customer - one that buys goods or services.

goods - commodities; wares

services-a system of providing the public with something it needs, such as gas or water

service-the help that customer receive

code of practice - a set of rules according to which people in a particular profession are expected to behave
repeat business- business from satisfied customers: further patronage that a business receives from customers who were happy with their previous service from the business
bying-purchasing
customer loyalty-a customer is happy with the service received from a accompany and comes back again
customer care-what companies do to satisfy their customers
marketing- the business activity of presenting products or services in such a way as to make them desirable
production - the process of manufacturing a product for sale

manufacture

multinational-large company operating in several countries

operate – to perform, to work, to run a business
telecommunications- communications using electronic equipment, such as telephones, radio, and television
information technologies-computer science
holding or parent company - a company that has a controlling interest in one or more other companies through ownership of their stocks or bonds

subsidiary - part of larger company: a company controlled or owned by a larger one

itinerary-plan of a business trip
foreign business trip-journey to another country
colleagues-people who work together
culture-the ideas, customs, and art of a particular society
cultural differences-differences between ideas and customs between societies
social conventions- a set of agreed or generally accepted social norms, , standards often taking the form of a custom
nationality - A people having common origins or traditions and often constituting a nation.
Goal - aim or objective that the company wants to achieve
Strategy - a company’s plan for success
Management consultant - an adviser to business about efficient management practices.
SWOT analysis- an analysis of the company’s strengths, weaknesses, opportunities and threats 
Troubleshooting-solving problems
Founder-a person who set up a company
Establish-To set up; found.
Experience-practical knowledge
Key dates and events

Retailer - a person who sells goods in small quantities directly to consumers
Wholesaler-To sell in large quantities for resale
Margin - The difference between the cost and the selling price of securities or goods.
Manufacturer - A person, an enterprise, or an entity that produces something
Consumer - One that acquires goods or services for direct use
Retail outlet – a shop or a store for retailing goods
Supermarket - A large self-service retail market that sells food and household goods.

department store - a large shop divided into departments selling many kinds of goods
mail order- a system of buying and selling goods by post, by mail.
TV shopping- products are shown on television to stimulate purchasing using credit card and telephone.
USPs-Unique Selling Points-things that make product special and different from other products.
product-commodities offered for sale, merchandise
advertisement-a public promotion of some product or service. 

a poster or a paid announcement in the print, broadcast, or electronic media, designed to attract public attention
customer profile-sort of person who buy product
features-a distinctive aspect, quality, or characteristic
benefits-an advantage, help, something that improves or promotes
salary-money you get for your work
Job satisfaction - doing a job one enjoys, and being suitably rewarded for one's efforts.
motivation - reason why people work
achievement - something that has been accomplished by hard work, ability.
status - professional position
Social interaction - social actions between individuals (or groups) 
asset- 1. a thing or person that is valuable or useful  2. any property owned by a person or company

higher productivity - The rate at which goods or services are produced, better results
Management styles – the leadership method a manager uses in administering an organization. 

Availability of labour – how easy or difficult it is to find workers

Availability of raw materials– how easy or difficult it is to find materials such as oil and wood

Labour costs-how much it costs to employ people

Taxes - a contribution to state revenue, emposed by the government on workers' income and business profits, or added to the cost of some goods, services, and transactions.
Economic recession-bad state of economy

Unemployment - the total number of people who do not have jobs in a particular place or area.
Management styles – the leadership method a manager uses in an organization.
Interest rate - the percentage of a sum of money charged for its use 

Offshore bank account – bank account in a foreign country which is tax free

Profit and loss account – account which shows turnover

Turnover - total sum of money which is coming into the company 

Public company - a company which can offer its shares to the public

Ethical consumers – consumers who expect from companies they buy from to behave responsibly

Spending power - money available for spending 

Environment - surrounding conditions in which people live and work

First world prices - prices in highly developed industrialized nations 

Third world goods -goods from less developed countries

Open market – a market which is accessible to all investors and consumers

Global market - buying or selling goods and services in all the countries of the world 

Compete - try to beat others 

Competitors - rivals

Market share - proportion of industry sales of a good or service that is controlled by a company 

Market leaders – companies with the biggest market share
