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               Eric Haley, Ph.D., Professor

School of Advertising and Public Relations

476 Communications Building

The University of Tennessee

Knoxville, TN 37996-0343

(865) 974-5102

haley@utk.edu
Education
Ph.D., Mass Communication, 1992, The University of Georgia (Advertising emphasis)


Dissertation: AIDS Communications in a Rural Community: An American Cultural 


Studies Perspective. (Funded in part by the U.S. Centers for Disease Control, Atlanta)

M.A., Journalism, 1989, The University of Georgia (Advertising emphasis)

Thesis:
The Relationship of Organizational Structure and Communication: A Study of the Daily and Crisis Communications Activities of Hospitals. (Winner of the 1991 Institute for Public Relations Research and Education's Teahan Master's Thesis Competition.)

B.A. in Journalism, 1987, The University of Georgia, Magna Cum Laude with Honors, (Public Relations/ Advertising emphasis).

Academic Appointments
Professor, 2005 to present, School of Advertising and Public Relations, College of Communication and Information, University of Tennessee, Knoxville.  Courses Taught (undergraduate): advertising principles, advertising and society, advertising media, advertising management, advertising campaigns, account planning, professional seminar. (graduate): communications theory, qualitative theory/methods, advertising and society, health communications campaigns, humanistic perspectives in communication and information research, advertising and persuasion theory.
Associate Professor, 1997 to 2005, Department of Advertising, College of Communications, University of Tennessee, Knoxville. 

Assistant Professor, 1992 to 1997, Department of Advertising, College of Communications, University of Tennessee, Knoxville.

Graduate Teaching Assistant, 1989-1992, Department of Advertising, H.W. Grady College of Journalism and Mass Communications, University of Georgia. 

Administrative Appointments

Associate Dean for Undergraduate Studies, 1998 to 2002, College of Communications, The University of Tennessee, Knoxville.
Development Associate to the Dean, 1996 to 2002, College of Communications, The University of Tennessee, Knoxville.

Refereed Publications and Papers

Lee, Taejun and Eric Haley (forthcoming), What you Think you Know:The Effects of Prior Financial Education and 
Readability on Financial Disclosure Processing. Journal of Behavioral Finance.
Haley, Eric, Ronald E. Taylor and Margaret Morrison (2014), How Advertising Creatives Define Effective


Account Planning. Journal of Current Issues and Research in Advertising, 35(2), 167-189.

Chen, Huan and Eric Haley (2014), Product Placement in Social Games: Consumer Experiences in China, Journal of 
Advertising, 43(3). 
Ahn, Ho-Young, Jin Seong Park and Eric Haley (2014), Consumers’ Optimistic Bias and Responses to Risk 



Disclosures in Direct-to-Consumer (DTC) Prescription Drug Advertising: The Moderating Role of 
Subjective Health Literacy, Journal of Consumer Affairs.  48(1), 175- 194.
Kelly, Stephanie, Laura Miller, Ho-Young Ahn, Eric Haley (2014), Perceptions and Portrayals of Skin 
Cancer Among Cultural Subgroups, ISNR Dermatology, http://dx.doi.org/10.1155/2014/325281.
Ju, Ilwoo and Eric Haley (2014), How Do Consumers Cope with Prescription Drug Advertising Messages? Risk 
Disclosure Presentation Order, Advertising Skepticism, and Perceived Risk Disclosure Voluntariness,      
Presented at the national conference of the American Academy of Advertising, Atlanta,  



GA, March.

Lee, Jinhe and Eric Haley (2014), The Effects of Persuasion Knowledge on Consumer Responses to Green
Advertising: Focus on Skepticism as Moderator, Presented at the national conference of 


the American Academy of Advertising, Atlanta, GA, March.

Park, Jin Seong, Ho-Young Ahn and Eric Haley (2014), Optimistic Bias, Advertising Skepticism, and Consumer 
Intentions for Seeking Information About the Health Risks of Prescription Medicine, accepted for


Presented at the national conference of the American Academy of Advertising, Atlanta, GA, March.









Lee. Yoon Joo, Eric Haley, and Kiseol Yang (2013). The Mediating Role of Attitude Toward Values Advocacy Ads 



in Evaluating Issue Support Behavior and Purchase Intention, International Journal of Advertising, 32(2), 
233-253.
Lee, Taejun, Tai Woong Yun and Eric Haley (2013), Effects of Mutual fund Advertising Disclosures on 
Investor Information Processing and Decision Making, Journal of Services Marketing, 27(2), 104-117.
Ahn, Ho-Young, Jin Seong Park and Eric Haley (2013), The Role of Optimistic Bias and Subjective Health Literacy 
in DTC Prescription Drug Advertising.  Accepted for presentation at the national conference of the 
American Academy of Advertising, Albuquerque, NM, April. 
Lee, Yoon, Joo, Eric Haley and Aimee Mark (2012), The Effects of Corporate Social Responsibility Orientation on 


the Consumers Perception of Advertisers’ Intention, Journal of Current Issues and Research in Advertising, 33(2), 192-209
Lee, Taejun, Eric Haley and TaiWoong Yun (2012), An Empirical Investigation of the Effects of Financial Services 



Advertising on Investor’ Decisions, Presented at the national conference of the American 



Academy of Advertising, Myrtle Beach, SC, March. 

Lee, Taejun, Eric Haley and Taiwoong Yun (2012), The Interplay between Advertising Disclosure 


Financial Knowledge in Mutual Fund Investment Decisions, Journal of Consumer Affairs, 46(2), 260-       

287.

Referred Publications and Papers, Cont
Lee, Taejun, Eric Haley, Tai Woong Yun and Wonjun Chung (2011), Retirement Financial Services Advertising: 
U.S.Retirement Financial Services Advertising’s Financial Information Provisions, Communication 
Strategies and Judgmental Heuristic Cues, Journal of Consumer Affairs, 45(3), 391-418.

Lee, Taejun, Eric Haley (2011) Adherence of Retirement Fund Providers to the Securities and Exchange 
Commission's Advertising Rules: Provision and Readability of Advertising Disclosure, Journal of 
Consumer Policy, 34(September), 455-474
Childers, Courtney, Eric Haley and Lisa Jahns (2011), Insights into Freshman Weight Issues and How they Make 


                 Decisions about Eating: A Qualitative, Journal of Consumer Affairs, 45(2), 306-328.
Haley, Eric, Elizabeth Avery and Sally McMillan (2011), Developing Breast Health Messages for Women in 
             


  Rural Populations, Journal of Consumer Affairs, 45(1), 33-51.
Ahn, Ho-Young, Lei Wu, Stephanie Kelly and Eric Haley (2011), A Qualitative Study of College Student 
Responses to Conflicting Messages in Advertising: Anti-binge Drinking Public Service Announcements 



vs. Wine Promotion Health Messages, International Journal of Public Health, 56(3), 271-279.

Chen, Huan and Eric Haley (2011), Connecting Virtual World Perception to Real World Consumption, Chinese 
Female White-Collar Professionals’ Interpretation of Product Placement in SNSs,  presented at the 
AEJMC annual conference, St. Louis, August. 

Ahn, Ho-Young, Lei Wu and Eric Haley, (2011), The Clearer, the Better?: The Effect of Sufficient Clarification and 
Specificity of Risk Disclosure in Broadcast  Direct-To-Consumer Advertising, presented at the AEJMC 

annual conference, St. Louis, August.

Ahn, Ho-Young, Stephanie Kelly, Lei Wu and Eric Haley, (2011) Dealing with Conflicting Health Messages:  A 
Qualitative Study of College Students’ Understandings of Tanning and Skin Cancer Prevention 
Advertising Messages, presented at the AEJMC annual conference, St. Louis, August.
Ahn, Ho-Young, Lei Wu, Eric Haley (2011) How to Resolve Contradictory Health Messages? : An Alternative 
Message Framework for Public Service Announcement Developers, presented at the AEJMC annual 
conference, St. Louis, August.
Chen, Huan and Eric Haley (2011), The Lived Meanings of Product Placements in Social Network Sites (SNSs): A 



Story of Happy Network, Presented at the annual conference of the American Academy of Advertising,   

    Mesa, AZ, March.
Lee, Yoon-Joo, Guiohk Lee, Myong-Li Shoi and Eric Haley (2011), The Effects of Self-Construal on Attribute-

Focused versus Context-focused Advertising Messages, Presented at the annual conference of the American Academy of Advertising, Mesa, AZ, March.

Chen, Huan and Eric Haley (2010),  The Lived Meanings of Chinese Social Network Sites (SNSs) among Urban   

    White-Collar Professionals: A Story of Happy Network, Journal of Interactive Advertising, 11(1).
Lee Yoon-Joo, Eric Haley and Beth Avery (2010), The Role of Gender and Message Strategy in the 
Perception of 
Advocacy Advertising, Journal of Current Issues and Research in Advertising, 32(1), 47-58.

Haley, Eric and Sally J. McMillan (2010), The Reach of Advertising Scholars’ Research, Presented 



at the annual conference of the American Academy of Advertising, Minneapolis, MN, March.

Referred Publications and Papers, Cont
Kim, Sora and Eric Haley (2009), Comparison of Paths from Consumer Involvement Types to Ad Responses 
between Corporate Advertising and Product Advertising, The Journal of Advertising, 38(3), 67-80.
Lee, Yoon Joo, Eric Haley and Kiseol Yang (2009), Structural Equation Modeling of Consumer Perception of 
Values Advocacy Advertising: The Consequent Effects of Self-Construal on the Outcomes, Behavioral 


                   Intention, and Purchase Intention, Presented at the National AEJMC conference, Boston, August.  
Childers, Courtney, Eric Haley, Lisa Jahns and Cheryl Lambert (2009), Insights into Freshmen Weight Issues: An        
Ethnographic Study of How First-year Students Make Decisions about Eating, Presented at the National 


                   AEJMC conference, Boston, August. 
Haley, Eric (2009), How Gay Men Make Sense of Advertising in Gay-Targeted Magazines:  Understanding 
Diversity in Responses, presented at the annual conference of the American Academy of Advertising, 
Cincinnati, Ohio, March.
Lee, Yoon-Joo and Eric Haley (2009), The Effects of Schema on Consumers Perception of Advertisers’ Intent, 
presented at the annual conference of the American Academy of Advertising, Cincinnati, Ohio, 
March.

Chen, Huan and Eric Haley (2009), Connecting with College Student Generation Y: A Qualitative Study of 
Advertising Preferences and Receptivity, presented at the annual conference of the American Academy 


of Advertising, Cincinnati, Ohio, March.

Kim, Sora, Eric Haley and David Schumann (2009), Primary Consequences of Corporate Communications 
Strategy on Consumer Responses, presented at the annual conference of the American Academy of 
Advertising, Cincinnati, Ohio, March.

Brooks, Abby, Eric Haley and Michelle Violanti (2009), Out of the Mouths of Workers:  Motivational Impacts as 
Described by Employees, accepted for presentation at the annual conference of the National 
Communication Association, Chicago, November.
Kim, Sora, Eric Haley and Yoon-Joo Lee (2008), Does Consumers’ Product-Related Involvement Matter When it    



Comes to Corporate Ads? Journal of Current Issues and Research in Advertising, 30(2), 37-48.
Haley, Eric and Robyn Blakeman (2008), Lessons from Ad Educators’ Experiences with Guest Speakers, Journal of 
Advertising Education, 12(2), 25-30.
Haley, Eric, Beth Avery and Sally McMillan (2008), Developing Breast Health Messages for Women in Rural 
Populations: Specialized Notions of Empowerment for Attention and Action, presented 


at the National Communication Association conference, San Diego, November.

Lee, Yoon-Joo, Beth Avery and Eric Haley (2008), The Role of Gender and Message Strategy in the Perception 


of Advocacy Campaigns, presented at the National Communication Association conference, San 
Diego, November.

Muchtar, Nurhaya and Eric Haley (2008), Realities of Journalism Trainers Overseas: A Phenomenological Study, 
presented at the AEJMC convention, Chicago, August.
Christy, Tim and Eric Haley (2008), The Influence of Advertising Context on Perceptions of Offense, Journal of 



Marketing Communications,14(4), 271-291.
Referred Publications and Papers, Cont
Haley, Eric, Ron Taylor and Margaret Morrison (2008), How Advertising Creatives Define Effective Account 
Planning, presented at the annual meeting of the American Academy of Advertising, San Mateo, 
March.
oHow How

Lee, Yoon-Joo, Sora Kim and Eric Haley (2008), Media Framing in Corporate Social Responsibility: A Korea 
US Comparative Study, presented at the annual meeting of ICA, Montreal, May.

Eric Haley, Margaret Morrison and Ronald Taylor (2007), Excellent Account Planning: What Award Winning 
Planning Cases Tell Us about Planning’s Utility in Advertising, Presented at the annual meeting of 
AEJMC, Washington, D.C., August.
Eric Haley and Robyn Blakeman (2007), Advertising Educators' Advice About Guest Speakers: Making the Most of 
Visits by Ad Professionals, Presented at the annual meeting of AEJMC, Washington, D.C., August.

Kim, Sora and Eric Haley (2007), Value Congruency Effects of Advertising on Attitude and Behavioral Intentions,

Presented at the annual meeting of AEJMC, Washington, D.C., August.
Kim, Sora, Scott Rader, and Eric Haley (2007), Assessing Dominant Corporate Communication Strategies on 
Fortune 100 Company Web Sites: Corporate Ability versus Corporate Social Responsibility Focus,
               Presented at the annual meeting of AEJMC, Washington, D.C., August.

McMillan, Sally, Eric Haley, Paige Zollman-Huggler, Beth Avery, Melissa Winchenbach, and John Bell (2007),  
Breast Health Education for Working Women in Appalachia:  Insights from Focus Group Research, Cancer 
Control, 14(3), 265-276.
Kim, Sora and Eric Haley (2007), The Lingering Ideologies of the Korean War Conflict, presented at the American Academy of Advertising’s 4th Asia-Pacific Conference, Seoul Korea, May. 

Kim, Sora, Gi-Yung Koo and Eric Haley (2007), Different Roles of Advertising Involvement in Corporate 
Advertising:  A Path Analysis of the Relationship Between Involvement Types and Attitude/Behavioral 
Intentions, presented at the annual conference of the American Academy of Advertising, April.

Lee, Yoon-Joo and Eric Haley (2007), The Role of Organizational Perceptions, Perceived Consumer 
Effectiveness and Self-Efficacy in Advocacy Advertising Effectiveness, presented at the annual 
conference of the American Academy of Advertising, April.

Christy, Tim and Eric Haley (2007), The Influence of Context on College Students’ Perceptions of Advertising 
Offensiveness, presented at the annual conference of the American Academy of Advertising, April.

Morrison, Margaret and Eric Haley (2006), The Role of Account Planning in U.S. Advertising Agencies, Journal 
of Advertising Research, 46(1), 124-132.
Haley, Eric and Robyn Blakeman (2006), Tales of Portfolio Schools and Universities: Working Creatives’ 

Views on Preparing Students for Entry-Level Jobs as Advertising Creatives, Journal of Advertising Education, 9(2), 5-13.
Lambert, Cheryl Anne, Eric Haley and Lisa Jahns (2006), An Ethnographic Study Exploring how Students Make 

Decisions about Eating and Physical Activity:  Stress and the Freshmen 15, presented at The Obesity 


Society 2006 Annual Scientific Meeting, Boston, MA, October.  

Referred Publications and Papers, Cont
Haley, Eric and Robyn Blakeman (2006), Tales of Portfolio Schools and Universities:  Working Creatives’ Views 
on Preparing Students for Entry-Level Jobs as Advertising Creatives, presented at the annual       


Conference of the American Academy of Advertising, Reno, NV, March.
Kent, Kimberly and Eric Haley (2006), Family Communication Patterns of Adult Children of Bi-Polar Parents:  A 
Qualitative Investigation,” presented at the 11th International Congress of the Association of      


Psychology and Psychiatry for Adults and Children, Athens, Hellas, May.

Haley, Eric and Yoon-Joo Lee (2005), Message Strategy in Advocacy Advertising: Impacting Behavioral 
IntentionToward the Advocated Issue and Enhancing Consumers’ Evaluation of the Ad Sponsor, 
presented at the annual conference of the American Academy of Advertising, Houston, TX, 
March/April.
Morrison, Margaret and Eric Haley (2003), Account Planners’ Views on How Their Work Is and Should Be Evaluated, Journal of Advertising, 32(2), 7-16.

Haley, Eric and Anne Cunningham (2003), Readers’ Perspectives on Advertising’s Influence in Women’s Magazines: Thoughts on Two Practices, Mass Media and Society, 6(2), 175-190.

Morrison, Margaret, Tim Christy and Eric Haley (2003), Preparing Planners: Account Planning and the Advertising 
Curriculum, Journal of Advertising Education, 7(1), 5-20

Haley, Eric and Anne Cunningham (2002), Readers’ Perspectives on Advertising’s Influence in Women’s 
Magazines: Thoughts on Two Common Practices, presented at the annual conference of AEJMC.

Morrison, Margaret, Tim Christy and Eric Haley (2002), The Integration of Account Planning in U.S. 
Advertising Agencies, presented at the annual conference of AEJMC.
Haley, Eric, Roxanne Hovland and Mariea Hoy (2002), Compulsive Buying and Credit Card Use Among College Students, accepted for presentation at the 2002 Hawaii International Conference of Social Sciences.
Christy, Tim, Margaret Morrison and Eric Haley (2002), Mapping the Future Pedagogical Topography of 
Account 
Planning: Needed Direction and Skills, presented at the annual conference of the American 
Academy of Advertising.

Morrison, Margaret, Eric Haley and Tim Christy (2001), Preliminary Results of a Study of How Account 
Planning 
is and Should be Evaluated,” Proceedings of the 2001 Conference of the American Academy of 
Advertising, 175-182.

Haley, Eric, Candace White and Anne Cunningham (2001), Branding Religion: Christian Consumers’ 
Understandings of Christian Products, in Daniel Stout and Judith Buddenbaum (eds.), Religion and 
Popular Culture: Studies on the Interaction of Worldviews, Chapter 16, Iowa State University Press.

Cunningham, Anne and Eric Haley (2000), A Look Inside the World of Advertising Free Publishing: A Case Study of Ms. Magazine, Journal of Current Issues and Research in Advertising, 22(2), 17-30.
Haley, Eric and Roxanne Hovland (2000), Infomercial Marketer Adherence to Self-Regulatory Standards: A Content Analysis, Proceedings of the 2000 Conference of the American Academy of Advertising (Abstract), 222.

Haley, Eric, Candace White and Anne Cunningham (1999), Branding Religion: Christian Consumers’ Understandings of Christian Products, presented at the national AEJMC conference, New Orleans.

Referred Publications and Papers, Cont
Cunningham, Anne and Eric Haley (1998), The Ghost in the Mirror: The Indirect Influences of Advertising in an 
Ad-Less Magazine, Proceedings of the 1998 Conference of the American Academy of Advertising 
(Abstract), 267-268.

Cunningham, Anne and Eric Haley, (1998), Preparing Students for Real-world Ethical Dilemmas: A Stakeholder 
Approach, presented at the national AEJMC conference, Baltimore.

Giacobbi, Peter, Eric Haley and J. Whitney (1998), An Examination of the Openness Construct in Sport, presented at the southeast regional conference for the Association for the Advancement of Applied Sport Psychology, Greensboro, N.C.

Raman, Niranjan and Eric Haley (1997), Measuring Organizational Source Credibility:  A Scale Development Study, Proceedings of the 1997 Conference of the American Academy of Advertising, 150-155. 

Haley, Eric (1996), Organization as Source:  Consumers' Understandings of Organizational Sponsorship of Advocacy Advertising, Journal of Advertising. 25(2), 19-36.
Taylor, Ronald, Mariea Hoy and Eric Haley (1996), How French Advertising Professionals Develop Creative 
Strategy, Journal of Advertising, 25(1), 1-14.

 Haley, Eric and Candace White (1996), The Integrated Communications Campaigns Experiment, Proceedings of 
the 1996 Conference of the American Academy of Advertising, 225-226.
Haley, Eric (1995), Dimensions and Dynamics of Organization as Source: A Qualitative Study of Source Credibility, Proceedings of the 1995 Conference of the American Academy of Advertising, 119-128.
Haley, Eric and Roxanne Hovland (1995), Closer Scrutiny? Recent Trends in Supreme Court Commercial Speech 
Decisions, Proceedings of the 1995 Conference of the American Academy of Advertising, 199-204.

Hovland, Roxanne and Eric Haley (1995), Recent District Court Decisions and the Status of Commercial Speech 
Under the First Amendment, Proceedings of the 1995 Conference of the American Academy of 
Advertising, 205-209.

Hoy, Mariea and Eric Haley (1995), International Agency Research: The French Experience, Presented at the annual conference of the American Academy of Advertising, Norfolk Va., March.

Hoy, Mariea and Eric Haley (1995), Home Medical Test Kits as a Health Information Source: Social Marketing 
Issues and Implications, Proceedings of the 1995 Marketing and Public Policy Conference, 153.

McKee, Kathy and Eric Haley (1994), Regulating Channel One Within Public Schools: Precedents and 
Parameters, Communications and the Law 16(2), 37-50.

Haley, Eric and Jeff Wilkinson (1994), And Now a Word from Our Sponsor: An Exploratory Concept Test of 
PSAs and Advocacy Ads, Proceedings of the 1994 Conference of the American Academy of Advertising, 
79-87.

Haley, Eric (1994), Interviewing:  Data Generation and Analysis, Proceedings of the 1994 Conference of the 
American Academy of Advertising, 221-232.

Haley, Eric and DeForrest Jackson (1994), A Conceptualization of Assessment for Mass Communications Programs, Journalism & Mass Communication Educator, 50(1), 5-13.

Referred Publications and Papers, Cont
Haley, Eric and DeForrest Jackson (1994), Responding to the Crisis of Accountability: A Review of Program 
Assessment Methods," paper presented at the annual meeting of AEJMC, Atlanta, August.

Haley, Eric and Roxanne Hovland (1994), Overbreadth and Commercial Speech: Definitions and Implications, 
Communications and the Law 16(4), 201-212.

McKee, Kathy and Eric Haley (1993), Student Owned Media Technology in Residence Halls: A Descriptive Study, Journal of College and University Student Housing, 22(2), 39-42. 

Haley, Eric (1993), The Semiotic Perspective: A Tool for Qualitative Inquiry, Proceedings of the 1993 

Conference of the American Academy of Advertising, 189-196. 

Hovland, Roxanne, Kurt Klaus and Eric Haley (1993), Commercial Speech After Fox: There is a Rule for Every Exception, Proceedings of the 1993 Conference of the American Academy of Advertising, 75-81.

Haley, Eric and Kathy McKee (1993), Reaching the In-Dorm College Market: A Study of In-Room Media 
Ownership and Use, Paper presented at the annual meeting of the Association of Popular Culture, New 
Orleans, April, 1993.  


Cameron, Glen, and Eric Haley (1992), Feature Advertising: Policies and Attitudes in Print Media, Journal of 
Advertising, 21(3), 47-56.

Books
Morrison, Margaret, Eric Haley, Kim Sheehan and Ron Taylor (2012), Using Qualitative Research in 
Advertising: Strategies, Techniques and Applications, Second Edition, Newbury Park: Sage.
Hovland, Roxannne, Joyce Wolburg and Eric Haley (2007), Readings in Advertising and Consumer Culture, 
M.E. Sharpe.
Morrison, Margaret, Eric Haley, Kim Sheehan and Ron Taylor (2002), Using Qualitative Research in 
Advertising: Strategies, Techniques and Applications, Newbury Park: Sage.
Book Chapters

Huan Chen, Eric Haley and Audrey Deterding (forthcoming),”Product Placement in Social Games: Qualitative 
Research Insights,” in Advertising in New Formats and Media: Current Research and Implications for 
Marketers, Patrick De Pelsmacker (ed.), Emerald, 
Bharat Mehra, Eric Haley and Dylan Lane (2015), “Culturally Appropriate Information Support Services for 
Lesbian, Gay, Bisexual, Transgender (LGBT) South Asians: Representing Multiple Shades of Identity 
Based on Sexual Orientation and Ethnicity,” in Expanding the Circle: Creating an Inclusive Environment in 
Higher Education for LGBTQ Students and Studies, John C. Hawley (Ed.), Albany, State University of 
New York Press, 317-340.
Eric Haley (2012), “Involvement,” in Advertising Theory, Ester Thorson and Shelly Rodgers and Esther Thorson 
(Eds.), New York: Routledge Taylor & Francis Group, 120-132.
Book Reviews
Haley, Eric (1997), Review of “The Great American Blowup: Puffery in Advertising and Selling,” by Ivan Preston, Journal of Advertising, 26(4), 64-65.

Invited Presentations and Lectures
Invited Lecturer, Emory University School of Public Health, Atlanta, 1992-93.

Haley, Eric (1992), "AIDS and Rural Young Adults: An American Cultural Studies Perspective," presentation to the U.S. Centers for Disease Control, Applied Communications Research, Epidemiology and Evaluation Branch of the National AIDS Information and Education Program.

Haley, Eric (1998), Advertising Issues: How to Get the Industry to Pay Attention, presented as part of a panel discussion at the 1998 annual meeting of AEJMC, Baltimore.
Haley, Eric (2000), Visiting Teacher, Escuela de Communication Monica Herrera, Ecuador.

Haley, Eric (2003), Ensuring the Longevity of Advertising Education at U.S. Universities, special topics panel presented at the annual meeting of the American Academy of Advertising, Broomfield, CO.
Haley, Eric (2008), The Big Picture - Advertising Today a Social Institution, special topics panel presented at 
the annual meeting of the American Academy of Advertising, San Mateo, CA.  

Haley, Eric (2008), Emerging Scholars Symposium – co-organizer and speaker, pre-conference event of the 
annual meeting of the American Academy of Advertising, San Mateo, CA.
Haley, Eric (2009), The Future of Advertising Education – Account Planning, pre-conference event of the annual 


meeting of the American Academy of Advertising, Cincinnati, OH.

Haley, Eric (2011), special topics panel presented at the annual meeting of the American Academy of 
Advertising, Mesa, AZ

Haley, Eric (2013), Getting Published in Advertising: An Editor’s Insights, presented as part of a pre-conference 
workshop at the annual meeting of the American Academy of Advertising, Albuquerque, NM.
Grants and Fellowships
1993 American Academy of Advertising Research Fellowship

1994 Special Award for Research in France - UTK Professional Development Award Program

1994-95 Faculty Research Award - UTK Professional Development Award Program
2002 UT College of Communication Research Grant Award
2003 UT Hospital’s Breast Health Outreach Program Evaluation, project assistant with Dr. Sally McMillan (PI) and Dr. Bonnie Reichert (project assistant) - National Cancer Institute ($49, 501).
2008, 2010, 2011, 2012 UT CCI Summer Research Funding
2015 American Academy of Advertising Research Fellowship

Awards
Outstanding Faculty Member, College of Communications, The University of Tennessee, 1992-93

Outstanding Teacher Award, College of Communications, The University of Tennessee, 1998-99
Outstanding Teacher Award Finalist, University of Tennessee National Alumni Association, 1996, 1998
Outstanding Teacher Award College Nominee, University of Tennessee National Alumni Association, 1996, 1997, 1998.
AAF 7th District Donald G. Hileman Educator of the Year, 1997-98.
Distinguished Service Award, College of Communications, The University of Tennessee, 2001-2002.

Faculty Service/Outreach Award, College of Communication and Information, UT, 2007.
Best Article 2014 – Journal of Current Issues and Research in Advertising
Professional Development Activities

1994 Advertising Educational Foundation's Visiting Professor Program - Young & Rubicam, New York, NY.  Account:  Xerox corporate and multifunction peripherals.
1994 Freedom Forum Seminar for Advertising Teachers, The University of North Carolina, Chapel Hill.

1999 APG-US/AAAA Account Planning Conference, San Diego, CA.

Consulting
Syndicated Reports
Simmons Market Research - 2001 - Hispanic Study

Development of syndicated report of National survey data gathered from the U.S. Hispanic market.  (With Margie Morrison)

Just Kid Inc., Stamford, CT., 1997 - Global Kids Study


Research analyst and author of 1997 Global Kids Study, Japan and China reports.

Roper Starch Worldwide Inc., New York, 1996 - Syndicated Research Division

Research analyst and author for Roper's 1996 Youth Report.  Contributing writer for the 1996 CollegeTrack Automotive report, the 1996 CollegeTrack Computers and Technology report, and Roper's research newsletter.

Custom Consumer Research - Entertainment Products
EMI Music, New York, 1997 - Retailer and Consumer Interview Project

Design, implementation, analysis and report of study exploring music retailers and consumers views of retail music store environments.  Included both interview and accompanied shopping methods.
Roper Starch Worldwide Inc., New York, 1996 - Custom Research Division

Project director for concept testing project for MCA/Universal amusement parks. Designed, implemented, analyzed and reported study of British and French tourists' reactions to two new European theme park ideas.  The study consisted of both focus group and survey methodology.

Custom Consumer Research - Community Development

City of Oak Ridge, TN - 1996

Design, implementation and analysis of primary market research which will drive the city's 10-year strategic planning efforts.  In cooperation with the University of Tennessee's Social Science Research,  Institute and coordinated through the Local Convention Committee, City of Oak Ridge, TN. 
Custom Consumer Research - Higher Education
University of Tennessee, University Public Relations, Knoxville, TN 2007

Design, implementation and analysis of primary research to assess communication tactics of the UT pr office with regard to UT’s “Ready for the World” program.

University of Tennessee, University Public Relations, Knoxville, TN 2006

Design, implementation and analysis of primary market research to determine the readiness of current UT students to embrace the Chancellor’s “Ready for the World” international/intercultural initiative. Project included a series of focus groups with UT students, a qualitative research report of the findings, and initial development of a survey instrument to be administered to the student body at large.   
University of Tennessee, Evening School, Knoxville, TN - 1996

Design, implementation and analysis of primary market research to determine the decision process of non-traditional students in choosing to pursue evening degrees. Project includes developing implications for advertising planning and budgeting.  Co-investigator:  Ronald Taylor, Head, UT Department of Advertising.

University of Tennessee, New College of Education, Knoxville, TN - 1997

Design, implementation and analysis of study designed to access faculty/staff and student understandings of the New College of Education, with the intent to generate strategic insights for moving the College toward its stated mission.  Co-investigator: Ronald Taylor, Head, UT Department of Advertising.

University of Tennessee, Alumni and Development Office, Knoxville, TN - 2000-2001

Design, implementation and analysis of national focus group study of UTNAA officers and members.  The goal was to gather information to reinvigorate UT’s National Alumni Association programs and activities.

Custom Consumer Research - Athletics
University of Tennessee, Men’s Athletics, Knoxville, TN 1999

Design, implementation and analysis of a focus group study of VASF supports and non-donor UT alumni to explore perceptions regarding the men’s athletics department.  Emphasis was given to communication effectiveness, messages (both intended and unintended) and ways of generating greater satisfaction among current and potential donors.  (With John Haas)

Custom Consumer Research - Non-Profit Health Care
Hospice of Athens, Athens, GA - 1987 

Primary market research and development of a general awareness communications campaign for hospice services directed to the general public, local medical community and potential funding agencies.  (pro bono)

Service
Journal Editorship

American Academy of Advertising:
Executive Editor, Journal of Advertising. JCIRA, Journal of Interactive Advertising, 2014 to present
Editor, Journal of Current Issues and Research in Advertising, 2012 to present.
Interim Editor, Journal of Current Issues and Research in Advertising, 2012
Senior Associate Editor, Journal of Advertising, 2007-2010
Review Board

Journal of Current Issues and Research in Advertising, 2009 to 2011
Journal of Advertising, 2011 to present
Reviewer
Association for Education in Journalism and Mass Communication:


Advertising Division Research (national), 1992, 1993


Professional Freedom and Responsibility (national), 1992


Southwest Conference competitive papers, 1993 


Communications Technology and Policy Division (national), 2002    

American Academy of Advertising:
Competitive Papers (national), 1993, 1994, 1997- 2015
Special Topics 2013


Dissertation Award (national), 1994, 2001, 2005, 2006, 2009

Research Fellowship Award (national), 1994, 2001, 2006
    

Journal of Advertising, 2001 to the present

Chair, European Conference, June 4-6, 2010, Milan, Italy

Journal of Consumer Affairs, 2009 to present
Journal of Media and Religion, 2003
Committee Membership: National Service

Chair, American Academy of Advertising European Conference, Milan, 2010
Research Committee, American Academy of Advertising, 1993, 1994, 1995, 2000, 2001, 2002, 2004,2005, 2006, 2007, 2009, 2010, 2011 (Chair), 2012 (Chair), 2013 (Chair)

Membership Committee, American Academy of Advertising, 1996, 1997
Committee Membership: University


Evening School Advisory Board, 1998-99, 1999-2000, 2000-2001, 2001-2002


University Advising Committee, 1998-99, 1999-2000


Undergraduate Council (ex-officio), 1998-99, 1999-2000, 2000-2000, 2001-2002, 2002.


Graduate Council, 2006-07, 2007-08, 2008-09

Credentials Committee, Graduate Council, 2006-07,2007-2008

Curriculum Committee, Graduate Council, 2008-09

Committee Membership: College and Department


Research Committee, 1992-93, 1993-94 (Chair), 1994-95


Futures Committee, 1992-93, 1994-95


Masters Committee, 1993-94, 1994-95, 1995-96, 1996-97, 1997-98


Core Values Committee, 1995-96, 1996-97


Doctoral Committee, 1996-97


Planning Committee, Chair - 1997-2002


Planning Committee, 2002-03, 2005-06


Undergraduate Studies Committee, Chair, 1998 - 2003


Graduate Committee 1998-99, 2004-06 (Chair), 2006-07, 2007-08 (Chair), 2008-09, 2014-15

AAF Team Advisor, 1992-93, 1993-94, 1994-95, 1995-96, 1996-97


Ad Club Advisor, 1995-96, 1996-97, 1997-98, 1998-99, 2003-07 
Peer Teaching Evaluation Committee - Department of Advertising 1997-98 (Chair), 2000-01, 2004-05, 2006-07(Chair)
Peer Teaching Evaluation Committee – School of Advertising and Public Relations, 2010-11 (chair)

Advisory Committee to the Dean, 2003-2004 (Chair)

Search Committee, College Associate Dean, 2007



Faculty Affairs Committee, 2009-2010 (Chair), 2010-11 (Chair), 2012-13, 2013-14

AAF Chapter Advisor/Liason, 2015-16
Graduate Student Committees

Dissertations Chaired:

Alicia Ransom, Communication and Information, Advertising – present

Jinhee Lee, Communication and Information, Advertising - present

Rebecca Davis, Communication and Information, Information Sciences - present

Rick Curry, Communication and Information, Communication Studies – 2014
Danijela, Radic, Communication and Information, PR -2014
Nutthanun Rajanakorn, Communication and Information, PR– 2012

Hoyoung Ahn, Communication and Information, Advertising – 2012

Huan Chen, Ph.D., Communication and Information, Advertising - 2011
“ 

Taejun Lee, Ph.D., Communication and Information, Advertising – 2011

“The Role of Financial Services Advertising in Investor’s Decision-Making”

Received funding from the American Academy of Advertising’s Dissertation Funding Award 
Competition – 2010.
Yoon-Joo Lee, Ph.D., Communication and Information, Advertising – 2008

“Business Role Schema Effects:  Exploration of Information Processing in the Perception of Values 
Advocacy Advertising”

Kim, Sora, Ph.D., Communication and Information, PR – 2008 

“The Synergistic Influences of Corporate Communication Strategy on Consumer Responses: Assessing 
the Paths of Corporate Ability, Hybrid, and Corporate Social Responsibility Strategies”
Saovanee Tesgim, Ph.D., Communication, Advertisings- 2004


“Advertising and the Consumer Socialization of Compulsive Buyers”

Received funding from the American Academy of Advertising’s Dissertation Funding Award Competition - 1999-2000.

Dissertation Committee Membership:

David Fowler, Ph.D. Communications, 1993

Joyce Wolburg, Ph.D. Communications, 1995

Volker Henning, Ph.D. Communications, 1996

Jay McNight, Ph.D. Human Performance and Sports Studies, 1996

Gerald Kaforey, Jr. Ph.D. Human Performance and Sports Studies, 1997

Dan Flint, Ph.D. Marketing, 1998

Gina Brooks, Ph.D. Clinical Psychology, 1999

Kyunghoon Lee, Ed.D., Education - Cultural Studies, 1999
Marie Curkan-Flanagan, Ph.D., Communication, 2000

Peter Giacobbi, Jr.,Ph.D., Education - Cultural Studies, 2000
Ted Butryn, Ph.D., Education - Cultural Studies, 2001

Glenna Lee, Ph.D., Higher Ed Administration (current)
Catherine English, Ph.D., Education - Cultural Studies (2003)
Javiette Samuels, Ph.D., Child and Family Studies (2002)
Guiohk Lee, Ph.D., Communications (2002)

Jang-Sun Hwang, Ph.D., Communications (2003)
Tim Christy, Ph.D., Communications (2003)

Jon Braddy, Ph.D., Communications (2004)

Greg Rumsey, Ph.D., Communication and Information (2006)

Juran Kim, Ph.D., Communication and Information (2006)

Crawford, Elizabeth, Ph.D., Communication and Information (2007)
Kent, Kimberly, Ph.D., Clinical Psychology (2008)

Lambert, Cheryl Anne, Ph.D., Communication and Information (2008)
Winkelstein, Julie – Information Science (2012)
Kim, Taejun - Ph.D. Communication and Information (2012)

Wood, Frank – Ph.D. Marketing – Nova Southeastern University (2013)

Theses Chaired:
Ann Cunningham, Chair, M.S. Advertising, 1996

Richard Opp, Chair, M.S. Public Relations, 1996

Guiok Lee, Chair, M.S. Advertising, 1998

Sarah Huff Burnley, M.S., Public Relations, 2001

Yoon-Joo Lee, M.S., Advertising, 2004

Jinhee Lee, M.S., Advertising, 2013
Zienab Shoieb, M.D., Advertising - 2015
Thesis Committee Membership:
Laura Hill, M.S. Public Relations, 1998

Micaela Brown, M.S. Journalism, 1998

Jeana Wong, M.S. Advertising, 1998

Javiette Samuels, M.S. Child and Family Studies 1999

Paige Goin, M.S. Child and Family Studies 1999

Hwang, Jang-Sun, M.S. Advertising 1999

Shipla Venkateshwaran, M.S. Advertising 2004

Myra Ireland, M.S. Public Relations 2005

A-Reum Jung, Advertising, 2012

Xizi Cai, Advertising, 2012

Alana Phillips, Advertising 2012
Masters Projects Chaired:
Karen Patrick, M.S. Advertising

Dereck Williams, M.S. Advertising
Shannon Apple, M.S. Advertising

Mary Baldridge, M.S. Advertising

Aruna Onchan, M.S. Advertising

Joshua Loebner, M.S. Advertising

Jennifer Boone, M.S. Advertising

Soochan Shin, M.S. Advertising

Tae-Il Yoon, M.S. Advertising

Sungsoo Lee, M.S. Advertising

Heather Windsor, M.S. Advertising

Jae Lee, Chair, M.S. Advertising

Samiyyah Bailey, M.S. Advertising

Valerie Salinas, M.S. Advertising
Lacey Barr, M.S. Advertising

Brandon Dorton, M.S. Advertising

Jon Hall, M.S. Advertising

David Smith, M.S. Advertising

Katie Wright, M.S. Advertising
Allison Dickey, M.S. Advertising

Tanya Carr, M.S. Advertising
Rita Proctor, M.S. Advertising
Gabby Mora, M.S. Advertising 

Alicia Kenny, M.S. Advertising

Carl Thompson, M.S. Advertising

Julie Booher, M.S. Advertising

Adam Kennedy, M.S. Advertising

Cassie Skinner, M.S. Advertising
Masters Project Committee Membership:

Cindy Roberts, M.S. Journalism
Alesa Rottersman, M.S. Public Relations
Bryan Copeland - M.S. Broadcasting

Charles Poe - M.S. Public Relations
Adam Throckmorton, M.S. - Public Relations
Doctoral Program Committee Chair
Huan Chen, Advertising 

Nutthanun Rajanakorn, PR/Advertising 

Taejun Lee, Advertising 

Hoyoung Ahn, Advertising – 

Rick Curry – Communication Studies

Danijela Racic – PR

Jinhee Lee - Advertising

Undergraduate Student Awards

Lorrie Brooks, AAF Most Promising Minority Student Award, 2006 – Faculty Nominator

Jaclyn Gonzales, AAF Most Promising Minority Student Award, 2009 – Faculty Nominator

(Allie Rich, AAF Most Promising Multicultural Students Program 2015 nominator)

Professional Affiliations


American Academy of Advertising

Association for Education in Journalism and Mass Communication
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