2000 Opinion Survey 

Personal Data (Privacy) Ordinance:

Attitudes and Implementation - Key Findings

In 2000, the Hong Kong Privacy Commissioner's Office ("the PCO") invited the Social Sciences Research Centre of the University of Hong Kong to conduct the fourth annual opinion survey.  The aims of the survey were to assess individuals' attitudes towards personal data privacy issues, to obtain information on organisations' attitudes towards and measures taken to comply with the requirements of the Personal Data (Privacy) Ordinance ("the PD(P)O") and to track any changes in such attitudes and measures.  The survey also serves to gauge public reaction to some of the initiatives taken by the PCO during the course of the year.

The first part of the survey was a telephone survey of around 1,600 members of the community (aged 16 or above) and the second part was a postal survey that involved a self-administered questionnaire of 485 organisations drawn from 23 sectors.  Both parts of the survey were conducted between March and May 2000. 

Survey of Individuals

The 2000 survey found that the privacy awareness and the attitudes of individuals towards personal data privacy issues were largely consistent with the findings of previous surveys.  In terms of its importance to the public as a social policy issue, privacy was given an average rating of about 7.6 out of 10 in the 2000 survey.  The results indicate that, as a matter of social concern, privacy ranks just behind air pollution and unemployment but ahead of food hygiene, health services, care for the elderly and sex discrimination (Figure 1).
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Respondents were also invited to comment upon the extent to which they regarded particular activities as constituting an invasion of their privacy. The listed activities included examples such as, "a supervisor intercepting a telephone conversation with a friend during working hours", and "an employer looking at the contents of a worker’s E-mails on a company supplied computer".  Irrespective of the illustrative examples used respondents indicated that they found such activities to be quite invasive of their personal privacy (Figure 2).
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Among the respondents in the 2000 survey, 44% of them have made use of the Internet for personal purposes.  The corresponding figure was 26% in the 1999 survey.  Of these respondents, about 52% gave a rating of 8 or more on a scale of 0 to 10 to indicate their privacy concerns about purchasing on the Internet.  The highest rated privacy concern was "money loss due to interception of your credit card" (84%), followed by "misuse of personal data by third parties" (72%) (Figure 3).

Survey of Organisations
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This survey targeted organisations (data users) in both the private and public sectors.  The response rate was 49%, which was virtually the same as that recorded in 1999.  Similar to the result of the 1999 survey, over 80% of organisations agreed with the view that there were long term benefits to be derived from compliance with the PD(P)O in terms of their public image, personal data management, customer and employee relations.  The percentage agreeing with this view in the 1997 baseline survey was only 71% (Figure 4).

In general, the results of the survey showed an increase in efforts by organisations to comply with the requirements of the PD(P)O.  Around 63% of respondent organisations claimed that their management had adopted written policies in personal data practices.  In addition, around 68% and 70% of respondent organisations claim to have a personal data privacy policy (PPS) and a Personal Information Collection Statement (PICS) respectively.  Around 50% of respondent organisations received data access requests over the course of the year with the public sector receiving significantly more than the private sector. 

The survey also revealed that there was an increase from 20% to 27% between 1999 and 2000 in the number of respondent organisations that hosted web sites collecting personal data on-line. There were increases from 26% to 63% over the 1999-2000 period in those web sites posting a PPS on line, and an increase from 57% to 65% in the numbers posting a PICS on-line (Figure 5).
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For the first time the 2000 survey investigated surveillance in the workplace and found that 64% of respondent organisations operated some form of surveillance, most often CCTV.  Most surveillance systems were deployed for security purposes or to deter improper conduct and the misuse of resources e.g. personal web browsing during work time.  Less than 20% of organisations that employed such systems had a written policy covering workplace surveillance (Figure 6).
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Another addition to the 2000 survey looked at the concept of a selective data user registration scheme.  The majority of respondents felt that such a scheme, operated by the PCO, would be beneficial in terms of ensuring compliance with the PD(P)O, increasing consumer trust and confidence, enhancing corporate image and encouraging openness and transparency. Most were of the view that the scheme should be applied to credit bureaux, web sites collecting personal data, organisations maintaining public registers of personal data and debt collection agencies (Figure 7).
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Figure 4


Long term benefits of the Ordinance: Strongly agree / agree
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		P C O		45.8		63.3		69.9		72.4				other organi-zations in same trade		17.0		15.8		16.5		16.9

		other organizations in same trade		17		15.8		16.5		16.9				professional bodies		19.6		14.2		13.4		14.8

		others		11.3		4.2		5.2		2.3				do nothing		2.4		3.9		2.6		3.5

		do nothing		2.4		3.9		2.6		3.5				others		11.3		4.2		5.2		2.3

		don't know		5.7		5.1		1.9		1.2				don't know		5.7		5.1		1.9		1.2

				1999		2000										1999		2000

		PCO booklets / pamphlets		52.3		72.4								P C O booklets / pamphlets		52.3		72.4

		PCO seminars / talks		30.9		29.1								P C O seminars / talks		30.9		29.1

		PCO website		18.3		23.7								P C O website		18.3		23.7

		PCO hotline				19.6								P C O hotline				19.6

		PCO industrial advice		13.7		13.0								P C O industrial advice		13.7		13.0

		none of the above		31.4		15.1								none of the above		31.4		15.1

		don't know		4.1		6.8								don't know		4.1		6.8

		3.3(i)a		1998		1999		2000

		a personal data privacy policy		54.3		54.8		67.6

		a statement of data collection purposes		87.6		88.6		70.5

				1998		1999		2000						3.3(i)c		1998		1999		2000

		attached to forms		37.6		45.9		54.9						attached to forms		37.6		45.9		54.9

		sent to individuals on regular basis		15		17.5		5.8						available on request		48.7		44.3		40.2

		available on request		48.7		44.3		40.2						face-to-face explanation						39.3

		provided via websites				8.9		18.6						displaying a summary prominently		33.8		35.4		36.0

		displaying a summary prominently		33.8		35.4		36						provided via websites				8.9		18.6

		face-to-face explanation						39.3						other methods		21.4		15.9		7.9

		other methods		21.4		15.9		7.9						sent to individuals on regular basis		15.0		17.5		5.8

		don't know		0.9		0.8		0.9						don't know		0.9		0.8		0.9

				1998		1999		2000						3.3(i)d		1998		1999		2000

		attached to forms		66		58.1		76.3						attached to forms		66.0		58.1		76.3

		sent to individuals on regular basis		15.6		10.9		4.7						face-to-face explanation						38.6

		available on request		23.9		21.6		27.5						displaying a summary prominently		26.0		27.5		33.3

		provided via websites				7.2		15.8						available on request		23.9		21.6		27.5

		displaying a summary prominently		26		27.5		33.3						provided via websites				7.2		15.8

		face-to-face explanation						38.6						sent to individuals on regular basis		15.6		10.9		4.7

		other methods		26.5		25.6		2.3						other methods		26.5		25.6		2.3

		don't know		1.1		1		0.6						don't know		1.1		1.0		0.6

				Privacy policy statement		PIC Statement								3.3(i)b		Privacy policy statement		PIC Statement

		attached to forms		54.9		76.3								attached to forms		54.9		76.3

		sent to individuals on regular basis		5.8		4.7								available on request		40.2		27.5

		available on request		40.2		27.5								face-to-face explanation		39.3		38.6

		provided via websites		18.6		15.8								displaying a summary prominently		36.0		33.3

		displaying a summary prominently		36		33.3								provided via websites		18.6		15.8

		face-to-face explanation		39.3		38.6								other methods		7.9		2.3

		other methods		7.9		2.3								sent to individuals on regular basis		5.8		4.7

		don't know		0.9		0.6								don't know		0.9		0.6

		3.3(ii)a		1999		2000

		a formal procedure		56.2		58.4

		ad hoc basis		40.3		37.9

		don't know		3.5		3.7

		3.3(ii)b		2000

		yes		54.5

		no		45.5

		3.3(ii)c		1998		1999		2000

		none		56.1		49.5		42.7

		less than 10		24.0		25.9		30.9

		10 or more		15.9		18.1		19.0

		don't know		3.9		6.5		7.4

		3.3(iii)a		2000						3.3(iii)b		1998		1999		2000

		yes		21.0		76.6				yes		72.3		73.1		76.6

		no		6.4		23.4				no		27.7		26.9		23.4

		not using personal data for direct marketing		22.9

		not doing direct marketing		42.7

		don't know		7.0

		3.4(i)a		strongly agree		agree		no opinion		disagree		strongly disagree

		adequate expertise & knowledge		9.1		51.8		24.1		13.4		1.6

		has training for all relevant staff		5.2		41.9		31.8		18.6		2.7

		3.4(i)b		1997		1998		1999		2000

		adequate expertise & knowledge		43		58.2		51.7		60.9

		has training for all relevant staff		21.6		40.1		40.6		47.1

				strongly agree		agree		no opinion		disagree		strongly disagree

		customer relationship		24.3		57.3		16.7		1.2		0.4		99.9

		employee relationship		18.8		61.4		17.1		2.3		0.4		100.0

		accuracy of data records		20.0		58.8		17.7		2.7		0.8		100.0

		personal data management		21.2		61.6		15.7		1.2		0.2		99.9

		public image of organization		27.2		59.2		12.4		0.8		0.4		100.0

		3.4(ii)a		strongly agree		agree		no opinion		disagree		strongly disagree

		public image of organization		27.2		59.2		12.4		0.8		0.4		100.0

		customer relationship		24.3		57.3		16.7		1.2		0.4		99.9

		personal data management		21.2		61.6		15.7		1.2		0.2		99.9

		accuracy of data records		20.0		58.8		17.7		2.7		0.8		100.0

		employee relationship		18.8		61.4		17.1		2.3		0.4		100.0

		3.4(ii)b		1997		1998		1999		2000

		customer relationship		48.1		67.5		77.5		81.6

		employee relationship		49.7		62.1		79.1		80.2

		accuracy of data records		68.3		70.8		81.0		78.8

		personal data management		71.0		74.9		82.4		82.8

		public image of organization		59.4		77.1		85.2		86.4

		3.5(i)a

		main entrances & exits		35.9

		common areas		21.2

		work areas		12.3

		others		5.3

		not at all		51.6

		3.5(i)b

		origin & destination telephone #		10.6

		number of calls		6.2

		content of calls		5.5

		voice mail		8.1

		time spent on calls		8.1

		others		0.9

		not at all		77.6

		3.5(i)c

		contents		6.7

		origin		14.5

		destination		11.9

		others		3.3

		not at all		78.9

		3.5(i)d

		websites visited		15.3

		activities, e.g. ICQ, news groups		3.6

		time spent		11.2

		others		2.2

		not at all		76.6

		3.5(i)e

		productivity measures, e.g. keystrokes		2.4

		files accessed		20.7

		leisure, e.g. PC games		3.6

		others		3.6

		not at all		73.4

				employee productivity		improper behaviour		security		misuse of co. resources		don't know / not applicable

		closed circuit TV		14		97		204		8		7		221

		phone		33		21		15		23		36		97

		e-mail		9		27		29		34		23		89

		web-browsing		13		22		19		50		26		98

		computer use		21		38		51		24		30		112

		closed circuit TV				221

		phone				97

		e-mail				89

		web-browsing				98

		computer use				112

		3.5(ii)		employee productivity		improper behaviour		security		misuse of company resources		don't know / N.A.

		closed circuit TV (n=221)		6.3		43.9		92.3		3.6		3.2

		phone (n=97)		34.0		21.6		15.5		23.7		37.1

		e-mail    (n=89)		10.1		30.3		32.6		38.2		25.8

		web-browsing (n=98)		13.3		22.4		19.4		51.0		26.5

		computer use (n=112)		18.8		33.9		45.5		21.4		26.8

		3.6		1999 (n=463)		2000 (n=485)		1999 adjusted

		No, no such website will be set up in the near future		33.5		20.6		33.5

		No, but such website is under planning / being set up		13.6		16.7		13.6

		yes		49.7		60.8		49.7

		don't know		3.2		1.9		3.2

								100

		3.6(i)a		1999 (n=230)		2000 (n=295)		1999 adjusted

		yes		20.4		26.8		20.4

		no		73.5		65.8		73.5

		don't know		6.1		7.5		6.1

		3.6(i)b		2000

		providing information & services directly asked for		84.8				providing information & services directly asked for		84.8

		building up a data base for future contact		27.8				building up a data base for future contact		27.8

		customer service administration		27.8				completing financial transactions		24.1

		completing financial transactions		24.1				satisfying legal requirements		11.4

		research / statistical analysis		24.1				customer service administration		27.8

		satisfying legal requirements		11.4				research / statistical analysis		24.1

		others		13.9

		don't know		3.8

		3.6(i)c		1999 (n=47)		2000 (n=79)		1999 adjusted

		privacy policy statement		25.5		63.3

		PIC statement in on-line personal data collection forms		55.3		64.6

		neither of the above		27.7		15.2

		don't know		14.9		8.9				14.9

				1999 (n=463)		2000 (n=485)		ALL						3.6(ii)a		2000

		yes		4.8		5.8		1999 adjusted		4.8				yes		5.8

		no		82.1		87.4				82.1				no		87.4

		don't know		13.2		6.8				13.2				don't know		6.8

										100

				1999 (n=230)		2000 (295)		having website

		yes		9.6		8.5		1999 adjusted		9.6		9.5652173913

		no		70.4		85.8				70.4

		don't know		20.0		5.8				20.0

				1999 (n=47)		2000 (79)		collecting personal data on-line

		yes		21.3		21.5		1999 adjusted		21.3

		no		68.1		74.9				68.1

		don't know		10.6		3.8				10.6

										100

				1999		2000		summary =yes

		yes (among those having websites for general access)		9.6		8.5		1999 adjusted

		yes (among those collecting personal data on-line)		21.3		21.5

				1999 (n=22)		2000 (n=27)						"opt-out" option only

		option1: "opt-out" option provided		59.1		74.0						"opt-in" option only

		option2: direct marketing e-mails sent only to "opt-in" individuals		31.8		44.4						both options

		neither of the above		31.8		7.4

		3.6(ii)b		1999 (n=22)		2000 (n=27)		1999 adjusted		2000 adjusted

		"opt-out" option only		36.4		48.1		36.4		48.1

		"opt-in" option only		9.1		18.5		9.1		18.5

		both options		22.7		25.9		22.7		25.9

		neither of the options		31.8		7.4		31.8		7.4

				strongly agree		agree		no opinion		disagree		strongly disagree

		ensure compliance with the PDPO		12.8		59.6		23.9		3.3		0.4

		encourage openness & transparency		9.9		55.5		30.9		2.9		0.8

		increase consumer trust & confidence in the business		13.0		55.9		27.4		2.9		0.8

		enhance corporate image		11.1		55.7		28.9		3.3		1.0

		3.7(i)a		strongly agree		agree		no opinion		disagree		strongly disagree

		ensure compliance with the PDPO		12.8		59.6		23.9		3.3		0.4		100.0

		increase consumer trust & confidence in the business		13.0		55.9		27.4		2.9		0.8		100.0

		enhance corporate image		11.1		55.7		28.9		3.3		1.0		100.0

		encourage openness & transparency		9.9		55.5		30.9		2.9		0.8		100.0

				2000				3.7(i)b		2000		sorted

		ensure compliance with the PDPO		72.4				ensure compliance with the PDPO		72.4

		encourage openness & transparency		68.9				increase consumer trust & confidence in the business		68.9

		increase consumer trust & confidence in the business		66.8				enhance corporate image		66.8

		enhance corporate image		65.4				encourage openness & transparency		65.4

				strongly agree		agree		no opinion		disagree		strongly disagree

		credit bureaux		28.9		45.8		23.3		1.6		0.4		100.0

		debt collection		27.0		42.3		28.0		2.3		0.4		100.0

		websites collecting personal data		21.0		49.7		26.2		2.7		0.4		100.0

		organizations operating workplace surveillance		10.1		36.1		46.4		6.8		0.6		100.0

		organizations like yours		6.0		27.8		48.7		15.5		2.1		100.1

		organizations issuing smart cards		18.8		43.7		34.4		2.7		0.4		100.0

		organizations maintaining public registers of personal data		24.1		45.4		28.0		2.3		0.2		100.0

		3.7(ii)a		strongly agree		agree		no opinion		disagree		strongly disagree

		credit bureaux		28.9		45.8		23.3		1.6		0.4

		websites collecting personal data		21.0		49.7		26.2		2.7		0.4

		organizations maintaining public registers of personal data		24.1		45.4		28.0		2.3		0.2

		debt collection		27.0		42.3		28.0		2.3		0.4

		organizations issuing smart cards		18.8		43.7		34.4		2.7		0.4

		organizations operating workplace surveillance		10.1		36.1		46.4		6.8		0.6

		organizations like yours		6.0		27.8		48.7		15.5		2.1

				2000				3.7(ii)b		2000

		credit bureaux		74.7				credit bureaux		74.7

		debt collection		69.3				websites collecting personal data		70.7

		websites collecting personal data		70.7				organizations maintaining public registers of personal data		69.5

		organizations operating workplace surveillance		46.2				debt collection		69.3

		organizations like yours		33.8				organizations issuing smart cards		62.5

		organizations issuing smart cards		62.5				organizations operating workplace surveillance		46.2

		organizations maintaining public registers of personal data		69.5				organizations like yours		33.8

				2000						2000

		government departments		12.2				social services		13.4				social services		13.4

		accounting		1.4				government departments		12.2				government departments		12.2

		airlines		1.4				medical / dental clinics		11.5				medical / dental clinics		11.5

		banks / finance companies		7.4				hospitals		9.5				hospitals		9.5

		direct marketing / publishing		3.9				education		7.6				education		7.6

		education		7.6				banks / finance companies		7.4				banks / finance companies		7.4

		hospitals		9.5				hotels		4.1				hotels		4.1

		hotels		4.1				direct marketing / publishing		3.9				direct marketing / publishing		3.9

		insurance		3.5				insurance		3.5				insurance		3.5

		internet services providers		2.3				retailing		2.7				retailing		2.7

		mass media		0.6				ISP		2.3				internet services providers		2.3

		medical / dental clinics		11.5				medical laboratories		2.3				medical laboratories		2.3

		medical laboratories		2.3				travel agents		2.3				travel agents		2.3

		property / car park management		1.6				telecommunication / paging		2.1				telecommunication / paging		2.1

		public utilities		1.6				solicitors / lawyers		1.9				solicitors / lawyers		1.9

		real estate agents		0.8				property / car park management		1.6				property / car park management		1.6

		employment agents		1.2				public utilities		1.6				public utilities		1.6

		retailing		2.7				accounting		1.4				accounting		1.4

		social services		13.4				airlines		1.4				airlines		1.4

		solicitors / lawyers		1.9				employment agents		1.2				employment agents		1.2

		telecommunication / paging		2.1				real estate agents		0.8				real estate agents		0.8

		travel agents		2.3				mass media		0.6				mass media		0.6

		others		4.5				others		4.5				others		4.5

				99.8

		3.8(i)b		1997		1998		1999		2000

		social / education / medical		38.5		43.9		41.0		44.3

		business		38.2		38.0		42.8		33.3

		government / public utilities		15.7		11.2		9.7		13.8

		direct marketing / others		7.7		6.9		6.5		8.4

				1997		1998		1999		2000

		1 - 10		17.1		23.3		24.3		23.2

		11 - 50		20.0		14.4		16.0		16.6

		51 - 250		21.0		24.5		23.4		20.3

		251 - 1000		25.1		21.5		23.4		23.2

		over 1000		16.8		16.3		12.9		16.6

				100		100		100		99.9

		Telephone conversation during working hours with a friend being intercepted by a supervisor		8.76						Closed circuit TV		48.4

		Employer looking at the contents of your e-mail on a company supplied computer		7.81						Computer use		26.6

		A video camera installed in the pantry of your working place		7.28						Web-browsing		23.4

		Employer keeping track of all sites visited when you use your work computer for web-browsing		6.81						Phone		22.4

		A video camera installed at the entrance of your working place		6.42						E-mail		21.1
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Figure 1

		privacy policy statement		privacy policy statement

		PIC statement in online data collection forms		PIC statement in online data collection forms

		neither of the above		neither of the above

		don’t know		don’t know



1999

2000

Percentage of respondents

Figure 5   
Online Statements provided in Organisational websites

25.5

63.3

55.3

64.6

27.7

15.2

14.9

8.9



Data

		2.3(i) sorted		1999		2000

		privacy policy statement		25.50		63.30

		PIC statement in online data collection forms		55.30		64.60

		neither of the above		27.70		15.20

		don’t know		14.90		8.90
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3.6

		No, no such website will be set up in the near future		No, no such website will be set up in the near future

		No, but such website is under planning / being set up		No, but such website is under planning / being set up

		yes		yes

		don't know		don't know



1999 (n=463)

2000 (n=485)

Percentage of responses

Figure 40
     Have a website for general access    . 
     by public / customers ? .

33.4773218143

20.6

13.6069114471

16.7

49.6760259179

60.8

3.2397408207

1.9



figure 41

		yes		yes

		no		no

		don't know		don't know



1999 (n=230)

2000 (n=295)

Percentage of responses

Figure 41
     Collecting personal data on-line ?    . .

20.4

26.8

73.5

65.8

6.1

7.5



Figure 42

		providing information & services directly asked for

		building up a data base for future contact

		customer service administration

		completing financial transactions

		research / statistical analysis

		satisfying legal requirements

		others

		don't know



n = 79

Percentage of respondents

Figure 42 
        Purposes for collecting personal data on-line ?    .   .       .

84.8

27.8

27.8

24.1

24.1

11.4

13.9

3.8



Figure 43

		privacy policy statement		privacy policy statement

		PIC statement in on-line personal data collection forms		PIC statement in on-line personal data collection forms

		neither of the above		neither of the above

		don't know		don't know



1999 (n=47)

2000 (n=79)

Percentage of respondents

Figure 43
     On-line statement(s) provided in 
          organizational websites for general access ?   . .

25.5

63.3

55.3

64.6

27.7

15.2

14.9

8.9



3.6(ii)a old

		yes		yes

		no		no

		don't know		don't know



not used

1999 (n=463)

2000 (n=485)

Percentage of responses

Figure 3.6(ii)a
     Sending direct marketing e-mails to individuals    .    . 
over the Internet ? .

4.7516198704

5.8

82.0734341253

87.4

13.1749460043

6.8



3.6(ii)b not used

		yes (among those having websites for general access)		yes (among those having websites for general access)

		yes (among those collecting personal data on-line)		yes (among those collecting personal data on-line)



n = 230

n = 295

n = 47

n = 79

not used

1999

2000

Percentage of responses

Figure 3.6(ii)b
         Sending direct marketing e-mails to individuals    . 
       over the internet ? (sub-group differences) .

9.6

8.5

21.3

21.5



3.6(ii)c not used

		option1: "opt-out" option provided		option1: "opt-out" option provided

		option2: direct marketing e-mails sent only to "opt-in" individuals		option2: direct marketing e-mails sent only to "opt-in" individuals

		neither of the above		neither of the above



not used

1999 (n=22)

2000 (n=27)

Percentage of respondents

Figure 3.6(ii)c
Options provided 
     when sending direct marketing e-mails    .
to individuals over the Internet 
(excluding "don't know") .

59.1

74

31.8

44.4

31.8

7.4



Figure 45

		"opt-out" option only		"opt-out" option only

		"opt-in" option only		"opt-in" option only

		both options		both options

		neither of the options		neither of the options



1999 (n=22)

2000 (n=27)

Percentage of respondents

Figure 45
Options provided 
        when sending direct marketing e-mails   .   . 
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Benefits of a selective data-user registration system:      .     
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Figure 3.8(i)a
      Sectoral distribution of respondent organizations     .        .
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   A data user registration system 
              would be particularly relevant to:   .       .
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       Number of staff located in Hong Kong     .
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Figure 44
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Figure 44 
   Sending direct marketing e-mails to individuals       . 
           over the Internet ?  .       .
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Figure 6
Types of Survillence facilities installed by 
organizations in the workplace

48.4

26.6

23.4

22.4

21.1



data for du charts

				1999		2000				3.1(i)		2000

		yes		77.4		63.3				yes		63.3

		no		16.9		31.1				no		31.1

		don't know		5.6		5.6				don't know		5.6

		3.1(ii)a		2000

		yes		57.5

		no		37.1

		don't know		5.4

				1998		1999		2000				3.1(ii)b		1998		1999		2000

		Chief Executive Officer						11.4				Human Resources Manager		31.6		30.8		40.4

		dedicated Data Protection Officer		10.6		8.7		13.5				dedicated Data Protection Officer		10.6		8.7		13.5

		Human Resources Manager		31.6		30.8		40.4				Chief Executive Officer						11.4

		Public Relations Manager		3.4		3.6		2.4				Customer Services Manager		5.4		6.3		11.0

		Customer Services Manager		5.4		6.3		11				Company Secretary		3.9		5.1		6.9

		Company Secretary		3.9		5.1		6.9				In-house lawyer		5.2		7.0		3.3

		In-house lawyer		5.2		7.0		3.3				Public Relations Manager		3.4		3.6		2.4

		other senior staff		43		44.9		49.4				other senior staff		43.0		44.9		49.4

		other junior staff		3.6		4.9		4.1				other junior staff		3.6		4.9		4.1

				at least monthly		at least quarterly		at least half-yearly		at least yearly		not within the last 12 months								at least monthly		at least quarterly		at least half-yearly		at least yearly		not within the last 12 months

		guidelines of industry / professional bodies		3		19		27		107		122		278				guidelines of industry / professional bodies		1.1		6.8		9.7		38.5		43.9		100

		internal circulars		10		35		43		161		118		367				internal circulars		2.7		9.5		11.7		43.9		32.2		100

		training seminars / lectures		4		11		21		79		189		304				training seminars / lectures		1.3		3.6		6.9		26.0		62.2		100

		briefing in meetings		12		34		39		136		113		334				briefing in meetings		3.6		10.2		11.7		40.7		33.8		100

				1.1		6.8		9.7		38.5		43.9		100.0				3.1 (iii)		at least monthly		at least quarterly		at least half-yearly		at least yearly		not within the last 12 months

				2.7		9.5		11.7		43.9		32.2		100.0				briefing in meetings		3.6		10.2		11.7		40.7		33.8

				1.3		3.6		6.9		26.0		62.2		100.0				internal circulars		2.7		9.5		11.7		43.9		32.2

				3.6		10.2		11.7		40.7		33.8		100.0				guidelines of industry / professional bodies		1.1		6.8		9.7		38.5		43.9

																		training seminars / lectures		1.3		3.6		6.9		26.0		62.2

				1997		1998		1999		2000				3.2(i)		1997		1998		1999		2000

		internal legal department		32.7		30.4		27.9		27.2				P C O		45.8		63.3		69.9		72.4

		external legal advisors		21.1		17.9		20.1		21				internal legal department		32.7		30.4		27.9		27.2

		representative bodies		41.7		29.2		26		23.1				represen-tative bodies		41.7		29.2		26.0		23.1

		professional bodies		19.6		14.2		13.4		14.8				external legal advisors		21.1		17.9		20.1		21.0

		P C O		45.8		63.3		69.9		72.4				other organi-zations in same trade		17.0		15.8		16.5		16.9

		other organizations in same trade		17		15.8		16.5		16.9				professional bodies		19.6		14.2		13.4		14.8

		others		11.3		4.2		5.2		2.3				do nothing		2.4		3.9		2.6		3.5

		do nothing		2.4		3.9		2.6		3.5				others		11.3		4.2		5.2		2.3

		don't know		5.7		5.1		1.9		1.2				don't know		5.7		5.1		1.9		1.2

				1999		2000										1999		2000

		PCO booklets / pamphlets		52.3		72.4								P C O booklets / pamphlets		52.3		72.4

		PCO seminars / talks		30.9		29.1								P C O seminars / talks		30.9		29.1

		PCO website		18.3		23.7								P C O website		18.3		23.7

		PCO hotline				19.6								P C O hotline				19.6

		PCO industrial advice		13.7		13.0								P C O industrial advice		13.7		13.0

		none of the above		31.4		15.1								none of the above		31.4		15.1

		don't know		4.1		6.8								don't know		4.1		6.8

		3.3(i)a		1998		1999		2000

		a personal data privacy policy		54.3		54.8		67.6

		a statement of data collection purposes		87.6		88.6		70.5

				1998		1999		2000						3.3(i)c		1998		1999		2000

		attached to forms		37.6		45.9		54.9						attached to forms		37.6		45.9		54.9

		sent to individuals on regular basis		15		17.5		5.8						available on request		48.7		44.3		40.2

		available on request		48.7		44.3		40.2						face-to-face explanation						39.3

		provided via websites				8.9		18.6						displaying a summary prominently		33.8		35.4		36.0

		displaying a summary prominently		33.8		35.4		36						provided via websites				8.9		18.6

		face-to-face explanation						39.3						other methods		21.4		15.9		7.9

		other methods		21.4		15.9		7.9						sent to individuals on regular basis		15.0		17.5		5.8

		don't know		0.9		0.8		0.9						don't know		0.9		0.8		0.9

				1998		1999		2000						3.3(i)d		1998		1999		2000

		attached to forms		66		58.1		76.3						attached to forms		66.0		58.1		76.3

		sent to individuals on regular basis		15.6		10.9		4.7						face-to-face explanation						38.6

		available on request		23.9		21.6		27.5						displaying a summary prominently		26.0		27.5		33.3

		provided via websites				7.2		15.8						available on request		23.9		21.6		27.5

		displaying a summary prominently		26		27.5		33.3						provided via websites				7.2		15.8

		face-to-face explanation						38.6						sent to individuals on regular basis		15.6		10.9		4.7

		other methods		26.5		25.6		2.3						other methods		26.5		25.6		2.3

		don't know		1.1		1		0.6						don't know		1.1		1.0		0.6

				Privacy policy statement		PIC Statement								3.3(i)b		Privacy policy statement		PIC Statement

		attached to forms		54.9		76.3								attached to forms		54.9		76.3

		sent to individuals on regular basis		5.8		4.7								available on request		40.2		27.5

		available on request		40.2		27.5								face-to-face explanation		39.3		38.6

		provided via websites		18.6		15.8								displaying a summary prominently		36.0		33.3

		displaying a summary prominently		36		33.3								provided via websites		18.6		15.8

		face-to-face explanation		39.3		38.6								other methods		7.9		2.3

		other methods		7.9		2.3								sent to individuals on regular basis		5.8		4.7

		don't know		0.9		0.6								don't know		0.9		0.6

		3.3(ii)a		1999		2000

		a formal procedure		56.2		58.4

		ad hoc basis		40.3		37.9

		don't know		3.5		3.7

		3.3(ii)b		2000

		yes		54.5

		no		45.5

		3.3(ii)c		1998		1999		2000

		none		56.1		49.5		42.7

		less than 10		24.0		25.9		30.9

		10 or more		15.9		18.1		19.0

		don't know		3.9		6.5		7.4

		3.3(iii)a		2000						3.3(iii)b		1998		1999		2000

		yes		21.0		76.6				yes		72.3		73.1		76.6

		no		6.4		23.4				no		27.7		26.9		23.4

		not using personal data for direct marketing		22.9

		not doing direct marketing		42.7

		don't know		7.0

		3.4(i)a		strongly agree		agree		no opinion		disagree		strongly disagree

		adequate expertise & knowledge		9.1		51.8		24.1		13.4		1.6

		has training for all relevant staff		5.2		41.9		31.8		18.6		2.7

		3.4(i)b		1997		1998		1999		2000

		adequate expertise & knowledge		43		58.2		51.7		60.9

		has training for all relevant staff		21.6		40.1		40.6		47.1

				strongly agree		agree		no opinion		disagree		strongly disagree

		customer relationship		24.3		57.3		16.7		1.2		0.4		99.9

		employee relationship		18.8		61.4		17.1		2.3		0.4		100.0

		accuracy of data records		20.0		58.8		17.7		2.7		0.8		100.0

		personal data management		21.2		61.6		15.7		1.2		0.2		99.9

		public image of organization		27.2		59.2		12.4		0.8		0.4		100.0

		3.4(ii)a		strongly agree		agree		no opinion		disagree		strongly disagree

		public image of organization		27.2		59.2		12.4		0.8		0.4		100.0

		customer relationship		24.3		57.3		16.7		1.2		0.4		99.9

		personal data management		21.2		61.6		15.7		1.2		0.2		99.9

		accuracy of data records		20.0		58.8		17.7		2.7		0.8		100.0

		employee relationship		18.8		61.4		17.1		2.3		0.4		100.0

		3.4(ii)b		1997		1998		1999		2000

		customer relationship		48.1		67.5		77.5		81.6

		employee relationship		49.7		62.1		79.1		80.2

		accuracy of data records		68.3		70.8		81.0		78.8

		personal data management		71.0		74.9		82.4		82.8

		public image of organization		59.4		77.1		85.2		86.4

		3.5(i)a

		main entrances & exits		35.9

		common areas		21.2

		work areas		12.3

		others		5.3

		not at all		51.6

		3.5(i)b

		origin & destination telephone #		10.6

		number of calls		6.2

		content of calls		5.5

		voice mail		8.1

		time spent on calls		8.1

		others		0.9

		not at all		77.6

		3.5(i)c

		contents		6.7

		origin		14.5

		destination		11.9

		others		3.3

		not at all		78.9

		3.5(i)d

		websites visited		15.3

		activities, e.g. ICQ, news groups		3.6

		time spent		11.2

		others		2.2

		not at all		76.6

		3.5(i)e

		productivity measures, e.g. keystrokes		2.4

		files accessed		20.7

		leisure, e.g. PC games		3.6

		others		3.6

		not at all		73.4

				employee productivity		improper behaviour		security		misuse of co. resources		don't know / not applicable

		closed circuit TV		14		97		204		8		7		221

		phone		33		21		15		23		36		97

		e-mail		9		27		29		34		23		89

		web-browsing		13		22		19		50		26		98

		computer use		21		38		51		24		30		112

		closed circuit TV				221

		phone				97

		e-mail				89

		web-browsing				98

		computer use				112

		3.5(ii)		employee productivity		improper behaviour		security		misuse of company resources		don't know / N.A.

		closed circuit TV (n=221)		6.3		43.9		92.3		3.6		3.2

		phone (n=97)		34.0		21.6		15.5		23.7		37.1

		e-mail    (n=89)		10.1		30.3		32.6		38.2		25.8

		web-browsing (n=98)		13.3		22.4		19.4		51.0		26.5

		computer use (n=112)		18.8		33.9		45.5		21.4		26.8

		3.6		1999 (n=463)		2000 (n=485)		1999 adjusted

		No, no such website will be set up in the near future		33.5		20.6		33.5

		No, but such website is under planning / being set up		13.6		16.7		13.6

		yes		49.7		60.8		49.7

		don't know		3.2		1.9		3.2

								100

		3.6(i)a		1999 (n=230)		2000 (n=295)		1999 adjusted

		yes		20.4		26.8		20.4

		no		73.5		65.8		73.5

		don't know		6.1		7.5		6.1

		3.6(i)b		2000

		providing information & services directly asked for		84.8				providing information & services directly asked for		84.8

		building up a data base for future contact		27.8				building up a data base for future contact		27.8

		customer service administration		27.8				completing financial transactions		24.1

		completing financial transactions		24.1				satisfying legal requirements		11.4

		research / statistical analysis		24.1				customer service administration		27.8

		satisfying legal requirements		11.4				research / statistical analysis		24.1

		others		13.9

		don't know		3.8

		3.6(i)c		1999 (n=47)		2000 (n=79)		1999 adjusted

		privacy policy statement		25.5		63.3

		PIC statement in on-line personal data collection forms		55.3		64.6

		neither of the above		27.7		15.2

		don't know		14.9		8.9				14.9

				1999 (n=463)		2000 (n=485)		ALL						3.6(ii)a		2000

		yes		4.8		5.8		1999 adjusted		4.8				yes		5.8

		no		82.1		87.4				82.1				no		87.4

		don't know		13.2		6.8				13.2				don't know		6.8

										100

				1999 (n=230)		2000 (295)		having website

		yes		9.6		8.5		1999 adjusted		9.6		9.5652173913

		no		70.4		85.8				70.4

		don't know		20.0		5.8				20.0

				1999 (n=47)		2000 (79)		collecting personal data on-line

		yes		21.3		21.5		1999 adjusted		21.3

		no		68.1		74.9				68.1

		don't know		10.6		3.8				10.6

										100

				1999		2000		summary =yes

		yes (among those having websites for general access)		9.6		8.5		1999 adjusted

		yes (among those collecting personal data on-line)		21.3		21.5

				1999 (n=22)		2000 (n=27)						"opt-out" option only

		option1: "opt-out" option provided		59.1		74.0						"opt-in" option only

		option2: direct marketing e-mails sent only to "opt-in" individuals		31.8		44.4						both options

		neither of the above		31.8		7.4

		3.6(ii)b		1999 (n=22)		2000 (n=27)		1999 adjusted		2000 adjusted

		"opt-out" option only		36.4		48.1		36.4		48.1

		"opt-in" option only		9.1		18.5		9.1		18.5

		both options		22.7		25.9		22.7		25.9

		neither of the options		31.8		7.4		31.8		7.4

				strongly agree		agree		no opinion		disagree		strongly disagree

		ensure compliance with the PDPO		12.8		59.6		23.9		3.3		0.4

		encourage openness & transparency		9.9		55.5		30.9		2.9		0.8

		increase consumer trust & confidence in the business		13.0		55.9		27.4		2.9		0.8

		enhance corporate image		11.1		55.7		28.9		3.3		1.0

		3.7(i)a		strongly agree		agree		no opinion		disagree		strongly disagree

		ensure compliance with the PDPO		12.8		59.6		23.9		3.3		0.4		100.0

		increase consumer trust & confidence in the business		13.0		55.9		27.4		2.9		0.8		100.0

		enhance corporate image		11.1		55.7		28.9		3.3		1.0		100.0

		encourage openness & transparency		9.9		55.5		30.9		2.9		0.8		100.0

				2000				3.7(i)b		2000		sorted

		ensure compliance with the PDPO		72.4				ensure compliance with the PDPO		72.4

		encourage openness & transparency		68.9				increase consumer trust & confidence in the business		68.9

		increase consumer trust & confidence in the business		66.8				enhance corporate image		66.8

		enhance corporate image		65.4				encourage openness & transparency		65.4

				strongly agree		agree		no opinion		disagree		strongly disagree

		credit bureaux		28.9		45.8		23.3		1.6		0.4		100.0

		debt collection		27.0		42.3		28.0		2.3		0.4		100.0

		websites collecting personal data		21.0		49.7		26.2		2.7		0.4		100.0

		organizations operating workplace surveillance		10.1		36.1		46.4		6.8		0.6		100.0

		organizations like yours		6.0		27.8		48.7		15.5		2.1		100.1

		organizations issuing smart cards		18.8		43.7		34.4		2.7		0.4		100.0

		organizations maintaining public registers of personal data		24.1		45.4		28.0		2.3		0.2		100.0

		3.7(ii)a		strongly agree		agree		no opinion		disagree		strongly disagree

		credit bureaux		28.9		45.8		23.3		1.6		0.4

		websites collecting personal data		21.0		49.7		26.2		2.7		0.4

		organizations maintaining public registers of personal data		24.1		45.4		28.0		2.3		0.2

		debt collection		27.0		42.3		28.0		2.3		0.4

		organizations issuing smart cards		18.8		43.7		34.4		2.7		0.4

		organizations operating workplace surveillance		10.1		36.1		46.4		6.8		0.6

		organizations like yours		6.0		27.8		48.7		15.5		2.1

				2000				3.7(ii)b		2000

		credit bureaux		74.7				credit bureaux		74.7

		debt collection		69.3				websites collecting personal data		70.7

		websites collecting personal data		70.7				organizations maintaining public registers of personal data		69.5

		organizations operating workplace surveillance		46.2				debt collection		69.3

		organizations like yours		33.8				organizations issuing smart cards		62.5

		organizations issuing smart cards		62.5				organizations operating workplace surveillance		46.2

		organizations maintaining public registers of personal data		69.5				organizations like yours		33.8

				2000						2000

		government departments		12.2				social services		13.4				social services		13.4

		accounting		1.4				government departments		12.2				government departments		12.2

		airlines		1.4				medical / dental clinics		11.5				medical / dental clinics		11.5

		banks / finance companies		7.4				hospitals		9.5				hospitals		9.5

		direct marketing / publishing		3.9				education		7.6				education		7.6

		education		7.6				banks / finance companies		7.4				banks / finance companies		7.4

		hospitals		9.5				hotels		4.1				hotels		4.1

		hotels		4.1				direct marketing / publishing		3.9				direct marketing / publishing		3.9

		insurance		3.5				insurance		3.5				insurance		3.5

		internet services providers		2.3				retailing		2.7				retailing		2.7

		mass media		0.6				ISP		2.3				internet services providers		2.3

		medical / dental clinics		11.5				medical laboratories		2.3				medical laboratories		2.3

		medical laboratories		2.3				travel agents		2.3				travel agents		2.3

		property / car park management		1.6				telecommunication / paging		2.1				telecommunication / paging		2.1

		public utilities		1.6				solicitors / lawyers		1.9				solicitors / lawyers		1.9

		real estate agents		0.8				property / car park management		1.6				property / car park management		1.6

		employment agents		1.2				public utilities		1.6				public utilities		1.6

		retailing		2.7				accounting		1.4				accounting		1.4

		social services		13.4				airlines		1.4				airlines		1.4

		solicitors / lawyers		1.9				employment agents		1.2				employment agents		1.2

		telecommunication / paging		2.1				real estate agents		0.8				real estate agents		0.8

		travel agents		2.3				mass media		0.6				mass media		0.6

		others		4.5				others		4.5				others		4.5

				99.8

		3.8(i)b		1997		1998		1999		2000

		social / education / medical		38.5		43.9		41.0		44.3

		business		38.2		38.0		42.8		33.3

		government / public utilities		15.7		11.2		9.7		13.8

		direct marketing / others		7.7		6.9		6.5		8.4

				1997		1998		1999		2000

		1 - 10		17.1		23.3		24.3		23.2

		11 - 50		20.0		14.4		16.0		16.6

		51 - 250		21.0		24.5		23.4		20.3

		251 - 1000		25.1		21.5		23.4		23.2

		over 1000		16.8		16.3		12.9		16.6

				100		100		100		99.9

		Closed circuit TV		48.4						Closed circuit TV		48.4

		Computer use		26.6						Computer use		26.6

		Web-browsing		23.4						Web-browsing		23.4

		Phone		22.4						Phone		22.4

		E-mail		21.1						E-mail		21.1
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3.6

		No, no such website will be set up in the near future		No, no such website will be set up in the near future

		No, but such website is under planning / being set up		No, but such website is under planning / being set up

		yes		yes

		don't know		don't know



1999 (n=463)

2000 (n=485)

Percentage of responses

Figure 40
     Have a website for general access    . 
     by public / customers ? .

33.4773218143

20.6

13.6069114471

16.7

49.6760259179

60.8

3.2397408207

1.9



figure 41

		yes		yes

		no		no

		don't know		don't know



1999 (n=230)

2000 (n=295)

Percentage of responses

Figure 41
     Collecting personal data on-line ?    . .

20.4

26.8

73.5

65.8

6.1

7.5



Figure 42

		providing information & services directly asked for

		building up a data base for future contact

		customer service administration

		completing financial transactions

		research / statistical analysis

		satisfying legal requirements

		others

		don't know



n = 79

Percentage of respondents

Figure 42 
        Purposes for collecting personal data on-line ?    .   .       .

84.8

27.8

27.8

24.1

24.1

11.4

13.9

3.8



Figure 43

		privacy policy statement		privacy policy statement

		PIC statement in on-line personal data collection forms		PIC statement in on-line personal data collection forms

		neither of the above		neither of the above

		don't know		don't know



1999 (n=47)

2000 (n=79)

Percentage of respondents

Figure 43
     On-line statement(s) provided in 
          organizational websites for general access ?   . .

25.5

63.3

55.3

64.6

27.7

15.2

14.9

8.9



3.6(ii)a old

		yes		yes

		no		no

		don't know		don't know



not used

1999 (n=463)

2000 (n=485)

Percentage of responses

Figure 3.6(ii)a
     Sending direct marketing e-mails to individuals    .    . 
over the Internet ? .

4.7516198704

5.8

82.0734341253

87.4

13.1749460043

6.8



3.6(ii)b not used

		yes (among those having websites for general access)		yes (among those having websites for general access)

		yes (among those collecting personal data on-line)		yes (among those collecting personal data on-line)



n = 230

n = 295

n = 47

n = 79

not used

1999

2000

Percentage of responses

Figure 3.6(ii)b
         Sending direct marketing e-mails to individuals    . 
       over the internet ? (sub-group differences) .

9.6

8.5

21.3

21.5



3.6(ii)c not used

		option1: "opt-out" option provided		option1: "opt-out" option provided

		option2: direct marketing e-mails sent only to "opt-in" individuals		option2: direct marketing e-mails sent only to "opt-in" individuals

		neither of the above		neither of the above



not used

1999 (n=22)

2000 (n=27)

Percentage of respondents

Figure 3.6(ii)c
Options provided 
     when sending direct marketing e-mails    .
to individuals over the Internet 
(excluding "don't know") .

59.1

74

31.8

44.4

31.8

7.4



Figure 45

		"opt-out" option only		"opt-out" option only

		"opt-in" option only		"opt-in" option only

		both options		both options

		neither of the options		neither of the options



1999 (n=22)

2000 (n=27)

Percentage of respondents

Figure 45
Options provided 
        when sending direct marketing e-mails   .   . 
to individuals over the Internet
 .

36.4

48.1

9.1

18.5

22.7

25.9

31.8

7.4



3.7(i)a

		ensure compliance with the PDPO		ensure compliance with the PDPO		ensure compliance with the PDPO		ensure compliance with the PDPO		ensure compliance with the PDPO

		increase consumer trust & confidence in the business		increase consumer trust & confidence in the business		increase consumer trust & confidence in the business		increase consumer trust & confidence in the business		increase consumer trust & confidence in the business

		enhance corporate image		enhance corporate image		enhance corporate image		enhance corporate image		enhance corporate image

		encourage openness & transparency		encourage openness & transparency		encourage openness & transparency		encourage openness & transparency		encourage openness & transparency



strongly agree

agree

no opinion

disagree

strongly disagree

Pecentages of responses

Figure 3.7(i)a 
    Benefits of a selective data user registration system   .    .

12.8

59.6

23.9

3.3

0.4

13

55.9

27.4

2.9

0.8

11.1

55.7

28.9

3.3

1

9.9

55.5

30.9

2.9

0.8



Figure 46

		ensure compliance with the PDPO

		increase consumer trust & confidence in the business

		enhance corporate image

		encourage openness & transparency



2000

Percentage of responses

Figure 46 
Benefits of a selective data-user registration system:      .     
           strongly agree / agree   .       .

72.4

68.9

66.8

65.4



3.7(ii)a

		credit bureaux		credit bureaux		credit bureaux		credit bureaux		credit bureaux

		websites collecting personal data		websites collecting personal data		websites collecting personal data		websites collecting personal data		websites collecting personal data

		organizations maintaining public registers of personal data		organizations maintaining public registers of personal data		organizations maintaining public registers of personal data		organizations maintaining public registers of personal data		organizations maintaining public registers of personal data

		debt collection		debt collection		debt collection		debt collection		debt collection

		organizations issuing smart cards		organizations issuing smart cards		organizations issuing smart cards		organizations issuing smart cards		organizations issuing smart cards

		organizations operating workplace surveillance		organizations operating workplace surveillance		organizations operating workplace surveillance		organizations operating workplace surveillance		organizations operating workplace surveillance

		organizations like yours		organizations like yours		organizations like yours		organizations like yours		organizations like yours



strongly agree

agree

no opinion

disagree

strongly disagree

Pecentages of responses

Figure 3.7(ii)a
    A data user registration system
             would be particularly relevant to:       .

28.9

45.8

23.3

1.6

0.4

21

49.7

26.2

2.7

0.4

24.1

45.4

28

2.3

0.2

27

42.3

28

2.3

0.4

18.8

43.7

34.4

2.7

0.4

10.1

36.1

46.4

6.8

0.6

6

27.8

48.7

15.5

2.1



3.8(i)a

		social services

		government departments

		medical / dental clinics

		hospitals

		education

		banks / finance companies

		hotels

		direct marketing / publishing

		insurance

		retailing

		ISP

		medical laboratories

		travel agents

		telecommunication / paging

		solicitors / lawyers

		property / car park management

		public utilities

		accounting

		airlines

		employment agents

		real estate agents

		mass media

		others



Figure 3.8(i)a
      Sectoral distribution of respondent organizations     .        .

direct marketing  3.9%

hotels  4.1%

airlines  1.4%

accounting  1.4%

public utilities  1.6%

property management  1.6%

solicitors / lawyers  1.9%

employment agents  1.2%

real estate agents  0.8%

mass media  0.6%

others  4.5%

telecommunication  2.1%

travel agents  2.3%

medical laboratories  2.3%

insurance  4%

retailing  3%

ISP  2.3%

13.4

12.2

11.5

9.5

7.6

7.4

4.1

3.9

3.5

2.7

2.3

2.3

2.3

2.1

1.9

1.6

1.6

1.4

1.4

1.2

0.8

0.6

4.5



Figure 47

		credit bureaux

		websites collecting personal data

		organizations maintaining public registers of personal data

		debt collection

		organizations issuing smart cards

		organizations operating workplace surveillance

		organizations like yours



Percentage of responses

Figure 47
   A data user registration system 
              would be particularly relevant to:   .       .

74.7

70.7

69.5

69.3

62.5

46.2

33.8



Figure 48

		social / education / medical		social / education / medical		social / education / medical		social / education / medical

		business		business		business		business

		government / public utilities		government / public utilities		government / public utilities		government / public utilities

		direct marketing / others		direct marketing / others		direct marketing / others		direct marketing / others



1997

1998

1999

2000

Percentage of responses

Figure 48 
  Sectoral distribution of respondent organizations    .     .
(grouped)   .

38.5

43.9

41

44.3

38.2

38

42.8

33.3

15.7

11.2

9.7

13.8

7.7

6.9

6.5

8.4



Figure 49

		1 - 10		1 - 10		1 - 10		1 - 10

		11 - 50		11 - 50		11 - 50		11 - 50

		51 - 250		51 - 250		51 - 250		51 - 250

		251 - 1000		251 - 1000		251 - 1000		251 - 1000

		over 1000		over 1000		over 1000		over 1000



1997

1998

1999

2000

Percentage of responses

Figure 49 
       Number of staff located in Hong Kong     .

17.1

23.3

24.3

23.2

20

14.4

16

16.6

21

24.5

23.4

20.3

25.1

21.5

23.4

23.2

16.8

16.3

12.9

16.6



Figure 44

		yes

		no

		don't know



n =485

Percentage of responses

Figure 44 
   Sending direct marketing e-mails to individuals       . 
           over the Internet ?  .       .

5.8

87.4

6.8



Chart1

		credit bureaux

		web sites collecting personal data

		organisations maintaining public register of personal data

		debt collection agencies

		organisations issuing smart cards

		organisations operating workplace surveillance

		organisations like yours



Percentage of respondents

Figure 7
A data user registration system would be 
particulary relevant to:

74.7

70.7

69.5

69.3

62.5

33.8

33.8



data for du charts

				1999		2000				3.1(i)		2000

		yes		77.4		63.3				yes		63.3

		no		16.9		31.1				no		31.1

		don't know		5.6		5.6				don't know		5.6

		3.1(ii)a		2000

		yes		57.5

		no		37.1

		don't know		5.4

				1998		1999		2000				3.1(ii)b		1998		1999		2000

		Chief Executive Officer						11.4				Human Resources Manager		31.6		30.8		40.4

		dedicated Data Protection Officer		10.6		8.7		13.5				dedicated Data Protection Officer		10.6		8.7		13.5

		Human Resources Manager		31.6		30.8		40.4				Chief Executive Officer						11.4

		Public Relations Manager		3.4		3.6		2.4				Customer Services Manager		5.4		6.3		11.0

		Customer Services Manager		5.4		6.3		11				Company Secretary		3.9		5.1		6.9

		Company Secretary		3.9		5.1		6.9				In-house lawyer		5.2		7.0		3.3

		In-house lawyer		5.2		7.0		3.3				Public Relations Manager		3.4		3.6		2.4

		other senior staff		43		44.9		49.4				other senior staff		43.0		44.9		49.4

		other junior staff		3.6		4.9		4.1				other junior staff		3.6		4.9		4.1

				at least monthly		at least quarterly		at least half-yearly		at least yearly		not within the last 12 months								at least monthly		at least quarterly		at least half-yearly		at least yearly		not within the last 12 months

		guidelines of industry / professional bodies		3		19		27		107		122		278				guidelines of industry / professional bodies		1.1		6.8		9.7		38.5		43.9		100

		internal circulars		10		35		43		161		118		367				internal circulars		2.7		9.5		11.7		43.9		32.2		100

		training seminars / lectures		4		11		21		79		189		304				training seminars / lectures		1.3		3.6		6.9		26.0		62.2		100

		briefing in meetings		12		34		39		136		113		334				briefing in meetings		3.6		10.2		11.7		40.7		33.8		100

				1.1		6.8		9.7		38.5		43.9		100.0				3.1 (iii)		at least monthly		at least quarterly		at least half-yearly		at least yearly		not within the last 12 months

				2.7		9.5		11.7		43.9		32.2		100.0				briefing in meetings		3.6		10.2		11.7		40.7		33.8

				1.3		3.6		6.9		26.0		62.2		100.0				internal circulars		2.7		9.5		11.7		43.9		32.2

				3.6		10.2		11.7		40.7		33.8		100.0				guidelines of industry / professional bodies		1.1		6.8		9.7		38.5		43.9

																		training seminars / lectures		1.3		3.6		6.9		26.0		62.2

				1997		1998		1999		2000				3.2(i)		1997		1998		1999		2000

		internal legal department		32.7		30.4		27.9		27.2				P C O		45.8		63.3		69.9		72.4

		external legal advisors		21.1		17.9		20.1		21				internal legal department		32.7		30.4		27.9		27.2

		representative bodies		41.7		29.2		26		23.1				represen-tative bodies		41.7		29.2		26.0		23.1

		professional bodies		19.6		14.2		13.4		14.8				external legal advisors		21.1		17.9		20.1		21.0

		P C O		45.8		63.3		69.9		72.4				other organi-zations in same trade		17.0		15.8		16.5		16.9

		other organizations in same trade		17		15.8		16.5		16.9				professional bodies		19.6		14.2		13.4		14.8

		others		11.3		4.2		5.2		2.3				do nothing		2.4		3.9		2.6		3.5

		do nothing		2.4		3.9		2.6		3.5				others		11.3		4.2		5.2		2.3

		don't know		5.7		5.1		1.9		1.2				don't know		5.7		5.1		1.9		1.2

				1999		2000										1999		2000

		PCO booklets / pamphlets		52.3		72.4								P C O booklets / pamphlets		52.3		72.4

		PCO seminars / talks		30.9		29.1								P C O seminars / talks		30.9		29.1

		PCO website		18.3		23.7								P C O website		18.3		23.7

		PCO hotline				19.6								P C O hotline				19.6

		PCO industrial advice		13.7		13.0								P C O industrial advice		13.7		13.0

		none of the above		31.4		15.1								none of the above		31.4		15.1

		don't know		4.1		6.8								don't know		4.1		6.8

		3.3(i)a		1998		1999		2000

		a personal data privacy policy		54.3		54.8		67.6

		a statement of data collection purposes		87.6		88.6		70.5

				1998		1999		2000						3.3(i)c		1998		1999		2000

		attached to forms		37.6		45.9		54.9						attached to forms		37.6		45.9		54.9

		sent to individuals on regular basis		15		17.5		5.8						available on request		48.7		44.3		40.2

		available on request		48.7		44.3		40.2						face-to-face explanation						39.3

		provided via websites				8.9		18.6						displaying a summary prominently		33.8		35.4		36.0

		displaying a summary prominently		33.8		35.4		36						provided via websites				8.9		18.6

		face-to-face explanation						39.3						other methods		21.4		15.9		7.9

		other methods		21.4		15.9		7.9						sent to individuals on regular basis		15.0		17.5		5.8

		don't know		0.9		0.8		0.9						don't know		0.9		0.8		0.9

				1998		1999		2000						3.3(i)d		1998		1999		2000

		attached to forms		66		58.1		76.3						attached to forms		66.0		58.1		76.3

		sent to individuals on regular basis		15.6		10.9		4.7						face-to-face explanation						38.6

		available on request		23.9		21.6		27.5						displaying a summary prominently		26.0		27.5		33.3

		provided via websites				7.2		15.8						available on request		23.9		21.6		27.5

		displaying a summary prominently		26		27.5		33.3						provided via websites				7.2		15.8

		face-to-face explanation						38.6						sent to individuals on regular basis		15.6		10.9		4.7

		other methods		26.5		25.6		2.3						other methods		26.5		25.6		2.3

		don't know		1.1		1		0.6						don't know		1.1		1.0		0.6

				Privacy policy statement		PIC Statement								3.3(i)b		Privacy policy statement		PIC Statement

		attached to forms		54.9		76.3								attached to forms		54.9		76.3

		sent to individuals on regular basis		5.8		4.7								available on request		40.2		27.5

		available on request		40.2		27.5								face-to-face explanation		39.3		38.6

		provided via websites		18.6		15.8								displaying a summary prominently		36.0		33.3

		displaying a summary prominently		36		33.3								provided via websites		18.6		15.8

		face-to-face explanation		39.3		38.6								other methods		7.9		2.3

		other methods		7.9		2.3								sent to individuals on regular basis		5.8		4.7

		don't know		0.9		0.6								don't know		0.9		0.6

		3.3(ii)a		1999		2000

		a formal procedure		56.2		58.4

		ad hoc basis		40.3		37.9

		don't know		3.5		3.7

		3.3(ii)b		2000

		yes		54.5

		no		45.5

		3.3(ii)c		1998		1999		2000

		none		56.1		49.5		42.7

		less than 10		24.0		25.9		30.9

		10 or more		15.9		18.1		19.0

		don't know		3.9		6.5		7.4

		3.3(iii)a		2000						3.3(iii)b		1998		1999		2000

		yes		21.0		76.6				yes		72.3		73.1		76.6

		no		6.4		23.4				no		27.7		26.9		23.4

		not using personal data for direct marketing		22.9

		not doing direct marketing		42.7

		don't know		7.0

		3.4(i)a		strongly agree		agree		no opinion		disagree		strongly disagree

		adequate expertise & knowledge		9.1		51.8		24.1		13.4		1.6

		has training for all relevant staff		5.2		41.9		31.8		18.6		2.7

		3.4(i)b		1997		1998		1999		2000

		adequate expertise & knowledge		43		58.2		51.7		60.9

		has training for all relevant staff		21.6		40.1		40.6		47.1

				strongly agree		agree		no opinion		disagree		strongly disagree

		customer relationship		24.3		57.3		16.7		1.2		0.4		99.9

		employee relationship		18.8		61.4		17.1		2.3		0.4		100.0

		accuracy of data records		20.0		58.8		17.7		2.7		0.8		100.0

		personal data management		21.2		61.6		15.7		1.2		0.2		99.9

		public image of organization		27.2		59.2		12.4		0.8		0.4		100.0

		3.4(ii)a		strongly agree		agree		no opinion		disagree		strongly disagree

		public image of organization		27.2		59.2		12.4		0.8		0.4		100.0

		customer relationship		24.3		57.3		16.7		1.2		0.4		99.9

		personal data management		21.2		61.6		15.7		1.2		0.2		99.9

		accuracy of data records		20.0		58.8		17.7		2.7		0.8		100.0

		employee relationship		18.8		61.4		17.1		2.3		0.4		100.0

		3.4(ii)b		1997		1998		1999		2000

		customer relationship		48.1		67.5		77.5		81.6

		employee relationship		49.7		62.1		79.1		80.2

		accuracy of data records		68.3		70.8		81.0		78.8

		personal data management		71.0		74.9		82.4		82.8

		public image of organization		59.4		77.1		85.2		86.4

		3.5(i)a

		main entrances & exits		35.9

		common areas		21.2

		work areas		12.3

		others		5.3

		not at all		51.6

		3.5(i)b

		origin & destination telephone #		10.6

		number of calls		6.2

		content of calls		5.5

		voice mail		8.1

		time spent on calls		8.1

		others		0.9

		not at all		77.6

		3.5(i)c

		contents		6.7

		origin		14.5

		destination		11.9

		others		3.3

		not at all		78.9

		3.5(i)d

		websites visited		15.3

		activities, e.g. ICQ, news groups		3.6

		time spent		11.2

		others		2.2

		not at all		76.6

		3.5(i)e

		productivity measures, e.g. keystrokes		2.4

		files accessed		20.7

		leisure, e.g. PC games		3.6

		others		3.6

		not at all		73.4

				employee productivity		improper behaviour		security		misuse of co. resources		don't know / not applicable

		closed circuit TV		14		97		204		8		7		221

		phone		33		21		15		23		36		97

		e-mail		9		27		29		34		23		89

		web-browsing		13		22		19		50		26		98

		computer use		21		38		51		24		30		112

		closed circuit TV				221

		phone				97

		e-mail				89

		web-browsing				98

		computer use				112

		3.5(ii)		employee productivity		improper behaviour		security		misuse of company resources		don't know / N.A.

		closed circuit TV (n=221)		6.3		43.9		92.3		3.6		3.2

		phone (n=97)		34.0		21.6		15.5		23.7		37.1

		e-mail    (n=89)		10.1		30.3		32.6		38.2		25.8

		web-browsing (n=98)		13.3		22.4		19.4		51.0		26.5

		computer use (n=112)		18.8		33.9		45.5		21.4		26.8

		3.6		1999 (n=463)		2000 (n=485)		1999 adjusted

		No, no such website will be set up in the near future		33.5		20.6		33.5

		No, but such website is under planning / being set up		13.6		16.7		13.6

		yes		49.7		60.8		49.7

		don't know		3.2		1.9		3.2

								100

		3.6(i)a		1999 (n=230)		2000 (n=295)		1999 adjusted

		yes		20.4		26.8		20.4

		no		73.5		65.8		73.5

		don't know		6.1		7.5		6.1

		3.6(i)b		2000

		providing information & services directly asked for		84.8				providing information & services directly asked for		84.8

		building up a data base for future contact		27.8				building up a data base for future contact		27.8

		customer service administration		27.8				completing financial transactions		24.1

		completing financial transactions		24.1				satisfying legal requirements		11.4

		research / statistical analysis		24.1				customer service administration		27.8

		satisfying legal requirements		11.4				research / statistical analysis		24.1

		others		13.9

		don't know		3.8

		3.6(i)c		1999 (n=47)		2000 (n=79)		1999 adjusted

		privacy policy statement		25.5		63.3

		PIC statement in on-line personal data collection forms		55.3		64.6

		neither of the above		27.7		15.2

		don't know		14.9		8.9				14.9

				1999 (n=463)		2000 (n=485)		ALL						3.6(ii)a		2000

		yes		4.8		5.8		1999 adjusted		4.8				yes		5.8

		no		82.1		87.4				82.1				no		87.4

		don't know		13.2		6.8				13.2				don't know		6.8

										100

				1999 (n=230)		2000 (295)		having website

		yes		9.6		8.5		1999 adjusted		9.6		9.5652173913

		no		70.4		85.8				70.4

		don't know		20.0		5.8				20.0

				1999 (n=47)		2000 (79)		collecting personal data on-line

		yes		21.3		21.5		1999 adjusted		21.3

		no		68.1		74.9				68.1

		don't know		10.6		3.8				10.6

										100

				1999		2000		summary =yes

		yes (among those having websites for general access)		9.6		8.5		1999 adjusted

		yes (among those collecting personal data on-line)		21.3		21.5

				1999 (n=22)		2000 (n=27)						"opt-out" option only

		option1: "opt-out" option provided		59.1		74.0						"opt-in" option only

		option2: direct marketing e-mails sent only to "opt-in" individuals		31.8		44.4						both options

		neither of the above		31.8		7.4

		3.6(ii)b		1999 (n=22)		2000 (n=27)		1999 adjusted		2000 adjusted

		"opt-out" option only		36.4		48.1		36.4		48.1

		"opt-in" option only		9.1		18.5		9.1		18.5

		both options		22.7		25.9		22.7		25.9

		neither of the options		31.8		7.4		31.8		7.4

				strongly agree		agree		no opinion		disagree		strongly disagree

		ensure compliance with the PDPO		12.8		59.6		23.9		3.3		0.4

		encourage openness & transparency		9.9		55.5		30.9		2.9		0.8

		increase consumer trust & confidence in the business		13.0		55.9		27.4		2.9		0.8

		enhance corporate image		11.1		55.7		28.9		3.3		1.0

		3.7(i)a		strongly agree		agree		no opinion		disagree		strongly disagree

		ensure compliance with the PDPO		12.8		59.6		23.9		3.3		0.4		100.0

		increase consumer trust & confidence in the business		13.0		55.9		27.4		2.9		0.8		100.0

		enhance corporate image		11.1		55.7		28.9		3.3		1.0		100.0

		encourage openness & transparency		9.9		55.5		30.9		2.9		0.8		100.0

				2000				3.7(i)b		2000		sorted

		ensure compliance with the PDPO		72.4				ensure compliance with the PDPO		72.4

		encourage openness & transparency		68.9				increase consumer trust & confidence in the business		68.9

		increase consumer trust & confidence in the business		66.8				enhance corporate image		66.8

		enhance corporate image		65.4				encourage openness & transparency		65.4

				strongly agree		agree		no opinion		disagree		strongly disagree

		credit bureaux		28.9		45.8		23.3		1.6		0.4		100.0

		debt collection		27.0		42.3		28.0		2.3		0.4		100.0

		websites collecting personal data		21.0		49.7		26.2		2.7		0.4		100.0

		organizations operating workplace surveillance		10.1		36.1		46.4		6.8		0.6		100.0

		organizations like yours		6.0		27.8		48.7		15.5		2.1		100.1

		organizations issuing smart cards		18.8		43.7		34.4		2.7		0.4		100.0

		organizations maintaining public registers of personal data		24.1		45.4		28.0		2.3		0.2		100.0

		3.7(ii)a		strongly agree		agree		no opinion		disagree		strongly disagree

		credit bureaux		28.9		45.8		23.3		1.6		0.4

		websites collecting personal data		21.0		49.7		26.2		2.7		0.4

		organizations maintaining public registers of personal data		24.1		45.4		28.0		2.3		0.2

		debt collection		27.0		42.3		28.0		2.3		0.4

		organizations issuing smart cards		18.8		43.7		34.4		2.7		0.4

		organizations operating workplace surveillance		10.1		36.1		46.4		6.8		0.6

		organizations like yours		6.0		27.8		48.7		15.5		2.1

				2000				3.7(ii)b		2000

		credit bureaux		74.7				credit bureaux		74.7

		debt collection		69.3				websites collecting personal data		70.7

		websites collecting personal data		70.7				organizations maintaining public registers of personal data		69.5

		organizations operating workplace surveillance		46.2				debt collection		69.3

		organizations like yours		33.8				organizations issuing smart cards		62.5

		organizations issuing smart cards		62.5				organizations operating workplace surveillance		46.2

		organizations maintaining public registers of personal data		69.5				organizations like yours		33.8

				2000						2000

		government departments		12.2				social services		13.4				social services		13.4

		accounting		1.4				government departments		12.2				government departments		12.2

		airlines		1.4				medical / dental clinics		11.5				medical / dental clinics		11.5

		banks / finance companies		7.4				hospitals		9.5				hospitals		9.5

		direct marketing / publishing		3.9				education		7.6				education		7.6

		education		7.6				banks / finance companies		7.4				banks / finance companies		7.4

		hospitals		9.5				hotels		4.1				hotels		4.1

		hotels		4.1				direct marketing / publishing		3.9				direct marketing / publishing		3.9

		insurance		3.5				insurance		3.5				insurance		3.5

		internet services providers		2.3				retailing		2.7				retailing		2.7

		mass media		0.6				ISP		2.3				internet services providers		2.3

		medical / dental clinics		11.5				medical laboratories		2.3				medical laboratories		2.3

		medical laboratories		2.3				travel agents		2.3				travel agents		2.3

		property / car park management		1.6				telecommunication / paging		2.1				telecommunication / paging		2.1

		public utilities		1.6				solicitors / lawyers		1.9				solicitors / lawyers		1.9

		real estate agents		0.8				property / car park management		1.6				property / car park management		1.6

		employment agents		1.2				public utilities		1.6				public utilities		1.6

		retailing		2.7				accounting		1.4				accounting		1.4

		social services		13.4				airlines		1.4				airlines		1.4

		solicitors / lawyers		1.9				employment agents		1.2				employment agents		1.2

		telecommunication / paging		2.1				real estate agents		0.8				real estate agents		0.8

		travel agents		2.3				mass media		0.6				mass media		0.6

		others		4.5				others		4.5				others		4.5

				99.8

		3.8(i)b		1997		1998		1999		2000

		social / education / medical		38.5		43.9		41.0		44.3

		business		38.2		38.0		42.8		33.3

		government / public utilities		15.7		11.2		9.7		13.8

		direct marketing / others		7.7		6.9		6.5		8.4

				1997		1998		1999		2000

		1 - 10		17.1		23.3		24.3		23.2

		11 - 50		20.0		14.4		16.0		16.6

		51 - 250		21.0		24.5		23.4		20.3

		251 - 1000		25.1		21.5		23.4		23.2

		over 1000		16.8		16.3		12.9		16.6

				100		100		100		99.9

		credit bureaux		74.7						Closed circuit TV		48.4

		web sites collecting personal data		70.7						Computer use		26.6

		organisations maintaining public register of personal data		69.5						Web-browsing		23.4

		debt collection agencies		69.3						Phone		22.4

		organisations issuing smart cards		62.5						E-mail		21.1

		organisations operating workplace surveillance		33.8

		organisations like yours		33.8
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3.6

		No, no such website will be set up in the near future		No, no such website will be set up in the near future

		No, but such website is under planning / being set up		No, but such website is under planning / being set up

		yes		yes

		don't know		don't know



1999 (n=463)

2000 (n=485)

Percentage of responses

Figure 40
     Have a website for general access    . 
     by public / customers ? .

33.4773218143

20.6

13.6069114471

16.7

49.6760259179

60.8

3.2397408207

1.9



figure 41

		yes		yes

		no		no

		don't know		don't know



1999 (n=230)

2000 (n=295)

Percentage of responses

Figure 41
     Collecting personal data on-line ?    . .

20.4

26.8

73.5

65.8

6.1

7.5



Figure 42

		providing information & services directly asked for

		building up a data base for future contact

		customer service administration

		completing financial transactions

		research / statistical analysis

		satisfying legal requirements

		others

		don't know



n = 79

Percentage of respondents

Figure 42 
        Purposes for collecting personal data on-line ?    .   .       .

84.8

27.8

27.8

24.1

24.1

11.4

13.9

3.8



Figure 43

		privacy policy statement		privacy policy statement

		PIC statement in on-line personal data collection forms		PIC statement in on-line personal data collection forms

		neither of the above		neither of the above

		don't know		don't know



1999 (n=47)

2000 (n=79)

Percentage of respondents

Figure 43
     On-line statement(s) provided in 
          organizational websites for general access ?   . .

25.5

63.3

55.3

64.6

27.7

15.2

14.9

8.9



3.6(ii)a old

		yes		yes

		no		no

		don't know		don't know



not used

1999 (n=463)

2000 (n=485)

Percentage of responses

Figure 3.6(ii)a
     Sending direct marketing e-mails to individuals    .    . 
over the Internet ? .

4.7516198704

5.8

82.0734341253

87.4

13.1749460043

6.8



3.6(ii)b not used

		yes (among those having websites for general access)		yes (among those having websites for general access)

		yes (among those collecting personal data on-line)		yes (among those collecting personal data on-line)



n = 230

n = 295

n = 47

n = 79

not used

1999

2000

Percentage of responses

Figure 3.6(ii)b
         Sending direct marketing e-mails to individuals    . 
       over the internet ? (sub-group differences) .

9.6

8.5

21.3

21.5



3.6(ii)c not used

		option1: "opt-out" option provided		option1: "opt-out" option provided

		option2: direct marketing e-mails sent only to "opt-in" individuals		option2: direct marketing e-mails sent only to "opt-in" individuals

		neither of the above		neither of the above



not used

1999 (n=22)

2000 (n=27)

Percentage of respondents

Figure 3.6(ii)c
Options provided 
     when sending direct marketing e-mails    .
to individuals over the Internet 
(excluding "don't know") .

59.1

74

31.8

44.4

31.8

7.4



Figure 45

		"opt-out" option only		"opt-out" option only

		"opt-in" option only		"opt-in" option only

		both options		both options

		neither of the options		neither of the options



1999 (n=22)

2000 (n=27)

Percentage of respondents

Figure 45
Options provided 
        when sending direct marketing e-mails   .   . 
to individuals over the Internet
 .

36.4

48.1

9.1

18.5

22.7

25.9

31.8

7.4



3.7(i)a

		ensure compliance with the PDPO		ensure compliance with the PDPO		ensure compliance with the PDPO		ensure compliance with the PDPO		ensure compliance with the PDPO

		increase consumer trust & confidence in the business		increase consumer trust & confidence in the business		increase consumer trust & confidence in the business		increase consumer trust & confidence in the business		increase consumer trust & confidence in the business

		enhance corporate image		enhance corporate image		enhance corporate image		enhance corporate image		enhance corporate image

		encourage openness & transparency		encourage openness & transparency		encourage openness & transparency		encourage openness & transparency		encourage openness & transparency



strongly agree

agree

no opinion

disagree

strongly disagree

Pecentages of responses

Figure 3.7(i)a 
    Benefits of a selective data user registration system   .    .

12.8

59.6

23.9

3.3

0.4

13

55.9

27.4

2.9

0.8

11.1

55.7

28.9

3.3

1

9.9

55.5

30.9

2.9

0.8



Figure 46

		ensure compliance with the PDPO

		increase consumer trust & confidence in the business

		enhance corporate image

		encourage openness & transparency



2000

Percentage of responses

Figure 46 
Benefits of a selective data-user registration system:      .     
           strongly agree / agree   .       .

72.4

68.9

66.8

65.4



3.7(ii)a

		credit bureaux		credit bureaux		credit bureaux		credit bureaux		credit bureaux

		websites collecting personal data		websites collecting personal data		websites collecting personal data		websites collecting personal data		websites collecting personal data

		organizations maintaining public registers of personal data		organizations maintaining public registers of personal data		organizations maintaining public registers of personal data		organizations maintaining public registers of personal data		organizations maintaining public registers of personal data

		debt collection		debt collection		debt collection		debt collection		debt collection

		organizations issuing smart cards		organizations issuing smart cards		organizations issuing smart cards		organizations issuing smart cards		organizations issuing smart cards

		organizations operating workplace surveillance		organizations operating workplace surveillance		organizations operating workplace surveillance		organizations operating workplace surveillance		organizations operating workplace surveillance

		organizations like yours		organizations like yours		organizations like yours		organizations like yours		organizations like yours



strongly agree

agree

no opinion

disagree

strongly disagree

Pecentages of responses

Figure 3.7(ii)a
    A data user registration system
             would be particularly relevant to:       .

28.9

45.8

23.3

1.6

0.4

21

49.7

26.2

2.7

0.4

24.1

45.4

28

2.3

0.2

27

42.3

28

2.3

0.4

18.8

43.7

34.4

2.7

0.4

10.1

36.1

46.4

6.8

0.6

6

27.8

48.7

15.5

2.1



3.8(i)a

		social services

		government departments

		medical / dental clinics

		hospitals

		education

		banks / finance companies

		hotels

		direct marketing / publishing

		insurance

		retailing

		ISP

		medical laboratories

		travel agents

		telecommunication / paging

		solicitors / lawyers

		property / car park management

		public utilities

		accounting

		airlines

		employment agents

		real estate agents

		mass media

		others



Figure 3.8(i)a
      Sectoral distribution of respondent organizations     .        .

direct marketing  3.9%

hotels  4.1%

airlines  1.4%

accounting  1.4%

public utilities  1.6%

property management  1.6%

solicitors / lawyers  1.9%

employment agents  1.2%

real estate agents  0.8%

mass media  0.6%

others  4.5%

telecommunication  2.1%

travel agents  2.3%

medical laboratories  2.3%

insurance  4%

retailing  3%

ISP  2.3%

13.4

12.2

11.5

9.5

7.6

7.4

4.1

3.9

3.5

2.7

2.3

2.3

2.3

2.1

1.9

1.6

1.6

1.4

1.4

1.2

0.8

0.6

4.5



Figure 47

		credit bureaux

		websites collecting personal data

		organizations maintaining public registers of personal data

		debt collection

		organizations issuing smart cards

		organizations operating workplace surveillance

		organizations like yours



Percentage of responses

Figure 47
   A data user registration system 
              would be particularly relevant to:   .       .

74.7

70.7

69.5

69.3

62.5

46.2

33.8



Figure 48

		social / education / medical		social / education / medical		social / education / medical		social / education / medical

		business		business		business		business

		government / public utilities		government / public utilities		government / public utilities		government / public utilities

		direct marketing / others		direct marketing / others		direct marketing / others		direct marketing / others



1997

1998

1999

2000

Percentage of responses

Figure 48 
  Sectoral distribution of respondent organizations    .     .
(grouped)   .

38.5

43.9

41

44.3

38.2

38

42.8

33.3

15.7

11.2

9.7

13.8

7.7
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data for du charts

				1999		2000				3.1(i)		2000

		yes		77.4		63.3				yes		63.3

		no		16.9		31.1				no		31.1

		don't know		5.6		5.6				don't know		5.6

		3.1(ii)a		2000

		yes		57.5

		no		37.1

		don't know		5.4

				1998		1999		2000				3.1(ii)b		1998		1999		2000

		Chief Executive Officer						11.4				Human Resources Manager		31.6		30.8		40.4

		dedicated Data Protection Officer		10.6		8.7		13.5				dedicated Data Protection Officer		10.6		8.7		13.5

		Human Resources Manager		31.6		30.8		40.4				Chief Executive Officer						11.4

		Public Relations Manager		3.4		3.6		2.4				Customer Services Manager		5.4		6.3		11.0

		Customer Services Manager		5.4		6.3		11				Company Secretary		3.9		5.1		6.9

		Company Secretary		3.9		5.1		6.9				In-house lawyer		5.2		7.0		3.3

		In-house lawyer		5.2		7.0		3.3				Public Relations Manager		3.4		3.6		2.4

		other senior staff		43		44.9		49.4				other senior staff		43.0		44.9		49.4

		other junior staff		3.6		4.9		4.1				other junior staff		3.6		4.9		4.1

				at least monthly		at least quarterly		at least half-yearly		at least yearly		not within the last 12 months								at least monthly		at least quarterly		at least half-yearly		at least yearly		not within the last 12 months

		guidelines of industry / professional bodies		3		19		27		107		122		278				guidelines of industry / professional bodies		1.1		6.8		9.7		38.5		43.9		100

		internal circulars		10		35		43		161		118		367				internal circulars		2.7		9.5		11.7		43.9		32.2		100

		training seminars / lectures		4		11		21		79		189		304				training seminars / lectures		1.3		3.6		6.9		26.0		62.2		100

		briefing in meetings		12		34		39		136		113		334				briefing in meetings		3.6		10.2		11.7		40.7		33.8		100

				1.1		6.8		9.7		38.5		43.9		100.0				3.1 (iii)		at least monthly		at least quarterly		at least half-yearly		at least yearly		not within the last 12 months

				2.7		9.5		11.7		43.9		32.2		100.0				briefing in meetings		3.6		10.2		11.7		40.7		33.8

				1.3		3.6		6.9		26.0		62.2		100.0				internal circulars		2.7		9.5		11.7		43.9		32.2

				3.6		10.2		11.7		40.7		33.8		100.0				guidelines of industry / professional bodies		1.1		6.8		9.7		38.5		43.9

																		training seminars / lectures		1.3		3.6		6.9		26.0		62.2

				1997		1998		1999		2000				3.2(i)		1997		1998		1999		2000

		internal legal department		32.7		30.4		27.9		27.2				P C O		45.8		63.3		69.9		72.4

		external legal advisors		21.1		17.9		20.1		21				internal legal department		32.7		30.4		27.9		27.2

		representative bodies		41.7		29.2		26		23.1				represen-tative bodies		41.7		29.2		26.0		23.1

		professional bodies		19.6		14.2		13.4		14.8				external legal advisors		21.1		17.9		20.1		21.0

		P C O		45.8		63.3		69.9		72.4				other organi-zations in same trade		17.0		15.8		16.5		16.9

		other organizations in same trade		17		15.8		16.5		16.9				professional bodies		19.6		14.2		13.4		14.8

		others		11.3		4.2		5.2		2.3				do nothing		2.4		3.9		2.6		3.5

		do nothing		2.4		3.9		2.6		3.5				others		11.3		4.2		5.2		2.3

		don't know		5.7		5.1		1.9		1.2				don't know		5.7		5.1		1.9		1.2

				1999		2000										1999		2000

		PCO booklets / pamphlets		52.3		72.4								P C O booklets / pamphlets		52.3		72.4

		PCO seminars / talks		30.9		29.1								P C O seminars / talks		30.9		29.1

		PCO website		18.3		23.7								P C O website		18.3		23.7

		PCO hotline				19.6								P C O hotline				19.6

		PCO industrial advice		13.7		13.0								P C O industrial advice		13.7		13.0

		none of the above		31.4		15.1								none of the above		31.4		15.1

		don't know		4.1		6.8								don't know		4.1		6.8

		3.3(i)a		1998		1999		2000

		a personal data privacy policy		54.3		54.8		67.6

		a statement of data collection purposes		87.6		88.6		70.5

				1998		1999		2000						3.3(i)c		1998		1999		2000

		attached to forms		37.6		45.9		54.9						attached to forms		37.6		45.9		54.9

		sent to individuals on regular basis		15		17.5		5.8						available on request		48.7		44.3		40.2

		available on request		48.7		44.3		40.2						face-to-face explanation						39.3

		provided via websites				8.9		18.6						displaying a summary prominently		33.8		35.4		36.0

		displaying a summary prominently		33.8		35.4		36						provided via websites				8.9		18.6

		face-to-face explanation						39.3						other methods		21.4		15.9		7.9

		other methods		21.4		15.9		7.9						sent to individuals on regular basis		15.0		17.5		5.8

		don't know		0.9		0.8		0.9						don't know		0.9		0.8		0.9

				1998		1999		2000						3.3(i)d		1998		1999		2000

		attached to forms		66		58.1		76.3						attached to forms		66.0		58.1		76.3

		sent to individuals on regular basis		15.6		10.9		4.7						face-to-face explanation						38.6

		available on request		23.9		21.6		27.5						displaying a summary prominently		26.0		27.5		33.3

		provided via websites				7.2		15.8						available on request		23.9		21.6		27.5

		displaying a summary prominently		26		27.5		33.3						provided via websites				7.2		15.8

		face-to-face explanation						38.6						sent to individuals on regular basis		15.6		10.9		4.7

		other methods		26.5		25.6		2.3						other methods		26.5		25.6		2.3

		don't know		1.1		1		0.6						don't know		1.1		1.0		0.6

				Privacy policy statement		PIC Statement								3.3(i)b		Privacy policy statement		PIC Statement

		attached to forms		54.9		76.3								attached to forms		54.9		76.3

		sent to individuals on regular basis		5.8		4.7								available on request		40.2		27.5

		available on request		40.2		27.5								face-to-face explanation		39.3		38.6

		provided via websites		18.6		15.8								displaying a summary prominently		36.0		33.3

		displaying a summary prominently		36		33.3								provided via websites		18.6		15.8

		face-to-face explanation		39.3		38.6								other methods		7.9		2.3

		other methods		7.9		2.3								sent to individuals on regular basis		5.8		4.7

		don't know		0.9		0.6								don't know		0.9		0.6

		3.3(ii)a		1999		2000

		a formal procedure		56.2		58.4

		ad hoc basis		40.3		37.9

		don't know		3.5		3.7

		3.3(ii)b		2000

		yes		54.5

		no		45.5

		3.3(ii)c		1998		1999		2000

		none		56.1		49.5		42.7

		less than 10		24.0		25.9		30.9

		10 or more		15.9		18.1		19.0

		don't know		3.9		6.5		7.4

		3.3(iii)a		2000						3.3(iii)b		1998		1999		2000

		yes		21.0		76.6				yes		72.3		73.1		76.6

		no		6.4		23.4				no		27.7		26.9		23.4

		not using personal data for direct marketing		22.9

		not doing direct marketing		42.7

		don't know		7.0

		3.4(i)a		strongly agree		agree		no opinion		disagree		strongly disagree

		adequate expertise & knowledge		9.1		51.8		24.1		13.4		1.6

		has training for all relevant staff		5.2		41.9		31.8		18.6		2.7

		3.4(i)b		1997		1998		1999		2000

		adequate expertise & knowledge		43		58.2		51.7		60.9

		has training for all relevant staff		21.6		40.1		40.6		47.1

				strongly agree		agree		no opinion		disagree		strongly disagree

		customer relationship		24.3		57.3		16.7		1.2		0.4		99.9

		employee relationship		18.8		61.4		17.1		2.3		0.4		100.0

		accuracy of data records		20.0		58.8		17.7		2.7		0.8		100.0

		personal data management		21.2		61.6		15.7		1.2		0.2		99.9

		public image of organization		27.2		59.2		12.4		0.8		0.4		100.0

		3.4(ii)a		strongly agree		agree		no opinion		disagree		strongly disagree

		public image of organization		27.2		59.2		12.4		0.8		0.4		100.0

		customer relationship		24.3		57.3		16.7		1.2		0.4		99.9

		personal data management		21.2		61.6		15.7		1.2		0.2		99.9

		accuracy of data records		20.0		58.8		17.7		2.7		0.8		100.0

		employee relationship		18.8		61.4		17.1		2.3		0.4		100.0

		3.4(ii)b		1997		1998		1999		2000

		customer relationship		48.1		67.5		77.5		81.6

		employee relationship		49.7		62.1		79.1		80.2

		accuracy of data records		68.3		70.8		81.0		78.8

		personal data management		71.0		74.9		82.4		82.8

		public image of organization		59.4		77.1		85.2		86.4

		3.5(i)a

		main entrances & exits		35.9

		common areas		21.2

		work areas		12.3

		others		5.3

		not at all		51.6

		3.5(i)b

		origin & destination telephone #		10.6

		number of calls		6.2

		content of calls		5.5

		voice mail		8.1

		time spent on calls		8.1

		others		0.9

		not at all		77.6

		3.5(i)c

		contents		6.7

		origin		14.5

		destination		11.9

		others		3.3

		not at all		78.9

		3.5(i)d

		websites visited		15.3

		activities, e.g. ICQ, news groups		3.6

		time spent		11.2

		others		2.2

		not at all		76.6

		3.5(i)e

		productivity measures, e.g. keystrokes		2.4

		files accessed		20.7

		leisure, e.g. PC games		3.6

		others		3.6

		not at all		73.4

				employee productivity		improper behaviour		security		misuse of co. resources		don't know / not applicable

		closed circuit TV		14		97		204		8		7		221

		phone		33		21		15		23		36		97

		e-mail		9		27		29		34		23		89

		web-browsing		13		22		19		50		26		98

		computer use		21		38		51		24		30		112

		closed circuit TV				221

		phone				97

		e-mail				89

		web-browsing				98

		computer use				112

		3.5(ii)		employee productivity		improper behaviour		security		misuse of company resources		don't know / N.A.

		closed circuit TV (n=221)		6.3		43.9		92.3		3.6		3.2

		phone (n=97)		34.0		21.6		15.5		23.7		37.1

		e-mail    (n=89)		10.1		30.3		32.6		38.2		25.8

		web-browsing (n=98)		13.3		22.4		19.4		51.0		26.5

		computer use (n=112)		18.8		33.9		45.5		21.4		26.8

		3.6		1999 (n=463)		2000 (n=485)		1999 adjusted

		No, no such website will be set up in the near future		33.5		20.6		33.5

		No, but such website is under planning / being set up		13.6		16.7		13.6

		yes		49.7		60.8		49.7

		don't know		3.2		1.9		3.2

								100

		3.6(i)a		1999 (n=230)		2000 (n=295)		1999 adjusted

		yes		20.4		26.8		20.4

		no		73.5		65.8		73.5

		don't know		6.1		7.5		6.1

		3.6(i)b		2000

		providing information & services directly asked for		84.8				providing information & services directly asked for		84.8

		building up a data base for future contact		27.8				building up a data base for future contact		27.8

		customer service administration		27.8				completing financial transactions		24.1

		completing financial transactions		24.1				satisfying legal requirements		11.4

		research / statistical analysis		24.1				customer service administration		27.8

		satisfying legal requirements		11.4				research / statistical analysis		24.1

		others		13.9

		don't know		3.8

		3.6(i)c		1999 (n=47)		2000 (n=79)		1999 adjusted

		privacy policy statement		25.5		63.3

		PIC statement in on-line personal data collection forms		55.3		64.6

		neither of the above		27.7		15.2

		don't know		14.9		8.9				14.9

				1999 (n=463)		2000 (n=485)		ALL						3.6(ii)a		2000

		yes		4.8		5.8		1999 adjusted		4.8				yes		5.8

		no		82.1		87.4				82.1				no		87.4

		don't know		13.2		6.8				13.2				don't know		6.8

										100

				1999 (n=230)		2000 (295)		having website

		yes		9.6		8.5		1999 adjusted		9.6		9.5652173913

		no		70.4		85.8				70.4

		don't know		20.0		5.8				20.0

				1999 (n=47)		2000 (79)		collecting personal data on-line

		yes		21.3		21.5		1999 adjusted		21.3

		no		68.1		74.9				68.1

		don't know		10.6		3.8				10.6

										100

				1999		2000		summary =yes

		yes (among those having websites for general access)		9.6		8.5		1999 adjusted

		yes (among those collecting personal data on-line)		21.3		21.5

				1999 (n=22)		2000 (n=27)						"opt-out" option only

		option1: "opt-out" option provided		59.1		74.0						"opt-in" option only

		option2: direct marketing e-mails sent only to "opt-in" individuals		31.8		44.4						both options

		neither of the above		31.8		7.4

		3.6(ii)b		1999 (n=22)		2000 (n=27)		1999 adjusted		2000 adjusted

		"opt-out" option only		36.4		48.1		36.4		48.1

		"opt-in" option only		9.1		18.5		9.1		18.5

		both options		22.7		25.9		22.7		25.9

		neither of the options		31.8		7.4		31.8		7.4

				strongly agree		agree		no opinion		disagree		strongly disagree

		ensure compliance with the PDPO		12.8		59.6		23.9		3.3		0.4

		encourage openness & transparency		9.9		55.5		30.9		2.9		0.8

		increase consumer trust & confidence in the business		13.0		55.9		27.4		2.9		0.8

		enhance corporate image		11.1		55.7		28.9		3.3		1.0

		3.7(i)a		strongly agree		agree		no opinion		disagree		strongly disagree

		ensure compliance with the PDPO		12.8		59.6		23.9		3.3		0.4		100.0

		increase consumer trust & confidence in the business		13.0		55.9		27.4		2.9		0.8		100.0

		enhance corporate image		11.1		55.7		28.9		3.3		1.0		100.0

		encourage openness & transparency		9.9		55.5		30.9		2.9		0.8		100.0

				2000				3.7(i)b		2000		sorted

		ensure compliance with the PDPO		72.4				ensure compliance with the PDPO		72.4

		encourage openness & transparency		68.9				increase consumer trust & confidence in the business		68.9

		increase consumer trust & confidence in the business		66.8				enhance corporate image		66.8

		enhance corporate image		65.4				encourage openness & transparency		65.4

				strongly agree		agree		no opinion		disagree		strongly disagree

		credit bureaux		28.9		45.8		23.3		1.6		0.4		100.0

		debt collection		27.0		42.3		28.0		2.3		0.4		100.0

		websites collecting personal data		21.0		49.7		26.2		2.7		0.4		100.0

		organizations operating workplace surveillance		10.1		36.1		46.4		6.8		0.6		100.0

		organizations like yours		6.0		27.8		48.7		15.5		2.1		100.1

		organizations issuing smart cards		18.8		43.7		34.4		2.7		0.4		100.0

		organizations maintaining public registers of personal data		24.1		45.4		28.0		2.3		0.2		100.0

		3.7(ii)a		strongly agree		agree		no opinion		disagree		strongly disagree

		credit bureaux		28.9		45.8		23.3		1.6		0.4

		websites collecting personal data		21.0		49.7		26.2		2.7		0.4

		organizations maintaining public registers of personal data		24.1		45.4		28.0		2.3		0.2

		debt collection		27.0		42.3		28.0		2.3		0.4

		organizations issuing smart cards		18.8		43.7		34.4		2.7		0.4

		organizations operating workplace surveillance		10.1		36.1		46.4		6.8		0.6

		organizations like yours		6.0		27.8		48.7		15.5		2.1

				2000				3.7(ii)b		2000

		credit bureaux		74.7				credit bureaux		74.7

		debt collection		69.3				websites collecting personal data		70.7

		websites collecting personal data		70.7				organizations maintaining public registers of personal data		69.5

		organizations operating workplace surveillance		46.2				debt collection		69.3

		organizations like yours		33.8				organizations issuing smart cards		62.5

		organizations issuing smart cards		62.5				organizations operating workplace surveillance		46.2

		organizations maintaining public registers of personal data		69.5				organizations like yours		33.8

				2000						2000

		government departments		12.2				social services		13.4				social services		13.4

		accounting		1.4				government departments		12.2				government departments		12.2

		airlines		1.4				medical / dental clinics		11.5				medical / dental clinics		11.5

		banks / finance companies		7.4				hospitals		9.5				hospitals		9.5

		direct marketing / publishing		3.9				education		7.6				education		7.6

		education		7.6				banks / finance companies		7.4				banks / finance companies		7.4

		hospitals		9.5				hotels		4.1				hotels		4.1

		hotels		4.1				direct marketing / publishing		3.9				direct marketing / publishing		3.9

		insurance		3.5				insurance		3.5				insurance		3.5

		internet services providers		2.3				retailing		2.7				retailing		2.7

		mass media		0.6				ISP		2.3				internet services providers		2.3

		medical / dental clinics		11.5				medical laboratories		2.3				medical laboratories		2.3

		medical laboratories		2.3				travel agents		2.3				travel agents		2.3

		property / car park management		1.6				telecommunication / paging		2.1				telecommunication / paging		2.1

		public utilities		1.6				solicitors / lawyers		1.9				solicitors / lawyers		1.9

		real estate agents		0.8				property / car park management		1.6				property / car park management		1.6

		employment agents		1.2				public utilities		1.6				public utilities		1.6

		retailing		2.7				accounting		1.4				accounting		1.4

		social services		13.4				airlines		1.4				airlines		1.4

		solicitors / lawyers		1.9				employment agents		1.2				employment agents		1.2

		telecommunication / paging		2.1				real estate agents		0.8				real estate agents		0.8

		travel agents		2.3				mass media		0.6				mass media		0.6

		others		4.5				others		4.5				others		4.5

				99.8

		3.8(i)b		1997		1998		1999		2000

		social / education / medical		38.5		43.9		41.0		44.3

		business		38.2		38.0		42.8		33.3

		government / public utilities		15.7		11.2		9.7		13.8

		direct marketing / others		7.7		6.9		6.5		8.4

				1997		1998		1999		2000

		1 - 10		17.1		23.3		24.3		23.2

		11 - 50		20.0		14.4		16.0		16.6

		51 - 250		21.0		24.5		23.4		20.3

		251 - 1000		25.1		21.5		23.4		23.2

		over 1000		16.8		16.3		12.9		16.6

				100		100		100		99.9

		money loss due to interception of your credit card details		84.3						Closed circuit TV		48.4

		misuse of personal data by third parties		72.2						Computer use		26.6

		little knowledge about the background of the seller		54.9						Web-browsing		23.4

		elicit further direct marketing activities		39						Phone		22.4

		others		2.9						E-mail		21.1
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Data

		2.3(i) sorted		1997		1998		1999		2000

		air pollution						8.30		8.21

		unemployment		7.95		8.42		8.75		8.10

		privacy		7.64		7.63		7.58		7.63

		food hygiene								7.37

		health services				7.46		7.40		7.26

		care for the elderly								7.25

		sex discrimination		6.44		6.80		6.66		6.79
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