achieving equal opportunities and rights for all members of society, to teach them about socially responsible behaviour and performance for the protection of the living environment;

To teach students about the importance of achieving balance in life through education, culture, arts, sports, and the necessity of spiritual, intellectual and personal development.


	 Objectives of study programme

	The common goal of the study programme "Business Economics and Finance" for students at the end of the First Cycle of studies is to become young professionals with broad employment opportunities, personal and professional improvement and training , who are ready to respond to business challenges of manufacturing and service business, as well as public institutions and non-profit organizations. The main idea is to contribute to the development of industry, economy and society as a whole. The overall objective of the study programme is the transfer of knowledge and skills to students and the adoption of knowledge base and values which can improve economic performances and indicators at the household level, level of businesses, companies, governmental and non-governmental sectors. The specific objectives of the study programme "Business Economics and Finance" are the following:

· To provide students with fundamental knowledge in the field of macroeconomics and microeconomics and enable them to follow and understand the global economic trends and events, as well as to adopt and apply the basic principles of the functioning of market mechanisms and processes of reproduction in the market today.

· To present the modern concepts, techniques, tools and instruments, business and public finance, and instruct students into the basic principles of financial markets and institutions, so that they are ready to perform the roles of financial managers in the foreign exchange, money and capital markets and the creation and implementation of economic policy within state institutions.

· To teach students how to analyse, synthesize and evaluate key theoretical concepts and their practical applications in the fields of accounting, business and financial analysis, theory and politics of balance sheet, audit and control by which students acquire a good ground knowledge for jobs of business accountants, auditors, analysts and investment business managers.

· To teach students the basics of banking, insurance and stock exchange operations and thus prepare them for future work in banks, including the central bank, brokerage firms, insurance companies, investment and pension funds etc.

· To transfer to students the latest knowledge and findings in the field of marketing, management, human resource management, strategic management thus enabling them to take on a leadership role in domestic and international companies.

The specific objectives of the study programme "Business Economics and Finance" are the following: • Provision of education and creation of a generation of young professionals with a high level of professional, theoretical and practical knowledge that can be successfully applied to modern business;

· Training young professionals to apply their knowledge on specific problem- solving tasks, through simulation of business performances, workshops, specialized courses, case-study analyses, which all give students the opportunity to experience and feel the real business environments;

· To teach students about the impact of globalization on business enterprises and to train them to manage risk in a turbulent environment, as well as the art of forecasting future trends in the field of business economics and finance;

· To provide students with the possibility to master a foreign language of their choice and gain computer literacy which
is
necessary
in
the
today’s
business
world,
as
well as
international
economic relations;

· To provide students with the opportunity to continue their education, as well as scientific and professional development;

· To encourage students to consistently demonstrate independence , creativity and innovation in the work to develop their entrepreneurial spirit and become agents of change in the society;

· To develop in students an awareness that future economic experts need to do their jobs seriously and responsibly, approaching tasks and daily work diligently and efficiently;

· To encourage students for teamwork and constantly point out to them the necessity of tolerance and respect for other people's views and opinions;

· To make students become aware of the necessity of solving the problems of the wider community, the purpose of achieving equal opportunities and rights for all members of society, to teach them about socially responsible behaviour and performance for the protection of the living environment;

· To teach students about the importance of achieving balance in life through education, culture, arts, sports, and the necessity of spiritual, intellectual and personal development.


	Competencies 

	Upon completion of the undergraduate study programme "Business Economics and Finance", students acquire the following general skills and competencies:

· They know how to collect relevant data, give their descriptions, analyse problems using a method of abstraction and concretization in order to understand them, they are capable of reasoning and making judgments on the basis of methods of induction and deduction, and know how to use the empirically observed trends and predict the development of the situation with possible consequences;

· They have learnt how to conduct research on a small scale where they can apply the knowledge they have acquired,
select
the
appropriate
research
methods
and procedures
and
solve
practical problems;

· Students are able to make a review of existing scientific and professional attitudes, recognize contradictions in contemporary theory and practice and find countless arguments for different standpoints, they are capable of using literature with a critical approach in thinking and reasoning, wishing to innovate and improve the existing science and practice;

· Student are able to solve practical problems through the application of appropriate knowledge and skills for employment purposes or further professional development;

· Students are able to communicate with members of the community of narrow and broader research and professional profile at the national and international level, using one or more foreign languages and with the active use of modern communication – information systems;

· Students are capable of forming their own attitudes, values and beliefs, using examples of good business practice, while developing a professional approach to work and acknowledging professional ethics by which students become modern intellectuals who will continuously strive to contribute to the overall improvement of economy and society as a whole.

· Students have developed team spirit and collegiality at work, while making decisions and solving business problems together.

Mastering the study programme "Business Economics and Finance", students acquire the following subject- specific competencies:

· They acquire the basic knowledge and understanding of the key postulates of micro and macroeconomic concepts and principles of functioning of modern markets and economic trends;

· They are capable of applying the acquired theoretical and practical knowledge in the fields of economics, management, finance and are familiar with the application of scientific methods and procedures on solving specific and current economic issues and challenges that they face on a daily basis in both national and multinational corporations, as well as small and medium-sized enterprises;

· Students work on continuous development of their skills in project management and investments, financial analysis, auditing and control, monitoring the flows and trends in the stock market. Furthermore, they are able to generate a rapid response in managing securities, have ample confidence in management decision-making, possess the skills of communication and negotiation, computer literacy, knowledge of foreign languages needed in order to follow modern economic developments and participate in international business relations;

· Students have adopted the multidisciplinary approach to solving specific business and financial problems, integrating knowledge in their areas of expertise with knowledge from various other fields. They are acquainted with the broader context of economic problems, taking into account the organizational, social and legal relations;

· Students are taught to continuously search for new knowledge, research and development in the science and practice, getting inspiration from Compulsory readings the recommended literature, through regular attendance and participation in classes.

· Students are capable of broad and extensive use of information and communication technologies (computers, software applications and computer networks) for finding, creating, storing and exchanging information and knowledge in the field of economics and finance.


	Curriculum 

	The curriculum of Undergraduate Academic Studies in Business Economics and Finance is designed to satisfy and meet the set and defined goals and responsibilities. The curriculum consists of 24 compulsory courses and 14 electives from which students choose 7. In the first, second and third year student chooses two elective courses out of four offered, and the fourth year students choose one of two offered courses.

Elective courses are represented with 23.33 % of ECTS which is in accordance with the defined standards. Professional practice- internship for a period of 45 hours is provided in the sixth semester and carries 1 ECTS point. Internship is evaluated as a sum of 60 points for the activity during practice and 40 for the preparation of a daily work diary. At the end of the fourth year, students are required to write a final paper, which carries 7 ECTS. The final paper grade is calculated as a sum of 50 points for the thesis, 20 points for presentation and 30 points for answering questions in the form of oral exam.

The structure of the study programme is defined by 14.58 % academic and general courses, 19.17 % theoretical-methodological, 34.16 % scientific-vocational and 32.08 % vocational and applicative courses of the total points/credits of the study programme, which meets the set accreditation criteria.

All courses last one semester and are worth the appropriate number of ECTS points. Total number of ECTS credits per semester is 30, or 60 per academic year. Altogether, for four years of studies that equals 240 ECTS. The total number of active classes in each year of studies is 600 hours. Teaching classes cover approx. 50 % or more compared to the exercises or practical classes in each term.

The curriculum is outlined in the form of a list of Compulsory and elective courses, with weekly teaching hours of active teaching (lectures and exercises) , credit value of each course is expressed in ECTS, and a description of each course- containing the name of the course, number of ECTS credits, name of teacher, the goal of the course, expected outcomes, skills and competencies, prerequisites, course content, reading materials, teaching methods, as well as methods of assessment and evaluation.

The curriculum is aligned with the European standards in terms of admission requirements, duration of study, and the conditions of passing to the next year and modes of study.


	Admission

	The number of students enrolled in this study programme is determined based on the available spatial and personnel capabilities of the Faculty of Economics and Engineering Management. The total number of students at the institution is 1759; the institution has a space of 4547.78m2. The number of students in this study programme is 150 * 4 = 600, and the space available for this study programme is the total area of ​​the Institution of 4547.78 m2. What indicates that the number of students enrolled in accordance with spatial capabilities. Total average load Teacher: at the entire institution is 5.68, and the associate is 7.65. At the study programme, the average load is Teacher: is 1.56, and the associate is 6.11, the percentage of teachers attending teaching is 80%. So the number of students is consistent with the possibility of loading Teacher: and associates.

       The type of knowledge, preferences and skills that are checked at enrolment correspond to the nature of the study programme. Candidates who are enrolled are admitted to the entrance examination. The registration of the candidate is done on the basis of a competition for enrolment in the first year of basic academic studies. The decision to call a competition is made by the Senate of the University, and on the proposal of the Teaching-Scientific Council of the Faculty.

      The right to compete and enrol in first-level studies, the basic academic studies of this study programme, are persons with a completed four-year secondary school. The ranking of the candidates according to the competition is determined based on the number of points that the candidate earns on the basis of success in secondary school (maximum 40) and the number of points that the candidate earns on the basis of success in the entrance examination (maximum 60). The candidate must earn at least 50 points in order to qualify for a ranking. The right to enrol in the study programme is earned by candidates from a unique (final) ranking - lists ranging from 1 to 150th place.


	Student evaluation and progress

	Every single course in the programme is worth a certain number of ECTS credits which student earns after successfully passing the exam.  The number of ECTS credits is established on the basis of total student workload in mastering certain course and achieving defined learning outcomes. Students’ success in mastering certain courses is monitored continuously throughout the teaching process and it is expressed by points. Maximum number of points that a student can achieve in a course is 100. Student gains points through classwork, fulfilling pre-exam requirements and taking exams. Minimum number of points that a student can achieve by fulfilling pre-exam requirements is 30 and maximum 70. 
Each course from the study programme has a clear and published way of acquiring points in the Registry of courses on the website of the Institution. The means of acquiring points in class include the number of points that a student gains based on every individual type of activity in the course of teaching or by fulfilling pre-exam requirements and passing the exam, all according to the quality of the knowledge and skills that the student gained. The overall success of the student in the course is expressed through points and grades in the following way:

0-54
grade 5
(fail)
55-64
grade 6
(sufficient)
65-74
grade 7
(satisfactory)
75-84
grade 8
(good)
85-94
grade 9
(very good)
95-100
grade 10
(exceptional)
It is considered that the student has mastered the study programme if he has passed all the exams stipulated by the study programme, completed the professional practice, wrote and defended his thesis and obtained 240 ECTS points.


	List of courses

	1. Microeconomics

2. Business Mathematics

3. Commercial law

4. Financial accounting

5. Business statistics

6. Management

7. English language - general part

8. German language - general part

9. French language - general part

10. Sociology

11. Macroeconomics

12. Basics of information systems

13. Marketing

14. Management accounting

15. Financial Markets and Institutions

16. Banking

17. Business English

18. Business German

19. Business French

20. Business communications

21. Banking and payment transactions

22. Insurance

23. Entrepreneurship

24. Business - financial analysis

25. Business finance

26. Human Resources Management

27. Stock exchanges and stock exchange operations

28. Business ethics

29. Marketing research

30. Consumers Behaviour  

31. Strategic management

32. Investment management

33. Theory and policy of financial statements
34. Public finance

35. Business information systems

36. Audit and control

37. International Finance

38. Marketing in Service Industry
39. Specification of professional practice

40. Final work


Programme Outline

	No.
	Course Title
	Module
	S
	Status
	Active training classes
	ECTS

	
	
	
	
	
	L
	P
	AC
	SR
	

	FIRST YEAR

	1.
	Microeconomics
	
	I
	C
	3
	2
	-
	-
	8

	2.
	Business Mathematics
	
	I
	C
	3
	2
	-
	-
	8

	3.
	Economic Law
	
	I
	C
	2
	3
	-
	-
	6

	4.
	Financial Accounting
	
	I
	C
	3
	2
	-
	-
	8

	5.
	Business Statistics
	
	II
	C
	3
	2
	-
	-
	8

	6.
	Management
	
	II
	C
	3
	2
	-
	-
	8

	7.
	Elective course 1
	
	II
	E
	2
	3
	-
	-
	7

	8.
	Elective course 2
	
	II
	E
	2
	3
	-
	-
	7

	
	Student chooses two courses from the list:

* English language - general course

* German Language - general course

* French Language - general course

* Sociology

* Business Communication
	
	
	
	
	
	
	
	

	Total hours of active teaching in the year of study = 21 + 19 = 40
	60

	
SECOND YEAR

	1.
	Macroeconomics
	
	III
	C
	3
	2
	-
	-
	8

	2.
	Basics of Information Systems
	
	III
	C
	2
	3
	-
	-
	7

	3.
	Marketing
	
	III
	C
	2
	3
	-
	-
	7

	4.
	Managerial Accounting
	
	III
	C
	3
	2
	-
	-
	8

	5.
	Financial Markets and Institutions
	
	IV
	C
	3
	2
	-
	-
	8

	6.
	Banking
	
	IV
	C
	3
	2
	-
	-
	8

	7.
	Elective course 3
	
	IV
	E
	2
	3
	-
	-
	7

	8.
	Elective course 4
	
	IV
	E
	2
	3
	-
	-
	7

	
	Student chooses two courses from the list:

*English for Business Purposes

*German for Business Purposes

*French for Business Purposes
	
	
	
	
	
	
	
	

	Total hours of active teaching in the year of study = 20 + 20 = 40
	60

	
THIRD YEAR

	1.
	Banking and Payment Transactions
	
	V
	C
	2
	3
	-
	-
	7

	2.
	Insurance
	
	V
	C
	2
	3
	-
	-
	7

	3.
	Entrepreneurship
	
	V
	C
	3
	2
	-
	-
	8

	4.
	Business and Financial Analysis
	
	V
	C
	3
	2
	-
	-
	8

	5.
	Business finance
	
	VI
	C
	3
	2
	-
	-
	8

	6.
	Human Resources Management
	
	VI
	C
	3
	2
	-
	-
	7

	7.
	Elective course 5*
	
	VI
	E
	2
	3
	-
	-
	7

	8.
	Elective course 6*
	
	VI
	E
	2
	3
	-
	-
	7

	
	*Student chooses two courses from the list:

1. Stock exchanges and stock exchange operations

2. Business Ethics

3. Marketing Research

4. Consumers Behaviour  
	
	
	
	
	
	
	
	

	
	Professional practice
	
	45
	1

	
Total hours of active teaching in the year of study = 20 + 20 = 40

	60

	FOURTH YEAR

	1.
	Strategic Management
	
	VII
	C
	3
	2
	-
	-
	8

	2.
	Investment Management
	
	VII
	C
	2
	3
	-
	-
	7

	3.
	Theory and policy of financial statements
	
	VII
	C
	2
	3
	-
	-
	7

	4.
	Public Finance
	
	VII
	C
	3
	2
	-
	-
	8

	5.
	Business Information Systems
	
	VIII
	C
	3
	4
	-
	-
	8

	6.
	Auditing and Control
	
	VIII
	C
	4
	3
	-
	-
	8

	7.
	Elective course 7
	
	VIII
	E
	3
	3
	-
	-
	7

	
	* Student selects one subject from two

1. International Finance

2. Marketing in Service Industry
	
	
	
	
	
	
	
	

	8.
	Final paper
	
	VIII
	E
	
	
	
	
	7

	Total hours of active teaching in the year of study = 20 + 20 = 40
	60

	
	Total =81 
	Total

=79
	Total

=0
	
	

	Total hours of active teaching in all years of study = 40h x 15 weeks = 600

600h x 4 = 2400
	

	Total ESPB points
	240


Course details 
	No.
	Course Title

	1. 
	Microeconomics

	2. 
	Business Mathematics

	3. 
	Economic Law

	4. 
	Financial Accounting

	5. 
	Business Statistics

	6. 
	Management

	7. 
	English language - general course

	8. 
	German language- general part

	9. 
	French language- general course

	10. 
	Sociology

	11. 
	Macroeconomics

	12. 
	Basics of Information Systems

	13. 
	Marketing

	14. 
	Managerial Accounting

	15. 
	Financial Markets and Institutions

	16. 
	Banking

	17. 
	Business English- English for Business Purposes

	18. 
	German for Business Purposes

	19. 
	French for Business Purposes

	20. 
	Business Communication

	21. 
	Banking and payment transactions

	22. 
	Insurance

	23. 
	Entrepreneurship

	24. 
	Business and financial analysis

	25. 
	Business Finance

	26. 
	Human Resources Management

	27. 
	Stock exchanges and stock exchange operations

	28. 
	Business Ethics

	29. 
	Marketing Research

	30. 
	Consumers Behaviour  

	31. 
	Strategic Management

	32. 
	Investment Management

	33. 
	Theory and policy of financial statements

	34. 
	Public Finance

	35. 
	Business Information Systems

	36. 
	Auditing and Control

	37. 
	International Finance

	38. 
	Marketing in Service Industry

	39. 
	Specification of professional practice

	40. 
	Final paper


	Study programme:  Business Economics and Finance

	Type and Level of Studies: Undergraduate Academic Studies; First Cycle 

	Course title: Microeconomics

	Teachers: Dragomir R. Đorđević
	Аssociates in teaching:

	Course status: Compulsory

	Number of ECTS: 8

	Requirements: Enrolment

	Course objectives:
This course aims at enabling students to acquire the basic knowledge about the rational behaviour of producers and consumers in the market, as well as the functioning of the market mechanisms. The programme covers the most important economic interpretations of the theory of production costs, supply and demand, as well as partial and general equilibrium and the role of price in it.

	Course outcomes:
After passing the exam, students will be able to:
-Perform economic interpretations of the theory of production costs, supply and demand, as well as partial and general equilibrium;
-Demonstrate the basic knowledge about the instruments of microeconomic analysis;
-Learn about the rational behaviour of producers and consumers in the market, as well as the functioning of the market mechanism;
-Student are able to independently detect problems, propose objectives and priorities relating to economic arguments on the basis of the adopted concepts and theories of microeconomics;
-Students will develop the ability to critically examine the essence of the functioning of the market mechanism and the principle of reproduction necessary to analyse and solve problems in the field of economic relations

	Contents of the course:
Theoretical teaching:
Markets and prices (Markets and state in modern economy, Microeconomics as a science and teaching discipline), Production theory (Production function, Production by one variable factor (operation), Production in conditions of using two variable inputs, Company balance - The source of the optimal combination of production factors ), Costs (Measuring Costs Ratio of Short and Long Term Curve of Total Costs Long-Term Average and Border Costs, Long-Term and Short-Term Average Costs, Volume Economics, Economy Width, Revenue, forms, and graphical representation of profits) Theory of demand (input-output analysis and consumption) (analysis of family budgets), demand function and curve, utility of goods as the basis of demand for them, the notion of marginal benefits , Customization indifference curves, Budget line, Optimization of consumer's choice, Price paradoxes, Elasticity of demand and its modalities,) Optimization of business operations in conditions of competition (The concept of complete competition, Short-term equilibrium Long-term equilibrium, Dynamic changes and the balance of industry (branches), Competitiveness of the competitor market) Optimization of business operations in conditions of monopolistic market constraints Initiatives for the formation of monopolies, and maximization of profit and the essence of monopoly prices) Oligopoly and monopoly Competition (Oligopoly - duopoly, Duopolies, Monopolistic competition) Specificity of the restricted competition market and the method of their analysis, Market factors of production, General economic equilibrium (Introduction to General Balance Analysis, General Balance of Exchange, General Balance of Production, General Balance of Production and Exchange, Advantage of Free Market), Economy of Welfare, State Interventionism.

Practical classes: 
Exercises Case studies, problem solving, and discussion.

	Literature:
Basic:

1. Đorđević, D., Mikroekonomija - savremeni pristup, Privredna akademija, Novi Sad, 2006.

Additional:

2. Samuelson, A. P, Nordhaus D. W., Economics, XV edition, MATE, Zagreb, 2000.

3. Mankiw G., Principles of Economics, Horcourt College Publisher, Orlando, 2001.

4. Varijan, R. H., Moderna mikroekonomija, V izdanje, Ekonomski fakultet, Beograd, 2003.

	Number of active classes:
	Other classes 

	Lectures:
3x15 = 45
	Practice:
2x15 = 30
	AC:
	SR:
	

	Methods of teaching:
Lectures-auditory, interactive Exercises- case studies, task making, discussion

	Knowledge assessment (maximum number of points 100):

	Pre-exam obligations
	Points
	Final exam
	Points

	Activity during lectures
	10
	Written exam
	

	Activity during practical classes
	20
	Oral exam
	30

	Test I and II
	40 (20+20)
	
	

	Seminar paper
	
	
	


	Study programme:  Business Economics and Finance

	Type and Level of Studies: Undergraduate Academic Studies; First Cycle 

	Course title: Business Mathematics

	Teachers:  Borivoj I. Subotić and Dragiša D. Žunić
	Аssociates in teaching:

	Course status: Compulsory

	Number of ECTS: 8

	Requirements: Enrolment

	Course objectives: 

Introducing students to the basic concepts of linear algebra, functional analysis, differential and integral calculus, with suitable applications in finance and economics. The second half of the semester is devoted to financial mathematics. Studying the application of percentage, then the simple and compound interest calculated on consumer loans and periodic payments. Finally, students are introduced to the actuarial mathematics by which to solve computational problems of insurance.

	Course outcomes:

After passing the exam, students will be able to:
Defines the basic concepts of business mathematics, illustrating their mathematical interpretation, and solve typical problems that arise in practice. Then, define and explain the basic concepts and more complex business math concepts and solve problems that are typical in this area. They will also be able to present the mathematical interpretation of the concepts of business mathematics, demonstrate understanding through their application to concrete- more or less standard problems. Furthermore, they will also be able to compare and choose the appropriate method for solving specific problems in each sub-area, with the possibility of mathematical presentation of basic theoretical concepts. Finally, based on the achieved quantitative skills- students will be able to evaluate and develop an intuitive solution of non-standard problems that arise in business mathematics, with the ability to connect theoretical concepts with concrete problems.

	Contents of the course:

Theoretical classes:
Elements of linear algebra - matrices, determinants and systems of linear equations.

Functions - definition, basic concepts, classifications, and basic features that are taken into account when analysing real functions; Differential Calculus - Geometrical interpretation of the first derivative, spread sheet and performance of complex functions, the application of the calculus in the economy; Integral Calculus - definite and indefinite integral. After introducing the basic concepts we deal with tabular integrals, and study the basic methods of integration. For a particular integral, we emphasize the geometrical interpretation. Application in economics: definite and indefinite integrals; Functions in economics - the application of mathematical principles to describe the connection between economic sizes: demand, supply, income, expenses and total profits. Calculation of interval production with which we gain profits, and the volume of production for which we can achieve the maximum profit; Financial Mathematics - percentage calculation, a simple interest calculation, consumer loans, compound interest calculation, interim payments; Actuarial Mathematics  insurance of one person, calculation of tariffs in life insurance, determination of tariffs for insurance of capital. Applying laws of probability and law of large numbers in predicting insured events.

Practical classes: 
Problem-solving activities with analysis of results, result analysis from case studies, practicing theoretical and practical exam questions.

	Literature:  

Basic: 
1. S. Likavec, D. Žunić i B. Carić, Poslovna matematika, FIMEK, Novi Sad, 2008 
2. Lj. Gajić, D. Herceg i N. Krejić, Elementi poslovne matematike, PMF, Novi Sad, 2001 
3. M. Ivović, Finansijska matematika u inflacionim i neinflacionim Course requirementima, EKOF Belgrade, 2000 

Additional: 
1. J. Stewart, Calculus: Early Transcendentals (6th ed.), Brooks Cole, 2007 G. Deligiannidis: Actuarial science (lect. notes BS4A) Dep. of Statistics, Univ. of Oxford, 2012 [available online] 
2. S. Focardi and F. Fabozzi, Financial Modeling and Investment Management, John Wiley & Sons, 2004 

	Number of active classes:
	Other classes

	Lectures:

3x15 = 45
	Practice:

2x15 = 30
	AC:
	SR:
	

	Methods of teaching:

Lectures ex cathedra, practical classes; analysis of case studies, active participation of students

	Knowledge assessment (maximum number of points 100):

	Pre-exam obligations
	Points
	Final exam
	Points

	Activity during lectures
	10
	Written exam
	50

	Activity during practical classes
	10
	Oral exam
	

	Test I and II
	20 (10+10)
	
	

	Seminar paper
	10
	
	


	Study programme:  Business Economics and Finance

	Type and Level of Studies: Undergraduate Academic Studies; First Cycle 

	Course title: Commercial law

	Teachers: Vuk M. Raičević
	Аssociates in teaching:

	Course status: Compulsory

	Number of ECTS: 6

	Requirements: Enrolment

	Course objectives: 

Introduction to the concepts of business entities, their legal status, legal matters relating to undertakings on the market, contracts, trade in goods, banking transactions, the process of establishment and functioning of the undertakings in the market of goods and capital within the economic system of a country.

	Course outcomes:

Students will acquire the ability to recognize:
Some of the legal forms of companies and the way business entities are formed, method for achieving the sustainability of enterprises and their optimal operation, rules governing the legal affairs of business entities in connection with the goods and money, securities, ranging from general issues to the contract of sale and other contracts related to trade in goods. They will be able to observe and define the essential elements of the contract at the moment of its concluding; the justification of the establishment of the company in terms of the functioning of the market of goods and capital within the economic system of Serbia. They will also be able to develop a strategy for the development of available resources with a view to long-term optimal operation in accordance with the legal regulations in the field of banking, securities and stock exchanges and operations. Students will learn about ways to improve business through long-term contracts and innovative programs that contribute to long-term survival of the enterprise, concept of daily liquidity, good knowledge of banking regulations and the rules of the payment system, including the purchasing function of securities and their legal nature. They will explore the possible solutions for problems that may occur in one company, learn about ways to prevent bankruptcy of an enterprise, learn about new development programs, provide justification for new investments, learn about banking business contracts and commodity exchange, securities exchanges and brokerage operations.

	Contents of the course:

Theoretical classes:

Concept, scope, sources, methods, and the relationship of the law and other branches of law; Historical development of law. Sources of law. The hierarchy of sources of commercial law. The subjects of law, an entrepreneur, a company ( individualization, business, office, agency, establishment and entering in the registry and protection of the interests of companies); certain legal forms of companies, corporate governance, the linking of companies, reorganization, termination of a company, bankruptcy court, banks, insurance companies, unions, stock markets, types of stock exchanges, public companies, free zones, chambers of commerce, business associations, arbitration and dispute resolution in economics, control over work legitimacy of economic organizations; agreements covering trade in goods, terms, types, security, contract of purchase and sale, types, obligations of the buyer and seller; contracts trade representation, mediation, order, commission, freight forwarding, warehousing, leasing, control of goods, insurance, maritime transport, transport of goods by rail, road transportation, air transportation, publishing contract, license agreement, know how, travel services, construction, engineering, franchising, forfeiting and time sharing contracts; concept, types, operators of banking operations. Concept, types and characteristics of securities; bills of exchange, checks, bonds, stocks, bill of lading, warehouse receipt, negotiable bill of lading,  legitimate papers, credit cards.

Practical classes:
Review and analysis of educational content, analysis of examples from real life, case studies, analysis of journal and Internet articles.

	Literature:

1. Basic: 
2. Carić S., Vitez М, Veselinović Ј.; Privredno pravо, University Business Academy, Novi Sad, 2006

Additional: 
3. Mirko Vasiljević, Trgovinska pravo, Law Faculty, Belgrade, 2011 Babić, I..: Privredno pravо, Singidunum University, Belgrade, 2006 Zakon o privrednim društvima

	Number of active classes:
	Other classes 

	Lectures: 

2x15 = 30
	Practice: 

3x15 = 45
	AC:
	SR:
	

	Methods of teaching:

Auditory Lectures. Individual and group activities, interactive teaching methods, presentations, discussion groups.

	Knowledge assessment (maximum number of points 100):

	Pre-exam obligations
	Points
	Final exam
	Points

	Activity during lectures
	5
	Written exam
	

	Activity during practical classes
	5
	Oral exam
	60

	Test I and II
	20 (10+10)
	
	

	Seminar paper
	10
	
	


	Study programme:  Business Economics and Finance

	Type and Level of Studies: Undergraduate Academic Studies; First Cycle 

	Course title: Financial Accounting

	Teachers: Branko Ž. Ljutić
	Аssociates in teaching:

	Course status: Compulsory

	Number of ECTS: 8

	Requirements: Enrolment

	Course objectives:
Introduction to the theory and practice of accounting and financial reporting based on International Accounting Standards and International Financial Reporting Standards. Training of experts in Economics and Management to be able to recognize determinants of the accounting cycle and financial reporting in Serbia, in the context of business decision-making, as well as in preparation for further studies in the field of managerial accounting and auditing, financial management, financial statement analysis and business analysis. Alongside with courses in economics and business administration, it will allow undergraduate students to gain a solid educational foundation for continued graduate studies and start a professional career in accounting and auditing.

	Course outcomes:

The student will be able to: define and name the basic categories and relationships in accounting, explain, describe theoretical principles, concepts and applications in financial accounting, to illustrate and interpret basic financial statements. Learn about the application of International Accounting Standards and International financial Reporting Standards, be able to prepare a complete financial statement, make notes and analyse it in function of process and efficiency management, as well as to act independently and makes judgments in the field of accounting, thus achieving good results leading to an appropriate final grade.

	Contents of the course:

Theoretical classes:
1)Introduction to financial accounting under IAS / IFRS 2) Accounting as a financial reporting system: Serbia, EU, global, 3) Interaction, relationships and conflict of the financial reporting process in firms and managerial audit function; 4) Accounting as a basic information system of a company; 5) Fundamental principles and standards of accounting and financial statements; 6) Scope of accounting, recording of transactions, the reporting entity; 7) Completion of the accounting cycle, 8) Preparation of spread sheets for financial statements; 9) the accounting treatment of transactions influx of cash and short-term investments, 10) Accounting for accounts receivable and on the basis of bills; 11) Accounting for stock trading goods; 12) Installations, depreciation and intangible assets; 13) Accounting obligations; 14) Accounting in the process of formation of the joint stock company/corporation 15)Financial statements and analysis

Practical classes:
Problem-Solving tasks with the analysis of results obtained, case studies, practicing exam questions.

	Literature:
Basic:
1. Ljutić, B. Ž. (2012), Računovodstvo: Međunarodni pristup. Novi Sad: FIMEK – Univerzitet University Business Academy.
2. Ljutić, B. Ž. (2002, 2007), Finansijsko računovodstvo: Teme, ključevi i formule. Uvod i primenu Međunarodnih računovodstvenih standarda (IAS); Američkih generalno prihvaćenih računovodstvenih principa (GAAP) u finansijskom računovodstvu. (Interni radni materijal za Fakultet za poslovne studije Požarevac – Megatrend University, Belgrade). Additional: 

4. Van Greuning H. (2006). Međunarodni standardi finansijskog izveštavanja,
5. Belgrade: Mate SRRS-IASB (2011). Međunarodni standardi finansijskog izveštavanja primenjuju se za 201. godinu (24 books). Belgrade: Savez računovođa i revizora Srbije

	Number of active classes:
	Other classes 

	Lectures: 

3x15 = 45
	Practice: 

2x15 = 30
	AC:
	SR:
	

	Methods of teaching:

Teaching methods: Lectures, Practical classes, practical real-life examples, visits to bookkeeping and accounting agencies

	Knowledge assessment (maximum number of points 100):

	Pre-exam obligations
	Points
	Final exam
	Points

	Activity during lectures
	5
	Written exam
	40

	Activity during practical classes
	5
	Oral exam
	20

	Test I and II
	20
	
	

	Seminar paper
	10
	
	


	Study programme: Business Economics and Finance

	Type and Level of Studies: Undergraduate Academic Studies; First Cycle 

	Course title: Business Statistics

	Teachers:  Borivoj I. Subotić and Dragiša D. Žunić
	Аssociates in teaching:

	Course status: Compulsory

	Number of ECTS: 8

	Requirements: Enrolment

	Course objectives:
To introduce students to the basic concepts and methods of business statistics, probability and combinatory, as well as the manner and the wide range of their applications.

	Course outcomes:

After passing the exam, students will be able to define the basic concepts of business statistics, illustrate its mathematical interpretation, and application of standard techniques for solving typical practical problems. Then, define and explain the terms and complex concepts of business statistics, and application of methods to solve problems. They will also be able to present the mathematical interpretation of concepts of business statistics and demonstrate this through their application to concrete- more or less standard problems in practice. Furthermore, they will also be able to compare and choose the appropriate method to solve specific problems in different sub-areas of business statistics, applying the basic theoretical concepts. Finally, based on the achieved quantitative skills to evaluate and develop an intuitive solution of non-standard problems that arise in the area of business statistics, ability to making fine distinctions, and link theoretical concepts to concrete problems.

	Contents of the course:

Theoretical classes:
Introduction. Introduction of basic concepts: population, feature, features a set of values, the scale of the population, absolute, relative and cumulative frequency.

Presentation of statistical data; Tables and graphics. Grouping into intervals.

Numerical characteristics: indicators of mean values (mean, median, mode, geometric and harmonic mean, quartiles), data dispersion (variation interval characteristics, interquartile distance, dispersion, std. Deviation, coefficient of variation), data forms of distribution (skewers coefficient).

Probability: Definition, basic concepts, methods of computation, combinatory, conditional probability, the formula of total probability and Bayes' formula.

Random variables: discrete and continuous, and the basic distribution function, with concrete examples where that can be applied.
Numerical characteristics feature of the sample and the entire population.

Confidence intervals for measures of central tendency.

Hypothesis testing, testing of the mean values of the given threshold of significance, test the equality of mean values of two independent samples, the testing distribution characteristics, and so on.

Regression and correlation analysis, regression analysis (linear, exponential, and double- logarithmic regression model), the correlation coefficient, the forecasting value of a feature for a given value of the other characteristics (linear and exponential trend model).

Practical classes: 
Problem -solving activities with the analysis of the results obtained, the analysis of results followed by describing real-life cases, practicing theoretical and practical examination questions.

	Literature:

1. Basic: 
2. Z. L. Crvenković, M. Carić i B. Subotić, Poslovna statistika, FIMEK, Novi Sad, 2009

3. M. Stojaković, Matematička statistika, PMF Novi Sad, Novi Sad, 2000

4. M. Stojković, Statistika, Faculty of Economics in Subotica, 2001
Additional:
5. M. Stojković, Statistika kroz primere, Proleter, Bečej, 2007
6. M. Savić, Poslovna statistika, Faculty of Economics in Subotica, 2005
7. D. Freedman, R. Pissani, R. Purves, Statistics,4th ed., W.W. Norton&Co., 2007
8.  M. Spiegel, L. Stephens, Schaum's Outline of Statistics, McGraw Hill, 4th ed., 2011

	Number of active classes:
	Other classes

	Lectures:

3x15 = 45
	Practice:

2x15 = 30
	AC:
	SR:
	

	Methods of teaching:

Lectures ex cathedra, Practical classes; case study analysis, active participation of students

	Knowledge assessment (maximum number of points 100):

	Pre-exam obligations
	Points
	Final exam
	Points

	Activity during lectures
	10
	Written exam
	50

	Activity during practical classes
	10
	Oral exam
	

	Test I and II
	20 (10+10)
	
	

	Seminar paper
	10
	
	


	Study programme:  Business Economics and Finance

	Type and Level of Studies: Undergraduate Academic Studies; First Cycle 

	Course title: Management

	Teachers: Ožegović N. Lazar
	Аssociates in teaching:

	Course status: Compulsory

	Number of ECTS: 8

	Requirements: Enrolment

	Course objectives: 

The aim of the course is to familiarize students with theoretical and practical knowledge in the field of management, to enable them to economically and rationally manage the available resources. Students will learn about the historical background of management, as well as current trends in management, with elements of organizational culture, social responsibility, planning, organizing, leading and control.

	Course outcomes:

After passing the exam, students will be able to:
Define and know the basic concepts of management as a science and profession
Explain, describe the basic methods and techniques of business decision making in modern business enterprises

Illustrate and interpret the basic management principles and skills

Compare, classify and link management skills and techniques to improve the situation
Make judgments, anticipate and propose solutions to problems in the domain of managerial functions of planning, organizing, leading and control.

	Contents of the course:

Theoretical classes:
Introduction to the management and organization of work; Management in the past and today;

Organizational culture and environment; Managing in a global environment; 
Social responsibility and ethics of managers;

Planning (Decision-making: the essence of managerial work. Basis planning. Strategic management, planning tools and techniques.)

Organization (organizational structure and design. Communications and Information Technology. Human Resource Management. Managing change and innovation)

Leadership (basics of behaviour. Understanding groups and teams. Motivating employees. Leadership) Control (Fundamentals of control. Operations and management value chain)

Practical classes: 

Review and analysis of educational content and material covered in classes. Case study analysis. Group discussions, role plays, reflections and discussion, presentation of seminar papers. Solving specific problems and tasks that may arise in managerial jobs.

	Literature:

1. Basic:
2. Ožegović L. Sajfert Z. Igić S.,Menadžment, University Business Academy, Novi Sad 2011
3. S.P. Robbins, M. Coulter, Menadžment, Data status, Belgrade, 2005

Additional:

4. Radosavljević, Ž., Tomić, R., Menadžment u modernom biznisu, University Business Academy, N.Sad, 2006.

5. Stefanović, Živadin, Menadžment, Ekonomski fakultet univerziteta, Kragujevac, 2006

	Number of active classes:
	Other classes

	Lectures:

3x15 = 45
	Practice:

2x15 = 30
	AC:
	SR:
	

	Methods of teaching:

Auditory Lectures illustrated with Power Point presentations, Individual and group activities, interactive teaching methods, presentations and discussion groups

	Knowledge assessment (maximum number of points 100):

	Pre-exam obligations
	Points
	Final exam
	Points

	Activity during lectures
	5
	Written exam
	

	Activity during practical classes
	5
	Oral exam
	60

	Test I and II
	20 (10+10)
	
	

	Seminar paper
	10
	
	


	Study programme:  Business Economics and Finance

	Type and Level of Studies: Undergraduate Academic Studies; First Cycle 

	Course title: English language- general course

	Teachers: Kristina M. Marić and Ana P. Milenković
	Аssociates in teaching:

	Course status: Elective

	Number of ECTS: 7

	Requirements: Enrolment

	Course objectives:
To familiarize students with the terminology used in everyday communication and help they master the basic phrases of the so-called. Every day English. Students are trained in a variety of communication situations and discourses, but also learn about important cultural and sociological aspects of Anglophone areas and people, which enhance and complete the image of English as a world language. Besides all of the above, students master the basic grammatical units, necessary for conscious and confident articulation of thoughts in English.

	Course outcomes:

After passing the exam, students will be able to:
1 Differentiate between formal, academic way of expression and daily or informal, and to read and understand short texts in English. Also, to theoretically know and understand the general characteristics of the linguistic system.
2 Answer questions related to the read text and demonstrate the basic knowledge of grammar and vocabulary units in the read article.
3 Establish and develop a basic dialogue in English, with the obvious use of a relatively wide vocabulary and proper use of time and other grammatical units.
4 Relatively quickly and easily interpret most of the text, with very good pronunciation and mastery of almost all elements of language. To confidently answer questions without much difficulty participating in communication. Write short essays and letters.
5 Without any difficulty, students should be able to read, understand and interpret texts of different styles and discourses. To initiate a discussion on a wide range of topics from everyday life. Without any problems and competently expresses their thoughts and feelings in writing- informal and formal style.

	Contents of the course:

Theoretical classes:
Introducing yourself, Present Tenses- The way we live, Social Expressions, Making conversations in everyday English,
Past Tenses- Newspaper articles, describing past events, Word formation, Negatives, Time expressions, Quantifiers, Articles, Comparison of adjectives, World travel, Present Perfect, Adverbs, Short answers, Passives, Collocations, Telephoning, Reported statements, Saying goodbye etc.
Practical classes:
At the end of each unit, one class is devoted to conversation or speaking skills only. Playing language games and role play with the aim of practicing the various lexical and grammatical units.

	Literature:

Basic: 
1. Liz and John Soars: New Headway English Course (Pre- Intermediate Student’s Book Workbook), Oxford University Press, 2000
Additional: 
2. Oxford Advanced Learner’s Dictionary, 8th edition, A.S Hornby (International Student’s Edition), 2010
All types of monolingual and bilingual dictionaries, handbooks and grammars are welcome in addition to the Compulsory literature, as well as internet sources of credible sites that specialize in teaching English as a foreign language.

	Number of active classes:
	Other classes

	Lectures:

2x15 = 30
	Practice:

3x15 = 45
	AC:
	SR:
	

	Methods of teaching:

Teaching in groups with different categories of students (egg, full-time students, students who work etc.) And different knowledge levels. Special emphasis is placed on interactive teaching methods that involve active participation of students with simulations of dialogues, discussions on various current topics of interest and so on. Students are welcome to consultation hours where the professor is able to dedicate to each student individually and respond to individual needs in terms of clarifying some grammar and vocabulary units.

	Knowledge assessment (maximum number of points 100):

	Pre-exam obligations
	Points
	Final exam
	Points

	Activity during lectures
	5
	Written exam
	50

	Activity during practical classes
	5
	Oral exam
	10

	Test I and II
	30
	
	

	Seminar paper
	
	
	


	Study programme:  Business Economics and Finance

	Type and Level of Studies: Undergraduate Academic Studies; First Cycle 

	Course title: German language- general part

	Teachers: Gordana M. Bugarski
	Аssociates in teaching:

	Course status: Elective

	Number of ECTS: 7

	Requirements: Enrolment

	Course objectives:
Learning the basic elements of structure of the German language and developing the essential communication skills which are necessary for different real-life situations. Automatization of acoustic patterns of language and simultaneous development of language skills- reading, understanding, writing and speech.

	Course outcomes:

The student will, after passing the exam, have the following capabilities:
Developed ability to understand, read, write and express thoughts in German
Understanding, reading, writing and expressing simple spoken language related to everyday situations and conveying personal messages.
Active use and application of the adopted language resources.
Ability to independently create verbal and written texts and conduct talks on topics from everyday life. Confidence in written and oral communication with the application of acquired knowledge of Grammar for easy and effective communication.

	Contents of the course:

Theoretical classes:
Analysis of texts and topics from everyday life with grammatical units covered in each text-lesson, as well as translating them.
Topics: Guten Tag, ich heiße…; Ich komme aus…; Wie geht’s?, Wie ist deine Telefonnummer?, Wer sind Sie?; Meine Familie und mein Zuhause (Meine Wohnung, Mein Zimmer); Ich studiere…; Im Supermarkt, Im Restaurant; Im Einkaufszentrum; Orientierung in der Stadt; Der Neue Tag; Wie spät ist es?; Ich kann Fußball spielen.
The lexical  level:  the adoption  of  the  most frequent  vocabulary in  various  areas  of  everyday life.
Grammatical level: basic morphology and syntax of the German language (nouns, verbs, adjectives, adverbs, numbers, tenses, verb, case, sentence and word order in sentences, sentence-structure.
Practical classes:
Written and oral tasks: interactive methods of exercise: spelling exercises, dictation, short compositions on given topics related to the topics to be covered in lectures, conversations in groups. Tests: diagnostic and assessment tests after covering certain parts of the planned curriculum and the final test, which includes all the topics covered during the two semesters; dictation; essays on given topics from everyday life.

	Literature:

Basic: 
1. Ana Stipančević: Deutsch im Alltag, Faculty of Law for Commerce and Judiciary, University Business Academy Novi Sad, 2009

Additional: 
2. Ivo Medić: Kleine deutsche Grammatik, Školska knjiga – Zagreb 2003

3. Helbig, Gerhard/Buscha, Joachim: Deutsche Grammatik. Ein Handbuch für den Ausländerunterricht. Langenscheidt, München 2001

	Number of active classes:
	Other classes

	Lectures:

2x15 = 30
	Practice:

3x15 = 45
	AC:
	SR:
	

	Methods of teaching:

Auditory Lectures, interactive teaching methods, individual and group assignments and tasks.

	Knowledge assessment (maximum number of points 100):

	Pre-exam obligations
	Points
	Final exam
	Points

	Activity during lectures
	5
	Written exam
	

	Activity during practical classes
	5
	Oral exam
	60

	Test I and II
	20 (10+10)
	
	

	Seminar paper
	10
	
	


	Study programme:  Business Economics and Finance

	Type and Level of Studies: Undergraduate Academic Studies; First Cycle 

	Course title: French language- general course

	Teachers: Milanka D. Levi
	Аssociates in teaching:

	Course status: Elective

	

	Number of ECTS: 7

	Requirements: Enrolment

	Course objectives:
Acquiring general linguistic and communicative competence in French- planned levels A1 and A2 according to the European Framework. Developing language skills - Perception (reading and listening) and productive skills (speaking and writing); mastering basic grammar and vocabulary units, developing conversational skills, development of strategies for learning languages through television and film sequences, the development of language teaching through the unconscious adoption of the authentic glotodydactic materials.

	Course outcomes:

After successfully mastering the course, students will fully master the communicative and linguistic competence at the level of A2- European Framework. They will be able to use the French language to tackle the challenges in most life situations and in some cases- basic aspects of professional life.

	Contents of the course:

Theoretical classes
Communicative competence : greetings, introductions, thank you, making calls and answering a call, ask questions, express personal opinions, needs, feelings, goal, doubt, explain, persuasions, assumptions, giving instructions, talking about events from the past, give justification, propose solutions.
Cultures and civilizations of Europe and the habits of the French, railway stations, airports and public transportation, food, wine and cheese, working hours, bills and taxes, holidays and celebrations, business correspondence, the education system, employment, media and sport in France and the European Union in the linguistic context.
Grammar: definite, indefinite and portative article, gender and number of nouns, basic numbers, relations in space and time, personal, possessive, indefinite, relative pronouns, interrogative adverbs, adverbs of quantity, negation, comparison, cause and effect, direct / indirect object, present, perfect, future, conditional, hypothetical sentences, reported speech, sequence
Understanding the soundtrack and written text.
Practical classes:
Reviewing class content

	Literature:

1. Gruneberg A. et Tauzin B., Comment vont les affaires?, Cours de français professionnel pour débutant, Hachette Livre, 2000 (Livre de l'élève + Cahier d'exercices)
2. Bloomfield, Anatole, Tauzin, Béatrice, Affaires à suivre, Cours de français professionnel de niveau intermédiaire, Paris: Hachette Livre, 2000

	Number of active classes:
	Other classes 

	Lectures: 

2x15 = 30
	Practice: 

3x15 = 45
	AC:
	SR:
	

	Methods of teaching:

Developing skills of written and oral comprehension and expression through practical assignments, writing short texts and dialogues, using simulation model. Individual work, mentoring and group work.

	Knowledge assessment (maximum number of points 100):

	Pre-exam obligations
	Points
	Final exam
	Points

	Activity during lectures
	20
	Written exam
	

	Activity during practical classes
	20
	Oral exam
	30

	Test I and II
	30
	
	

	Seminar paper
	
	
	


	Study programme:  Business Economics and Finance

	Type and Level of Studies: Undergraduate Academic Studies; First Cycle 

	Course title: Sociology

	Teachers:  Zoran S. Nikolić
	Аssociates in teaching:

	Course status: Elective

	Number of ECTS: 7

	Requirements: Enrolment

	Course objectives: 

To familiarize students with the concept and objectives of sociology, epistemological and methodological problems, the importance of explanation and understanding of the basic characteristics of contemporary social reality, the structures of global society - its elements and dimensions as well as the general law of existence and movement of society. Notion of deterministic models for explaining the complex and dynamic social phenomena, particularly economics, politics and law.

	Course outcomes:

After passing the exam, students will be able to: Adopt and reproduce with the occasional help of teachers, basic, general and elementary factual knowledge about society, its structure and dynamics ;To demonstrate the knowledge of facts, principles, processes and general concepts, describe and define the main categories of society, explain and connect the factual and theoretical knowledge in the broader context of existence, development and interaction of societies; Adopt through explanation, interpretation and comparison of performance and logically connect comprehensive, specialized factual and theoretical knowledge of the society and the complex social relations, with critical awareness, thinking and understanding of theories and principles, demonstrating the ability for innovative thinking with elements of predictions.

	Contents of the course:

Theoretical classes:
The theoretical roots of sociology - its origins and emergence of sociology: social and epistemological and methodological conditions. Concept of modern science, the principles of scientific knowledge and scientific semantics; term sociology, scientific and practical tasks; Cognitive objectives and sociological law. Sociological method - a global sociological approach- social determinism, theoretical and methodological approaches, methods of sociological research. Basic sociological categories; Society - the assumptions on which society is based, organization, standardization and control; social phenomena - meaning and types: social interaction, human as well as social work and division of labour. Population and population policy, Ecology and ecological problems of today. Structure of society, global society, social groups, the community; Marriage and Family - Contemporary marriage and family, changes in gender relations. Ethnic Communities and the process of ethno genesis; Manipulation with nationalism - reflections on national identity, collective identity, pluralism and the crisis of collective identity- a modern perspective, multi-ethnicity and multiculturalism multicar factionalism. Culture of Peace. Social order, social institutions and organizations, democratic organization of society and authoritarianism; policies and forms of political action, State, law and the legal system, legal and social state, the right to information, the public and public opinion. Social stratification - various approaches; stratification theories in contemporary sociology, Elite and Society; Property and ownership forms: social power, stratification systems; poverty. Culture and cultural meanings; sign and symbol; subculture, subcultural forms and counterculture; types of social norms, customs and customary norms; Moral and types of morality, legal norms, religion - the genesis of religious consciousness and influence the formation of the first social norms, religion as a system of symbols - interaction with social life, value system of society; Impact values , needs and interests of the company; processes of education and socialization, conformity and non-conformity; prejudice and stereotypical thinking; sociological study of personality types, gender, physicality and sexuality, body, diet, disease and aging, health and disease - the social aspect, stress and social support. Social control and social deviation, social and other scientific approaches to the study of social deviation; Conditions, causes and typology of social deviance; most common forms of crime in contemporary society; Mobbing - a pathological social phenomena. Social changes : classification, causes and models, social mobility, quantitative, qualitative and value of social change, social anomaly and entropy; development tendencies in the contemporary epoch, technological society, scientific and technical revolution, post-industrial society - characteristics and paradox; post socialist society in transition, modern society : class- layer changes, changes in generational and gender, modernization and globalization - concept and process, in the context of contemporary Balkan.
Practical classes: 
Case studies, individual and group presentations of seminar papers, discussions.

	Literature:

1. Basic:
2. Nikolić, Zoran, S. (2011), Savremena sociologija, Novi Sad, FIMEK.
Additional:

3. Pešić, Mihailo, (1998), Sociologija, Belgrade, IPS;

4. Haralambos, Majkl, (2002), Sociologija – teme i perspektive, Zagreb, Golden marketing;

5. Gidens,Entoni, (2001), Sociologija, Podgorica, CID;

6. Nikolić, Zoran, (2005), Sociologija, Sarajevo, PF; Nikolić, Zoran, (2003), Opšta sociologija, Sarajevo, PF.

	Number of active classes:
	Other classes 

	Lectures: 

2x15 = 30
	Practice: 

3x15 = 45
	AC:
	SR:
	

	Methods of teaching:

The method corresponds to thematic content and the needs for interactive teaching, monologue, dialogue, hermeneutics, heuristics, explanation, illustrative tasks, text-methods, lectures, problem solving methods, Blitzlicht, feedback, mind mapping, network.

	Knowledge assessment (maximum number of points 100):

	Pre-exam obligations
	Points
	Final exam
	Points

	Activity during lectures
	5
	Written exam
	

	Activity during practical classes
	5
	Oral exam
	60

	Test I and II
	20 (10+10)
	
	

	Seminar paper
	10
	
	


	Study programme:  Business Economics and Finance

	Type and Level of Studies: Undergraduate Academic Studies; First Cycle 

	Course title:  Macroeconomics

	Teachers: Svetlana D. Ignjatijević
	Аssociates in teaching:

	Course status: Compulsory

	Number of ECTS: 8

	Requirements: 37 ECTS points

	Course objectives: 

Introducing students to the science of economics, the relevant phenomena and economic development principles that govern the system of production and reproduction. Methods of studying macroeconomic aggregates-factors of economic growth and recession, the latest macroeconomic developments and other issues facing the economic theory and practice of commodity production. Explaining to students the concepts of aggregate demand and supply, domestic product, unemployment, inflation, economic policies and identifying economic trends in the country and the world.

	Course outcomes:

After passing the exam, students will be able to:
Define and name the basic categories and relationships in macroeconomics; explain, describe the basis of aggregate supply and aggregate demand, illustrate and interpret basic macroeconomic principles and laws and a choice of economic development strategy; Compare, classify and link the macroeconomic mechanisms to improve the situation, make judgments, anticipate and propose solutions to problems in the field of macroeconomics.

	Contents of the course:

Theoretical classes:
· The basic concepts of macroeconomics

· The circular flow of goods and income. GDP and its measurement

· The balance of aggregate supply and aggregate demand

· Consumption and investment. IS model. The paradox of saving. Inflationary and deflationary gap.
· The principle of multipliers and accelerators.
· Money and monetary policy. Cash system. Value of money and the money supply.
· IS - LM model. Economic theory of money

· Business cycles

· ( un) employment and inflation. Okun's law. Phillips curve.
· Budget and fiscal policy. State debt.
· Balance of payments and exchange rates.

· Multiplier of open economy.
· Comparative advantages in exchange/trade. Protectionism.
· Models of economic growth

· Development of economic thought - classical and modern aspects.
Practical classes: 
Problem-solving activities with the analysis of obtained results, discussions.

	Literature:

Basic:
1. S. Milovanović, M. Carić, Makroekonomija, University Business Academy, Novi Sad, 2007

Additional:

2. Samuelson, A.P., Nordhaus, D. W. Ekonomija, Mate, 18th ed., Zagreb, 2007

3. Mankju, Dž. Makroekonomija, Cekom buks, Novi Sad, 2005
4. Babić, M. Makroekonomija, Mate, 14th and ammended ed., Zagreb, 2004
5. Josifidis, K. Makroekonomija, 2th ed., Futura publikacije, Novi Sad, 2006

	Number of active classes:
	Other classes

	Lectures:

3x15 = 45
	Practice:

2x15 = 30
	AC:
	SR:
	

	Methods of teaching:

Lectures are conducted using the "ex cathedra" and "case" methods. The theoretical course content presents a method of "ex cathedra" using presentations; practical teaching is done using the "case" method with the use of computer cases and examples presented to illustrate the theoretical content.

	Knowledge assessment (maximum number of points 100):

	Pre-exam obligations
	Points
	Final exam
	Points

	Activity during lectures
	5
	Written exam
	

	Activity during practical classes
	10
	Oral exam
	60

	Test I and II
	20 (10+10)
	
	

	Seminar paper
	5
	
	


	Study programme:  Business Economics and Finance

	Type and Level of Studies: Undergraduate Academic Studies; First Cycle 

	Course title: Basics of Information Systems

	Teachers: Dragan Đ. Soleša
	Аssociates in teaching:

	Course status: Compulsory

	Number of ECTS: 7

	Requirements: 37 ECTS points

	Course objectives:
Introducing students to the basic concepts and elements of computer technology and computer systems, as well as teaching them about the base architecture of a computer system in terms of its components. Students gain knowledge of databases, as well as the most important technological components, learn about communication aspects of computer systems through the introduction of ICT and computer network and the practical application of modern information technology.

	Course outcomes:

After passing the exam, students will be able to: Define and identify the basic elements of computer systems; explain and describe the functions of computer hardware systems, illustrate and interpret the basic principles of operation of the database, understand and effectively use computer systems, software, databases and Internet, make judgments, anticipate and propose solutions to problems in the domain of information technology.

	Contents of the course:

Theoretical classes:
Management in the new economy, information technology and information systems (role and importance of IT and information systems management, Information Technology: scientific discipline of information processing) information resources and information systems (data, information , knowledge and data resources, information systems) Ethical , social and safety aspects of information technology and systems (subject of ethical considerations for development and use of information technology, privacy and security) infrastructure of information technology (meaning, importance and development of information technology infrastructure, information technology infrastructure components, Development orientation of platform computer systems, development orientation of the platform system software) Computer systems and data processing (the concept of a modern computer system, processor, main memory, types of computer systems , system specialization of data storage, input - output devices, Methods of computer data processing, expected trends in the development of information technology) computer software (definition, classification and trends in computer software, system software, programming languages, other software products and tools, application software for the end user , mobility of software systems to the user interface, software selection, programming languages) Telecommunication and computer networks (telecommunications, their roles and applications, components and functions of telecommunication networks, computer networks, use of telecommunication networks and the comparative advantages of organizations, telecommunication trends).
Practical classes:
Work and activities in the computer lab, reviewing course content, testing student

	Literature:

Basic:
1. Balaban, N., Ristić, Ž. et al., Informacione tehnologije i informacioni sistemi, Faculty of Economics, Subotica, 2009
Additional:

2. Rainer i Turban (2009). Uvod u informacione sisteme, DATAPRES, Belgrade

3. Soleša, D. (2007). Informacione tehnologije, University of Novi Sad

	Number of active classes:
	Other classes

	Lectures:

2x15 = 30
	Practice:

3x15 = 45
	AC:
	SR:
	

	Methods of teaching:

Auditory lectures with the aid of modern equipment and active participation of students. Practical classes imply reviewing course content, activities in the computer lab, assessment of student knowledge.

	Knowledge assessment (maximum number of points 100):

	Pre-exam obligations
	Points
	Final exam
	Points

	Activity during lectures
	5
	Written exam
	

	Activity during practical classes
	5
	Oral exam
	60

	Test I and II
	20 (10+10)
	
	

	Seminar paper
	10
	
	


	Study programme:  Business Economics and Finance

	Type and Level of Studies: Undergraduate Academic Studies; First Cycle 

	Course title: Marketing

	Teachers: Dragan S. Ilić
	Аssociates in teaching:

	Course status: Compulsory

	Number of ECTS: 7

	Requirements: 37 ECTS points

	Course objectives:
The aim of the course is to provide students with the necessary knowledge in marketing, to understand the essence of the marketing concept as a management process used to identify, anticipate and meet consumer needs. Students should be able to: understand the essence and benefits of the implementation of the marketing concept in business, understand the importance of marketing environment for doing business, understand the necessity of market research as well as learn strategies and techniques for using it; understand the importance of market segmentation, target market selection and positioning; know that setting the optimal marketing mix for selected target markets is based on consumer behaviour, their needs, desires and buying behaviour; Students should be able to apply the acquired knowledge into practice.

	Course outcomes:

After passing the exam, students should be able to: Define and identify the basic concepts and relationships in marketing; Explain; describe the basic concepts and relationships in marketing; Present, illustrate and interpret market trends and make choices of appropriate marketing strategies; 

Compare, classify, and connect results marketing research; Offer solutions to problems in the field of marketing.

	Contents of the course:

Theoretical classes:
Fundamentals of marketing concepts; The essential characteristics of the marketing concept; Strategic marketing; Marketing environment; Marketing information systems; Market analysis; Consumer research; The specific characteristics of the business market; Market segmentation, target market selection and positioning; The strategy of differentiation; Product, manufacturing a new product; Price; distribution; Promotion; Marketing in the 21st century.
Practical classes:
Case study analyses, presentations of seminar papers

	Literature:

Basic: 
1. Novaković Rajčić, B., Marketing, University Business Academy, N.Sad 2008

Additional: 
2. Jobber, D., Fahy, J., Osnovi marketinga, Data status, Belgrade, 2006
3. Kotler, F., Marketing Menadžment, Data status, Belgrade, 2006

	Number of active classes:
	Other classes

	Lectures:

2x15 = 30
	Practice:

3x15 = 45
	AC:
	SR:
	

	Methods of teaching:

Auditory lectures illustrated with Power Point presentations, individual and group activities, interactive teaching methods, presentations, discussion groups

	Knowledge assessment (maximum number of points 100):

	Pre-exam obligations
	Points
	Final exam
	Points

	Activity during lectures
	5
	Written exam
	30

	Activity during practical classes
	5
	Oral exam
	30

	Test I and II
	20 (10+10)
	
	

	Seminar paper
	10
	
	


	Study programme:  Business Economics and Finance

	Type and Level of Studies: Undergraduate Academic Studies; First Cycle 

	Course title: Managerial Accounting

	Teachers: Branko Ž. Ljutić
	Аssociates in teaching:

	Course status: Compulsory

	Number of ECTS: 7

	Requirements: 37 ECTS points

	Course objectives: 

The aim of the course on managerial accounting is to introduce students to the role, importance and application of managerial accounting in entrepreneurship business of companies. The acquisition of knowledge related to the process of generating and analysing data, to ensure correct and appropriate business decisions for efficient business operations.

	Course outcomes:

After passing the exam, students should be able to define and name the basic concepts and relationships in managerial accounting, explain, describe the theoretical principles of cost behaviour, general expenses, allocation methods, to analyse the relationship between costs, volume and profit, illustrate and analyse the standard costs and variance cost- as the basis of managerial accounting, analyse labour costs, processing costs, create reports for managers - standard and upon request, for production and service business; independently create functional budgets, cash budgets, flexible budgets, and synthesize complex models of control accounting, demonstrating satisfactory results in all areas

	Contents of the course:

Theoretical classes:
· Enterprise, management and information needs

· Accounting, managerial accounting and its information role

· Costs, price and income

· Instruments of financial and accounting reporting on the status and success of the company

· Analysis of financial statements (annual accounts) of companies

· Basics of cost and performance

· Cost systems and periodic result

· Analysis of the breakpoint

· Information needed for price setting

· Accounting for decision making

· Information needed for planning and control

· Flexible scheduling and control

· Planning and control of divisional achievements

· Motivational aspects of accounting planning and control

Practical classes:
Case studies from domestic and foreign business practice, individual and group presentations of seminar papers, discussions.

	Literature:

 Basic:
1. Chadwick, L. (2000). Osnove upravljačkog računovodstva. Drugo izdanje. Zagreb: Mate. ISBN: 953-6070-63-4 b) Additional:
2. Gowthorpe C. (2009). Upravljačko računovodstvo. Belgrade. Data Status. ISBN: 8674781055
3.  Ljutić, B. Ž. Grozdanić, R. R., Uskoković, J. (2001). Biznis plan:Priručnik za preduzetnike. Belgrade: Chamber of
Commerce of Belgrade. ISBN: 86-902475-1-3.

	Number of active classes:
	Other classes 

	Lectures: 

3x15 = 45
	Practice: 

2x15 = 30
	AC:
	SR:
	

	Methods of teaching:

Teaching is conducted in the form of lectures, review of literature sources and discussions in practical classes

	Knowledge assessment (maximum number of points 100):

	Pre-exam obligations
	Points
	Final exam
	Points

	Activity during lectures
	10
	Written exam
	

	Activity during practical classes
	10
	Oral exam
	30

	Test I and II
	30 (15+15)
	
	

	Seminar paper
	20
	
	


	Study programme:  Business Economics and Finance

	Type and Level of Studies: Undergraduate Academic Studies; First Cycle 

	Course title: Financial Markets and Institutions

	Teachers: Marko M. Ivaniš
	Аssociates in teaching:

	Course status: Compulsory

	Number of ECTS: 8

	Requirements: 37 ECTS points

	Course objectives: 

Acquisition of theoretical- applied and analytical knowledge of financial markets, as well as understanding and mastering the problems related to modern management of financial institutions, with the development of analytical and practical thinking and acquiring skills for practical work as managers in financial institutions, portfolio managers, financial advisors and financial analysts.

	Course outcomes:

After passing the final exam, students will be able to:
-define and explain the basic elements of financial markets, as well as to demonstrate knowledge of the basic features of financial institutions;
Explain the place, role and importance of key financial institutions as well as the relationship between financial markets and financial institutions;
-show, illustrate and interpret the basic principles and laws in the functions of financial institutions in financial markets; -compare, classify and link the mechanisms of functioning of the financial system in order to improve the functions of financial institutions;
-judge, anticipate and propose solutions to problems in the domain of optimizing the impact of a developed financial system on the economic system as a whole.

	Contents of the course:

Theoretical classes:
The financial system, its features and structure;
Financial markets, functions and basic division;
The structure of financial markets;
Financial instruments in the financial market;
Financial derivatives - derivative securities;
Institutions of financial markets - deposit;
Institutions of financial markets - non-deposit;
Stock exchanges and brokers;
Management of financial institutions;
Financial analysis - fundamental and technical; regulation of financial markets, globalization of financial markets, development and characteristics of the financial market in Serbia.
Practical classes: 
Review of course content, seminar papers, case studies, discussions.

	Literature:

1. Basic: 
2. Nikolić, A., Đorđević, D., Finansijska tržišta i institucije, University Business Academy, Novi Sad, 2008

3. Šoškić, D., Živković, B., Finansijska tržišta i institucije, CID Ekonomski fakultet, Belgrade, 2006 Additional: 
4. Mishkin, F, Eakins, S., Finansijska tržišta i institucije, Mate doo, Zagreb, 2005
5. Mishkin, F., Ekonomija novca, bankarstva i finansijskih tržišta, Mate doo, Zagreb, 2010
6. Ivaniš, M., Cena kapitala korporativnog preduzeća, časopis „Revizor”br. 57/2012, Institut za ekonomiku i finansije, Belgrade, pp. 89-101 

7. Ivaniš, M., Hibridni izvori finansiranja korporativnog preduzeća, časopis „Revizor”, no. 59/2012, Institut za ekonomiku i finansije, Belgrade, pp. 67-77

	Number of active classes:
	Other classes

	Lectures:

3x15 = 45
	Practice:

2x15 = 30
	AC:
	SR:
	

	Methods of teaching:
Lectures, seminars, presentations and discussions about student papers, individual and group consultations

	Knowledge assessment (maximum number of points 100):

	Pre-exam obligations
	Points
	Final exam
	Points

	Activity during lectures
	5
	Written exam
	

	Activity during practical classes
	5
	Oral exam
	40

	Test I and II
	40 (20+20)
	
	

	Seminar paper
	10
	
	


	Study programme:  Business Economics and Finance

	Type and Level of Studies: Undergraduate Academic Studies; First Cycle 

	Course title: Banking

	Teachers: Marko M. Ivaniš
	Аssociates in teaching:

	Course status: Compulsory

	Number of ECTS: 8

	Requirements: 37 ECTS points

	Course objectives: 

Acquisition of theoretical-analytical and applied knowledge in the field of modern banking, as well as understanding and mastering problems related to modern banking management, with special emphasis on the development of analytical and practical thinking and acquiring skills needed for jobs of managers in a variety of banking organizations, investment and financial advisors, and financial analysts.

	Course outcomes:

After passing the final exam, students will be able to:
-define and explain the basic principles of the functioning of a modern banking;
-understand and explain the difference between various banking systems in modern economies;
-show, illustrate and interpret the basic principles and laws related to the functions of banking institutions in financial markets;
-compare, classify and link the mechanisms of functioning of the financial system, in terms of the key functions of banks as financial institutions;
-estimate, anticipate and propose solutions to problems in the domain of optimizing the impact of macro-financial system on a country's banking system and the overall economic system

	Contents of the course:

Theoretical classes
Banking and types of banks in modern economies; Central banking and functions of the central bank, Banking and banking sources of funds; Principles of banking; Types and forms of banking operations; Financial risks in the banking industry; Credit analysis in banks; Modern banking products; Banks and financial markets; Performance indicators of banks, Trends in contemporary banking, International banking, Commercial banking sector.
Practical classes:

Case study analyses, discussions, reviewing course content covered in

	Literature:

Basic: 
1. Đurović, S, Đurović, M, Đurović, J., Bankarstvo, Univerzitet University Business Academy in Novi Sad, FIMEK, Novi Sad, 2010. 
2. Ivaniš, M., Bankarstvo, Power Point presentations from lectures, University Business Academy in Novi Sad, FIMEK, 2012
Additional: 
3. Riter, L, Silber, W, Udell, G., Principi bankarstva i finansijskih tržišta, Udruženje banaka Srbije, Belgrade, 2009
4. Rose, P, Hudgins, S., Bankarski menadžment i finansijske usluge, Data Status, Belgrade, 2005 Rose, P., Menadžment komercijalnih banaka, Mate doo, Zagreb, 2005
5. Ivaniš, M, et.al., Praktikum za bankastvo, Univerzitet Singidunum u Belgradeu, Fakultet za finansijski menadžment i osiguranje, Belgrade, 2005
6. Ivaniš, M, Ivaniš, S., Bankarska garancija kao sredstvo obezbeđenja u bankarskom poslovanju, monograph, Visoka škola za računovodstvo i berzansko poslovanje, Belgrade, 2012

	Number of active classes:
	Other classes

	Lectures:

3x15 = 45
	Practice:

2x15 = 30
	AC:
	SR:
	

	Methods of teaching:

Auditory lectures with the use of modern teaching aids, visits to banks and other financial institutions. Practical classes - Interactive lectures, work in small groups. Student presentations, problem-solving activities, discussion, demonstration models, assessment tests, seminar papers

	Knowledge assessment (maximum number of points 100):

	Pre-exam obligations
	Points
	Final exam
	Points

	Activity during lectures
	5
	Written exam
	

	Activity during practical classes
	5
	Oral exam
	40

	Test I and II
	40 (20+20)
	
	

	Seminar paper
	10
	
	


	Study programme:  Business Economics and Finance

	Type and Level of Studies: Undergraduate Academic Studies; First Cycle 

	Course title: Business English- English for Business Purposes

	Teachers: Kristina M. Marić and Ana P. Milenković
	Аssociates in teaching:

	Course status: Elective

	Number of ECTS: 7

	Requirements: 37 ECTS points + English language- general course

	Course objectives: 

To familiarize students with the terminology used in business communication and mastering the basic phrases of business English. Students are trained in a variety of communication situations, including business meetings, negotiations, business presentations, as well as basic terminology related to Business Finance, Marketing, Management, Human Resource Management etc. Student also learns about important cultural and sociological aspects of the use of business English in various countries, including idiomatic expressions, nonverbal communication and business etiquette. With all of the above, the students repeat the basic grammatical units, with the addition of some new ones that are of great importance to the discourse of business communication.

	Course outcomes:

After passing the exam, students will be able to:
Recognize and distinguish the language of profession and academic discourse from the daily and informal, and to read and understand short texts of business English. They will also be able to understand the general characteristics of the linguistic system. Answer questions related to the content of the read text, related to the profession and to demonstrate a basic knowledge of grammar and vocabulary units within the article -business English vocabulary. Establish and develop basic dialogue in English, with the obvious use of a relatively wide vocabulary of business English and proper use of time expressions and other grammatical units. Relative quickly and easily interpret most specialized texts, with very good pronunciation and mastery of almost all the elements of language. They will be able to confidently answer questions without much difficulty participating in communication. They will know idiomatic expressions and phrases that are common in business communication, while also being able to make short presentations, write essays and business letters.
Without any difficulty, they should be able to read, understand and interpret texts of different styles and discourses. To initiate a discussion on a wide range of topics, using Business English (from the domain of management, marketing, corporate finance, human resources, etc.). They should be able to proficiently express their thoughts, views, ideas and needs in writing, in an informal as well as formal style.

	Contents of the course:
Theoretical classes:
1. Working internationally 2. Power for life 3. Edinburg – the festival city 4. Changing direction 5. Job swap 6. Tourist attraction 7. From Mexico to Germany 8. Globalisation 9. Here is the news 10. Executive search 11. Making money 12. Ecotourism 13. Changing culture 14. The customer is always right 15. An interesting place to live Revision 1, Unit 1 – 15 16. Taiwan – still a tiger 17. Robo Dog 18. Learning styles 19. Britain at work 20. How the rich travel 21. Great cinema 22. Your personal brand image 23. Managing people 24. Social issues 25. The coffee business 26. Intelligent skis 27. You are what eat 28. That’s entertainment 29. Life coaching 30. Work or lifestyle

Practical classes: 
Spoken and written activities related to covered units and topics. Also- case studies which are relevant for the covered topics related to business communication.

	Literature:

Basic: 
1. Bob Dignen, Steve Flinders, Simon Sweeney, Matt Smelt-Webb, English 365 : For Work and Life, Student’s Book 2, Cambridge University Press 2004

Additional: 
2. Oxford Business English Dictionary for Learners of English, Dilys Parkinson, 2005

3. David Burke, Biz Talk 1 and 2, American Business Slang and Jargon, Optima Books, Berkeley, California Longman Dictionary of English Language and Culture, Longman Group, UK Ltd.
4. Webster’s New World American Idioms Handbook, Wiley Publishing, USA

	Number of active classes:
	Other classes

	Lectures:

2x15 = 30
	Practice:

3x15 = 45
	AC:
	SR:
	

	Methods of teaching:

Teaching in groups with different categories of students (egg, full-time students, students who work etc...) And different knowledge levels. Special emphasis is placed on interactive teaching methods that involve active participation of students with simulations of dialogues, discussions on various current topics of interest and so on. Students are welcome to consultation hours where the professor is able to dedicate to each student individually and respond to individual needs in terms of clarifying some grammar and vocabulary units.

	Knowledge assessment (maximum number of points 100):

	Pre-exam obligations
	Points
	Final exam
	Points

	Activity during lectures
	5
	Written exam
	50

	Activity during practical classes
	5
	Oral exam
	10

	Test I and II
	30
	
	

	Seminar paper
	
	
	


	Study programme:  Business Economics and Finance

	Type and Level of Studies: Undergraduate Academic Studies; First Cycle 

	Course title: German for Business Purposes

	Teachers: Gordana M. Bugarski
	Аssociates in teaching:

	Course status: Elective

	Number of ECTS: 7

	Requirements: 37 ECTS points + German language- general course

	Course objectives: 

Mastering the elements of structure of the German language and developing communicative skills necessary to successfully navigate primarily in various business situations. The focus is on the development of acoustic motor patterns of linguistic elements while developing and improving language skills - reading, writing, comprehension and speaking. Culture of business communication and cross-cultural communication.

	Course outcomes:

The student will, after passing the exam, have the following capabilities:
Overview of the general and technical vocabulary and grammatical structures, using phrases that are used in a business environment.
Adopted basic and most frequently used categories and structures of business vocabulary with all four language skills and their application in oral and written language on a basic level.
Active use and application of the acquired business vocabulary in a business conversation and correspondence.
Ability to independently write texts with business content.
Confidence in written and oral communication with the application of acquired knowledge of grammar for a simple and yet effective business communications.

	Contents of the course:

Theoretical classes:
Analysis of grammatical units and texts with an emphasis on business topics.
Topics: presenting companies, services, employees, and jobs, functions of the company, making business telephone calls, meetings and business trips.
Fundamentals of business correspondence: business letters, inquiries, offers, orders, contracts, invoices, letters of credit and other business and commercial documents.
The lexical level: the adoption of the most frequent vocabulary in the field of business economics.
Grammatical level: Reviewing previous knowledge of the morphology and syntax of the German language (nouns, verbs, adjectives, adverbs, numbers, tenses, verbs, case, sentence and word order in sentences, sentence structure.
Practical classes:
Exercises (written and oral) activities requiring the knowledge of grammar rules, dictation, writing business documents.
Conversation with the teacher and student conversation among students in small groups on a given topic.
Assessment tests: given after covering certain parts of the planned curriculum and the final test, which includes all the topics covered during the two semesters.

	Literature:

Basic: 
1. Gordana Bugarski – Deutsch im Büro und Business, Faculty of Economics and Engineering Management in Novi Sad, University Business Academy Novi Sad, 2009

2. Additional: 

3. Milica Vučković-Stojanović: Nemački poslovni jezik, Savremena administracija - Belgrade, 2001
4. Ivo Medic: Kleine deutsche Grammatik, Školska knjiga, Zagreb, 2003
5. Helbig, Gerhard/Buscha, Joachim: Deutsche Grammatik. Ein Handbuch für den Ausländerunterricht. Langenscheidt, München 2001.
6. - Various business documents samples of domestic and foreign companies , Internet

	Number of active classes:
	Other classes

	Lectures:

2x15 = 30
	Practice:

3x15 = 45
	AC:
	SR:
	

	Methods of teaching:

Lectures and Practical classes, Practical classes include reading, writing activities, conversation hours- oral skills development on topics from the world of business

	Knowledge assessment (maximum number of points 100):

	Pre-exam obligations
	Points
	Final exam
	Points

	Activity during lectures
	5
	Written exam
	

	Activity during practical classes
	5
	Oral exam
	60

	Test I and II
	20 (10+10)
	
	

	Seminar paper
	10
	
	


	Study programme:  Business Economics and Finance

	Type and Level of Studies: Undergraduate Academic Studies; First Cycle 

	Course title: French for Business Purposes

	Teachers: Milanka D. Levi
	Аssociates in teaching:

	Course status: Elective

	Number of ECTS: 7

	Requirements: 37 ECTS points + French language- general

	Course objectives: 

Acquiring general linguistic and communicative competence in French following the B1 level of the European Framework. Further development of communicative skills in the French language in a business context. Introduction to the professional terminology in the field of business economics and finance.

	Course outcomes:

Students have a full command of communicative and linguistic competence at the B1 level of the European Framework. This level allows them to use the French language in everyday situations, and the covered course enables them to handle familiar and every- day situations in business life.
In addition to that, students are prepared for the licensed examination of the Chambre of Commerce and Industry of Paris (Chambre de commerce et d'industrie de Paris) - CFP1 and CFP2 levels

	Contents of the course:

Theoretical classes:
Communicative competence : receiving visitors and guests at the company, introducing colleagues , talking about work, projects, plans, organization of office space, writing ads, resumes, cover letters, understanding the rules and regulations, receiving and transmitting messages, scheduling an appointment, filling out the form, reserving/booking seats/tables, participating in events, writing a report, understanding questionnaire and analyzing results, understanding exposé, technical terminology in the field of marketing, finance, banking, management
Culture and civilization: the basic forms of French companies , employment ,working hours, help center, business agenda , the market for tourism in France
Grammar: a combination of personal pronouns in the service facility, the complex relative pronouns, suggestions for a place, expressing the need and necessity, perfect and imperfect, participle agreement, subjonctif to express uncertainty, time expressions, gerund, future 2 , conditional , comparison , passive , expression of goals and objectives etc.
Practical classes:
Reviewing content from lectures

	Literature:

1. Bloomfield A. et Tauzin B., Affaires à suivre, Méthode de français professionnel de niveau intermédiaire, Hachette Livre, 2001
2. Gillmann B, Travailler en français «en entreprise», Didier, 2007

	Number of active classes:
	Other classes

	Lectures:

2x15 = 30
	Practice:

3x15 = 45
	AC:
	SR:
	

	Methods of teaching:

Developing skills of written and oral comprehension and expression through various communicative activities. Practical classes include writing short texts and dialogues, practising communication using the simulation model. Individual and group work.

Each student prepares a small report and presentation of conducted research on any chosen aspect of the French business world.

	Knowledge assessment (maximum number of points 100):

	Pre-exam obligations
	Points
	Final exam
	Points

	Activity during lectures
	10
	Written exam
	

	Activity during practical classes
	10
	Oral exam
	30

	Test I and II
	40
	
	

	Seminar paper
	10
	
	


	Study programme:  Business Economics and Finance

	Type and Level of Studies: Undergraduate Academic Studies; First Cycle 

	Course title: Business Communication

	Teachers:  Dragan S. Ilić
	Аssociates in teaching:

	Course status: Elective

	Number of ECTS: 7

	Requirements: 37 ECTS points

	Course objectives: 

Success at understanding the basic elements of the communication process, comprehension of basic communication skills: active listening, non-violent communication, empathy, assertiveness; understanding of the essential prerequisites for management, business negotiation, business presentations and public speaking. In this way, students are trained to develop skills necessary for successful business communication.
Vocational education and training of personnel - specialists in business negotiation , with the innovation of their knowledge and practical experience in the application of skills and abilities that contribute to the development of good relations with all target groups of the public and the IT sector , applying the highest international standards

	Course outcomes:

Enabling students to define the terms of communication and business communication; discover the role and importance of communication in the functioning of the organization; distinguish between different styles of communication, develop specific communication skills, recognize nonverbal signals in communication; prepare a business presentation, write a business letter, memo or report, prepare and lead business meeting; acquire negotiation skills.

	Contents of the course:

Theoretical classes.
Mass communication , methods of transmitting messages, communication skills, verbal communication, quality, style of expression, basic forms of communication, speech process design, achieving creativity in a speech, the content of speech, ways to become a good speaker, nonverbal communication, perspective or viewpoint, mimicking the expression - expression, listening, movements of hands, movement in space, body position (posture), public relations, internal and external information flows, business meeting , modelling business meetings, presentations, strategy of public performance, visual resources, overhead slides, computer, video, film, panel discussions, round table, personal selling , conferences, conference model, negotiation, leadership, successful leader, techniques and methods of appearing in the media, language of radio and television.
Practical classes:
Effective oral and written communication. Effective sales communication. Developing negotiation skills. The use of different types and forms of business communication. Using visual aids in communication.

	Literature:

1. Bloomfield A. et Tauzin B., Affaires à suivre, Méthode de français professionnel de niveau intermédiaire, Hachette Livre, 2001
2. Gillmann B, Travailler en français «en entreprise», Didier, 2007

	Number of active classes:
	Other classes

	Lectures:

2x15 = 30
	Practice:

3x15 = 45
	AC:
	SR:
	

	Methods of teaching:

Auditory lectures, interactive practical classes- case studies, problem-solving tasks, discussions.

	Knowledge assessment (maximum number of points 100):

	Pre-exam obligations
	Points
	Final exam
	Points

	Activity during lectures
	10
	Written exam
	

	Activity during practical classes
	20
	Oral exam
	30

	Test I and II
	40 (20+20)
	
	

	Seminar paper
	
	
	


	Study programme:  Business Economics and Finance

	Type and Level of Studies: Undergraduate Academic Studies; First Cycle 

	Course title: Banking and payment transactions

	Teachers: Ljiljana S. Lučić
	Аssociates in teaching:

	Course status: Compulsory

	Number of ECTS: 7

	Requirements: 37+37 ECTS points+Banking

	Course objectives: 

Introducing students to contemporary theoretical, comparative, systematic and practical aspects of business policies, asset and liability management, internal and international payments, electronic banking and application of information and communication technologies in the banking business and payment system, bank accounting and financial and bank statements of banks.

	Course outcomes:

After passing the exam, students will be able to:
Name and define the different banking operations, risk, financial bank statements and holders, types and instruments of domestic and international payments;

Understand and explain the operations of the bank as an institution of the monetary system and banks as deposit financial intermediaries, understand and explain the risks in banking business, banking reporting, understand and explain the mode of operation of domestic and international payments;

Independently use literature and financial and banking statements for the analysis of banking business, banking risk and domestic and international payments;

Understand changes in the banking industry and evaluate the importance of innovation and technological change in the growth and development of the banking business;

Propose solutions for improving the banking and payments system.

	Contents of the course:

Theoretical classes:
The establishment, organization, management, control and closing of banks; 2. Money and commercial bank as an institution of the monetary system; 3. Bank as a depository financial intermediary to the financial markets - bank deposit, credit transactions; 4. Foreign exchange operations of the bank - the bank's business in the international market, the loan capital; 5. The bank's business as an investment company in the capital market; 6. Other banking operations (guarantees, factoring, forfeiting, custody service), 7. Electronic banking and electronic payments; 8. Domestic payment transactions (payment institutions and instruments); 9.International payment and its instruments; 10. International- interbank business network; 11.Financial business statements - balance sheet 13. Bank's income statement and cash flow statement; 14. Basel Committee on Banking Supervision and the International Standards for the banking business; 15. Bank statements 
Practical classes: 
Exercises. Lectures and practical models, visits to financial institutions

	Literature:

1. Basic:
2. Lučić, Lj. (2012) Bankarsko poslovanje i platni promet (FIMEK, Novi Sad)
Additional: 

3. Mishkin, F. (2006) Моnetarna ekonomija, bankarstvo i finasijska tržišta (Belgrade, Data status)
4. Rose, P.S., Hudgins,S.C. (2005) Bankarski menadžemt i finasijske usluge (Belgrade, Data status)
5. propisi i izveštaji sa zvaničnog web sajta NBS i poslovnih banaka

	Number of active classes:
	Other classes

	Lectures:

2x15 = 30
	Practice:

3x15 = 45
	AC:
	SR:
	

	Methods of teaching:

Auditory lectures with the aid of modern teaching equipment, visits to banks. Practical classes - Interactive lectures, work in small groups. A study of current issues in banking operations, monitoring and enforcement of laws and regulations in the banking business. Oral presentations, developing dialogues and discussions, assessment tests, presentations of seminar papers.

	Knowledge assessment (maximum number of points 100):

	Pre-exam obligations
	Points
	Final exam
	Points

	Activity during lectures
	5
	Written exam
	

	Activity during practical classes
	5
	Oral exam
	60

	Test I and II
	20 (10+10)
	
	

	Seminar paper
	10
	
	


	Study programme: Business Economics and Finance

	Type and Level of Studies: Undergraduate Academic Studies; First Cycle 

	Course title: Insurance

	Teachers: Rajko Đ. Tepavac
	Аssociates in teaching:

	Course status: Compulsory

	Number of ECTS: 7

	Requirements: 37+37 ECTS points

	Course objectives: 

The aim of this course is for students to acquire the basic knowledge in the field of property and personal insurance, life insurance, banking insurance and other types of insurance, as prerequisites of modern life, and reconditions of safe and efficient operation of the market. The experience of countries that have developed systems of insurance can help a lot in creating the adequate domestic policy.

	Course outcomes:

After passing the exam, students will be able to:

Define and identify the basic concepts, categories and relationships in insurance; explain the concepts of risk, the insured event, the amount of insurance and amount of coverage, the insurance policy. They will also be able to talk about the development of insurance companies, since their establishment, transfer of the portfolio, the termination of company, terms of liquidation and bankruptcy of insurance companies.
They will also be able to show, illustrate and interpret the basics of insurance, reinsurance, and coinsurance, understand the rights and obligations of the parties under the contract of insurance and reinsurance. They will know about the different types of insurance, be able to classify them and explain.
They will be able to explain the formation and function of the mathematical reserves for life insurance, explain the role of actuaries, auditors, and the National Bank of Serbia, regulation framework and control of insurance. – Students should understand the role of the pension fund, company for the management of pension fund and the relationship of the company with the custodian bank.
Students will know the different phased/stages of claim settlement – be able to make judgments, anticipate and propose solutions to problems in the field of insurance.

	Contents of the course:

Theoretical classes:
Place, importance and definition of insurance; development of insurance in the world and Serbia; basic characteristics and legal status of insurance companies, basic functions and types of insurance, general characteristics of the premium and the system of mutual insurance sources of insurance law; basic elements of insurance functions and basic technical elements of the insurance contracting parties in the contract of insurance, control of insurance companies, insurance policy and other insurance documents, contract, contract of insurance, coinsurance and reinsurance, certain types of insurance, assessment process and claim settlement. 

Practical classes: Reviewing class content and reading materials, solving problems, discussions on possible solutions based on insurance contracts

	Literature:

Basic:
1. Marović B.,Tepavac, R., Njegomir V., Osiguranje, udžbenik, Sl. Glasnik RS – 2013

2. Dragan Mrkšić, Zdravko Petrović, Katarina Ivančević, Pravo osiguranja, University Business Academy, Novi Sad, 2000

Additional:

3. Kočović Jelena, Šulejić Predrag, Osiguranje, Centar za izdavačku delatnost ekonomskog fakulteta, Belgrade, 2006.

4. Tepavac Rajko, Institucionalni investitori na finansijskom tržištu, IP Filip Višnjić, Belgrade, 2008.
5. Tepavac Rajko, Finansijska tržišta, IP Filip Višnjić, Belgrade, 2009

	Number of active classes:
	Other classes

	Lectures:

2x15 = 30
	Practice:

3x15 = 45
	AC:
	SR:
	

	Methods of teaching:

Auditory lectures, practical classes with case studies, making contracts, insurance offers etc.

	Knowledge assessment (maximum number of points 100):

	Pre-exam obligations
	Points
	Final exam
	Points

	Activity during lectures
	5
	Written exam
	

	Activity during practical classes
	5
	Oral exam
	60

	Test I and II
	20 (10+10)
	
	

	Seminar paper
	10
	
	


	Study programme:  Business Economics and Finance

	Type and Level of Studies: Undergraduate Academic Studies; First Cycle 

	Course title: Entrepreneurship

	Teachers: Đurđica Đ. Vukajlović
	Аssociates in teaching:

	Course status: Compulsory

	Number of ECTS: 8

	Requirements: 37+37 ECTS points

	Course objectives: 

The aim of the course, through three modules, is for students to discover entrepreneurial potential and develop entrepreneurial awareness, to highlight the entrepreneurial process and entrepreneurship in practice in order to develop a sense of initiative and entrepreneurship among students. The objective of Module 1 is to help students discover their own entrepreneurial potential (to discover their strengths and competencies) within a particular culture and stimulate their desire to be able to take the future into their own hands. This includes defining key concepts such as culture, organizational culture and entrepreneurial culture. It also includes raising awareness of the responsibility, risk, autonomy, self-confidence, solidarity and mutual assistance. The aim of Module 2 is to encourage students to create/recognize ideas, recognize the potential of an idea, assess its feasibility and respond. This module is designed to teach students about basic business literacy, which should give them the ability to realize their real entrepreneurial potential.
The goal of Module 3 is to teach students the practical entrepreneurial skills. The focus of this is to help students (mostly students with ideas about a project) to develop their business plan through the business planning process. This module insists on achieving more than a simple description of the components of a business plan. It also emphasizes the environment of business enterprise and supporting institutions, as well as business management, negotiation and networking.

	Course outcomes:

After passing the exam, students will be able to:
Define and know the basic concepts of entrepreneurship and profession; Explain, describe the basic methods and techniques of decision making on starting an entrepreneurial venture -Illustrate and interpret the basic characteristics and skills of successful entrepreneurs; Compare, classify, and connect entrepreneurial knowledge with skills and techniques for the establishment of a small business; Draft a business plan to start their own small business and present it.

	Contents of the course:

Theoretical classes:
A review of the situation in the EU, region and Serbia; entrepreneurship as a key competence, defining entrepreneurship, various career opportunities, reasons for starting one’s own business, entrepreneurial thinking, entrepreneurial personality, entrepreneurial skills, future entrepreneurs, using own social networks, social responsibility and ethics, communication and business negotiation, leadership, time management, project management; Different stages of entrepreneurial business, business ideas - identifying and assessing opportunities, determining the necessary resources - financial resources, legal aspects - legal status of enterprises; Networking - network support, Community Services - stakeholders, managing the company; business Planning and Control; Making a business (business) plan: marketing plan, organizational plan, financial plan, budgeting
Practical classes: 
Analysis of case studies, individual and group presentations of final papers, business plan development, discussions.

	Literature:

Basic:
1. Hisrich R. H., Peters M. P., Shepherd D. A., Poduzetništvo, Mate Zagreb, 2011,

2. Ožegović, L; Preduzetništvo, Faculty of Economics and Engineering Management in Novi Sad, 2009
Additional:

3. Grupa autora”Budi svoj čovek”: Budi svoj čovek, Budi svoj čovek d.o.o., Belgrade,

4. 2006 Kiyoski, T.R., You Can Choose to Be Rich, Cash flow Technologies, USA, 2003, Carić S. i drugi, Privredno pravo, Faculty of Law for Commerce and Judiciary in Novi Sad, 2010

	Number of active classes:
	Other classes

	Lectures:

3x15 = 45
	Practice:

2x15 = 30
	AC:
	SR:
	

	Methods of teaching:

Auditory lectures, practical classes with case studies, making contracts, insurance offers etc.

	Knowledge assessment (maximum number of points 100):

	Pre-exam obligations
	Points
	Final exam
	Points

	Activity during lectures
	5
	Written exam
	

	Activity during practical classes
	5
	Oral exam
	60

	Test I and II
	20 (10+10)
	
	

	Seminar paper
	10
	
	


	Study programme:  Business Economics and Finance

	Type and Level of Studies: Undergraduate Academic Studies; First Cycle 

	Course title: Business and financial analysis

	Teachers: Miroslav S. Čavlin
	Аssociates in teaching:

	Course status: Compulsory

	Number of ECTS: 8

	Requirements: 37+37 ECTS points

	Course objectives: 

The aim of this course is to introduce to students the analysis of the overall business operations of an enterprise and involves testing and evaluating business performance, operating results and especially the unused potentials (internal capabilities and reserves) in terms of their interdependence, in order to detect the chances of further survival, growth and development of the company. With a special emphasis on the analysis of the corporate finance, with the goal of profit maximization, through adoption of short-term and long-term positive financial decisions.

	Course outcomes:

After passing the exam, students will be able to:
Define and identify the basic categories and relationships of business analysis;
Explain, describe the basic and applied analysis of finance and information in the enterprise;
Interpret and illustrate the basic principles and laws of business analysis and make a selection of information about unused resources of companies;
Compare, classify and link the mechanisms of business analysis to improve the business situation and explore possibilities for further development of the business;
Make judgements, anticipate and propose solutions to problems in the field of business analysis.

	Contents of the course:

Theoretical classes:
Concept and instruments of business analysis (business analysis as a scientific discipline , the need to adopt systems of business analysis, principles and instruments of business analysis), analysis of efficiency of business functions (methodological settings and flow of the sales analysis), analysis of the efficiency of business factors (theoretical and methodological settings and flow of the cost analysis, analysis of the impact of labour force on production volume and production costs, methodological analysis of fixed assets) analysis of finance of companies (access and theoretical-methodological settings, analysis of finance of companies, liquidity analysis , methodological analysis of expenses - income - financial result, profitability analysis , analysis of financial relationship between a business task - operating assets - sources of financing) business intelligence (Orientation of the management information process, objectives, principles and features of the business reporting, type and content of the report)
Practical classes:
Analysis of case-studies, individual and group presentations of papers, discussions.

	Literature:

1. Basic:
2. Malešević Đ., Čavlin M.. „Poslovna analiza“, FIMEK - Novi Sad, 2009

Additional:
3. Tintor J. : Poslovna analiza – operativno poslovanje, poslovna načela, finansiranje, kreditna sposobnost, proizvodnja, snagab zarađivanja, ljudski potencijali; Masmedia, Zagreb,2009

	Number of active classes:
	Other classes

	Lectures:

3x15 = 45
	Practice:

2x15 = 30
	AC:
	SR:
	

	Methods of teaching:

Lectures, review of literature sources and discussions in practical classes. 

	Knowledge assessment (maximum number of points 100):

	Pre-exam obligations
	Points
	Final exam
	Points

	Activity during lectures
	5
	Written exam
	

	Activity during practical classes
	5
	Oral exam
	60

	Test I and II
	20 (10+10)
	
	

	Seminar paper
	10
	
	


	Study programme:  Business Economics and Finance

	Type and Level of Studies: Undergraduate Academic Studies; First Cycle 

	Course title: Business Finance

	Teachers: Veselinović M. Branislav
	Аssociates in teaching:

	Course status: Compulsory

	Number of ECTS: 8

	Requirements: 37+37 ECTS points

	Course objectives: 

The main aim of the course is to teach students the methods of managing finances of a company. The aim is to familiarize students with the diagnosis, analysis and planning, financial position, cash flows, successful companies and their monetary flows; selection and ensuring long-term and short-term funding sources in the company, investing in certain types of assets and their efficient management, the assessment of profitability of investment projects, policy of dividend management, the choice of capital structure and its impact on the value of the company.

	Course outcomes:

After passing the exam, students will be able to:
-Define and name the basic categories and relationships in business finance; -Provide an overview of the content of the entire course
-Apply the principles and mechanisms when bringing financial decisions for the company;
-Compare, classify and link mechanisms for effective management of financial flows of the company;
-Make judgments, anticipate and propose solutions to problems in the field of efficient management of financial flows of the company.

	Contents of the course:

Theoretical classes:
Business Finance and Enterprise. Introduction to Business Finance. Business, tax and financial environment. Accounting and Finance. Value and evaluation. The time value of money. Evaluation of Securities. Evaluation of bonds. Evaluation of shares. Evaluation of options. Financial derivatives. The financial structure of the company and the management of working capital. The financial structure of the company. Liquidity and mutual forms of payment. Planning of working capital. Cash management in companies. Financial analysis and planning cash flow, analysis of financial statements. The concept and functions of financial planning. Leverage. The financial strategy of a company. Financial strategy of long-term investments. Financial investment companies (investments). Financial consolidation recovery of the company.
Practical classes:
Analysis of case-studies, individual and group presentations of papers, discussions.

	Literature:

Basic:
1. Veselinović B., Vunjak N., Poslovne finansije - teorija i praksa (2011,1st ed.), University Business Academy in Novi Sad, Faculty of Economics and Engineering Management in Novi Sad
2. Veselinović B., Vunjak N., Radakov S. (2012). Praktikum Poslovne finansije, University Business Academy in Novi Sad, Faculty of Economics and Engineering Management in Novi Sad
Additional:

3. Brili, А. R., Majers, К. S., Маrkus, Dž. А. (2010). Оsnovi korporativnih finansija, (5th edition), Мate ltd., Belgrade
4. Van Horn, C. J., Wachowicz, M. J. JR. (2007). Оsnovi finansijskog menadžmenta (12th edition), Datastatus, Belgrade
5. www.finance.yahoo.com www.vviley.com/college/damodaran www.cboe.com www.euronext.com www.investorwords.com www.treasurystrat.com www.jaxworks.com www.globalfindata.com

	Number of active classes:
	Other classes

	Lectures:

3x15 = 45
	Practice:

3x15 = 45
	AC:
	SR:
	

	Methods of teaching:

Auditory lectures with the use of modern teaching aid and active participation of students. Practical classes imply reviewing the content of lectures, student assessment, case study analysis, individual and group presentations of seminar papers.

	Knowledge assessment (maximum number of points 100):

	Pre-exam obligations
	Points
	Final exam
	Points

	Activity during lectures
	10
	Written exam
	

	Activity during practical classes
	0
	Oral exam
	60

	Test I and II
	20
	
	

	Seminar paper
	10
	
	


	Study programme:  Business Economics and Finance

	Type and Level of Studies: Undergraduate Academic Studies; First Cycle 

	Course title: Human Resources Management

	Teachers: Mladen P. Pečujlija and Marko S. Carić
	Аssociates in teaching:

	Course status: Compulsory

	Number of ECTS: 7

	Requirements: 37+37 ECTS points

	Course objectives: 

In the knowledge economy, business success increasingly depends on the quality of human resources. Managing staff performance is particularly challenging for enterprises. Therefore, the main aim of this course is to familiarize students with contemporary concepts, goals and objectives of human resource management and master control methods and techniques that promote organizational effectiveness and motivation of individuals.

	Course outcomes:

Students should acquire the knowledge relating to the analysis of mechanisms of human resource management; students will be able to identify and master the key activities and the specific characteristics of human resource management, methods of analysis and design of the scope of work, activities, staffing systems, techniques, personnel development, methods of evaluation and compensation of employees, as well as methods for improving working conditions and building effective relationships with the trade union.

	Contents of the course:

Theoretical classes:
· Introduction to Human Resource Management;

· Strategic management of human resources;

· Learning, theories of personality

· Leadership;

· Motivation for work;

· Organisational learning;

· The organizational culture;

· Job satisfaction;

· Communication;

· Conflicts;

· Teamwork, forming teams

Practical classes:
Case study analysis, individual and group presentations of student papers, discussions.

	Literature:
1. Basic:

2. Menadžment ljudskih resursa, Mladen Pečujlija, (2012), author’s script
Additional:

3. Bogićević, B. Menadžment ljudskih resursa, Faculty of Economics, Belgrade, 2006

4. Torrington, D., Hall, L., Taylor, S., Menadžment ljudskim resursima, Data status, Belgrade, 2004

	Number of active classes:
	Other classes

	Lectures:

3x15 = 45
	Practice:

2x15 = 30
	AC:
	SR:
	

	Methods of teaching:

Auditory lectures with modern teaching aid, practical classes- case study analyses, seminar papers

	Knowledge assessment (maximum number of points 100):

	Pre-exam obligations
	Points
	Final exam
	Points

	Activity during lectures
	10
	Written exam
	

	Activity during practical classes
	10
	Oral exam
	30

	Test I and II
	40
	
	

	Seminar paper
	10
	
	


	Study programme: Business Economics and Finance

	Type and Level of Studies: Undergraduate Academic Studies; First Cycle 

	Course title: Stock exchanges and stock exchange operations

	Teachers: Marko M. Ivaniš
	Associates in teaching:

	Course status: Elective

	Number of ECTS: 7

	Requirements: 37+37 ECTS points

	Course objectives: 

Acquisition of theoretical-analytical and applied knowledge of the markets and how they function in the world and in Serbia. Acquisition of basic knowledge about the models and methods of trading, instruments and participants in the process of trading in the stock market. Development of analytical and practical thinking and acquiring skills for practical work in jobs of portfolio managers, analysts in financial institutions and brokers.

	Course outcomes:

After passing the final exam, students will be able to:
define the stock exchange as a financial institution and understand the difference between it and other financial institutions, - -provide a definition of financial instruments used for trade on the stock exchange, as well as to state and define the financial intermediaries in stock trading;
to understand and explain the way stock exchanges operate, the role of issuers and investors in the stock trade, a variety of methods for trading in the stock exchange, as well as a way of forming listings and stock market exchange rates;
to be able to read stock market reports and use literature relevant for the analysis of stock market trends;

to understand changes and trends in the movement of stock market indices and evaluate the importance of technological change and information and technological innovation for growth and development of stock exchange operations; -apply the basic principles, methods and procedures in the stock market business practices

	Contents of the course:

Theoretical classes:
Definition, origin, development and types of stock exchange; Stock exchange transactions and stock brokers; The modern stock exchange operations and functioning of the stock exchange, The main financial instruments - short-term securities;

The main financial instruments - long-term debt and equity securities; Futures and financial derivatives; Stock market reports, stock indices and external sources of information; the Belgrade stock market; Regulatory and Supervisory Bodies;

Technical and fundamental analysis; The largest stock exchange in the world; The globalization of markets and the financial crisis.

Practical classes: 
Review of content from lectures; seminar papers; case studies, discussions

	Literature:

1. Basic:
2. Đurović, S, Đurović, M, Đurović, J., Berze i berzansko poslovanje, University Business Academy in Novi Sad, FIMEK, Novi Sad, 2011
Additional:

3. Dugalić, V, Štimac, M., Osnove berzanskog poslovanja, Stubovi kulture, Belgrade, 2005
4. Mishkin, F., Ekonomija novca, bankarstva i finansijskih tržišta, Mate doo, Zagreb, 2010

5. Mishkin, F, Eakins, S., Finansijska tržišta i institucije, Mate doo, Zagreb, 2005
6. Ivaniš, M., Pribavljanje kapitala putem emitovanja akcija“, časopis „Ekonomija-teorija i praksa“ br. 1/2012, Univerzitet University Business Academy in Novi Sad, FIMEK, Novi Sad, 2012, pp. 103-114
7. Ivaniš, M., Investicioni menadžment u Course requirementima rizika, Zbornik radova sa naučnog skupa: Organizacione nauke – izazov za 21. vek, Ekonomski Institut, Belgrade, 2011, pp. 249-270

	Number of active classes:
	Other classes

	Lectures:

2x15 = 30
	Practice:

3x15 = 45
	AC:
	SR:
	

	Methods of teaching:

Lectures, seminar papers, presentations and discussions of real-life examples, individual and group consultations.

	Knowledge assessment (maximum number of points 100):

	Pre-exam obligations
	Points
	Final exam
	Points

	Activity during lectures
	5
	Written exam
	

	Activity during practical classes
	5
	Oral exam
	40

	Test I and II
	40 (20+20)
	
	

	Seminar paper
	10
	
	


	Study programme:  Business Economics and Finance

	Type and Level of Studies: Undergraduate Academic Studies; First Cycle 

	Course title: Business Ethics

	Teachers: Zoran S. Nikolić
	Аssociates in teaching:

	Course status: Elective

	Number of ECTS: 7

	Requirements: 37+37 ECTS points

	Course objectives: 

The aim of the course is to acquaint students with the fundamental moral issues that arise in different contexts of the world of business, helping students to understand the ethical, social and economic environment in which these issues arise; introduction to ethical theories that are relevant for resolving moral issues in the business world , developing the necessary analytical skills for moral judgment; acquiring the knowledge of business ethics as a rational theoretical basis for determining the business strategy, decision making and modelling relationships among employees.

	Course outcomes:

After passing the exam, students will be able to:
Acquiring and being able to present with the occasional help of a teacher the general and factual knowledge about ethics, its place and role in the society and business world
Demonstrate the knowledge of facts, principles, processes and general concepts, describe and define the major categories of ethics and understand, explain and connect the factual and theoretical knowledge in the broader context of relations of society-business-organization-management, planning and ethics
To be capable of explanation, interpretation and comparison of performance and be able to logically connect comprehensive, specialized and theoretical knowledge of the complex interactions of ethics-society and business
Demonstrate advanced knowledge, critical awareness, critical thinking and understanding of theories and principles, the ability for innovative thinking with elements of predictions.

	Contents of the course:

Theoretical classes:
1. Ethics and business, business ethics as part of the Ethics, 2. Types of morality, ethical relativism and ethical pluralism; 3.Utilitarizam, act of utilitarianism, rule of utilitarianism, application of utilitarian postulates; 4.Moral duties, rights and justice; 5.Moral responsibility, virtue and moral judgment; Moral and social checks; 6. Corporate ethics and corporate culture; 7. Safety, risk and environmental protection; 8. Environmental damage, disruption of ecological balance and control; 9. The phenomenon of snitching, snitching and moral prohibition, the moral permissibility of snitching, snitching as a moral obligation; 10.Marketing, truth and advertising; 11. Protection of intellectual property rights, industrial espionage; 12. Corporate disclosure, insider trading; 13. Information technology, computer crime, ethics and business; 14. Rights and obligations of workers in firms; discrimination, affirmative action and reverse discrimination; 15. Profession , professionalism and business, international business, multinational companies and morals, corrupted environment and cultural diversity

Practical classes: 
Case study analyses, individual and group presentations of seminar papers, discussions.

	Literature:

1. Basic: 
2. Džordž Di, Ričard T, (2003), Poslovna etika, Filip Višnjić, Belgrade.
Additional:

3. Balj, Branko, (2005), Uvod u poslovnu etiku, Zrenjanin;
4. Miljević, Milan, (2009), Poslovna etika, Belgrade, Univerzitet Singidunum; Utilitarizam i poslovna etika:
5. hrestomatija,(2007), Zbornik, Pančevo, Mali Nemo.

	Number of active classes:
	Other classes

	Lectures:

2x15 = 30
	Practice:

3x15 = 45
	AC:
	SR:
	

	Methods of teaching:

Teaching method is contingent upon course content and needs for interactive teaching. Monologue, dialogue, hermeneutics, heuristics, explanation, illustrative, text-methods, public lecture, problem solving methods, Blitzlicht, feedback, mind mapping, network

	Knowledge assessment (maximum number of points 100):

	Pre-exam obligations
	Points
	Final exam
	Points

	Activity during lectures
	5
	Written exam
	

	Activity during practical classes
	5
	Oral exam
	60

	Test I and II
	20 (10+10)
	
	

	Seminar paper
	10
	
	


	Study programme:  Business Economics and Finance

	Type and Level of Studies: Undergraduate Academic Studies; First Cycle 

	Course title: Marketing Research

	Teachers: Dragan S. Ilić
	Аssociates in teaching:

	Course status: Elective

	Number of ECTS: 7

	Requirements: 37+37 ECTS points

	Course objectives: 

The main aim of the course is for students to gain a detailed knowledge of the process of market research and marketing research, and its application in practice, in daily operations. The ultimate goal of this course is to provide students with the ability to independently approach problems connected with marketing research, and to work in teams to implement or use these surveys.

	Course outcomes:

After passing the exam, students will be able to:

· Define and name the basic concepts and relationships in marketing research

· Explain, describe the basic concepts and relationships in marketing research

· Illustrating and interpret market trends and make choices of appropriate marketing strategies

· Compare, classify, and connect results of marketing research

· Offer solutions to problems in the field of marketing research.

	Contents of the course:

Theoretical classes
· Determinants and functioning of marketing research;

· The concept and definition of marketing research;

· The role and importance of marketing research;

· Development of marketing research;

· The subject of marketing research;

· Level, tasks and objectives of marketing research;

· Marketing information system;

· Defining the marketing research problem;

· Programming of research activities;

· Determining the method for obtaining data and information;

· Defining the basic set and sample surveys;

· Analysis, interpretation, and forecasting;

· Preparation of reports and presentation of results;

· Models of consumer behaviour;

· Marketing research information used as instruments of marketing mix;

· Marketing research of foreign markets.

Practical classes: Exercises
Analysis of business practice and case studies, conducting market research and interpreting and analysing results

	Literature:

Basic: 
1. Salai, S., Božidarević, D., Marketing istraživanje, Savremena administracija, Belgrade, 2001

Additional:

2. Božo Marđokić, Marketing istraživanja, Belgradeska poslovna škola, Belgrade, 2005.

3. Milan P. Galogaža, Ispitivanje tržišta ponašanja potrošača i kupca na tržištu, Panevropski univerzitet Apeiron, Banja Luka, 2007
4. David Aaker, V. Kumar, G.S Day, Marketing istraživanje, Ekonomski fakultet, Belgrade

	Number of active classes:
	Other classes

	Lectures:

2x15 = 30
	Practice:

3x15 = 45
	AC:
	SR:
	

	Methods of teaching:

The basic form of teaching implies lectures with the aid of equipment for appropriate PP presentations. Students are encouraged to ask for additional explanations and invited to consultation hours. Practical classes imply reviewing and further discussions of theoretical concepts of market research (marketing research) from lectures on practical examples. Analysis of data is further explained on the selected examples, using the SPSS software package.

	Knowledge assessment (maximum number of points 100):

	Pre-exam obligations
	Points
	Final exam
	Points

	Activity during lectures
	5
	Written exam
	

	Activity during practical classes
	5
	Oral exam
	60

	Test I and II
	20 (10+10)
	
	

	Seminar paper
	10
	
	


	Study programme:  Business Economics and Finance

	Type and Level of Studies: Undergraduate Academic Studies; First Cycle 

	Course title: Consumers Behaviour  

	Teachers: Maja R. Ćirić
	Аssociates in teaching:

	Course status: Elective

	Number of ECTS: 7

	Requirements: 37+37 ECTS points

	Course objectives: 

Knowledge of the principles of consumer behaviour is becoming more and more important, as decisions made by managers must be based on their understanding of how consumers will react to the new actions carried out by the company. Therefore, the aim of this course is to introduce students to the principles of consumer behaviour, understanding the consumer as an individual, learning about social and cultural dimensions of consumer behaviour as well as aspects of the decision-making process of consumers.

	Course outcomes:

After successfully mastering the course, students will be able to define and name the basic concepts related to consumer behaviour, and also be able to understand and explain the effects that lead to changes in attitudes, beliefs and actions of consumers; to present, interpret and apply the concepts, theories, models and tools on the process of developing marketing strategies based on consumer behaviour; compare consumer wishes and needs to company possibilities, as well as to propose solutions for better customization of products and services the meet the needs and desires of consumers. The acquired knowledge will serve as a basis for further study and work in the domain of marketing management, and lead to a successful business and managing long-term relationships with customers.

	Contents of the course:

Theoretical classes:
Consumers in marketing research (basic concepts of consumer behaviour, reasons for the research on consumer behaviour , market power); research needs and motivations of consumers (consumer organizational processes, needs, motivations and consumer behaviour); determinants of consumer behaviour (Classification of factors affecting consumer behaviour, geographic, demographic and economic determinants of consumer behaviour); Sociological surveys of consumers (culture, social classes and social class, social roles and status, and the relevant reference group, leaders, family, lifestyle), Psychological and motivational consumer research (psychological factors in consumer behaviour, the process of informing consumers, the learning process) deciding on consumer purchase (phases of the decision making process of consumers, types of decision-making, roles in the purchase process, process of acceptance of a new product); Marketing strategy based on customer behaviour (market segmentation on the basis of knowledge of consumers, product differentiation strategy, strategy of positioning products/product placement), Specific areas of consumer behaviour (industrial buyer behaviour, the difference between the industrial buyer as a customer and the final consumer, consumer organization and consumer protection)
Practical classes:
Case study analysis, individual and group presentations of seminar papers, discussions

	Literature:

Basic:
1. Maričić, B., Ponašanje potrošača, CID Ekonomskog fakulteta, Belgrade, IX izdanje, 2011

Additional: 

2. Schiffman G. L., Kanuk L., L., Ponašanje potrošača, Mate, Zagreb, 2004

3. Ćirić, M. Upravljanje odnosima sa klijentima u bankama, Fimek, 2013
4. Solomon, Michael R., Consumer Behavior- buying, having and being, Pearson Education, 2008
5. Peter, Paul J., Olson, Jerry., Consumer Behavior & Marketing Strategy, McGraw-Hill, 2007

	Number of active classes:
	Other classes 

	Lectures: 

2x15 = 30
	Practice: 

3x15 = 45
	AC:
	SR:
	

	Methods of teaching:

Lectures with the use of modern teaching aid and active participation of students. Practical classes imply reviewing content course, assessment of student knowledge, case study analyses, individual and group presentations of seminar papers, discussions.

	Knowledge assessment (maximum number of points 100):

	Pre-exam obligations
	Points
	Final exam
	Points

	Activity during lectures
	10
	Written exam
	

	Activity during practical classes
	10
	Oral exam
	50

	Test I and II
	20
	
	

	Seminar paper
	10
	
	


	Study programme:  Business Economics and Finance

	Type and Level of Studies: Undergraduate Academic Studies; First Cycle 

	Course title: Strategic Management

	Teachers: Đurđica Đ. Vukajlović
	Аssociates in teaching:

	Course status: Compulsory

	Number of ECTS: 8

	Requirements: 37 + 37 + 37 ECTS points

	Course objectives: 

Acquisition of key concepts and skills of strategic management, the evolution of strategic management, introduction of new methods, techniques and tools in the decision making process of strategic management. Presentation of guidelines related to the stages of strategic management process, creating a competitive advantage through environmental analysis, directing the organization, formulation and implementation of strategies to create effective organizational structure, management innovation and fostering corporate entrepreneurship.

	Course outcomes:

After passing the exam, students will be able to:
Defines the basic concepts of strategic management and understand their importance to business in the modern business environment; create a SWOT analysis of the company; show, illustrate and interpreted the performance of a company and make choice of strategy for further development, learn the basic principles of strategic management in managing a company; make judgments, predict and propose solutions to solve problems in the field of strategic management, be capable of practical application of solutions and their implementation for growth and development at all levels of the business.

	Contents of the course:

Theoretical classes:
1) Defining strategic management, 2) Key attributes of strategic management, 3) The strategic management process, 4) Strategic analysis; 5) The role of corporate governance and management of stakeholders; 6) Increasing the volume of involvement of employees in the strategic management process; 7) Ensuring coherence in strategic direction; 8) The organizational vision and mission; 9) Strategic goals 10) SWOT analysis, 11) Analysis of the internal environment; 12) Resources of the organization; 13) Strategy at the level of business units; 14) Phases of the life cycle of industry; 15) Strategy at the corporate level , 16) Portfolio Management; 17) Innovation Management, 18) International strategy of value creation in the global market; 19) Strategic leadership; 20) Strategic control; 21) Creating effective organizational structure.

Practical classes:
Reviewing the content of lectures, consultation hours, preliminary exam

	Literature:

Basic:
1. Stamatović, M., Kurij, K.(2005): Uvod u strateški menadžment, SITS, Belgrade
2. Stavrić, B, Stamatović, M.,(2004): Osnovi menadžmenta, Akademik pres, Elektrotehnički fakultet, Belgrade
Additional:

3. Arthur, A., Thompson Jr., A.J.Strickland III., Gamble, J.K.(2005): Crafting and Executing Strategy: The Quest for Competitive Advantage: Concepts and Cases, 14/e, McGraw-Hill/Irwin, a business unit of the McGraw-Hill Companies, Inc. Copyrighting

	Number of active classes:
	Other classes

	Lectures:

3x15 = 45
	Practice:

2x15 = 30
	AC:
	SR:
	

	Methods of teaching:

Teaching is conducted in direct student- teacher contact, using modern teaching aid. Communication is also achieved through electronic means of communication, which encourages professionalism, accuracy and a sense of professional responsibility of the student. Emphasis is placed on developing both individual and group creative development of students. Seminar papers on practical topics, oral presentations, assessment tests are also utilized.

	Knowledge assessment (maximum number of points 100):

	Pre-exam obligations
	Points
	Final exam
	Points

	Activity during lectures
	5
	Written exam
	

	Activity during practical classes
	0
	Oral exam
	60

	Test I and II
	20 (10+10)
	
	

	Seminar paper
	15
	
	


	Study programme:  Business Economics and Finance

	Type and Level of Studies: Undergraduate Academic Studies; First Cycle 

	Course title: Investment Management

	Teachers: Aleksandra Đ. Tešić
	Аssociates in teaching:

	Course status: Compulsory

	Number of ECTS: 7

	Requirements: 37 + 37 + 37 ECTS points

	Course objectives: 

Acquiring the latest knowledge in the field of investment process and mastery of basic methodologies, methods and techniques used in the field of investments; learning about different subjects of investment capital, introduction to the process of managing investments in various investment areas; learning about markets and investing; learning about the importance of analysis and assessment process prior to making a decision to invest in different investment objects

	Course outcomes:

After passing the final exam, students will be able to define and explain the processes of analysis and evaluation prior to making a decision to invest in a variety of areas in the financial market, as well as to demonstrate knowledge of the basic characteristics of the investment process; explain the place, role and importance of the process of investing, supported by appropriate methodology, methods and techniques used in the field of investment management; present, illustrate and interpret the basic principles and laws of the investment process, compare, classify and link mechanisms and assessment methods, to improve the decision-making model and implementation of rational decisions on individual investments and investment structures , and in the end – they will be able to make judgements, predict and suggest solutions in the field of investments, considering the important issues, such as: selection and portfolio diversification, portfolio performance measurement, the tax treatment of capital and the cost of making and implementing investment decisions.

	Contents of the course:

Theoretical classes:
I FUNDAMENTAL CONCEPTS related to investments; capital and capital interest; definition of investment, the aims and importance of investment , investment projects, investment portfolio, capitalist, investor and financier; Institutional investors, Objects of investment ; Different types of investments, securities, issuance, purchase and rights of the owners of securities II INVESTMENTS MARKETS- Basic systematization of the market; market and the market equilibrium price, availability of information and rumours, moving the capital , securities market, real estate market, ownership of assets and mortgage markets , markets of other investment / III Investment management and investment portfolios, Investment Management , Portfolio theory and the theory of diversification; definition of portfolio management; Phases of portfolio management, goals, investment portfolio , active and passive portfolio management, structural strategies , basic types of portfolios, selection and portfolio diversification, portfolio performance measurement ; services in investment management, tax treatment of capital , the costs of making and implementing investment decisions; IV RATIONAL investment decisions, The basic parameters for making the investment decision , analysis and forecasting serving operational investment decisions; CAPM analysis model for the value of capital ; Model of Arbitration evaluation of capital , dividend discount model, analysis of value and price of securities-primarily shares, technical analysis , fundamental analysis, index model validation , analysis of development investment projects; models for evaluating companies, real estate appraisal models , sources of information for analysis
Practical classes: 
Case study analysis, seminar papers, discussions.

	Literature:

Basic:
1. Šoškić, B. Dejan, Hartije od vrednosti: upravljanje portfoliom i investicioni fondovi, Centar za izdavačku delatnost Ekonomskog fakulteta,

2. 2006 Malašević, Erika, Malešević, Đoko, Upravljanje investicijama, Građevinski fakultet, Subotica. 2003

	Number of active classes:
	Other classes

	Lectures:

2x15 = 30
	Practice:

3x15 = 45
	AC:
	SR:
	

	Methods of teaching:

Teaching is conducted in direct student- teacher contact, using modern teaching aid. Communication is also achieved through electronic means of communication, which encourages professionalism, accuracy and a sense of professional responsibility of the student. Emphasis is placed on developing both individual and group creative development of students. Seminar papers on practical topics, oral presentations, assessment tests are also utilized.

	Knowledge assessment (maximum number of points 100):

	Pre-exam obligations
	Points
	Final exam
	Points

	Activity during lectures
	10
	Written exam
	

	Activity during practical classes
	10
	Oral exam
	30

	Test I and II
	40 (20+20)
	
	

	Seminar paper
	10
	
	


	Study programme:  Business Economics and Finance

	Type and Level of Studies: Undergraduate Academic Studies; First Cycle 

	Course title: Theory and policy of financial statements

	Teachers: Branklo Ž. Ljutić
	Аssociates in teaching:

	Course status: Compulsory

	Number of ECTS: 7

	Requirements: 37 + 37 + 37 ECTS points

	Course objectives: 

The aim is to enable students to understand the basic principles of financial statements that are presented and disclosed in accordance with the application of international accounting standards, and to properly understand the opportunities allowed by these standards in terms of interpreting and implementation of the company balance sheet policy

	Course outcomes:

After passing the exam, students will be able to:
Define and identify the basic categories and relations in the domain of theory and policy of balance sheet. Explain and define the basic balance sheet theories and the basic financial statements.
Analyse and interpret basic principles and laws of modern definition and management of the balance sheet of payment policy.
Define, explain and quantitatively evaluate the individual effects of certain methods of balance sheet policy within the framework of international accounting standards.
Understand and use the mechanisms of balance sheet analysis in the process of making optimal management decisions.

	Contents of the course:

Theoretical classes:
The basic elements of the theory of balance sheet,
Types of balance sheet in modern financial reporting,
International Financial Reporting Standards
International accounting standards
Balance sheet policy of enterprises
Practical classes:
Reviewing the content of lectures, case study analysis, preliminary exams, balance sheet samples in accordance with the International financial reporting standards and international accounting standards

	Literature:

1. Basic:
2. Aleksandar Majstorović et al., Teorija i politika bilansa, FIMEK, 2011, Novi Sad
Additional:

3. Aleksandar Majstorović, Računovodstvo, FIMEK, 2008, Novi Sad

	Number of active classes:
	Other classes

	Lectures:

2x15 = 30
	Practice:

3x15 = 45
	AC:
	SR:
	

	Methods of teaching:

Ex cathedra lectures: Video presentations; work in small discussion groups; Practical classes.

	Knowledge assessment (maximum number of points 100):

	Pre-exam obligations
	Points
	Final exam
	Points

	Activity during lectures
	20
	Written exam
	60

	Activity during practical classes
	0
	Oral exam
	

	Test I and II
	10
	
	

	Seminar paper
	10
	
	


	Study programme:  Business Economics and Finance

	Type and Level of Studies: Undergraduate Academic Studies; First Cycle 

	Course title: Public Finance

	Teachers: Dragomir R. Đorđević and Slobodan O. Radišić
	Аssociates in teaching:

	Course status: Compulsory

	Number of ECTS: 8

	Requirements: 37 + 37 + 37 ECTS points

	Course objectives: 

Gaining knowledge about the place and role of instruments and measures in the field of public finance for the successful functioning of a modern state. Exploring the possibilities and limitations, appropriateness and effectiveness of tax for allocate, redistributive and stabilization purposes. Gaining knowledge of the requirements for the implementation of a neutral or active fiscal policy. Gaining insight into the methods and instruments of budgetary policy. Familiarization with the process and tools of fiscal decentralization and financial equalization. Familiarity with deficit financing.

	Course outcomes:

After passing the exam, students will be able to: Define the content and functions of public finance and research methods in public finance, gain insight into the methods and instruments of budgetary policy; become familiar with the processes and instruments of fiscal decentralization and financial reporting; become familiar with deficit financing, acquire general and specific competencies that will enable them to confidently meet the challenges of a modern society, changes in the public sector and national politics as a whole.

	Contents of the course:

Theoretical classes: 
Macroeconomic variables and problems of public finance (Definitions of aggregate supply and aggregate demand, aggregate demand and public spending, gross domestic product, income and expenditure flows) Basics of public finance (concept and definition of public finance, public finance ratio and other scientific disciplines , development of the science of public finance, financial policy), public expenditure (state position within the circular flow of goods and money, the concept and importance of public expenditure, the principles of public expenditure , classification of public expenditure, the volume of public expenditure, effects of public expenditure ), public revenues (concept and nature of public revenue, classification of public revenues, fiscal burden, the relative tax pressure, the fiscal burden in the world ) taxes ( definition and characteristics of taxes, the theory and justification of tax, taxation purposes , Compulsory tax principles - principles of taxation, tax classification, tax effects) Other types of taxable income; Para- and undetectable revenues, public loans (public loans, concept and characteristics of public loan, emissions and depreciation of public loans, public loan classification, three ways of stabilizing the public debt), fiscal federalism (Reasons for fiscal decentralization , principles of fiscal decentralization , distribution function (expense), income distribution , income budget of the European Union, membership and distribution of public revenues in Serbia) budget (Basic features of the budget, general characteristics , budget principles, budget procedures, control execution, contemporary budget theories) Funding and budget system of Serbia (Concept and types of funds, funding of social needs through Compulsory social insurance, income funds and needs to be funded from them, the budget system of Serbia, the budget reporting process, adoption of the final budget, state debt and state guarantees in the budget system of Serbia), fiscal policy as part of macroeconomic policy (fiscal policy as a part of macroeconomic policy, fiscal policy, management of budget deficit, theory of stabilizing the budget, stabilizing budgets in member countries of the European Union , Fiscal Policy and Public Choice
Practical classes: 
Acquiring the practical competencies and skills in the domain of public finance through case –study analysis, seminar papers and discussions.

	Literature:

Basic:
1. Đorđević D., Јаvne finansije – fiskalna ekonomija i menadžment javnog sektora, University Business Academy, Novi Sad, 2005
2. Đorđević D., Ignjatijević S. (2013) Javne finansije - fiskalna ekonomija i mendžment javnog sektora –treće izmenjeno i dopunjeno izdanje, Novi Sad, University Business Academy.

Additional:

3. Raičević, B, Javne finansije, Centar za istraživačku delatnost ekonomskog fakulteta, Belgrade, 2005

	Number of active classes:
	Other classes 

	Lectures:

3x15 = 45
	Practice:

2x15 = 30
	AC:
	SR:
	

	Methods of teaching:

Ex cathedra lectures: Video presentations; work in small discussion groups; Practical classes.

	Knowledge assessment (maximum number of points 100):

	Pre-exam obligations
	Points
	Final exam
	Points

	Activity during lectures
	10
	Written exam
	

	Activity during practical classes
	10
	Oral exam
	60

	Test I and II
	20 (10+10)
	
	

	Seminar paper
	
	
	


	Study programme:  Business Economics and Finance

	Type and Level of Studies: Undergraduate Academic Studies; First Cycle 

	Course title: Business Information Systems

	Teachers: Dragan Đ. Soleša
	Аssociates in teaching:

	Course status: Compulsory

	Number of ECTS: 8

	Requirements: 37+37 + 37 ECTS points+ passed final exam of the course: Fundamentals of Information Systems

	Course objectives: 

To familiarize students with business information systems and application of software solutions for e-business, study of decision support systems and expert systems, with a special emphasis on Business Intelligence. Students learn the basic aspects of information systems, as well as the basic concepts that are consistent with the information needs of a business system in order to manage its business processes and changes in accordance with the activities in the business environment

	Course outcomes:

After passing the exam, students will be able to:
Define and understand the role of information systems.
Learn the main principles of recognizing information needs that serve as the basis for the construction, implementation and deployment of information systems.
Define their own needs and the needs of a business system in terms of a specific class/category of information systems.
Understand and effectively use application software in e-business.
Understand the essence and importance of using business intelligence for successful business operations of the company.

	Contents of the course:

Theoretical classes
Business information systems: the integration of business processes and application software solutions for e-business (an integrated approach to business processes , information and management, Workflow and XML business process languages, Integrated view of business information systems, portals and personalized applications)

Development of information systems (information systems development process, the models of the development process of information systems, methods, techniques and tools for the development of information systems, information systems development methodologies)

Decision Support Systems (About the decision theory , concept, characteristics and types of decision support systems , Model and structure of decision support systems)

Expert systems (artificial intelligence, expert systems)

Data Warehouse (nature, purpose and function of the Data Warehouse , Data Warehouse and Data Mart, Data Warehouse Architecture, dimensional data model , extraction of data from the Data Warehouse, Data Warehouse Construction)

Business Intelligence (meaning , structure and functions of business intelligence, statistical analysis in solving business problems, On-line Analytical Processing (OLAP), The meaning , function and process of data minim, methodological approach to business intelligence)

Practical classes: 
Work in the computer lab, reviewing content of the lectures with the assessment of student knowledge

	Literature:

Basic:
1. Balaban, N., Ristić, Ž. et al., Informacione tehnologije i informacioni sistemi, Ekonomski fakultet, Subotica, 2010

2. Information technology for management: transforming organizations in the digital economy, E. Turban, L. Volonino, 8th edition, 2011

Additional
3. Njeguš, A. (2009). Poslovni informacioni sistemi, Univerzitet Singidunum, Belgrade Rainer i Turban (2009). Uvod u informacione sisteme, DATAPRES, Belgrade

	Number of active classes:
	Other classes

	Lectures:

3x15 = 45
	Practice:

4x15 = 60
	AC:
	SR:
	

	Methods of teaching:

Auditory lectures with the use of modern teaching aid and active participation of students. Practical classes imply reviewing the content of lectures, work in the computer lab, assessment of student knowledge.

	Knowledge assessment (maximum number of points 100):

	Pre-exam obligations
	Points
	Final exam
	Points

	Activity during lectures
	5
	Written exam
	60

	Activity during practical classes
	5
	Oral exam
	

	Test I and II
	20 (10+10)
	
	

	Seminar paper
	10
	
	


	Study programme:  Business Economics and Finance

	Type and Level of Studies: Undergraduate Academic Studies; First Cycle 

	Course title: Auditing and Control

	Teachers: Branko Ž. Ljutić
	Аssociates in teaching:

	Course status: Compulsory

	Number of ECTS: 8

	Requirements: 37+37 + 37 ECTS points

	Course objectives: 

The aim of the course on auditing and control is to enable students to acquire the necessary knowledge in the field of audit and financial control, and learn about the responsibility of the state and local institutions for control on the regularity and legality of financial transactions. Special emphasis is given to the auditing function, which is an integral part of business and management.

	Course outcomes:

After passing the exam, students will be able to:
Define the auditing profession, reports, concepts, international auditing standards, regulatory frameworks and professional responsibility, approaches to the audit process, as well as to define objectives, plan auditing, perform materiality and risk analysis, determine the internal control system and internal audit of the company, make sure the auditing process is applied in practice, study internal controls, plan the auditing process for the attestation of internal controls, identify weaknesses in internal control that uses statistical sampling techniques and complete the attestation control risk in the external audit, complete audit process to synthesize the audit working papers to complete the tests in the audit, form an opinion and prepare the auditing report, to create other services in auditing (management audit, environmental audit, internal audit, other contractual procedures and reports), achieving in all segments satisfactory results.

	Contents of the course:

Theoretical classes:
Audit and control and forms of accountancy monitoring. Introduction to the audit of financial statements, the theoretical basis of auditing, professional ethics of auditing, audit risk, evidence in auditing, process audit, evaluation of reliability of internal control, financial control observed from different perspectives, Influence of information and telecommunication technologies on the review process, a sample application of auditing, audit of the financial statements, final audits, audit reports, internal audit, audit of public expenditure.
Practical classes:
Types, forms and organs of control and audit. The role of public accounting firms, the AICPA Code of Professional Ethics and its structure. Auditing standards and their application. Planning and programming revisions. Audit evidence. Testing, transactions and accounts with samples. Audit working notes.

	Literature:

Basic:
1. Andrić M., Krsmanović B., Jakšić D.,: Revizija - teorija i praksa, Ekonomski fakultet, Subotica, 2005
2. Мiljković, A., Finansijska kontrola i revizija, University Business Academy, Novi Sad, 2006
Additional:

3. Mrdović B., Petrović Z.,: Revizija, Belgrade: Nomos, 2005

	Number of active classes:
	Other classes

	Lectures:

4x15 = 60
	Practice:

3x15 = 45
	AC:
	SR:
	

	Methods of teaching:

Ex cathedra: Video presentations; Work in discussion groups; Practical classes.

	Knowledge assessment (maximum number of points 100):

	Pre-exam obligations
	Points
	Final exam
	Points

	Activity during lectures
	10
	Written exam
	

	Activity during practical classes
	20
	Oral exam
	30

	Test I and II
	40 (20+20)
	
	

	Seminar paper
	
	
	


	Study programme:  Business Economics and Finance

	Type and Level of Studies: Undergraduate Academic Studies; First Cycle 

	Course title: International Finance

	Teachers: Nikola J. Gradojević
	Аssociates in teaching:

	Course status: Elective

	Number of ECTS: 8

	Requirements: 37+37 + 37 ECTS points

	Course objectives: 

The aim of this course is to provide students with adequate theoretical basis and analytical knowledge and information about international finance and economic relations, their interdependence and dependence on other social processes in the world, their importance for the economic development, the structure of these relations and the pace of their development; acquisition of scientific knowledge, skills and academic skills, and mastery of scientific methods in the study of the field of international economic and financial relations.

	Course outcomes:

After passing the final exam, students will be able to:
-define and explain the basic factors, causes and consequences of the rapid increase in the importance of international finance; explain the place, role and importance of public finance policy, foreign trade and development as interdependent segments of macroeconomic policy, in particular the interaction between the exchange rate, the budget deficit management and through a policy of liberalization of foreign trade; to show, illustrate and interpret the basic principles and laws of the impact of public finance and foreign trade of industrialized countries on public finance and foreign trade of the developing countries; to compare, classify and link mechanisms of functioning of key developments in the international economic environment, especially international financial institutions, from the perspective of solving development, stabilization, financial, monetary, and other similar problems of member states;

-to make judgements, anticipate and propose solutions related to the impact of international and regional financial institutions on the international monetary and financial system, the supply of goods , services and capital, and in particular to a system and techniques of international payments and faster development of developing countries.

	Contents of the course:

Theoretical classes:
Balance of payments and international finance; Problems of international finance; The concept of the balance of payments;

The international movement of capital; Financial and foreign exchange markets in the world; Foreign currency system and the foreign exchange market; The International Monetary System;  International business finance; The functions of international business finance; The structure of international business finance. Financial policy and funding rules; Financial planning; Financial Management; The forms of financing. 

Practical classes:

Case study analysis, reviewing the content of lectures, discussions.

	Literature:

Basic:
1. O. Kovač - Međunarodne finansije, Ekonomski fakultet, Belgrade, 2003

Additional:

2. Pušara, K., Međunarodne finansije, Verzal pres, Belgrade, 2001

	Number of active classes:
	Other classes

	Lectures:

3x15 = 45
	Practice:

3x15 = 45
	AC:
	SR:
	

	Methods of teaching:

Auditory lectures with the aid of modern equipment and active participation of students. Practical classes include Reviewing the content of lectures, work in computer lab, assessment of student knowledge.

	Knowledge assessment (maximum number of points 100):

	Pre-exam obligations
	Points
	Final exam
	Points

	Activity during lectures
	5
	Written exam
	

	Activity during practical classes
	5
	Oral exam
	60

	Test I and II
	20 (10+10)
	
	

	Seminar paper
	10
	
	


	Study programme:  Business Economics and Finance

	Type and Level of Studies: Undergraduate Academic Studies; First Cycle 

	Course title: Marketing in Service Industry

	Teachers: Maja R. Ćirić
	Аssociates in teaching:

	Course status: Elective

	Number of ECTS: 8

	Requirements: 37+37 + 37 ECTS points

	Course objectives: 

The aim of this course is to familiarize students with the specific nature of services and the way in which this is reflected on the specifics of marketing service in organizations, to explain the role of the consumer in the process of service delivery, to point out ways of developing long-term relationships with customers, to highlight the elements of creating the service product, the importance of employees, environment, distribution channels, pricing, and marketing communications to deliver value for customers and achieve high business results for the company.

	Course outcomes:

After passing the exam, students will be able to:
Define and understand the development of marketing theory and the growing importance of marketing services with the development of service economy, as well as to explain and describe the specific characteristics of service organizations (public and private); Explain, illustrate and interpret the basic differences in the application of marketing services and explain the role of customer in the service process; Present the key concepts related to value for customers, service quality, satisfaction, loyalty, marketing mix

Compare and connect the elements of marketing mix for services, from the perspective of consumers and management; Make judgments, anticipate and propose solutions to problems in the domain of marketing for service organizations

	Contents of the course:

Theoretical classes:
Service economy, services and marketing services (definition of services and service components, characteristics of services, the differences between goods and services, classification of services, marketing mix of services). Customer satisfaction (Definitions and determinants of customer satisfaction, needs, wants and expectations of customers, perceived quality and value of services). Managing relationships with customers (relationship marketing, CRM , Types of loyalty, company loyalty, building customer loyalty), Creating the service product (GAP model of service quality dimensions of service quality, branding services, quality management, strategic approach to developing brands in the service business). Managing service processes. Service environment as an element of marketing mix (Impact of service environment on consumer behaviour). People as an element of marketing in the service sector (the role of employees and customers in the delivery of services, creating service business culture and role of management). Channels of distribution services (direct service delivery channels, delivering services through intermediaries, electronic service delivery channels, strategy for successful delivery of services through an intermediary). Managing capacity and demand in the service sector (Problems of aligning capacity and demand in the service sector). Price as an instrument of service marketing mix (pricing policy in the service sector, factors that influence decisions about prices). Integrated marketing communications in the service sector. 

Practical classes:
Case study presentations and analysis- individual and group work; discussions.

	Literature:

Basic:
1. Veljković, S., Marketing usluga, Ekonomski fakultet, Belgrade, 2009 

Additional: 
2. Ljubojević, Č, Marketing usluga, Stylos, Novi Sad, 2002
3. Christopher Lovelock, Service Marketing-People, Technology, Strategy, Prentice-Hall, 2006
4. Christian Gronroos, Service Management and Marketing: Customer Management in Service Competition, John Wiley & Sons, New Jersey, 2007

	Number of active classes:
	Other classes

	Lectures:

3x15 = 45
	Practice:

3x15 = 45
	AC:
	SR:
	

	Methods of teaching:

Auditory lectures with the aid of modern equipment and active participation of students. Practical classes include Reviewing the content of lectures, case study analysis, assessment of student knowledge, discussions.

	Knowledge assessment (maximum number of points 100):

	Pre-exam obligations
	Points
	Final exam
	Points

	Activity during lectures
	10
	Written exam
	

	Activity during practical classes
	10
	Oral exam
	50

	Test I and II
	20
	
	

	Seminar paper
	10
	
	


	Study programme:  Business Economics and Finance

	Type and Level of Studies: Undergraduate Academic Studies; First Cycle 

	Course title: Specification of professional practice

	Teachers: Branko Ž. Ljutić

	Number of ECTS: 1

	Course requirement: 37+37ECTS points

	Course objectives: 

The aim of the internship is for students at the undergraduate study level to learn about the practical application of theoretical knowledge and functioning of companies. It is important to mentioned that the internship takes place in the commercial, financial and other kinds of institutions with which the University has signed cooperation agreements, By completing their internship, students get a closer insight into business enterprises engaged in trade, import, export, business banks, insurance companies, brokerage houses, as well as many other organizations in the field of business and economics.

	Expected outcomes:
After successfully completed internship, students should have learned about the application of theoretical knowledge and its transfer to practice. By completing the internship, students establish a closer relationship with companies, which will enable more efficient and effective involvement in the respective companies and/or institutions after graduation; finally, students find it much easier to connect the theoretical knowledge and its practical implementation after the internship

	Content of the internship:
During the scheduled internship, students will keep a work diary and be directly involved in the execution of the following tasks:

Understanding of the enterprise (establishment, activity, economic status)

Introduction to the circulation of documents in the enterprise

Introduction to the daily disposition of funds and personnel in order to fulfil the immediate tasks

Introduction to the acquisition and release of materials

Understanding the use of funds

Introduction to the tasks and duties of managers and their immediate subordinates

Introduction to strategic and operational plans

	Number of active hours:
	45

	Methods of conduct:
Internship will be organized in a variety of organizations, of which the student will be able to choose the one that suits his/her skills and interests. The task is for each student to better master the ways in which theoretical knowledge can be applied under specific working conditions and situations in the business organization in which they do their internship. One of their tasks is to overcome the logic of thinking and find optimal solutions, providing help to the employees in the organization in which they practice.

	Assessment of student knowledge (maximum 100 points):
Active participation during internship: 60 points
Daily work diary: 40 points


	Study programme:  Business Economics and Finance

	Type and level of studies: Undergraduate Academic Studies; First Cycle

	Course title: Final paper

	Teacher: All teachers in the study programme

	 Number of ECTS: 7

	Course requirement: Student is eligible to apply for the final paper in the fourth year of studies

	Aims of the final paper:
The aim of the final paper is to enable students to contribute to the development and implementation of business research in empirical, theoretical and methodological terms. Student demonstrates through written work and its presentation, the ability to plan, carry out and present research while demonstrating a level of knowledge achieved, draw conclusions from their research using the scientific method and the ability to set up alternative approaches to the subject of research in the field of business administration and finance.

	Expected outcomes:
Students show a mastery of knowledge in the field of business economics and finance, which is practically shown by the final paper: students select the appropriate topic and conduct research, applying scientific principles and different theoretical perspectives, select research methods and demonstrate their importance for a given analysis, show the current place of their research in relation to the general knowledge of the chosen discipline/area, give a unique contribution to scientific knowledge, write and orally present the results and conclusions of Final paper, which altogether demonstrates their ability to perform specific professional tasks.

	General content:
The final paper shows that the student can independently research and develop issues in the field of business administration and finance. The emphasis is on the choice of critical methods in the creation of relevant theoretical frameworks for selected topics and an extensive analysis of the theory and practice of business, which contributes to that student’s understanding of a particular area of business. Writing about a selected topic should enable the identification, definition and confirmation of the feasibility of the scientific method or model for a specific empirical field.
Example: The Final paper represents a research study in which the student introduces the methodology of research in that area. After the conducted research, student prepares a final paper in a form that contains the following chapters: Introduction, Theoretical part, the Empirical part , the Results and Discussion , Conclusion , Literature Review.

	Methods of conduct:
With the help and supervision of mentors, students develop independence, creativity and responsibility for investigating and analysing the given task and issues related to their interests. The primary task of writing and defending the thesis is to apply the critical method of analysis. The thesis is then defended in front of an audience- examination board whose profession may or may not be known to the student. The reason for this is the development of presentation skills and presenting the thesis and research results, which students will be able to use later on in their professional life.

	Assessment (maximum number of points 100):
Content of the final paper: 50 points
Presentation of the final paper: 20 points
Answers to the posed questions: 30 points


