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To:       All AIMRI & ICG members
 
From:  Richard Chilton                                                           


August 2013
 

The London Conference 2013 – Putting the spice into Qualitative Research
Thursday 10 October & Friday 11 October 2013 – London
Programme Attached
What is the meeting about? Among the topics to be explored will be the following:

· Current best practice in online qual

· Selecting the most appropriate methodology

· Handling national and regional differences in qualitative research

· Qual on the move: New opportunities for mobile applications

· Trends in ethnographic and observational research

· Social media, blogs and online communities

· Combining qualitative and quantitative approaches

· Turning qualitative research into actionable results 
With new techniques and methodologies, the increasing use of online platforms and the emergence of mobile applications and social media research, a lot is going on in the world of qual. While traditional focus groups and in-person IDIs continue to dominate, qualitative researchers now have an ever-wider range of approaches at their disposal to provide insights for their clients.

At the same time, qual is not immune from the price and time pressures that affect all fields of market research in a period of financial strains and tighter budgets. Qualitative researchers are on the lookout for ways of delivering even better insights with even more efficiency and economy.

The conference will examine current trends in this important field of research and examine some of the opportunities and challenges presented to the qualitative market researcher.

The conference has been planned jointly by AIMRI (Alliance of International Market Research Institutes) and by the ICG (Independent Consultants Group)
.
London
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Conference location

Grand Connaught Rooms where we will have airconditioning and natural day light.
Address:

Venue –  Grand Connaught Rooms

             61 - 65 Great Queen Street

             London, WC2B 5DA

             Tel: +44 20 7405 7811

              http://www.grandconnaughtrooms.com
What is included
We are keeping the fee per delegate to a minimum £250 (€ 300) for both days or £150 (€180) for one day - this includes registration, attendance at all the sessions, lunch , tea/coffee breaks.  . The delegate fee is payable by all attending the sessions.   For those giving short presentations the fee will be £150 (€180) for 2 days- £75.00 (€90.00) for one day..  There will be no charge for accompanying persons but they may not attend the formal sessions:
The lunch is included in the full delegate fee.   There will be a conference dinner on Thursday 10 October.  

How to get there
There are connections to all parts of the world from the various London airports.   If you need any assistance with booking a hotel for your stay or with travel details from any part of the globe please contact our agent Gail O’Donohue of Travel Counsellors on +44 7940 993902 ,  email Gail.Odonohue@travelcounsellors.com.  Please advise Gail of preferred price range (£100 upwards) and preferred dates.
Why not stay for the weekend and enjoy this famous city.

This will be another outstanding event, reserve your place now!

Richard Chilton

 

Please send the booking form as soon as possible to:
26 Granard Avenue, London SW15 6HJ
Tel 44 20 8780 3343   Fax 44 20 8246 6893   e-mail: rtchilton@virginmedia.com
The London Conference 2013: Putting the Spice into Qualitative Research
An AIMRI / ICG Conference – Stafford Room, Grand Connaught Rooms 61-65 Great Queen St.

Programme: Day 1 – Thursday 10th October: Mixing the Ingredients
	Time
	Activity

	Person(s)

	  8.45 am
	Coffee and biscuits


	

	  9.25 am


	Welcome Introduction
	Arthur Fletcher – ICG Chairman

	  9.30 am


	Keynote Speech
	Becky Rowe
ESRO - Revealing Reality 

	10.00 am


	Session 1 – Across the Rubicon
Moderating Online Qual for effect

Sharing examples of best practice for modern methods, bulletin boards, forums and groups

Mixing Techniques for depth and accuracy

Online research, a ‘promised nirvana’ of unlimited tools, speed and insight.
 
	John Attfield – Attfield, Dykstra & Partners, Germany

Paul Hudson - FlexMR

	11.00 am
	Coffee


	

	11.30 am


	Session 2 – Suiting the Audience
Social Media for the older consumer
How are older people adapting to the world of 

2-way communication?

Engaging Busy B2B Audiences
Making the research experience relevant and effective for everyone


	Janet Kiddle – Steel Magnolia

Liz Montgomery – Sharp Research



	12.30 pm
	Lunch


	

	  2.15 pm
	Session 3 – the view from South America
Public Opinion Polling in Brazil
Using qual to understand how to measure public opinion accurately

Let’s talk Latin America!
One Region, 20 countries: understanding the cultures of target respondents for qual research 


	Ricardo Modolo – Uniquest, Brazil

Iris Griffiths – Across Research



	   3.15 pm
	Tea


	

	  3.45 pm
	Session 4 – Workshop

Online Qual Research in Practice

Putting the latest methodologies into practice


	Robin Shuker – Exposure Research

	5.00 pm
	Close Day 1.

	


The London Conference 2013: Putting the Spice into Qualitative Research
An AIMRI / ICG Conference – Stafford Room, Grand Connaught Rooms 61-65 Great Queen St.

Programme: Day 2 – Friday 11th October: Enjoying the Benefits  
	Time
	Activity

	Person(s)

	  8.45 am
	Coffee and biscuits


	

	  9.25 am


	Welcome Introduction
	Tony Dent - AIMRI Chairman

	  9.30 am


	Keynote Speech
	Ken Parker - Founder Discovery and Chairman AQR



	10.00 am
	Session 1 – New Perspectives
Everywhere and Everyone – Mobile Insight

Exploring best practice in mobile qualitative research. studies

China Qual: Inside – Outside

Change on steroids – what it means for qualitative market research


	Andy Evans – Exposure Research 

Michael Herbert - MHA Consulting & Jessica Shepherd

	11.00 am
	Coffee


	

	11.30 am
	Session 2 – Taking the long view
 Building business through understanding your customers
Creating loyalty by assessing the marketing tools that drive a successful strategy

3D Qual: Taking qual. to the top-table
The three dimensional approach - creating the view that is more than the sum of its parts


	Sabine Lohmann – Insight Research

Karen Cooper & Howard Josephs - Living Brands & See Research

	12.30 pm
	Lunch


	

	2.00 pm


	Session 3 – Delivery
Hybrid Methods for Results

The proof is in the understanding – two case studies integrating methods for success.

Gameplay – the right way?
Focus Groups for the 21st Century – let’s all play the modern game

	Ruth Stanat – SIS International, USA

Arthur Fletcher – Blauw Research

	3.00 pm
	Tea 


	

	3.30 pm


	Open Forum
	Speakers & All

	4.45 pm 
	Conference Close
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Booking Form – Joint AIMRI - ICG  Meeting –
The London Conference 2013 - Putting the spice into Qualitative Research
Thursday 10 October & Friday 11 October 2013 – Grand Connaught Rooms, London
	BOOKING CATEGORY
	DELEGATE
	Please tick

	Thursday 10 October
	£150 or €180
	

	Friday 11 October
	£150 or €180
	

	Both days
	£250 or €300
	


	 Total amount to be prepaid              £ ...............................................  €............................................


	PAYMENT DETAILS
	Tick here
	

	CHEQUE (£ or €)
	
	Please enclose cheque payable to “AIMRI Ltd” - post to address below

	DIRECT MONEY TRANSFER
	
	NatWest Bank, Hatton Garden, London EC1P 1DU

£ Sterling Account


Euro Account
Sort code: 56-00-20


Sort code:  56-00-20  550

Account No: 02774968


Account No: 00/06856527

IBAN:  GB12 NWBK 5600 2002 7749 68            GB64 NWBK 6072 1406 8565 27

IBAN BIC (SWIFT):  NWBK GB 2L                  NWBK GB 2L



	CREDIT CARD: You must sign where indicated.  EUROCARD, MASTERCARD,  OR VISA    (we cannot accept AMEX)

            Use for Conference

                  Hotel guarantee


	............

............
	Card No................................................................  Expiry date ...........…..

Name on card.............................................................................................

Mailing address..........................................................................................

(of card if different from below)................................................................

3 digit security code on back of card.................

Signature.........................................................................


The delegate fee includes a buffet lunch. 
Delegate name: ..........................................................................................................................................................

Please indicate if you are likely to attend the conference dinner on Thursday 10 October  Yes…………  No…………. 
If yes will you be bringing a guest? ………………….….
Company name: ...........................................................................................................................................................

Company address: ........................................................................................................................................................

tel: ...................................................................................  fax: .....................................................................................

e-mail: ..............................................................................  Special dietary requirements:..............................……...

Please send or fax the form to:  Richard Chilton, AIMRI, 26 Granard Avenue,  London SW15 6HJ

Tel  44 20 8780 3343  Fax  44 20 8246 6893  e-mail  rtchilton@virginmedia.com
alliance of international market research institutes
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