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PROSPECTUS

European Product Workshop 2016 

(KIWI LINK – UK/EUROPE )
+
FRONTLINE TRAINING

(100% Pure New Zealand Specialist Agents)
In conjunction with Tourism Australia UK & Europe

LONDON, United Kingdom
04 - 8 April 2016
Applications open Tuesday 1st September 2015.
Tourism New Zealand Contacts:

Wellington: 
Caroline Carruthers
Trade Events Manager
Email: caroline.carruthers@tnz.govt.nz
Phone: +64 4 462 8046
London:

Fiona McIntosh
Office & Events Coordinator
Email: Fiona.McIntosh@tnz.govt.nz
Phone: +44 (0) 20 389 0150
Kia Ora,
On behalf of our Europe team I am delighted to announce the following information relating to the European Product Workshop (Kiwi Link UK/EUROPE) in London. This key event will again run in partnership with our colleagues at Tourism Australia, as was done two years ago.
Applications are open to IMAs and products/services who represent Tourism New Zealand’s core segments and special interest sectors as outlined in our three year strategy for the UK/Europe region:  youth, luxury, walking/hiking and cycling. Particular emphasis for this event will be on new products.

Our target audiences within our three core countries are:
United Kingdom - 
Youth (18-29 years), Active Boomers (55+), and Premium

Germany- 

Youth (18-29 years), Independent Professionals (35-54 years), Premium

France - 

Youth (18-29 years), Premium

The event will take place in London from 4-8 April 2016, where Product and/or Contracting Managers from around the United Kingdom and Europe will be invited to attend. This is an opportunity for you to have one on one meetings - to educate, train and/or contract with targeted buyers from key tour retail and wholesale operators.  In addition to these training days we have a joint evening function with Tourism Australia to allow networking and more time to cement relationships.

We have included an additional activity at no extra cost for those confirmed for this event; this will be in the form of Frontline Training with 100% Pure New Zealand Specialists on Friday 8 April.  Acceptance at the European Product Workshop will automatically confirm you for this training day. The format is being finalised will be confirmed closer to the event.
This document contains valuable information about the event, timelines and registration forms.  Please take note of critical dates as the success of the event is dependent on meeting these dates and requirements.
Final participation is at Tourism New Zealand’s discretion and is subject to the guidelines outlined in the terms and conditions.  Please note that space is limited for this event and preference will be given to new products and companies that have not been to this market lately or ever before.  It is recomended that Inbound Tour Operators apply for ITB, Berlin 2016 due the audience fit and capcity issues with this event.
From all of us here, we look forward to welcoming your registrations and to a successful event.

Regards,
Danielle Genty-Nott

Regional Manager, UK & Europe

CRITICAL DATES 

	1 September 2015
	Event applications open

	29 September 2015
	Event applications close

	6 October 2015
	Acceptances open

	13 October 2015 
	Acceptances close

	13 October 2015
	Company Biography due 

	20 January 2016
	Invoices issued

	18 Feburary 2016
	 Invoice payment due

	Monday 22nd February - Monday 7 March 2016
	50% cancellation fees - 

	Tuesday 8 March 2016
	100% Cancellation fees

	Monday 21 March 2016 onwards
	Last day to provide details of (voluntary) land product prize for 100% Specialist Training Day

	4 April 2016
	New Zealand delegates arrive into London
Set up at the Waldorf Hilton Hotel

Welcome cocktail function at the 

Penthouse – New Zealand House

	5 April 2016
	European Product Workshop Day 1
Networking dinner

	6 April 2016
	European Product Workshop Day 2

	7 April 2016
	Day at leisure- own arrangements

	8 April 2016
	100% New Zealand Specialist Training Day
Afternoon function


*Dates subject to change
OBJECTIVES
The European Product Workshop provides the New Zealand industry with a unique opportunity to:
· Build and develop relationships

· Increase the destination knowledge of the Product/Contract Managers 
· Increase the Product Managers knowledge on youth, luxury, walking/hiking, premium, cycling and IMA regions.
· Promote the benefits of shoulder season travel

This will be achieved by:

· Enhancing knowledge of Product/Contract Managers about Destination New Zealand and providing them with the tools to promote and sell the destination confidently

· By educating them further on your product and providing them information to pass on to their travel sellers.
· Highlighting activities, product and experiences that will encourage shoulder season travel.

Desired outcomes:

· Education around the benefits of shoulder season travel

· Increase the diversity of itineraries encouraging regional spread.
· Develop new business relationships
· Strengthen existing relationships
· Develop stronger regional identities with product and enhance regional itineraries
PARTICIPATION FEES

Delegate One Fee: 

GBP £1200.00 (plus VAT)
IMA Delegate One Fee:

GBP £600.00 (plus VAT)
The European Product Workshop registration fee includes: 
· Participation of your company (one participant) at the event.
· Contribution towards hosting the workshops, room hire, technical requirements, administration
· Wi-Fi
· Tea breaks and lunches during the events 
· Meetings and networking function(s) with Product Managers where outlined
· Inclusion in the Directory of Sellers, distributed to the Product Managers

· Printed copy of the Directory of Buyers UK & Europe

· Networking dinner on Tuesday 5 April 2016
Participation fee does not include:

· Meals other than those specified in the programme

· Accommodation ** (please see details of Hilton Waldorf where the event will be held)
· Domestic and international flights
· Any domestic transport/transfers internally
· Freight and custom duties for collateral
· Travel Insurance

· Personal expenses

*IMA PARTICIPATION FEE

As per the IMA Memorandum of Understanding Tourism New Zealand has with RTONZ, Tourism New Zealand will waive the event registration portion of the event fee for one representative per IMA.  

All travel arrangements; accommodation and meal costs for that person will remain the responsibility of the IMA.  The IMA representative subsidized by Tourism New Zealand will be responsible for representing all regions within their IMA whilst at the events, with particular focus on featuring new product to the European market that fall under our special interest categories as outlined
** Tourism New Zealand has secured rooms for New Zealand product who wish to stay at the Hilton Waldorf Hotel. £239 + VAT  per night (excluding breakfast), and £244+VAT (including breakfast).
 Please email Fiona McIntosh Fiona.mcintosh@tnz.govt.nz to obtain hotel contact details.
New Zealand product have up until the 3rd January 2016 if you wish to book into the Hilton Waldorf on the above rate.
………………………………………………………………………………………………………………

Tourism New Zealand has secured Studio Rooms at the Citadenes Holborn  at a discounted rate of £123 + VAT per room, per night (minimum 7 night stay from Sunday 3rd April 2016), room only.
http://www.citadines.com/en/uk/london/holborn_covent_garden.html]

Please email: ronan.jouffe@citadines.com or phone: +44 (0) 20 7395 8800
and quote: Tourism New Zealand Product
PAYMENT AND CANCELLATION POLICIES

Registration is due no later than 29 September 2015.  Tourism New Zealand will confirm participation no later than 13 October 2015.  
Please register on the Tourism Australia trade events site. Note: KiwiLink UK/Europe will be known as the ‘EUROPEAN PRODUCT WORKSHOP’ in all correspondence you receive from Tourism Australia.
www.tradeevents.australia.com
Payment is due no later than 18 February 2016.
Cancellation Fees

Cancellation by Tourism New Zealand: If, at any time following acceptance of your application but prior to the Event:

· Tourism New Zealand considers that you cease to satisfy any of the Criteria or have otherwise breached these terms and conditions; 

· Tourism New Zealand reasonably considers that it is no longer appropriate for you to participate in the Event; or 

· you fail to pay the Participation Fee to Tourism New Zealand by the due date for payment specified by Tourism New Zealand,

Tourism New Zealand may, in its sole discretion, by notice in writing, withdraw its acceptance of your application and cancel your right to participate in the Event without incurring any liability to you or any third party.  Cancellation of your participation in the Event by Tourism New Zealand will have immediate effect on receipt of such notice.
SELECTION CRITERIA AND PROCESS

There will be a limited number of places available for New Zealand companies and IMAs where we will look to confirm a balanced range of activities, transport and accommodation.  Applications to attend are due by Tuesday 29 September 2015, however we encourage you to apply as soon as possible.
This event is suited and preference will be given to operators that:
· Are new and/or have very new product

· Who support Tourism New Zealand’s strategy of driving shoulder season travel

· Have not been in market for a while/ever
· Focus on one or more of the following: youth, walking/hiking, premium, cycling 
· Showcase products with wholesale commission rates

· have established product relationships 

· want to establish new in-market relationships in UK/Europe

· have products already sold/brochured by UK/European tour operators
Participation criteria - You may only apply to participate at this Event if:

a your Product/Service falls into one of the following Qualmark categories and evidence can be shown that such Product/Service has achieved Qualmark accreditation:

· Star Graded Accommodation;

· Endorsed Visitor Activity;

· Endorsed Visitor Transport;

· Endorsed Visitor Service; (We recommend Inbound Tour Operators attend ITB 2016)
b your Product/Service has achieved, and you can show evidence of, an independent accreditation under a third party quality rating system for your Product/Service which:

i has an appropriately documented assessment framework; and

ii is recognised nationally and/or internationally; and

iii has a robust and frequent assessment process that is provided by a third party accreditation provider; or
you are an International Marketing Alliance (IMA), touring route, other marketing group or national association
HOW DO I REGISTER?

Please complete and submit the online application form on the Tourism Australia trade website.

www.tradeevents.australia.com
Please note the event on this website and all registration and communications from Tourism Australia is referred to as the “European Product Workshop”
Acceptance: Consideration and acceptance of your application to participate at the European Product Workshop is at the sole discretion of Tourism New Zealand.  Tourism New Zealand is under no obligation to provide you with any reasons for their acceptance or rejection of your application.

Selection criteria: Without limiting the above Acceptance, your application to participate at the European Product Workshop will be assessed using one or more of the following criteria:

· the consistency of your application and Product/Service with Tourism New Zealand’s European Product Workshop objectives and statutory obligations; 

· the need to have an appropriately diverse selection of products and services promoted at European Product Workshop; 

· evidence of an independent accreditation under a third party quality rating system, which is widely recognised nationally and/or internationally for its robust assessment process, for example: Qualmark;

· the availability of information about your Product/Service over the internet and by email and the quality of such information; 

· where relevant, the ability of your Product/Service to be booked and commission paid in respect of your Product/Service at the appropriate industry levels and relevant to the distribution system used; 

· your involvement with Tourism New Zealand’s marketing programmes, including but not limited to the international media programme; 

· evidence of international marketing of your Product/Service in relevant markets by you or via off-shore travel sellers; 

· the availability of the relevant retail and wholesale rates for your Product/Service at the start of the Event; 

· your financial and industry performance; and 

· any other criteria that Tourism New Zealand considers relevant to the selection of products and services for promotion at the Event
LOGISTICS – TIMING, FORMAT AND LOCATIONS
Event format

The European Product Workshop is a three day event to be held in London, commencing with an afternoon market (UK, Germany and France) briefing (Monday 4th) followed by two days (Tuesday 5 and Wednesday 6 April) of one-on-one workshop appointments with Product Managers (or equivalent), conducted on a rotation basis. The Australian and New Zealand exhibitors will be seated at a table allowing for laptops and presentation material and the Product/Contract Managers will move to each appointment table. The Australian and New Zealand exhibitors will be in separate areas
NB: Tourism New Zealand will arrange an additional day (Friday) for Frontline Training of 100% Pure New Zealand Specialist agents (UK & Europe sales agentswhich will be held at the Hilton Waldorf Hotel.
Booth information
· 1 x 3ft round table with tablecloth

· 2 x chairs* (one for Seller and one for Product Manager)

· Access to power for a single laptop per table
· Wifi
Individual booths will not be provided. Due to the nature of the hotel function room there will not be dividers between the tables , therefore there is no space for banners or posters.

Networking functions

The European Product Workshop 2016 will include a Networking Dinner bringing together the Australian and New Zealand Sellers, UK/European Product Managers, State Territory Organisations Partners, Tourism Australia and Tourism New Zealand.  This dinner will be held on Tuesday 5 April. For further details, view the event programme
Event Locations 
Monday 4th April
New Zealand exhibitor function: 
Penthouse @ New Zealand House

80 Haymarket

London

SW1 Y4TE

Tuesday 5th April
European Product Workshop:

Hilton Waldorf Hotel

Aldwych, London WC2B 4DD
Networking Dinner:

Australia House
Strand, London WC2B 4LA

Wednesday 6th April

European Product Workshop:

Hilton Waldorf Hotel

Aldwych, London WC2B 4DD

Friday 8th April
Frontline Training (100% Pure New Zealand Specialist training)
Hilton Waldorf Hotel

Aldwych, London WC2B 4DD
Friday 8th April

Late afternoon networking function

Hilton Waldorf Hotel

Aldwych, London WC2B 4DD
Draft itinerary

	Date
	Time
	Activity
	Venue

	Monday

4 April 2016
	16:00 – 16.15
	Welcome to Australian and New Zealand sellers by Tourism Australia and Tourism New Zealand.
Welcome, explanation of format,
	Hilton Waldorf Hotel
Aldwych, London WC2B 4DD


	
	16.15– 17.00
	Set up of meeting tables for following day
	

	
	17.30-20.00
	New Zealand Sellers’ market update and cocktail function
	Penthouse

New Zealand House
80 Haymarket, SW1Y 4TE

	Tuesday

5 April 2016
	08:30 

0835 – 17:30
	London buyer Registration 

European Product Workshop 
Appointments Day 1
Product Managers Continental Europe

Including stand-up lunch
	Hilton Waldorf Hotel

Aldwych, London WC2B 4DD


	
	18:30 – 23:00
	Networking Drinks and Dinner
(Australian Sellers, New Zealand Sellers, Product Managers, UK/Europe STO representatives, UK/Europe TA Management UK/Europe TNZ Management)
	Exhibition Hall
Australia House

Strand, London WC2B 4LA


	Wednesday

6 April

 2016
	08:35 – 16:35
	European Product Workshop 
Appointments Day 2
Product Managers – UK and Northern Europe

Including stand-up lunch
	Hilton Waldorf Hotel

Aldwych, London WC2B 4DD


	
	16:45 onwards
	Pack down, post Event Drinks and Canapés
	Hilton Waldorf Hotel

Aldwych, London WC2B 4DD


	
	Evening
	Evening at leisure – own arrangements
	

	Thursday 
7 April 2016
	
	Day at leisure – own arrangement
**IMA’s only  – we are anticipating a media event in the afternoon at NZ House**


	

	Friday
8 April

 2016
	07:30 – 16:00
	 Frontline Training DayIncluding stand-up lunch
	Hilton Waldorf Hotel

Aldwych, London WC2B 4DD


	
	16.00 -
18.00


	Evening fuction
	Hilton Waldorf Hotel

Aldwych, London WC2B 4DD




Please note: this programme is subject to change without notice.
INTERNATIONAL FLIGHTS

Tourism New Zealand will seek industry airfare support for this event.  Booking information will be sent to all confirmed participants as soon as these become available.
VISA FEES

Visas are the responsibility of the participants attending the event. Participants should confirm their individual visa requirements for each country prior to departure.

MATERIALS REQUIRED

The company profiles of all participating Australian and New Zealand products will be provided to Product Managers prior to the event for them to familiarise themselves with the products attending. 

Each Seller is requested to bring a CD or USB to the workshop featuring:

· Brochure copy (50 and 100 words) 

· Selection of high resolution images (in jpeg format) 

· Media releases and any other informative material

· Ample supply of business cards
· You will not be able to erect instands/posters. The rooms will be themed. 
Company biography

A 200-word company biography is required for the Director of Sellers which will be distributed to Product Managers prior to the event. This is to be entered as part of the online application. Tourism Australia and Tourism New Zealand reserve the right to edit company biographies for grammar and length.

Presentation materials - It is recommended that presentations are loaded onto a laptop and that back-up materials are brought in case of any unforeseen technical problems.
Please provide via dropbox, a selection of 5 images and your logo. These will be featured on a large screen to be rotated throughout the meetings and agent training sessions.

Giveaways and Prizes for Friday 8th April Frontline Training Day
If you wish to supply a land product ‘prize’ for the Frontline Training Day please inform us by Monday 21 March – fiona.mcintosh@tnz.govt.nz
Please feel free to bring ‘giveaways’ for the 100% Specialist Training Day. Tourism New Zealand will not be able to store them prior to the event so please do not send them to the London office.We will collect the giveaways on Monday 4 April at the welcome function.

BROCHURE SHIPMENT

Tourism New Zealand will not coordinate or subsidise collateral shipment for this event. We recommend Gateway Express from New Zealand to London. 

It is your discretion whether you choose to utilise this service or make independent arrangements, however should you choose to do so, please contact Craig at Gateway Express International Ltd to obtain the correct custom documentation to complete prior to sending your items to them.  

The deadline for collateral to be with Gateway Express International Ltd is Thursday 3 March 2016. This allows for the freighting time and the clearing of customs on arrival.  Gateway Express will consolidate all New Zealand Industry brochures to make the best use of air freight opportunities.  You will be invoiced separately for your portion of the freighting cost and for customs duties and clearance charges in the United Kingdom.  This will be based on the total weight of your shipment. 

Shippers should send their goods in strong, transport-worthy packing to Gateway Express International Ltd at the following address: 

Attn: Craig Love
Gateway Express International Ltd

22 Tacy Street

Kilbirnie

Wellington

Tel: +64 4 920 200

craig@gatewayexpress.co.nz
Each package should be clearly and properly labelled with your contact name and address as well as a second address label addressed to:

Tourism New Zealand
Level 7, 80 Haymarket
London SW1Y 4TE
United Kingdom

Attn: Fiona McIntosh

TOURISM NEW ZEALAND European Product Workshop 2016
Goods should also be marked “Promotional brochures only, free distribution - Not for Resale”

If you choose not to use Gateway Express International Ltd then we suggest that you use a courier company that can track your shipments and can handle any delays that may occur at customs.  Please bring all tracking forms with you.  Tourism New Zealand is not responsible for brochures held in Customs. 

If you wish to ship your brochures independently to the European Product Workshop 2016, please ensure that they arrive by 23 March 2016 at the latest (allow a potential of three weeks in Customs), to be delivered to the address provided above.  For brochures arriving independently please contact Tourism New Zealand to advise us to expect your material.
HELPFUL HINTS AND ADDITIONAL INFORMATION

The following are some ideas you may want to keep in mind when planning your trip.

Gifts: Small gifts/merchandise for each buyer and/or agents i.e. pens, branded merchandising.
Money: Foreign currency can easily be exchanged at banks, post offices, some hotels and Bureau de Change kiosks, which are found at international airports and most city centres. You’ll find Automated Teller Machines (ATM), or cash machines, as we often call them, at most banks, high streets and shopping centres. You can use international credit cards, debit cards and bank cards at ATMs providing they have a four-digit PIN encoded. As a general rule, any cash machine that displays the Visa badge can be used by Plus cardholders and those displaying the MasterCard badge can be used by Cirrus cardholders.
Credit Cards: All credit cards that bear the Visa, MasterCard or American Express logo are widely accepted in Britain. If your card does not bear one of these logos, you should ask the retailer in advance if you can use it, or check if your card’s logo is displayed at the payment area. You should be aware that retailers can charge more for goods and services bought by credit card, but they must display a clear indication if any price increase applies.
Meals & incidentals: Additional meals and incidentals are the responsibility of each delegate. 
Tipping: Tipping is common in the UK. If you feel the service was good and you want to show your appreciation, here is a guide to customary practice:
Hotels - Most hotel bills include a service charge, usually 10-12%. Where a service charge is not included in a hotel restaurant, it is customary to give 10-15% of the restaurant bill. For rooms, you can leave an optional amount to room staff.

Restaurants - Most restaurant bills include a service charge; make sure you check the bill to avoid tipping twice. Where a service charge is not included, it is customary to leave a tip of 10-15% of the bill. Some restaurants now include a suggested tip in the bill total.

Phone calls: Remember to contact your New Zealand cell phone provider to ensure your roaming is switched on before you depart. Alternatively you could purchase a UK sim card on arrival.
Transport: When travelling on public transport in London you have several ticket options. You can pay a cash fare, use a pre-paid Oyster card or buy a paper travel card. The price of your journey depends on which ticket type you choose, which zones you travel in and what time you travel at. Oyster card prices are always cheaper than paper tickets.  NB:  You can no longer pay by cash on the London bus network.
Transfers (Heathrow Airport): You can also travel between Heathrow Airport and all parts of London by tube. The westbound Piccadilly Line (dark blue) has 3 stations for Heathrow, one serving terminals 1, 2 and 3, one for terminal 4 and one for terminal 5. This is the cheapest way into central London from the airport and the journey time takes under an hour.  
Weather: The month of April is characterized by rising daily high temperatures, with daily highs increasing from 12°C to 15°C over the course of the month, exceeding 21°C or dropping below 8°C only one day in ten.
Travel and Medical Insurance:  Tourism New Zealand does not arrange for travel or medical insurance on behalf of New Zealand suppliers/RTO or Macro regions.  Tourism New Zealand does not provide for any indemnity for loss or injury suffered by participants while attending European Product Workshop. We recommend that you purchase a comprehensive medical and travel insurance policy prior to departure.

Vaccinations: You do not require an International Certificate of Vaccination when travelling to the UK. 
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