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UNIS launches kiddie ride
Universal Space Video Games (UNIS) has followed its line of successful redemption machines with a new, interactive kiddie ride, Seeway Submarine, where children can have fun and learn while they ride. Features include option buttons where they can change the color of the submarine on screen, add effects, and go faster. An educational game is also included: Throw the net and when you catch the fish you learn its name and interesting facts. Seaway Submarine will ship at the end of April. For more information, e-mail Steven Tan, International Sales Manager (sales@universal-space.com) or call Debbie Gonzales, U.S. Sales Manager (714)377-0508; Web (www.universal-space.com).

Apple previews Video Billboard

During the Amusement Expo, Apple Industries unveiled a new national advertising network for its line of Face Place Photo Booths, which is supported by a custom-made Video Billboard display monitor and designed to provide a new revenue stream. 

The 24-inch diagonal Video Billboard will display the video ads, going from the traditional Photo Booth logo into a montage of advertisements. It can be mounted on top of new units of Apple’s Sapphire model. In addition to paid advertising, the Video Billboard will also run short promotional videos about the photo booth. To support the video spots, advertisers will be able to display their logos and brands in the fourth frame of every four-photo strip vended by the machine. For more information, call (888)607-2444; Web (www.faceplacephoto.com). 

TouchTunes introduces Playdium and Tanjarine

TouchTunes Interactive Networks introduced several new products and services at the Amusement Expo last week. The Playdium digital jukebox is a next generation platform for in-venue entertainment with a 23-inch touch screen and quick-release core module for increased reliability. Playdium supports TouchTunes’ PhotoBooth, Karaoke. and mobile app.  

Tanjarine is a second generation commercial tablet for casual dining restaurants that provides an integrated dining and entertainment experience allowing guests to order from digital menus as well as play games and music. 

In addition, Gen3+ is a free upgrade to the Gen3 software made available earlier this year. Also at the expo, TouchTunes presented its Outstanding Partner Award to I.F. LaFleur & Son in North Dakota and its Distributor of the Year award to Moss Distributing of Iowa. For more information, call (847)419-3300; Web (www.touchtunes.com).

Coast to Coast wins AMOA Innovator Award

Coast to Coast Entertainment has received its third Amusement and Music Operators Association (AMOA) Innovation Award in four years with its new Side Box, which can be used with any candy crane, capsule vendor, merchandiser, and/or crane. The Side Box has five compartments and is simple to use; each locker has its own key that stays in the lock to be used again. 

Jim Chapman of Coast to Coast said, “Operators at the Amusement Expo went crazy over the Side Box. The ideas of how they plan to use it were endless.” Gary Balaban of Coast to Coast commented, “Our Side Box was chosen over some stiff competition and we could not be more thrilled. Its flexibility and low price helps make this unit usable by any and all operators.” For more information, call Chapman (800)224-1717, ext. 726; Web (www.cranemachines.com).   

AMI debuts the Continental and Tap TV channels
AMI Entertainment Network showcased new products and upgrades at the Amusement Expo. The Continental is a new digital jukebox with 24-inch horizontal touch screen with credit card reader, dual MEI bill acceptors, and three display panels. The Continental comes on the heels of the AMI Music Video Upgrade Kit released early this year and available now for NGX and NGX Mini jukeboxes. 

Also new are updates to the mobile app, AMI BarLink, where users can get access to bonus credits that can be used to play free music. There are also new channels for Tap TV including Tap TV Poker, which connects players to a nationwide Texas Hold‘em competition featuring virtual tables of up to eight players, and Tap TV Excite powered by the new AMI Ad Manager. Tap TV Excite allows locations to transform their connected TVs into digital signage. For more information, call (215)695-3127; Web (www.amientertainment.com).  

ICE displays ICE Ball FX

Innovative Concepts in Entertainment (ICE) showcased its ICE Ball FX 10-foot alley game at the Amusement Expo. ICE Ball FX incorporates multicolour synchronized LED lighting. An optional Deluxe Marquee makes the game 118-inches high. Game features include new coin and ticket door designs using a metal drawer system, a new solenoid system, door protectors for durability, and an acrylic target cover for full visibility of the target area while maintaining security. For more information, call (716)759-0370; Web (www.icegame.com). 

Triotech ships 1,000th Typhoon
Tritech Amusement has reached a milestone by shipping the 1,000th unit of its popular Typhoon coin-op simulator. Typhoon has been the cornerstone coin-op product for the company. The first Typhoon game came to the market in December 2008 and its motion technology served as a springboard for Triotech’s expansion into larger footprint attractions such as its XD Theater. For more information, call (514)354-8999, ext. 210; Web (www.trio-tech.com).
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