KaBloom Unleashes the Power of Mobile Payments and a New Way to Shop for the Mobile Generation

With MobileLime’s TM Cutting Edge Technology, KaBloom Customers Will Only Need Their Cell Phone, Not Their Wallet, To Purchase Flowers

Boston, Mass. – November 1, 2004 – KaBloom, is announcing the test of a new innovative shopping experience for its customers in South Station. Now KaBloom customers can really smell the roses!  With the implementation of MobileLime’sTM unique cell phone technology that is taking Boston by storm, KaBloom shoppers can now receive instant KaBloom rewards, notification of early flower arrivals and special promotions, and invitations to exclusive member-only events. KaBloom customers no longer need their wallets to go shopping.  Now they simply need their cell phone to shop at the KaBloom store in South Station. While rushing home from the office, KaBloom customers can now enjoy the ease of a faster transaction while also earning rewards and taking advantage of member-only offers.  At KaBloom of South Station, flower lovers now also have the convenience of pre-approving the payment for their purchase before even arriving at the store, so that the time at the cashier is minimized and commuters can continue on their way.  The payment is charged to their credit card or made with cash; no charge appears on the cell phone bill. With MobileLime’s cutting edge technology, KaBloom can communicate with their flower buyers in real-time, unlike any other floral retailer.  With the implementation of MobileLime’s platform, KaBloom can remind customers to buy early for upcoming holidays, notify them of monthly flower specials, and offer reward programs that make their store the best place to buy flowers. And with an initial limited sign-up bonus of one dozen roses for a dollar when shoppers pay using MobileLime and a monthly special of a dozen roses for $9.99, customers cannot afford to pass up the offer.

With respect to flowers, KaBloom has become a household name, with nearly 100 stores nationwide.  Priding themselves on selection and service, KaBloom succeeds in creating the “WOW” experience for their customers.  KaBloom retail shops are styled and designed after the European florist concept, so that each KaBloom store is filled with buckets of flowers, receiving new and fresh inventory everyday.  KaBloom’s wide and unusual daily selection offers an array of flowers that are not sold in your typical florists.  With an emphasis, not only on product, but also on exceptional service, the adoption of the MobileLime platform makes a lot of sense to the KaBloom team.  

 “MobileLime’s technology appeals to the life-style of our busy customers.  As a European-modeled retailer, we strive to offer a savvy, convenient shopping experience and be one-step ahead of other flower markets.  Allowing customers to pre-approve their transaction before shopping is exactly the mobility our commuter customers at South Station are looking for,” states David Hartstein, President & CEO of KaBloom. “This unique and convenient process, will allow more customers to enjoy fresh flowers every day. We are looking forward to utilizing MobileLime’s technology to simplify shopping for our customers.”

MobileLime’s patent pending technology provides retailers reward programs and promotional coupons without the additional administrative requirements of traditional paper- and card-based programs.  With the adoption of MobileLime’s service, KaBloom as well as other merchants are able to build sales and increase customer loyalty by adding convenience to their customer and improving the methods and timing of communication to their customers.  KaBloom’s implementation of MobileLime’s loyalty and payment solution gives flower lovers rewards, convenience, ease of use and valuable information at the right time 

“KaBloom understands the value in building a close relationship with mobile generation. In this new day and age, the cell phone has an indispensable part of life,” states Bob Wesley, President, and CEO of MobileLime.  “The mobile generation consumer wants to spend their time more productively, be rewarded for their loyalty and leverage the convenience of their cell phone.  We are excited about our new partnership and look forward to helping KaBloom grow their business.”

About MobileLime

MobileLime is a service of Vayusa Inc, a Boston based company.  As the leader in mobile loyalty and payment solutions, MobileLime’s technology transforms any mobile phone into an indispensable shopping device.  Consumers can now use their mobile phone to pay while earning rewards at merchants who have implemented the MobileLime platform. Merchants build sales and increase customer loyalty by offering reward programs, promotional coupon offers and more effectively reach their consumers at the most critical points in the purchasing process. Instead of bulging wallets and lost cards, consumers benefit from dramatically improved purchase convenience, unified loyalty programs and enhanced security. Credit card companies, wireless network operators and other consumer service companies also can leverage the MobileLime platform to deliver loyalty and payment programs to their customers using the mobile phone.  

The MobileLime solution works on all 169 million US mobile phones; combines the power of SMS and IVR (interactive voice messaging) during the purchase transaction; and it is fully integrated with Verifone, the market leader of payment point-of-sale terminals. MobileLime’s point of purchase power provides retailers and others with, per transaction sales, customer loyalty and costs unachievable with traditional card and paper-based programs. The patent pending solution has been successfully marketed since March 2003 under the commercial name MobileLime™ (MobileLime.com).

For more general information about MobileLime, please visit MobileLime.com or email info@mobilelime.com.
About KaBloom

Founded in 1998, KaBloom has grown to nearly 100 stores nationwide.  Driven by growth and consumer demand, the company expanded from strictly cash-and-carry retail to a full-service florist and began franchising. As KaBloom stores open up across the country, the company is working hard to educate American consumers in all markets that fresh flowers don’t have to be limited to special occasions.  

For more general information about KaBloom, please visit KaBloom.com or email info@KaBloom.com.

For additional information about KaBloom’s test of MobileLime’s payment solution and any PR related inquiries, please email PR@mobilelime.com.

